EDITOR  &  PUBLISHER 

The  Fourth  Estate 


Vol.  63.  No.  18 


NEW  YORK,  N.Y.,  SEPTEMBER  20,  1930 


10c  Per  Copy 


Hearst  Newspapers  Buy  Fifth  Interest  In 
Canada  Power  &  Paper  Corporation 

jAlso  Negotiating  for  Timber  and  Power  Rights  in  Newfoundland  for  Erection  of  Gigantic  Mill, 
<  Through  Subsidiary  in  Which  Paper  Firm  Has  Purchased  Minority  Holding 

ANNOUNCEMENT  that  the  Hearst  At  a  meeting  of  the  directors  of  Can-  Quebec  Logging  Corporation.  He  joined  cnib<Klicd  in  a  contract,  entered  into  in 
A  Newsoaoers  had  purchased  a  sub-  ada  Power  and  Paner  Corooration  in  the  Abitihi  I’ower  &  Paner  f'omnanv.  192d  and  effective  for  a  five-vear  iieriod 


A  Newspapers  had  purchased  a  sub- 
l^tial  stock  interest  in  the  Canada 
Power  &  Paper  Corporation,  thereby  se- 
icuring  permanently  their  future  news¬ 
print  requirements,  was  made  Thursday 
^  Frank  W.  Clarke,  newly  elected  vice- 
kjresident  of  that  paper  company  and 
ibo  vice-president  of  the  Anglo-Canadian 
iWp  &  Paper  Mills,  Ltd.,  in  which  Lord 
ijothernure,  publisher  of  one  great  chain 
of  British  newspapers,  is  interested. 

At  the  same  time,  the  Canada  Power 
k  Paper  Corporation  acquired  a  stock 
Irterest  in  the  Dominion  Newsprint  Com¬ 
pany,  Ltd.,  the  subsidiary  organization 
■paged  in  negotiations  on  the  part  of 
the  Hearst  Newspapers  for  acquisition 
of  water-power  rights  and  timber  limits 
in  Newfoundland,  adequate  for  the  re- 
ement>  of  a  paper  mill  of  many 
isands  of  tons  annual  capacity. 

,  Mr.  Qarke  and  D.  E.  Town  of  the 
|;Hearst  organization  have  been  in  St. 
Johns.  Newfoundland,  for  several  days. 
When  questioned  by  an  Editor  &  Pub- 
USHEK  correspondent  in  that  city  on 
irsday,  neither  would  supplement  the 
ement  given  out  by  Mr.  Clarke,  the 
stance  of  which  is  given  above. 

■  Neither  was  any  comment  divulged  on 
'  the  future  of  the  Hearst  newspapers’ 
Icontract  for  newsprint  with  the  Inter- 
^Mtional  Paper  Company,  which,  it  is 
iltoerally  believed,  has  more  than  three 
j  years  to  run. 

By  the  arrangement  with  Canada 
Power  &  Paper,  Hearst  will  be  assured 

■  of  a  future  supply  of  newsprint  as  a 
[ihareholder  of  the  company.  The 
-Horst  organization  will  pay  market 
I’jnces  for  its  paper,  and  Canada  Power 

Paper  will  furnish  a  large  proportion 
■of  the  organization’s  requirements. 

^  The  Hearst  stock  interest  does  not 

-ceed  20  per  cent,  Editor  &  Pi'blisher 
iTOs  told,  and  the  deal  was  not  a  cash 
‘‘insacfion. 

_  Mr.  Town  and  John  Coffin,  represent¬ 
ing  the  Hearst  interests,  and  Mr.  Clarke 
ttd  Wilbert  H.  Howard,  K.C.,  legal 
iser  to  Canada  Power  &  Paper  Cor- 
tion,  are  now  in  St.  John’s,  New- 
.  dland.  carrying  on  further  negotia¬ 
tions. 

The  deal  follows  closely  completion 
®f  a  similar  transaction  between  the 
■*wsprint  organization  and  Lord  Roth- 
•iwere’s  British  newspapers. 

.  Canada  Power  &  Paper  Corporation 
■r  a  producer  of  newsprint  in 

C^da.  It  now  controls  six  modern 
*l'**J*i‘®P®<'ties  situated  in  the  Province 
W  Quebec,  namely, — the  Belgo-Canadian, 
ft!  <he  Laurentide,  the 

a  W'ayagamack  and  the 

"W'o^anadian,  the  latter  having  linked 
vtnth  Canada  Power  as  a  result  of  the 
iJ^saction  with  Lord  Rothermere. 
*  tnese  milU  have  a  total  annual  capacity 
750,000  tons  of  newsprint,  as 
^•'8®  output  of  affiliated  prod- 
y*;  .  The  corporation’s  timber  limits 
over  90,000,000  cords  of  pulp- 
•ood  which,  with  regrowth,  is  in  reality 
^P*n*«fual  supply.  One  of  its  proper- 
to®  entire  island  of  Anticosti, 
•  ^  'S  owned  in  fee  simple  and  which 
A  ’*'5  wRfst  freehold  timber  area  in 
America. 


m 


At  a  meeting  of  the  directors  of  Can¬ 
ada  Power  and  Paper  Corporation  in 
Montreal  this  week,  three  vice-presi¬ 
dents  were  appointed.  George  M.  Mc¬ 
Kee,  who  was  already  vice-president  of 
the  corporation,  remains  as  senior  vice¬ 


Quebec  Logging  Corporation.  He  joined 
the  .Abitihi  Power  &  Paper  Company, 
Ltd.,  as  assistant  to  the  president  at  the 
Montreal  office  in  1914  and  when  the 
necessity  for  a  mill  manager  arose  in 
1917  he  was  given  that  position,  retain- 


NEWFOUNDLAND  BOOMING  PAPER  REGION 

TTNITED  STATES  and  Canadian  mills  during  recent  months  have  operated 
^  far  below  their  rated  rapacity,  the  Canadian  mills  working  at  66.4  percent 
of  potential  production  during  August,  while  United  States  mills  operated 
72  per  cent.  Newfoundland  mills,  having  plenty  of  raw  materials  and  cheap 
power,  which  most  United  States  mills  have  not,  and  having  full  tonnage 
commitments  with  cheap  water  transportation  and  no  governmental  restric¬ 
tions,  operated  in  August  at  103  per  cent  of  their  supposed  capacity.  Their 
production  for  the  month  was  24,663  tons.  Their  production  for  the  first 
eight  months  of  the  year  was  in  excess  of  190,000  tons,  or  13  per  cent  more 
than  in  the  same  period  of  1929 — at  a  time  when  both  United  States  and 
Canadian  mills  reported  a  decrease  of  4  per  cent  in  their  eight  months’ 
production  for  the  month  was  24,663  tons.  Their  production  for  the  first 
of  comparatively  recent  origin,  receiving  its  first  great  impetus  from  the 
projects  of  British  chain  publishers.  Its  total  production  for  the  year  1925 
was  a  little  more  than  49,000  tons,  or  about  twice  the  production  of  the  past 
August.  Its  total  production  for  this  year  will  not  be  far  short  of  300,000 
tons,  or  six  times  the  production  of  five  years  ago. 


president.  C.  R.  Whitehead  becomes 
executive  vice-president.  Mr.  Clarke  and 
Robert  A.  Meinnis  also  become  vice- 
presidents,  the  latter  in  charge  of  opera¬ 
tion. 

Mr.  McKee  is  vice-president  and  man¬ 
aging  director  of  the  Canada  Power  & 
Paper  Corporation;  president  of  the  Port 
Alfred  Pulp  &  Paper  Corporation;  presi¬ 
dent  of  the  St.  Maurice  Valley  Corpora¬ 
tion  ;  president  of  the  Anticosti  Corpora¬ 
tion  ;  president  of  the  Belgo  Paper  Com- 
jiany.  Ltd.,  and  a  director  of  Building 
Products,  Ltd.,  the  Howard  Smith  Paper 
Company,  Ltd.,  the  I.aurentide  Company, 
Ltd.,  and  the  Laurentide-Ottawa  Com¬ 
pany,  Ltd. 

Mr.  Whitehead,  former  president  of 
Wayaganiack  Pulp  &  Paper  Company, 
Ltd.,  who  in  February,  1930.  was  ap¬ 
pointed  general  manager  of  the  Canada 
Power  &  Paper  Corporation,  joined  the 
board  of  the  latter  company  in  Septem¬ 
ber,  1929,  as  a  result  of  the  merger.  He 
was  one  of  the  first  Canadian  industrial 
operators  to  recognize  the  possibilities  of 
Three  Rivers  as  a  manufacturing  centre, 
and  has  played  a  great  part  in  the  de¬ 
velopment  of  that  section  of  the  province 
of  Quebec.  Mr.  Whitehead  is  president 
of  the  Waybaso  Cotton  Company,  Ltd., 
Three  Rivers,  and  president  of  the 
Shawinigan  Cotton  Company,  Ltd.,  Shaw- 
iuigan  Falls. 

Mr.  Clarke  is  president  of  the  Gulf 
Pulp  &  Paper  Company  of  Qarke  City, 
Que.,  president  of  the  Quebec  Logging 
Corporation,  and  a  director  of  the  Clarke 
Trading  Company.  Clarke  Steamship 
Company,  Labrador  Fisheries,  Ltd., 
Anglo-Newfoundland  Development  Com¬ 
pany,  South  Shipping  Company  and  oth¬ 
er  corporations.  With  Lord  Rother¬ 
mere  he,  in  1926,  formed  the  Anglo-Ca¬ 
nadian  Pulp  &  Paper  Mills,  Ltd.,  of  which 
corporation  he  wis  vice-president.  In 
192.5  he  was  elected  president  of  the  Ca¬ 
nadian  Pulp  &  Paper  Association. 

Mr.  MeInnis  was  managing  director  of 
the  Anglo-Canadian  Pulp  &  Paper  Mills, 
Ltd.,  prior  to  the  merger  with  Canada 
Power  &  Paper,  and  is  a  director  of  the 


ing  that  post  until  1926.  In  1927  he  be¬ 
came  general  manager  of  the  Anglo-Ca¬ 
nadian  Pulp  &  Paper  Mills,  and  in  1929 
was  elected  a  member  of  the  executive 
committee  of  the  Canadian  Pulp  &  Paper 
.Association. 

This  step  by  the  Hearst  interests  is 
in  line  with  arrangements  made  in  recent 
years  by  other  great  American  and 
British  publishers  to  assure  adequate 
supply  of  newsprint  and  to  insure  against 
radical  price  increases.  The  Chicago 
'I'ribune  several  years  ago  obtained  the 
use  of  great  timber  limits  in  the  upper 
St.  l.awrence  valley,  wood  from  which 
is  shipped  in  its  own  boats  to  its  mills 
on  the  Great  Lakes.  More  recently  the 
New  York  Daily  News  made  similar  mill 
arrangements,  without  the  timber  rights. 
The  Nezi>  York  Times  some  three  years 
ago  became  associated  with  the  Kimberly- 
Clark  interests,  large  producers  of  book 
and  rotogravure  paper,  in  the  construc¬ 
tion  of  a  great  mill,  with  extensive 
timber  and  water  rights,  at  Kapuskasing, 
in  Northern  Ontario,  deriving  its  power 
from  Spruce  Falls.  This  development, 
the  most  northerly  mill  in  Ontario,  has 
involved  a  tremendous  investment,  en¬ 
tailing  the  construction  of  a  branch  rail¬ 
way  line  and  the  development  of  a  town 
in  what  had  been  primitive  wilderness. 
The  Boston  Globe  for  many  years  has 
had  an  ownership  interest  in  the  St. 
Croix  mill,  an  American  property,  and 
the  New  York  World,  until  five  years 
ago,  owned  one  mill  in  Northern  New 
York  and  another  in  Connecticut.  Two 
important  Pacific  Coast  newspapers  are 
now  reported  to  be  associated  with  one 
of  the  largest  newsprint  manufacturers 
of  the  West  in  negotiations  with  the 
Federal  government  for  erection  of  a 
mill  in  Alaska.  Ownership  of  paper- 
mill  properties  has  been  a  common  ac¬ 
tivity  of  all  large  British  chains. 

In  New  York  newsprint  and  publish¬ 
ing  circles,  the  new  arrangement  is  not 
regarded  as  in  any  way  changing  the 
present  relations  between  the  Hearst 
organization  and  the  International  Paper 
Company.  These  are  believed  to  be 


emlxKlied  in  a  contract,  entered  into  in 
1929  and  effective  for  a  five-year  period 
and  according  to  which  the  Hearst 
Newspapers  may  obtain  the  several  hun¬ 
dred  thousands  of  tons  required  annu¬ 
ally  at  substantially  the  current  market 
price  throughout  the  contract  period. 
Existence  of  this  contract,  which,  it  is 
understood,  cannot  be  mollified  by  the 
International  without  the  approval  of 
Mr.  Hearst,  was  the  chief  barrier  to  a 
general  increase  in  price  to  .American 
publishers  last  winter.  At  that  time, 
most  of  the  Canadian  producers,  at  the 
insistence  of  the  Quebec  and  Ontario 
governments,  were  seeking  an  increase 
of  $5  per  ton.  The  International  inter¬ 
ests,  with  a  large  part  of  their  tremen¬ 
dous  tonnage  already  booked  under  this 
firm  contract,  declined  to  enter  the  pro¬ 
posed  agreement.  The  latter  was  mod¬ 
ified  several  times,  but  the  net  result, 
due  largely  to  United  States  business 
conditions,  has  been  the  maintenance  of 
the  1929  price  to  date. 

The  present  action  by  the  Hearst 
Newspapers  is  considered  in  newspaper 
circles  as  an  important  step  toward 
solution  of  the  Canadian  mills’  difficul¬ 
ties.  Basically,  these  have  been  due  to 
expansion  of  production  facilities  during 
a  period  of  great  advertising  develop¬ 
ment  by  American  newspapers.  Mill 
capacity  at  the  end  of  1928  was  more 
than  ample  for  the  combined  demand  of 
Canadian,  I’nited  States,  and  other  cus¬ 
tomers  of  the  Dominion  mills,  but  fur¬ 
ther  expansion,  in  various  stages  of  de¬ 
velopment  was  carried  to  conclusion, 
while,  due  to  the  United  States  business 
depression,  the  demand  in  the  major 
market  fell  off  sharply  enough  to  cause 
genuine  distress  in  paper  circles. 

Apportionment  of  tonnage  among  mem¬ 
bers  of  a  group  composed  of  many  of 
the  important  mills  has  been  a  partial 
relief,  but  the  situation  between  the 
provincial  governments  and  the  Inter¬ 
national  Paper  interests  last  winter  was 
for  several  weeks  extremely  critical. 
Balked  l)y  the  International’s  refusal  to 
go  along  with  the  price-increase  proposal, 
the  Quebec  premier  talked  of  prohibit¬ 
ing  the  cutting  of  wood  from  crown 
lands  leased  by  the  paper  company.  As 
the  latter  is  controlled  by  United  States 
capital  and  sells  most  of  its  newsprint  to 
Ihiited  States  newspapers,  there  was  con¬ 
siderable  resentment  among  the  latter 
over  the  attitude  of  the  Quebec  govern¬ 
ment. 

It  was  suggested  by  Editor  &  Pub¬ 
lisher  at  the  time  that  the  situation 
could  not  improve  so  long  as  .American 
and  Canadian  capital  continued  to  con¬ 
struct  mills  without  definite  commissions 
for  tonnage  from  stable  sources,  and  that 
the  leaders  of  the  paper  industry,  the 
principal  United  States  and  Canadian 
publishers,  together  with  officials  of  the 
Washington  and  Ottawa  governments,  if 
their  aid  was  needed,  confer  to  bring 
about  a  stable  relation  between  the  avail¬ 
able  supply  and  the  probable  demand.  No 
such  conference  has  yet  been  held,  but 
with  the  season  for  1931  adjustment  of 
prices  near  at  hand,  the  move  by  the 
Hearst  organization  with  1934  and 
thereafter  in  view,  is  a  significant  and 
suggestive  development. 
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I  T.  U.  REFUSES  TO  ADOPT  FIVE-DAY 
WEEK  AS  NATIONAL  OBJECTIVE 

Houston  Convention  Leaves  Matter  to  Individual  Unions, 
Urging  Them  to  Seek  Shorter  Week — May  Move 
Headquarters  from  Indianapolis 


(.special  to  Editoi  &  Publisher) 

INDIANAPOLIS,  Sept.  16.— The  ac¬ 
tion  of  the  International  Typograph¬ 
ical  Union  at  its  seventy-ninth  annual 
convention  in  Houston,  Tex.,  last  week 
in  urging  local  unions  to  adopt  the  five- 
day  week,  but  voting  down  the  proposal 
when  it  came  before  the  convention,  was 
due  to  a  feeling  that  adoption  of  such 
a  proposal  as  an  international  policy 
would  be  inadvisable  at  this  time,  Theo¬ 
dore  Perry  of  Indianapolis,  vice-pres¬ 
ident  of  the  union,  said  tonight. 

Recommendations  that  a  five-day  week 
be  established  were  contained  at  length 
in  the  annual  report  of  President 
Charles  P.  Howard,  and  were  the  re¬ 
sult  of  growing  sentiment  in  this  direc¬ 
tion  that  has  been  apparent  for  many 
years.  Urging  of  local  unions  to  adopt 
the  shorter  week  was  considered  an 
adoption  of  President  Howard’s  policy. 

Reasons  for  the  feeling  that  an  inter¬ 
national  five-day  week  policy  would  be 
inadvisable  at  this  time  were  not  ex¬ 
plained,  but  Mr.  Perry  said  he  believed 
that  present  industrial  conditions  prob¬ 
ably  formed  an  important  factor  in  this 
determination.  He  also  pointed  out  that 
local  scale  agreements  expire  at  differ¬ 
ent  times,  and  that  it  therefore  is  a  local 
matter. 

Through  the  shorter  week  the  union 
hopes  to  take  strides  in  alleviating  the 
unemployment  situation  and  to  offer 
more  opportunities  for  work  for  those 
who  are  now  finding  work  only  a  few 
days  a  week.  No  opportunity  is  over¬ 
looked  by  the  union  to  provide  work  for 
deserving  members.  Mr.  Perry  made  it 
clear  that  the  fact  that  the  proposal  was 
voted  down  was  not  an  indication  that 
the  union  does  not  favor  the  five-day 
week,  but  only  that  as  an  international 
union  it  was  considered  ill-timed  to  take 
such  an  advanced  step. 

Mr.  Perry  said  that  no  estimate  could 
be  given  of  the  number  of  local  unions 
that  may  be  expected  to  adopt  the  short 
week  plan.  The  locals  will  be  obliged 
to  work  out  the  problem  for  themselves, 
he  said,  and  existing  scales  must  be 
taken  into  consideration  since  locals  must 
await  the  expiration  of  the  present 
agreements. 

The  union  has  for  some  time  had 
among  its  laws  a  provision  that  no  mem¬ 
ber  shall  work  more  than  six  days  per 
week,  but  it  was  pointed  out  that  this 
law  would  not  need  to  be  changed  as  far 
as  the  five-day  week  is  concerned.  Mr. 
Perry  also  made  it  clear  that  under  the 
five-day  week  new  contracts  would  be 
negotiated  on  the  basis  of  payment  for 
five  days,  and  would  have  no  reference 
to  substitutes  who  might  be  employed, 
thus  allowing  members  to  be  away  from 
work  two  days  a  week. 

Aside  from  this,  the  most  important 
other  consideration  before  the  conven¬ 
tion,  and  which  still  is  under  considera¬ 
tion,  was  the  heated  debate  on  the  ques¬ 
tion  of  removing  international  headquar¬ 
ters  from  Indianapolis.  Climaxing  a 
dispute  that  has  lasted  over  a  number  of 
years,  the  convention  finally  adopted 
amendments  to  the  constitution  which 
strike  out  specific  references  to  head¬ 
quarters  “in  Indiana^lis.”  The  word 
headquarters  is  substituted  for  Indian¬ 
apolis,  thus  leaving  the  union  free  to 
shift  to  another  city. 

A  referendum  must  be  held  within  30 
days  on  the  question  of  removal,  and 
sanction  of  local  unions  is  required. 
Civic  committees  in  Indianapolis  already 
are  at  work  making  efforts  to  retain  the 
offices  here.  At  the  last  international 
convention  in  Seattle.  Wash.,  a  commit¬ 
tee  of  seven  was  appointed  to  consider 
the  advisability  of  removing  the  offices. 

At  that  time  five  other  cities  were  be¬ 
ing  considered.  They  were  Cincinnati, 
O.;  Kansas  City:  Colorado  Springs, 
Chicago  and  Washington. 

The  International  headquarters  were 
established  here  in  1888.  The  present 


home  is  said  to  be  one  of  the  most  dis¬ 
tinctive  homes  of  a  labor  organization  in 
the  country.  It  is  a  picturesque  stone 
structure  with  a  beautiful  landscape  and 
extensive  grounds.  It  is  located  in  one 
of  the  exclusive  parts  of  the  city  and  at 
one  time  was  a  part  of  an  extensive 
estate.  If,  in  the  referendum,  no  nomi¬ 
nated  city  is  given  a  majority  all  con¬ 
testing  cities  are  dropped  from  the  bal¬ 
lot  except  the  highest  two,  and  the  vote 
then  is  between  them. 

Immediately  on  receipt  of  word  from 
Houston  of  the  proposed  headquarters 
change,  the  Indianapolis  Chamber  of 
Commerce  began  vigorous  efforts  to  re¬ 
tain  the  offices  for  Indianapolis  where 
they  have  been  located  for  more  than 
40  years.  The  Chamber  has  been  aiding 
local  Union  No.  1  of  Indianapolis  in  the 
fight  to  retain  the  offices  here. 

It  was  said  that  the  fight  brought  a 
split  both  in  the  council  and  in  the  con¬ 
vention  body.  Mr.  Howard  led  the  fight 
for  removal,  while  Mr.  Perry  and  mem¬ 
bers  of  the  Indianapolis  local  opposed  the 
move. 

The  old  feud  between  the  I.  T.  U. 
and  the  Mailers’  Union  was  fanned  into 
flame  again  in  the  debates,  many  typo¬ 
graphical  union  members  charging  the 
mailers  were  attempting  to  set  up  a  super¬ 
structure  above  the  I.  T.  U.  It  was  said 
that  one  of  the  reasons  for  desiring  re¬ 
moval  of  the  headquarters  w’as  to  escape 
numerous  court  actions  that  have  arisen 
within  the  organization  recently. 

Mr.  Perry  said  that  the  remaining 
business  of  the  convention  was  chiefly 
routine,  much  of  the  discussion  pertaining 
to  the  clarification  of  the  union’s  laws. 
Increasing  legislation  adopted  at  each 
convention  has  made  for  confusion,  he 
said.  The  need  for  clarification  was  an 
emergency  since  the  confusion  made  it 
difficult  for  publishers  signing  new 
scales. 

In  voting  to  make  such  constitutional 
changes  as  would  allow  the  removal  of 
headquarters,  the  convention  followed 
the  report  of  the  Committee  of  Seven 
appointed  last  year,  favoring  the 
removal,  and  also  the  report  of  the  com¬ 
mittee  on  laws  reporting  favorably  on 
constitutional  changes.  One  of  the  con¬ 
tentions  in  voting  the  transfer  was  that 
Indianapolis  is  not  centrally  located. 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  21-23 — Tenth  district  Ad¬ 
vertising  Federation  of  America, 
annual  convention,  Houston,  Tex. 

Sept.  22 — New  York  Society  of 
Editors,  meeting,  Watertown,  N.  Y. 

Sept.  29 — New  Jersey  Press  In¬ 
stitute,  Rutgers  University,  New 
Brunswick,  N.  J. 

Oct.  1-3 — Direct  Mail  Advertis¬ 
ing  Assn.,  Municipal  Auditorium, 
Milwaukee. 

Oct.  2-4 — West  Virginia  News¬ 
paper  Conference,  West  Virginia 
University,  Morgantown. 

Oct.  6-8 — Advertising  Specialty 
Assn.,  annual  meeting  and  exhibit, 
Stevens  Hotel,  Chicago. 

OcU  13 — Carolinas  Circulation 
Managers’  Assn.,  annual  meeting, 
Greenville,  S.  C 


Location  of  headquarters  has  been  a 
factional  dispute  for  a  number  of  years, 
but  this  convention  was  the  first  to  take 
definite  action  on  the  matter. 

Election  of  officers  did  not  come  be¬ 
fore  this  convention,  the  election  also 
being  handled  through  a  referendum. 
Incumbent  officers  were  all  re-elected 
at  the  voting  in  March  by  large  major¬ 
ities. 

Proprisals  to  ban  apprentices  and  to 
accept  no  printers  into  membership  for 
a  period  of  five  years,  as  another  means 
of  affording  relief  to  unemployment  con¬ 
ditions  were  voted  down. 

Boston  won  the  convention  for  next 
year  by  a  close  vote  over  Winnipeg. 

Mr.  Perry  said  that  no  other  matters 
of  general  importance  were  brought  up 
before  the  convention.  He  expressed  the 
opinion  that  the  work  accomplished  in 
clarifying  the  constitution  and  laws  of 
the  organization  was  one  of  the  most 
important  results  of  the  session ;  that  con¬ 
siderable  confusion  will  be  eliminated 
hereafter,  particularly  in  the  negotiation 
of  new  agreements. 


HEARST  ADDS  TO  HOLDINGS 

The  -Apperson  Realty  Company,  a 
William  Randolph  Hearst  organization, 
took  title  this  week  to  121  East  S7th 
street.  New  York  City,  the  addition  of 
which  brings  the  total  plottage  owned 
by  Hearst  on  57th  street.  Park  Avenue, 
and  58th  street  to  slightly  more  than 
37,700  stiuare  feet.  The  plot  just  ac¬ 
quired  is  20  by  100  feet  and  is  occupied 
by  a  five-story  building. 


A.  F.  A.  CLUBS  approve 
HODGES’  PLAN 


Majority  of  125  Affiliated  Greapi 
Backing  AggreBsive  Campaign 
Against  Critics  of 
Advertising 


A  majority  of  the  125  Advertising 
Clubs  affiliated  with  the  Advertising 
Federation  of  America,  have  who!^ 
heartedly  endorsed  the  plan  outlined  by 
Gilbert  T.  Hodges,  president  of  tht 
Federation,  for  a  concerted  and  aggres¬ 
sive  fight  against  critics  of  advertising, 
it  was  announced  this  w€*k  at  Federa¬ 
tion  headquarters,  420  Lexington  Avenue 
New  York. 

Mr.  Hodges  announced  the  Federa¬ 
tion's  plan  in  an  address  before  the 
Advertising  Club  of  Boston,  on  Sept  9, 
and  in  letters  to  all  club  presidents.  It 
calls  for  a  volunteer  army  of  100  promi¬ 
nent  speakers  to  address  meetings 
throughout  the  country  in  an  effort  to 
strengthen  public  faith  anq  aisseminate 
truth  about  advertising.  Only  two  elute 
have  rejected  the  plan,  both  of  whii 
are  in  small  communities. 

In  the  meantime  the  Federation’s  Bur¬ 
eau  of  Research  is  gathering  established 
facts  about  advertising  to  be  used  as 
ammunition  by  jts  speakers,  and  Mr, 
Hodges  is  recruiting  the  oratorical  force. 
The  roster  of  speakers  will  be  announced 
when  completed,  it  was  said. 


SHEDD  INJURED 


Philadelphia  Editor  Recovering  frsa 
Automobile  Accident 

Fred  Fuller  Shedd,  editor  of  the 
Philadelphia  Bulletin  and  president  of 
the  American  Society  of  Newspaper  Edi¬ 
tors,  is  at  his  home,  6341  Drexel  road, 
Philadelphia,  recovering  from  severe  iti- 
juries  sustained  in  an  automobile  acci¬ 
dent  Sept.  14  while  returning  to  Phila¬ 
delphia  with  Mrs.  Shedd,  who  also  was 
injured  hut  less  seriously. 

Mr.  Shedd  was  driving  from  Wild¬ 
wood,  N.  J.,  when  a  yet  unidentified 
motorist  forced  the  newspaper  man’s  car 
off  the  road  on  Delsea  drive,  near 
Malaga,  N.  J.,  into  a  telephone  pole 
Mr.  Shedd  suffered  a  fractired  knee, 
concussion  of  the  brain  and  a  possible 
fracture  of  the  left  hip.  Mrs.  Shdd  was 
badly  bruised.  Both  were  taken  to  the 
Underwood  hospital  at  Woodbury,  after 
which  New  Jersey  state  police  made  a 
futile  search  for  the  other  driver  who 
failed  to  stop  after  the  accident. 

After  being  treated  at  the  New  Jersc) 
hospital,  Mr.  and  Mrs.  Shedd  were  re¬ 
moved  to  their  Philadelphia  home.  The 
Shedd  family  physician  announced  that 
although  the  editor  would  be  confined  to 
his  home  possibly  for  several  weeks,  his 
injuries  were  not  necessarily  serious. 


A.B.C.  DINNER  DROPPED 


Gala  Affair  Not  on  Program  for 
October  Convention 

Seventeenth  annual  convention  of  the 
Audit  Bureau  of  Circulations  will  w 
held  Thursday  and  Friday,  Oct.  ^24, 
at  the  Stevens  Hotel  in  Chicago,  it  has 
been  announced  by  O.  C.  Harn,  manag¬ 
ing  director. 

■The  annual  dinner,  for  many  years  a 
feature  of  the  convention,  has  been  abM- 
doned  this  year,  as  have  other  entertain¬ 
ment  features.  ^ 

The  meeting  will  open  at  10  o’clock 
Thursday  with  the  report  of  P- 
Thomson,  president,  followed  bv  _a_<li5- 
cussion.  In  the  afternoon  divisional 
meetings  are  scheduled.  General  sessions 
will  be  held  Friday. 

FIFTY  YEARS  WITH  PAPER 

Zephaniah  W.  Pease,  editor  of  the 
New  Bedford  (Mass.)  Morning  Mif' 
cury,  on  Monday  marked  the  50th  anni¬ 
versary  of  his  association  with  the  Mer¬ 
cury,  having  joined  that  newspaper  Sept 
15,  If^O.  as  a  reporter.  The  Mercury 
marked  the  event  on  Monday  with  a  p*P 
and  a  half  of  recollections,  comparisons 
and  reflections  by  Mr.  Pease. 
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UNIVERSITY’S  “OIL  SURVEY”  ATTACKED 

Pennsylvania  Crude  Refiners’  Protest  Against  Press  Reports  of  N.  Y.  U.  **Research,”  Publicized  by 
Edward  L.  Bemays,  Causes  Investigation  by  Business  Administration  Faculty 


INCLUDED  in  the  mass  of  publicity 
that  reached  newspapers  in  recent  weeks 
have  been  several  articles  from  the  Bureau 
of  Business  Research  of  New  York  Uni¬ 
versity,  dealing  with  the  quality  of  differ¬ 
ent  automobile  oils.  The  articles  were 
widely  printed,  not  only  in  newspapers, 
but  in  oil  trade  journals. 

In  at  least  one  newspaper  office,  how¬ 
ever,  the  articles  came  under  suspicion 
as  being  business  propaganda  aimed  di¬ 
rectly  at  the  companies  making  motor  oil 
from  Pennsylvania  petroleum.  Irving 
Brant,  editor  of  the  editorial  page,  St. 
Loms  Star,  brought  the  matter  to  Editor 
&  Pubusher’s  attention,  asking :  “Did 
the  New  York  Bureau  of  Business  Re¬ 
search,  on  its  own  initiative  and  without 
financial  reward  to  itself  or  its  faculty 
members,  make  this  study  of  automobile 
lubricants  and  send  out  the  results?  Was 
it  a  genuine  product  of  university  re¬ 
search,  or  was  it  inspired  propaganda?” 

In  investigating  the  matter.  Editor  & 
Publisher  learned  that  the  Pennsylvania 
oil  companies,  through  their  Pennsyl¬ 
vania  Grade  Crude  Oil  Association,  had 
been  quick  to  protest  to  the  university 
administration  and  that  the  latter  had  or¬ 
der^  an  invesigation  to  be  made  under 
the  direction  of  Dean  A.  W.  Taylor  of 
the  Graduate  School  of  Business  Admin¬ 
istration. 

Investigating  further,  it  was  learned 
that  the  oil  survey  made  by  the  Bureau 
of  Business  Research  had  been  initiated 
and  participated  in  by  Edward  L. 
Bernays,  publicity  man.  Bernays  num¬ 
bers  among  his  clients  the  Vacuum  Oil 
Company,  which  is  related  to  the  Stand¬ 
ard  Oil  group,  and  whose  Mobiloil  is 
an  outstanding  business  rival  of  the 
Pennsyvania  motor  oils.  Lewis  H. 
Haney,  director  of  the  Bureau  of  Busi¬ 
ness  Research,  somewhat  reluctantly 
stated  that  Bernays  had  arranged  for  the 
oil  survey  to  be  made  and  had  paid  the 
expenses  involved,  also  that  Bernays  had 
written  the  first  draft  of  the  question¬ 
naires  used  in  making  the  survey.  Mr. 
Haney  said,  however,  that  he  himself 
had  corrected  and  approved  the  questions, 
that  the  bureau’s  staff  had  compiled  the 
information  gathered,  and  that  he,  as 
dirKtor  of  the  bureau,  took  full  respon¬ 
sibility  for  the  material  issued. 

Mr.  Haney  added  that  there  had  been 
no  payment  beyond  the  actual  expense 
incurred,  and  said  that  it  was  a  common 
practice  for  clients  to  bear  the  cost  of 
studies  in  which  they  were  interested. 
As  a  matter  of  exactness,  he  said,  pay¬ 
ments  to  the  bureau  usually  ran  a  little 
behind  the  necessary  outlay. 

He  took  the  stand  that  so  long  as  the 
bureau  vouched  for  the  results  of  a  sur- 
yey,  the  name  of  the  client  who  financed 
it  was  not  a  matter  of  public  concern. 
The  material  sent  to  newspapers  was  in 
plain  envelopes.  The  first  page  bore  the 
ktterhead  of  the  Bureau  of  Business 
Research,  but  there  was  no  indication 
that  any  outside  interest  was  financin'^ 
the  work. 

“I  frequently  see  Mr.  Bernays,  who 
was  formerly  connected  with  New  York 
University,”  said  Mr.  Haney  in  describ¬ 
ing  the  origin  of  the  survey.  “This  mat¬ 
ter  came  up  in  discussion,  and  I  agreed 
that  it  was  a  very  important  question  to 
millions  of  Americans. 

“The  investigation  was  undertaken  be- 
ysuse  of  the  importance  and  widespread 
interest  of  the  question  of  what  con¬ 
stitutes  good  lubricating  oils?  As  di- 
wtor  of  the  Bureau  of  Business 
Research,  I  vouch  for  the  unbiased  char¬ 
acter  and  accuracy  of  these  surveys  and 
on  lubricating  oils.” 

.The  business  controversy  involved  is 
that  between  the  makers  of  paraffin  base 
in  the  Pennsylvania  field, 
2nd  the  makers  of  asphaltic  base  oil, 
produced  in  many  fields.  In  many  quar- 
t'ts  the  claim  has  been  made  for  years 
hat  motor  oil  refined  from  Pennsylvania 
Petroleum,  is  better  than  motor  oil 
"'2ae  from  other  crudes. 


One  “news  release”  sent  out  in  the 
name  of  the  Bureau  of  Business  Re- 
seach,  began :  “Due  to  the  great  strides 
made  in  oil  refining  technique,  lubricants 
of  excellent  quality  are  now  being  manu¬ 
factured  from  crude  oil,  produced  in 
nearly  all  the  important  oil  fields  of  the 
United  States.  This  is  the  opinion  of 
73  per  cent  of  the  47  prominent  automo¬ 
tive  leaders  who  replied  to  the  second  of 
a  series  of  surveys  on  lubrication,  un¬ 
dertaken  by  the  New  York  University 
Bureau  of  Business  Research,  for  the 
purpose  of  finding  out  if  the  source  of 
the  crude  determines  a  good  lubricating 
oil.” 

Another  release  began :  “Good  lubri¬ 
cating  oils  arc  made,  not  found.  This 
is  the  almost  unanimous  opinion  of  104 
professors  of  organic  chemistry  in  Amer¬ 
ican  universities,  as  gathered  by  the  New 
York  University  Bureau  of  Business 
Research.  The  professors  who  replied 
to  the  questionnaire  state  that  the  source 
of  a  lubricating  oil  is  not  important,  if 
the  lubricant  possesses  the  qualities 
which  are  desirable  for  the  use  for  which 
it  is  intended.” 

This  article  appeared  in  one  oil  journal 
which  carried  on  another  page  an  ad¬ 
vertisement  by  the  Vacuum  Oil  Com¬ 
pany  beginning  with  the  same  words : 
"Good  lubricating  oil  is  made,  not 
found.” 

The  survey,  as  described  by  Mr. 
Haney,  consisted  of  sending  out  three 
questionnaires  and  analyzing  the  replies. 
One  questionnaire  went  to  a  list  of  pro¬ 
fessors  of  organic  chemistry,  another  to 
the  membership  of  the  Society  of  Auto¬ 
motive  Engineers,  and  a  third  to  a  list  of 
industrial  executives. 

The  questionnaire  sent  to  the  chemistry 
professors — after  Mr.  Bernays’  first 
draft  had  been  put  in  its  final  form — was 
worded  as  follows: 

“For  the  purpose  of  enlightening  pub¬ 
lic  opinion  on  a  matter  about  which  there 
exists  at  present  a  great  deal  of  misun¬ 
derstanding,  we  are  conducting  a  survey 
on  the  question  of  what  constitutes  a 
good  lubricating  oil. 

“In  order  to  secure  authoritative  opin¬ 
ion  in  confirmation  of  this  for  the  pub¬ 
lic,  I  am  asking  certain  leaders  in  science 
to  answer  the  following  questions  which 
will  confirm  these  facts  for  the  public 
mind. 

“1.  Do  you  agree  that — 

“(a)  The  chemical  characteristics, 
and  therefore  the  quality,  of  petroleum 
lubricants  depend  on  the  processes  of 
manufacture  and  not  on  the  crude 
from  which  such  an  oil  is  made? 

“(b)  Oils  made  from  the  same  crude 
might  differ  materially  in  chemical 
composition? 

“2.  In  view  of  the  fact  that  the  hydro¬ 
carbons  in  lubricating  oils  are  found  in 


varying  (iroportions  in  many  different 
crude  oils,  do  you  agree  that — 

“(a)  Lubricating  oils  from  the  same 
crude  may  differ  in  their  qualities? 

“(b)  Lubricating  oils  from  different 
crudes  might  be  nearly  or  absolutely 
alike  in  their  qualities? 

“(c)  The  source  of  a  lubricating  oil 
is  not  impiirtant  so  long  as  it  possesses 
the  chemical  and  physical  qualities 
which  are  desirable  for  the  use 
intended  for  it? 

“I  feel  that  the  compilation  of  expert 
opinion  on  the  matter  will  be  of  great 
benefit  to  the  lay  public — particularly  the 
motoring  public — and,  with  your  permis¬ 
sion,  may  include  your  contribution  in 
published  results  of  the  survey,  unless 
you  state  to  the  contrary”. 

Strange  to  say,  nearly  all  the  104  pro¬ 
fessors  “agreed”  that  "oils  made  from 
the  same  crude  might  differ  materially  in 
chemical  composition”;  also  that  “lubri¬ 
cating  oils  from  the  same  crude  may 
differ  in  their  qualities”;  also  that  “the 
source  of  a  lubricating  oil  is  not  impor¬ 
tant  so  long  as  (italics  not  in  the  orig¬ 
inal)  it  possess  the  chemical  and  physical 
qualities  which  are  desirable  lor  the  use 
intended  for  it.” 

There  were  a  dozen  doubters  and  three 
negatives  on  the  question  of  whether 
“lubricating  oils  from  different  crudes 
might  be  nearly  or  absolutely  alike  in 
their  qualities.” 

On  the  important  first  quesiion,  how¬ 
ever,  despite  its  leading  nature,  only  54 
of  the  104  professors  “agreed”  that  “the 
chemical  characteristics,  and  therefore 
the  quality,  of  petroleum  lubricants 
depend  on  the  processes  of  manufacture 
and  not  on  the  crude  from  which  such 
an  oil  is  made.”  Sixteen  professors  were 
listed  as  answering  “no,”  23  as  answer¬ 
ing  “both”,  and  11  as  answering  “partly,” 
making  a  total  of  50  who  did  not 
“agree.” 

These  figures  are  given  in  a  printed 
bulletin  issued  by  the  Bureau  of  Business 
Research.  On  this  evidence,  the  bulletin 
makes  its  statement  that  the  “almost 
unanimous  opinion  of  104  professors”  is 
that  “good  lubricating  oils  are  made,  not 
found.” 

Mr.  Haney  told  Editor  &  Publisher 
that  anyone  would  be  welcome  to  check 
through  the  results  of  the  survey  to 
satisfy  himself  as  to  its  accuracy,  and 
that  men  from  Young  &  Rubicam  had 
actually  done  so.  Young  &  Rubicam  is 
the  advertising  agency  for  the  Pennsyl¬ 
vania  Grade  Crude  Oil  Association. 

At  the  university’s  administrative 
offices,  H.  O.  Voorhis,  secretary,  said 
merely :  “When  a  complaint  was 

brought  to  the  attention  of  the  university 
officials,  they  directed  that  a  very  careful 
inquiry  be  made  into  the  character  of 
the  survey.  That  inquiry  is  now  in  prog¬ 


ress.  It  comes  under  the  direction  of 
Dean  A.  W.  Taylor  of  the  Graduate 
SchcK)l  of  Business  Administration. 

“Of  course  no  such  survey  on  a  con¬ 
troversial  subject  can  be  made  and  pub¬ 
lished  without  stepping  on  somebody[s 
toes.  In  this  case  the  main  point  is 
whether  the  investigation  was  conducted 
in  a  way  that  warranted  the  statement  of 
results  issued.” 

He  said  he  knew  nothing  of  any  ar¬ 
rangements  made  for  financing  the  sur¬ 
vey,  and  declinetl  to  confirm  the  name 
of  the  complaining  group. 

Mr.  Brant  of  the  St.  Louis  Star,  who 
first  brought  the  matter  to  light,  said: 

“Last  July  a  committee  of  the  Ameri¬ 
can  Association  of  University  Pro¬ 
fessors  headed  by  Prof.  E.  R.  A.  Selig- 
man  put  forth  a  co<le  of  ethics  for 
faculty  members,  pledging  them  to  in¬ 
dulge  in  no  under-cover  propaganda  for 
private  interests  in  matters  of  public 
policy.  This  action  was  due  to  disclos¬ 
ures  that  research  supposed  to  be  in  the 
public  interest  was  paid  for  by  public 
utility  companies,  that  many  professors 
were  on  corporation  payrolls,  and  that  a 
systematic  effort  was  being  made  to  color 
textbooks  for  the  benefit  of  utilities 
fighting  municipal  ownership. 

"On  this  issue  the  American  Associa¬ 
tion  of  University  Professors  took  a 
clean-cut  position.  No  school  and  no 
faculty  member  can  work  for  private 
interests  in  a  public  controversy  without 
violating  the  ethics  of  the  profession. 

Professor  Seligman  ought  to  call  his 
committee  together  once  more  and 
broaden  the  inquiry  to  cover  propaganda 
clothed  as  research  in  controversies  be¬ 
tween  private  business  groups.  To  open 
the  investigation  he  might  consider  the 
‘news  release’  just  sent  to  American  news¬ 
papers  by  the  New  York  University 
Bureau  of  Business  Research,  entitled ' 
‘Automotive  Leaders  Define  Economic 
and  Scientific  Importance  of  Lubricants 
in  University’s  Survey’.  .  .  . 

“From  a  newspaper  standpoint,  this  is 
just  one  more  free  advertising  dodge, 
worse  than  others  because  of  the  way  in 
which  it  is  sponsored.  But  what  is  it 
from  a  university  standpoint?  What 
presumption  does  it  create  as  to  the  good 
faith  of  university  business  surveys?  Is 
it  exceptional,  or  does  it  reflect  a  con¬ 
dition  co-extensive  with  the  subsidizing 
of  university  professors  by  public  utili¬ 
ties?  Professor  Seligman  and  his  com¬ 
mittee  have  something  to  think  about.” 

Repeated  attempts  were  made  on  Wed¬ 
nesday  and  Thursday  to  reach  Mr.  Ber¬ 
nays  by  telephone  for  a  direct  statement. 
Persons  in  his  office  invariably  asked  who 
was  calling  and  then  said  he  was  not 
there.  On  the  last  call  it  was  said  he 
was  out  of  town  for  the  day  and  that  no 
address  was  known. 


RECEIVERS  PETITION  COURT 


Would  Sell  All  Property  and  Aaaet*  of 
Cornatalk  Producta  Company 

F.  E.  Butcher  and  Clint  C.  Tilton, 
receivers  for  the  Cornstalk  Products 
Company,  have  petitioned  the  District 
Court  of  the  United  States  for  the  east¬ 
ern  district  of  Illinois  for  the  right  to 
sell  all  the  property  and  assets  of  the 
defunct  organization. 

The  court  has  set  Friday,  Sept.  26,  for 
the  hearing  in  Danville,  Ill. 

Cornstalk  Products  Company  was  or¬ 
ganized  to  utilize  cornstalks  for  the 
manufacture  of  newsprint. 


TEXAS  GUINAN  A  COLUMINIST 

Texas  Guinan,  Broadway’s  night  club 
queen,  joined  the  ranks  of  the  news¬ 
paper  columnists  this  week  when  she 
began  a  daily  stint  for  the  New  York 
Evening  Graphic.  It  is  made  up  in 
box  form  and  follows  closely  the  make- 
up  of  Calvin  Coolidge’s  dail^  utterance 
in  the  Nnv  York  Herald  Tribune. 


KENT  COOPER  RETURNS  FROM  EUROPE 


Kent  Cooper,  general  manager  of  the  Associated  Press,  photographed  with 
Mrs.  Cooper  and  their  daughter  Jane  on  the  liner  Saturnia  when  they  returned 
to  New  York  City,  Sept.  16,  from  Europe.  They  were  abroad  two  months. 
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HEARST,  HOME  AGAIN,  GIVEN  WELCOME; 
DEFENDS  HIS  ATTITUDE  ON  FRANCE 


HE  STRUCK  GOVERNOR 


26  STATIONS  SEEKINc 
50,000  WATT  permits 


Noted  Publisher  Greeted  by  Political  Figures,  War  Veterans 
and  Many  Friends  All  on  Excursion  Steamer — Says 
France  Tries  Flattery  With  Legion  of  Honor 


WILLIAM  RANDOLPH  HEARST, 
returning  to  New  York  Monday  of 
this  week  after  his  expulsion  from 
L'rance  l)ecause  of  his  jraper’s  publication 
t)f  the  AiiRlo-French  naval  agreement, 
was  given  a  rousing  welcome  by  a  num¬ 
ber  of  political  figures.  World  War  vete¬ 
rans,  a  committee  of  his  editors,  headed 
by  Arthur  Brisbane  and  Ray  Long,  and 
many  friends.  On  disembarking  he  is¬ 
sued  a  prepared  statement  in  which  he 
defended  his  journalistic  activities  in  con¬ 
nection  with  the  agreement. 

Mr.  Hearst  returned  on  the  Europa. 
He  was  greeted  in  New  York  bay  by 
the  huge  delegation  of  welcomers  in  an 
excursion  steamer,  and  returned  with 
them  to  the  Battery.  In  response  to  the 
addresses  of  welcome  Mr.  Hearst  replied 
warmly,  and  advisd  “independent  jour¬ 
nalists  who  contemplate  going  abroad  to 
remain  in  this  free  country.” 

Mr.  Hearst’s  statement  follows: 

“I  have  said  that  I  did  not  complain 
of  my  exclusion  from  France. 

“1  think  I  should  say  instead  that  there 
is  no  distinction  in  my  67  years  which  has 
given  me  more  genuine  gratification. 

“Moreover,  I  hope  and  believe  that  this 
distinction  is  one  that  I  have  actually 
deserved. 

“For  nearly  50  years  I  have  been  ac¬ 
tive  in  journalism.  I  take  the  obliga¬ 
tions  of  my  profession  very  seriously.  I 
think  a  newspaper  owes  a  great  debt  to 
the  public,  and  that  the  newspaper’s  first 
duty  is  to  keep  its  public  fully  and  accu¬ 
rately  informed  about  all  important  mat¬ 
ters  which  affect  the  public  safety  and 
welfare. 

“There  is  a  lot  of  trivial  news  which 
must  perfunctorily  be  printed;  but  the 
vital  obligation  of  a  newspaper  is  to 
print  the  important  news,  and  print  it 
without  political  bias  or  personal  preju- 
dice. 

“This  I  have  always  tried  to  do,  and 
the  action  of  France  in  my  case  is,  I 
consider,  merely  conspicuous  recognition 
by  a  great  nation  of  the  honorable  fact 
that  I  have  done  my  full  duty  to  my  own 
|K*ople  and  to  my  chosen  profession. 

“The  critical  situation  in  Europe  today 
does  intimately  concern  the  best  interests 
of  our  people. 

"We  have  been  drawn  into  European 
intrigues  and  embroilments  once.  I  do 
not  believe  that  we  want  to  be  so  in¬ 
volved  again.  Therefore,  whatever  I 
learn  abroad  which  affects  the  peace  and 
safely,  or  any  essential  interest  of  the 
United  States  of  America,  I  have  printed 
and  intend  to  print  w’hether  European 
governments  like  it  or  not. 

“I  owe  no  allegiance  and  recognize  no 
responsibility  to  foreign  governments, 
and  will  naturally  submit  to  no  undue 
influence  or  control  by  them. 

“If  you  ask,  ‘Do  foreign  governments 
attempt  to  influence  American  news- 
japers?’  the  answer  is,  ‘They  do." 

“France  has  tried  persistently  to  seduce 
the  American  press,  and  her  most  effec¬ 
tive  means  of  seduction  has  been  the 
widespread  distribution  of  the  little  red 
ribbon  of  the  Legion  of  Honor. 

“Many  .American  newspapermen  have 
been  caught  by  this  little  red  ribbon  as 
guilelessly  as  bullfrogs  are  hooked  by  a 
bit  of  red  flannel,  but  I  have  never  al¬ 
lowed  any  members  of  my  organization 
to  accept  civil  decorations  from  any  for¬ 
eign  nation,  or  to  put  themselves  or  my 
papers  under  obligations  to  any  foreign 
government. 

“Indeed,  I  think  Congress  should  for¬ 
bid  the  wearing  of  foreign  decorations  by 
American  citizens,  except  military  deco¬ 
rations  honorably  won  in  war. 

“If  our  bourgeois  aristocracy  wants 
some  recognition  of  achievements  not 
sufficiently  conspicuous  to  be  known  with¬ 
out  advertisement,  let  Congress  create  a 
Right  Royal  Brotherhood  of  Super- 
Americans,  and  confer  blue  ribbons  like 
the  prizes  at  a  horse  show,  and  so  keep 
American  loyalty  at  home. 


“The  great  Napoleon,  who  devised  the 
Legion  of  Honor,  knew  human  weak- 
nes.ses,  and  recognized  the  irrepressible 
inclination  of  the  citizens  of  a  republic 
to  covet  the  titles  and  insignia  their 
democracy  teaches  them  to  disdain. 

“All  men  are  created  equal  in  one  re¬ 
spect  at  least,  and  this  is  in  their  desire 
to  be  unequal.  France  has  played  uixm 
this  human  vanity  to  such  an  extent  that 
in  any  crowd  abroad  it  is  always  possible 
to  recognize  the  Americans  by  their 
French  decorations. 

“I  know  what  France  expects  in  return 
for  her  little  red  ribbon,  and  feel  that 
the  loyalty  to  France  above  all  else, 
which  is  properly  the  highest  honor  and 
greatest  glory  to  a  Frenchman,  might 
easily  be  on  occassion  the  deepest  dis¬ 
honor  to  an  independent  American 
journalist. 

“The  influence  over  the  Hearst  press, 
which  France  failed  to  secure  by  ca¬ 
jolery,  she  has  attempted  to  obtain  by 
force,  h'ithcr  method  is  equally  futile, 
but  the  latter  is  the  more  flattering. 

“Therefore,  I  think  I  should  feel  no 
resentment  against  Monsieur  Tardeau  for 
a  compliment  no  less  real  because  it 
was  unintended;  and  I  think  I  should, 
and  I  believe  I  do,  feel  a  certain  sense 
of  gratitude  to  France  for  her  uncon¬ 
scious  tribute  to  the  American  loyalty 
and  inflexible  independence  of  the  Hearst 
press.” 

NEW  EVENING  PAPER 

The  Chico  (Cal.)  Morning  Record  on 
Sept.  8  started  an  evening  edition.  C. 
H.  Deuel  is  publisher.  Ford,  Parsons 
&  Stecher,  which  represented  the  Morn¬ 
ing  Record,  now  will  represent  both 
newspapers. 


VANCOUVER  SUN  CHANGES 

John  Hickey  has  become  news  editor 
and  J.  A.  Russell  city  editor  of  the 
Vancouver  Sun  following  a  general  staff 
reorganization. 

ELLIOTT  VISITED  FRANCE 

John  Elliott,  Berlin  correspondent  for 
the  AV«»  York  Herald  Tribune,  spent  his 
vacation  on  a  walking  tour  in  France 


William  G.  Wiegand,  reporter  for  the 
Aew  Orleans  (La.t  Item-Tribune, 
who  struck  Gov.  Huey  P.  Long  in  the 
mouth  when  the  latter  called  him  a 
vile  name  during  an  interview  in  a 
New  Orleans  hotel  Sept.  9.  Wiegand 
was  hauled  away  from  the  governor 
by  guards,  who  stood  by  until  Long, 
after  a  conference  with  other  poli¬ 
ticians,  apologized  to  the  reporter. 


CURTIS  ORGAN  DEDICATED 

The  new  organ  given  to  St.  Thomas’ 
Episcopal  Church  of  Camden,  Me.,  by 
Cyrus  H.  K.  Curtis,  Philadelphia  and 
New'  York  publisher,  was  dedicated 
Sunday,  Sept.  14,  with  appropriate  exer¬ 
cises.  Mr.  Curtis  was  present. 


GIRL  JOINS  SPORTS  STAFF 

Betty  Eckersall,  19  year  old  daughter 
of  the  late  Walter  Eckersall,  Chicago 
Tribune  sports  writer  has  joined  the 
Tribune  sports  staff.  She  is  covering 
women’s  sports  events  and  general  as- 


and  is  now  back  on  the  job. _ sii’^nments. _ 

DELEGATION  GREETING  W.  R.  HEARST 


William  Randolph  Hearst  surrounded  by  some  of  the  disabled  war  veterans 
who  journeyed  down  New  York  bay  on  the  steamer  Hook  Mountain  to  meet 
him  at  Quarantine  as  he  returned  from  Europe  on  the  S.  S.  Europa,  Monday, 
The  publisher  was  taken  aboard  the  Hook  Mountain  where  several  prominent 
public  figures  and  disabled  war  veterans  greeted  him.  Among  the  welcomers 
were  former  Police  Commissioner  Grover  A.  Whalen,  and  United  States 
Senators  Royal  S.  Copeland,  Robert  F.  Wagner,  Hamilton  F.  Kean  and 
David  Baird,  Jr. 


Four  Newspapers  in  Group  At. 
tempting  to  Change  Fed¬ 
eral  Radio  Commission’s 
Ruling 


By  George  H.  .Manning 
IVashington  Correspondent,  Editor  &  Pubusrh 

Washington,  D.  C.,  Sept.  17--Four 
newspaper-operated  radio  stations  are  in 
the  group  of  26  broadcasters  who  are  at 
present  seeking  permission  from  the  Fed¬ 
eral  Radio  Commission  to  operate  with 
50,000  watts  of  power  on  the  theory  that 
since  they  are  operating  on  clear,  m  ex¬ 
clusive  channels  it  is  immaterial  how 
much  power  they  use. 

Up  to  now  the  commission  has  looked 
with  disfavor  on  applications  to  use  50- 
000  watts  on  the  ground  that  the  use  of 
this  much  power  has  the  tendency,  at 
least,  to  cause  greater  interference  with 
other  stations  operating  on  adjacent 
channels.  Adhering  to  this  belief  the 
commission  recently  made  public  an¬ 
nouncement  limiting  the  number  of  50,- 
000-watt  stations  in  each  of  the  country'i 
five  radio  zones  to  four. 

'The  four  newspaper  stations  which  are 
taking  part  in  the  movement  to  force 
the  hand  of  the  commission  are  WWJ 
operated  by  the  Evening  News  .Associa¬ 
tion,  of  Detroit;  WHAS,  the  Louinillt 
Courier-Journal  and  Times;  WSB,  the 
Atlanta  (Ga.)  Journal  station ;  ' and 
WTMJ,  the  Milwaukee  (Wis.)  Journal. 

In  fact  hearings  on  the  subject  were 
started  before  the  commission  last  wei 
The  ca.se  of  WWJ  and  WH.AS  will  he 
heard  during  the  coming  week,  while  the 
others  will  be  heard  sometime  later  in 
the  month  or  early  in  October. 

Stations  WWJ  and  WHAS  are  in  the 
second  radio  zone,  which  has  one  50,000- 
watt  assignment  still  available  under  the 
commis-sion’s  ruling  that  only  four  will 
lie  permitted  in  any  one  zone.  There  are, 
however,  two  other  applications  for  the 
same  facilities. 

There  are  nine  applications  in  all  for 
the  two  assignments  available  in  the 
fourth  zone,  in  which  WTMJ  is  situated, 
and  six  applicants  for  the  50,000-watt 
assignment  sought  by  WSB  in  the  third 
zone. 

Strangely  enough,  the  26  applicants 
are  united  in  a  concerted  action  and  thus 
far  during  the  hearings  it  has  been  con¬ 
tended.  that  from  an  engineering  stand¬ 
point,  it  is  possible  to  permit  every  “clear 
channel”  station  in  the  United  States  to 
use  .50.0(X)  watts  of  power  if  it  so  de¬ 
sires.  Engineers  that  have  testified  thus 
far  have  agreed  that  the  view  of  the  com¬ 
mission  that  greater  interference  would 
result  from  the  operation  of  more  50,000- 
watt  stations  is  false  and  that  the  con¬ 
trary  is  true  for  the  reason  that  the 
adrled  power  would  give  the  stations  a 
greater  signal  strength  which  would 
“drown  out”  cross  talk.  .An  argument 
in  favcpr  of  the  granting  of  the  applica¬ 
tions  is  that  the  service  areas  of  the  sta¬ 
tions  would  be  increased  and  a  greater 
number  of  persons  served. 

It  is  obvious  that  most  of  the  twenty- 
six  applicants  will  carry  their  rases  to 
the  Court  of  .Appeals  if  the  commission 
rules  adversely. 


CELEBRATES  ANNIVERSARY 

Jarne*  R.  Allan  With  Ontario  Daily 
for  60  Years 

James  R.  Allan,  for  40  years 
ing  manager  of  the  Hamilton 
Sf'ectator,  recently  celebrated  the  6(W 
anniversary  of  his  association  with  the 
newspaper.  . , 

His  first  eight  years’  employment  wth 
the  Si^ctator  Mr.  Allan  spent  leamine 
the  printing  trade  in  the  job  and  new? 
room.  Then  for  a  short  time  he  was » 
compositor,  and  from  that  work  he  went 
to  the  editorial  department  ior  a  year  as 
police  court  reporter  for  the  MorniW 
Spectator,  and  following  his  joumalisW 
experience  he  became  an  advertising 
solicitor. 

Mr.  .Allan  is  74  years  old. 
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ECONOMY  STRESSED  BY  CIRCULATORS 


Cutting  Distribution  Costs  and  Saving  of  Newsprint  Discussed  at  Interstate  Meeting  in  Atlantic  City — 
High  Sunday  Returns  Vexing  Many  Dailies — Carrier  Training  Analyzed 


Means  of  practicing  intelligent 
economy  in  the  circulation  depart¬ 
ment  ami  development  of  carrier  boys 


By  JOHN  F.  ROCHE 


into  competent  salesmen  were  the  most 
stressed  topics  of  the  fall  meeting  of 
the  Interstate  Circulation  Managers’ 
Association  at  the  Hotel  Ritz-Carlton, 
Atlantic  City,  Monday  and  Tuesday, 
Sept,  l.^-lh.  Both  in  prepared  papers 
and  open  di.scussion  the  question  of 
effecting  suitable  economies  to  meet  cir¬ 
culation  decreases  without  slowing  up 
the  work  of  the  circulation  department 
was  considered  from  every  angle.  The 
\-alue  of  features,  the  extent  to  which 
returns  should  be  allowed,  the  problem 
of  increasing  costs  in  producing  and  dis¬ 
tributing  Sunday  papers  held  the  interest 
of  the  circulators  during  the  lively  busi¬ 
ness  sessions  in  the  Ritz  Terrace  Room. 

A  prediction  that  the  circulation  slump 
would  not  last  much  longer  and  that  a 
new  era  of  prosperity  is  on  the  way  was 
made  by  John  Toler,  circulation  man¬ 
ager  of  the  Atlanta  Constitution,  who 
was  guest  speaker  at  a  luncheon  of  the 
group  Tuesday. 

The  meeting  started  Monday  evening 
with  a  shore  dinner  at  Hackney’s  restau¬ 
rant.  After  this  the  group  held  a  dis¬ 
cussion  session  at  the  Ritz  which  lasted 
until  nearly  midnight.  At  this  session  all 
but  two  members  admitted  being  affected 
by  declining  circulations.  The  general 
trend  of  talk  during  the  evening  revealed 
an  optimistic  outlook  for  the  near  fu¬ 
ture.  Most  of  those  expressing  opinions 
declared  they  were  watching  costs  closely, 
making  economies  where  possible  and  sit¬ 
ting  tight  until  the  fall  and  winter  busi¬ 
ness  revival  gets  under  way. 

The  principal  meeting  began  Tuesday 
morning  with  talks  on  the  Sunday  news¬ 
paper.  The  choice  of  features,  question 
of  returns  and  the  pitfalls  to  be  avoided 
in  price  fixing  were  discussed  by  Walter 
L  Test,  Philadelphia  Record. 

The  addition  of  new  comics  by  the 
Record  recently  accounted  for  some  ad¬ 
ditional  circulation  in  all  parts  of  the 
paper’s  territory,  Mr.  Test  told  the 
gathering.  The  new  sales  seemed  to 
come  from  an  entirely  new  field,  he  said, 
since  a  check-up  showed  that  the  in¬ 
crease  had  not  cut  into  other  Philadel¬ 
phia  papers.  Comics,  however,  were  not 
the  only  circulation-builders,  Mr.  Test 
said. 

“Comics  and  other  features,”  he  de¬ 
clared,  ‘‘merely^  act  as  a  magnet  in  the 
promotion  of  circulation,  and  circulators 
should  not  lo.se  track  of  the  value  of 
tiinely  editorials  in  a  language  easy  to 
understand ;  _  correct  market  reports, 
snappy  sporting  sections  and  the  news 
of  the  day.” 

■  ^  Jw*i-dollar  novel,  printed  complete 
m  tabloid  form  everv  Sunday,  proved  to 
be  one  of  the  Record’s  most  popular  fea¬ 
tures,  Mr.  Test  o^bserved.  It  was  popular 
only  in  metropolitan  sections,  but  its  dis¬ 
continuance  brought  an  avalanche  of 
protests  and  it  had  to  he  reinstated  after 
two  weeks.  .At  present  its  popularitv  is 
on  the  wane,  Mr.  Test  said. 

One  of  the  greatest  problems  faced  by 
O'rciilators  with  a  Sundav  paper  to 
andle,  the  Philadelphian  said,  is  that  of 
returns. 

n  several  years,”  he  asserted,  “this 
prohlem  has  l^cn  gradually  increasing. 

j  ^  great  importance 

*  ur^'.l  *9  fo  solve. 

Oaily  circulations,  either  morning  or 
wening,  can  be  controlled  on  a  full  re¬ 
ram  basis,  to  within  5%  to  8%  returns 
witfiout  .seriously  affecting  good  coverage. 
-iinf|,ay  circulations  require  a  much  wider 
raargin,  often  as  high  as  20%,  in  order 
0  get  good  coverage  and  representation, 
nis  entails  a  tremendous  loss  as  one 
untlay  copy  is  usually  equal  to  an  aver- 
Re  of  at  least  three  daily  copies  in 
white  paper. 

Several  things  go  to  make  up  this 
rn??.'  Kreatest  of  which  is  the 
‘C.A.C.’  method  of  distribu¬ 
tion.  By  that  I  mean  ‘cash  on  deliverv’ 


or  ‘cash  and  carry.’  Daily  circulations 
are  largely  delivered  on  charge  account, 
collections  being  made  either  weekly  or 
monthly,  while  Sunday  circulation  is 
largely  cash.  The  development  of  the 
automobile,  good  roads,  the  disposition 
of  the  public  to  take  to  the  outdoors,  the 
coming  of  the  five-day-working  week 
(making  possible  week-end  journeys) 
are  constantly  making  Sunday  circula¬ 
tion  more  uncertain  and  the  return  privi¬ 
lege  more  serious.” 

Although  figures  do  not  show  that 
Sunday  circulations  arc  slipping,  the 
operation  of  Sunday  newspapers  is  be¬ 
coming  more  expensive,  Mr.  Test  said. 

“White  paper  lost  in  unsold  copies  is 
one  of  the  biggest  items  of  expense,”  he 
continued.  “Circulators  are  doing  a  good 
job  in  meeting  this  week-end  unrest,  but 
at  a  tremendiius  cost.  Some  newspapers 
have  tackled  this  problem  by  giving  no- 
rcturns  or  limited  returns.  This,  while 
some  relief,  is  not  a  satisfactory  solution. 
Being  confronted  by  the  uncertainty  of 
sales,  because  of  and  the  fact  that 
weather  conditions  affect  Sunday  sales 
more  seriously  than  daily  sales,  limited 
or  no-rcturns  does  not  work  satisfac¬ 
torily.  On  the  other  hand,  full  returns 
means  better  coverage,  but  a  higher  per¬ 
centage  of  white  paper  waste.  Dealers 
on  limited  or  no-returns  generally  held 
their  order  too  clo.se,  while  many  dealers 
on  full-returns  are  neglectful  in  regulat¬ 
ing  orders. 

The  suggestion  was  then  made  by  Mr. 
Test  that  the  association  appoint  a  com¬ 
mittee  for  the  study  of  white  paper  loss, 
but  no  action  was  taken  on  this. 

As  a  stabilizer  for  Sunday  sales,  Mr. 
Test  thought  establishment  of  home  de¬ 
livery  charge  accounts  with  collections 
made  weekly  or  monthly  would  prove 
valuable. 

“Readers  do  not  stop  an  evening  paper 
because  they  attend  the  theatre  in  the 
evening,  tir  go  to  visit  friends,”  he 
pointed  out,  “but  readers  do  stop  a  Sun¬ 
day  paper  because  of  the  ‘C.O.D.’  or 
‘C.A.C.’  if  expecting  to  be  away.  Sun¬ 
day  morning  home  delivery  should  be 
made  as  early  as  possible  so  as  to  have 
the  paper  there  for  those  who  care  to 
take  it  with  them.  Cash  transient  readers 
should  be  taken  care  of  by  store  sales 
and  boys  covering  sections  after  home 
delivery  is  made.” 

In  a  .short  discussion  following  his 
talk,  Mr.  Test  said  he  had  heard  of 
seven-day  publications  eliminating  the 
Saturday  paper  and  publishing  a  Satnr- 
day-Sunday  combination.  The  half- 
holiday  and  the  closing  of  stores  on 
Saturday  afternoons  during  the  summer 
are  making  the  Saturday  paper  as  much 
of  a  problem  as  the  Sunday  edition,  he 
declared. 

Eiconomy  in  transportation  was  dis¬ 
cussed  by  David  Fair,  Harrisburg  (Pa.) 


lit’ening  \eu’s,  who  declared  busses  are 
rapidly  gaining  in  importance  as  a  means 
of  newspaper  sbipment. 

“The  bus  companies,”  he  warned  “arc 
falling  into  the  hands  of  the  railroads. 

1  wonder  whether  the  association  can  do 
anything  to  obtain  thro'ugh  rates  and 
eliminate  second  charges  where  papers 
are  carried  on  trains  and  railroad-owned 
hus  lines.” 

\V.  1).  Miller,  IPashington  Post,  presi¬ 
dent  of  the  group,  answered  Mr.  Fair’s 
(|uery  with  the  statement  that  a  specific 
instance  would  probably  have  to  be  cited 
in  order  to  obtain  any  action  on  the 
matter. 

.Another  circulator  who  saw  bns.ses 
supplanting  railroad  delivery  to  a  great 
degree  was  M.  J.  Murphy,  Morgantozim 
(W.Va.)  A’crt’  Dominion.  The  change, 
he  declared,  has  brought  about  a  marked 
discontinuance  of  baggage  train  service. 
This  situation  has  thrown  newspapers 
operating  their  own  trucks  into  competi¬ 
tion  with  regular  trucking  concerns  for 
contracts  to  carry  mail  for  the  postoffice. 
W  here  the  newspaper  has  been  a  success¬ 
ful  bidder,  transportation  costs  have 
been  reduced,  be  declared. 

The  effort  to  go  your  competitor  one 
better  often  results  in  unnecessary  ex- 
P'nsp  a't'l  wast**  w'as  tbe  statement  of 
\V.  H.  W'artl,  .Scranton  (Pa.)  Sun.  who 
spoke  on  office  and  mailing  room 
economy. 

“I  wonder  if  false  nriile  is  not  an  un¬ 
profitable  feeling  of  elation  which  some¬ 
times  enters  to  a  marked  decree  into  our 
expense  relations?”  he  asked. 

“lust  because  a  competitor  is  permitted 
and  does  do  certain  things  we  imagine 
that  it  reflects  on  ns  and  oUr  paner  if 
we  do  not  follow  suit  or  out-do  him. 

“Do  not  misunderstand  me.”  he  con¬ 
tinued.  “for  competition  must  be  met  and 
ofttimes  exceeded,  but  the  only  profitable 
wav  to  increase  or  hold  circulation  and 
keep  yoiir  expenses  down  is  bv  satisfying 
the  readers  and  not  any  capricious  fancy, 
and.  bv  the  wav.  this  assertion  equally 
applies  to  the  news  department. 

“Because  your  competitor  operates  a 
fleet  of  six  trucks,  it  does  not  mean  that 
vo'u  have  to  operate  that  number,  maybe 
five  could  do  the  work,  or,  perhap.s,  re¬ 
placing  part  or  all  of  your  trucks  with 
motorcycles  would  show  a  nice  saving 
and  speed  up  your  city  and  suburban  de¬ 
liveries. 

“Why.  for  instance,  use  Kraft  paper 
when  ordinary  newsprint  would  serve 
your  purpose?  It  doesn't  look  so  well 
and  is  not  so  convenient  to  handle,  but 
yon  generally  have  plenty  of  spoils  and 
returns  lying  around,  if  not,  sufficient 
extra  copies  could  be  run  off  to  take  care 
of  vonr  neefls.  It’s  cheaper. 

“We  have  practically  eliminated  the 
use  of  Kraft  paper.  Only  on  a  very, 
verv  few  bundles  is  it  utilized. 


LEADERS  OF  ATLANTIC  CITY  CONVENTION 


Officers  of  Interstate  Circulation  Managers'  Association  photographed  at 
Atlantic  City  convention  this  week.  Photo  shows  (left  to  right):  Charles  K. 
Blasser,  York  (Pa.)  DUpatch,  secretary-treasurer;  John  H.  J.  Kuntz,  Lancaster 
(Pa.)  New  Era,  second  vice-president;  W.  L.  Lippincott,  Atlantic  City  Press- 
Union,  first  vice-president;  and  W.  D.  Miller,  Washington  Post,  president. 


“Our  wire  tying  bundling  machines 
have  effected  a  noticeable  saving  in  our 
mailing  rixim  and  at  the  same  time  given 
us  greater  security.” 

Talking  of  further  savings,  he  con¬ 
tinued  : 

“Up  until  a  few  months  ago,  in  order 
not  to  be  outclassed  by  our  competitor, 
we  were  using  a  truck  over  a  certain 
suburban  route.  We  have  eliminated  that 
expense  by  dispatching  via  train,  which 
reaches  all  points  alxnit  two  hours  later, 
and  as  carriers  were  not  making  their 
deliveries  until  later  any  way.  we  were 
able  to  give  our  patrons  a  more  com¬ 
plete  paper  and  no  loss  was  experienced. 
In  fact,  we  have  shown  a  gain  at  most 
every  point.” 

The  possibilities  of  economy  through 
the  strict  limitation  of  free  copies  were 
presented  by  Joseph  Upton,  Wilkes- 
Barre  (Pa.)  Record.  Declaring  that  his 
paper  had  recently  investigated  its  al¬ 
lowances  of  free  copies  with  the  result 
that  a  great  reduction  in  this  classifica¬ 
tion  has  been  effected  since  the  first  of 
the  year,  he  said : 

“The  spasmcxlic  advertiser  should  be 
given  copies  only  on  the  day  his  adver¬ 
tisement  appears  and  not  every  day  as 
is  usually  the  custom.  Of  course  all 
foreign  advertising  agencies  must  re¬ 
ceive  a  number  of  copies  daily  for  va¬ 
rious  cbecking  purposes,  but  the  point 
I  want  to  stress  is  the  unwarranted 
wholesale  gift  of  papers  daily  to  those 
who  are  in  no  way  entitled  to  them.” 

Office,  city  and  railroad  employes  are 
receiving  entirely  too  many  free  copies, 
Mr.  Upton  said.  Through  his  recent 
survey  he  reduced  the  number  of  free 
copies  to  office  employes  from  325  to  54 
and  to  city  and  railroad  employes  from 
275  to  172.  Mr.  Upton  also  suggested 
the  discontinuance  of  free  copies  to  ex¬ 
ecutives  of  the  paper. 

A  new  slant  on  the  handling  of  ca"- 
rier  boys  was  given  by  Mr.  NIiller  of 
the  Washington  Post. 

“I  believe  that  most  circulation  mana¬ 
gers  do  not  realize  the  fact  that  in  their 
carrier  promotion  they  are  asking  the 
boy  to  do  something  that  they  them¬ 
selves  would  be  unwilling  to  do,”  he 
declared,  “namely  sell  something  from 
a  charity  angle  and  not  by  the  worth 
of  the  article  itself.  We  have  put  up 
prizes,  .scooters,  trips  to  out-of-town 
places,  watches,  sporting  gorxls  and 
everything  we  think  would  appeal  to  the 
boys  and  asked  them  to  go  out  and  get 
subscriptions  for  these  prizes.  These 
.stunts  have  been  successful  in  the  past, 
but  with  competition  as  keen  and  with 
money  as  tight  as  it  is  at  present  I  do 
not  Ixdieve  that  we  can  continue  to  work- 
on  this  basis. 

“There  is  no  obligation  on  the  part 
of  the  public  as  a  whole  to  help  our  bovs 
get  wagons,  scooters,  and  what-not.  No 
other  business  concern  would  attempt  to 
run  its  salesforce  on  the  same  basis,  be 
it  selling  toothpicks  or  steam  shovels. 
These  business  concerns  pick  tbeir  sales¬ 
men  with  great  care  and  train  them  for 
weeks  or  months  before  sending  them 
out.  These  .salesmen  must  know  not 
only  the  gcKKl  points  of  their  product 
but  tbe  good  and  bad  points  of  their 
competitors’  articles  so  that  they  mas- 
talk  intelligently  and  make  sales  on  merit 
alone.” 

The  picking  and  training  of  carrier 
boys  was  tbe  subject  of  a  talk  by  I. 
Isenberg,  Jersey  City  Jersey  Journal.  Mr. 
Iscnberg,  who  believes  in  giving  the  boys 
prizes  for  their  work,  also  believes  in 
talking  to  the  boy  on  his  own  level. 

“Don’t  give  him  a  lecture  on  business 
ethics  and  general  salesmanship”  he 
warned,  “and  finally  finish  with  the  story 
of  how  he  too  may  sometime  become 
President  of  the  United  States,  just  as 
some  others  before  him  have  done.  If 
you  try  any  of  these  lectures  on  a  new 
carrier,  you’re  going  to  get  the  same 
reception  that  I  saw  one  of  these  ‘lec- 
(Con tinned  on  page  70) 


J 


10 


E  di  1 0  r  &  Publisher  The  Fourth  Estate  for  September  20,  1  930 


/  . 


YACHT  RACES  COVERED 
FROM  LAND  AND  SEA 

Press  Association  Men  Aboard 
Destroyer  Co-Operate  in  Send- 
in|  Stories — ^News  Men  on 
Lipton's  Yacht 

The  running  stories  of  the  America’s 
cup  yacht  races  this  week  coming  from 
the  U.  S.  S.  Destroyer  Kane  were  the 
result  of  cooperation  between  reporters 
for  the  three  press  associations.  As¬ 
sociated  Press,  United  Press  and  Inter¬ 
national  News  Service  each  had  a  man 
on  board  the  destroyer,  but  only  one 
story  could  be  sent  on  the  ship’s  radio  in 
order  to  guarantee  speed  in  transmission. 
Tom  Horgan  of  A.  P.,  M.  D.  Tracy  of 
U.  P.,  and  Jack  I^wrence  of  I.  .\.  S. 
all  cooperated  in  sending  the  reports. 

In  addition  to  the  men  on  board  the 
government  ship  the  press  services  had 
reporters  covering  the  colorful  spectacle 
of  the  races  from  several  other  vantage 
points.  Eddie  Neil  of  A  .P.,  and  Sidney 
Whipple  of  U.  P.  were  aboard  Sir 
Thomas  Lipton’s  yacht  Erin.  Whipple 
also  spent  part  of  the  time  aboard  the 
Radio  Corporation  of  America’s  boat, 
Parthenia.  Harry  Ferguson,  of  United 
Press,  New  York  office,  and  Albert 
Maines  of  the  Boston  Bureau  covered 
shore  activities  from  Newport,  while 
Cornelius  Vanderbilt,  Jr.  wrote  color 
stories  for  U.  P.  and  interviewed  people 
aboard  his  father’s  yacht,  Westchester. 
This  yacht  was  allowed  to  go  inside  the 
destroyer  lines,  because  it  carried  the 
committee  of  the  New  York  Yacht  Club. 

Alan  Gould,  sports  editor  of  As¬ 
sociated  Press,  filed  a  night  lead  from 
the  U.  S.  S.  Porter,  on  which  represen¬ 
tatives  of  individual  newspapers  were 
stationed.  A  Postal  Telegraph  mes¬ 
senger  supplied  service  between  this  ship 
and  the  shore,  carrying  telegraphic  dis¬ 
patches  and  pictures.  Carl  Brandebury 
wrote  the  shore  side  of  the  story  in 
Newport.  In  addition  to  Lawrence  on 
the  Kane.  I.  N.  S.  had  Davis  J.  Walsh, 
sports  editor  in  New  York  doing  color 
stories.  One  of  his  stories,  filed  by 
telegraph  from  Newport,  beat  the  Kane 
radio  story  hy  12  minutes  one  day. 

In  addition  to  the  press  service  men, 
scores  of  reporters  for  eastern  dailies 
worked  on  the  story. 

REPORTERS  DEVELOP 
LINGLE  DEATH  CLUE 

Arrest  of  Ted  Geisking  in  Indiana 
Believed  Important  —  Chicago 
News  Men  Trace  Left- 
Hand  Glove 

(By  telegraph  to  Editor  &  Pi'bi.isiif.r) 
Chicago,  Sept.  18 — The  pursuit  of  the 
slayer  of  Alfred  (Jake)  Lingle,  Chicago 
Tribune  reporter,  grew  warm  this  week. 
The  arrest  of  Ted  Geisking  of  the  Joe 
Traum  gang  in  Indiana  by  Louisville, 
Ky..  police  brought  the  statement  from 
Chief  Investigator  Pat  Roche  that  he  was 
confident  some  member  of  the  Traum  gang 
killed  Lingle.  (Seisking,  he  said,  was  a 
member  of  that  gang.  Failure  of  wit¬ 
nesses  from  (Thicago  to  identify  Geis¬ 
king,  Roche  said,  did  not  close  the  deal. 

The  development  of  a  chain  of  evi¬ 
dence  against  Geisking  was  the  work  of 
Ted  Tod  and  Seymour  Berkson,  Chicago 
Herald  and  Examiner  reporters.  They 
followed  a  clew  that  led  into  the  terri¬ 
tory  in  which  the  Traum  gang  was  op¬ 
erating.  Cieisking.  it  was  held,  was  left- 
handed.  A  left-hand  silk  glove  was 
dropped  near  the  body  of  Lingle.  An¬ 
other  was  found  in  the  Wisconsin  resort 
in  which  Jack  Zuta  was  slain.  A  third 
W'as  found  in  an  Indianapolis  apartment, 
shortly  after  Geisking  had  given  it  up. 

The  war  on  gangland,  precipitated  by 
the  slaying  of  Lingle  and  the  insistence 
by  CTiicago  newspapers  that  the  city  clean 
house  has  result^  in  orders  to  police  to 
pickup  A1  Capone  and  24  other  gang 
leaders.  The  gangsters  were  to  be  picked 
up  on  vagrancy  charges  and  rewards  were 
said  to  have  been  posted  for  the  .squads 
bringing  them  in.  A  propos  this  drive. 
Daily  Xctvs,  in  a  one  column  box  on  page 


one,  preceding  the  cleanup  order  story 
told  how  it  had  assembled  and  published 
on  Feb.  7,  1930,  the  first  definite  list  of 
Chicago’s  “public  enemies.’’  This  was 
followed  by  other  lists  published  Feb.  10 
and  March  4.  The  three  articles  pre¬ 
sented  the  name  and  customary  where¬ 
abouts  of  every  man  mentioned  in  the 
Crime  Commission’s  roster  of  “public 
enemies’’  issued  in  April.  Every  man 
named  in  the  warrants  issued  by  Judge 
Lyle  this  week  was  included  in  the  Daily 
News  roundup. 

NAME  NEW  DIRECTORS 
IN  INTERSTATE  ASS’N 

C.  E.  Stoneback  Chosen  Vice  Presi¬ 
dent — Gordon  H.  Kite  Also  Added 
to  Board — W.  L.  Binder  Ad¬ 
dresses  Meeting 

(Special  to  Editor  &  Publisher) 
PonsTOWN,  Pa.,  Sept.  15. — W.  L. 
Binder,  president  and  publisher  of  the 
Fottsdam  (Pa.)  Morning  News,  was  the 
priiKipal  speaker  at  the  all-day  meeting 
of  the  Interstate  Advertising  Managers’ 
.Association  in  Pottstown  on  Saturday, 
September  13.  Mr.  Binder  stressed  the 
importance  of  truthful  and  clean  adver¬ 
tising  as  a  necessity  for  the  success  of 
any  newspaper. 

C.  H  Stoneback,  IVestehester  (Pa.) 
Local  Daily  Nczfs,  was  unanimously 
elected  vice  president  and  director  to  fill 
the  unexpired  term  of  Edgar  M.  Lazarus 
of  the  Stroudsburg  (Pa.)  Morning  Sun. 
Gordon  H.  Kite  of  the  Norris  fount  (Pa.) 
Times- ficrald  also  was  elected.  In  addi¬ 
tion  to  the  two  mentioned  the  board  of 
the  association  now  consists  of  the  fol¬ 
lowing:  David  Knipe,  Lonsdale  (Pa.) 
North  Penn  Reporter,  president;  John 
T.  Wagner,  Pottstenon  Morning  Nezos, 
Secretary;  C.  L.  Mclllvaine,  Bridgeton 
(N.J.)  Ezvning  Journal,  and  C.  Wesley 
Stone,  Bridgeton  (N.J.)  Evening  News. 

President  Kniiie  revised  committees  as 
follows  for  the  fall  and  winter  activities : 

Membership  and  attendance,  Gordon 
H.  Kite,  chairman,  and  Lester  L.  Day, 
Carli.zle  (Pa.)  Sentinel. 

Program,  C.  Wesley  Stone,  chairman, 
and  Maxwell  J.  (iordon,  Bristol  (Pa.) 
Courier. 

Publicity,  -Arthur  J.  Scholz,  chairman, 
and  John  Petersen,  N orristoz>.nt  Register. 

The  convention  program  included  an 
inspection  tour  of  the  plant  of  the  Potts¬ 
town  Morning  News  under  the  guidance 
of  its  advertising  manager,  John  T. 
Wagner.  The  next  meeting  of  the  as¬ 
sociation  which  covers  the  advertising 
managers  of  daily  newspaiiers  in  the 
states  of  Pennsylvania,  New  Jersey, 
Delaware  and  Maryland  will  take  place 
at  Bridgeton,  N.  j.  on  October  13,  to 
lie  followed  hy  a  meeting  at  Norristown, 
November  10. 


CHAPPELL  PROMOTED 

AtsUtMit  to  Birmingham  Newt 
Publisher  Now  Vice-President 

At  a  meeting  of  the  stockholders  of 
the  Birmingham  News,  held  Sept.  15, 
James  E.  Chappell  was  elected  vice- 
president. 


For  the  past 
several  years  Mr. 

Chappell  has  had 
the  title  of  assist¬ 
ant  to  the  pub¬ 
lisher  and  will 
continue  in  that 
capacity.  His 
election  to  the 
vice  -  presidency 
came  as  a  reward 
for  20  years  of 
efficient  service 
and  to  give  him 
legal  status  as  an  James  E.  Cuafpell 
officer. 

Mr.  Chappell  has  served  successively 
as  state  news  editor,  city  editor  and 
managing  editor  and  was  promoted  to 
the  position  of  assistant  to  the  publisher 
Jan.  1,  1922. 

CHARGE  FLY  IN  PROBE 
OF  VOTE  CAMPAIGN 

Chicago  Press  Accused  of  Unfairness 

In  Reporting  Hearings  on  Wire 
Tapping  in  Ruth  McCormick 
Fund  Inquiry 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Sept.  18. — The  Fourth  Estate 
has  been  drawn  into  the  game  of  shadow 
the  shadow  and  “who  tapped  the  wires  ?’’ 
which  the  Nye  senatorial  committee  and 
Ruth  Hanna  McCormick  have  been  play¬ 
ing  over  the  campaign  expenditures  of 
the  latter. 

Senator  Nye  has  accused  Chicago 
newspapers  of  reporting  the  proceedings 
of  the  committee  unfairly.  T.  B.  Thomp- 
.son,  publisher  of  the  Rockford  (Ill.) 
Daily  Republic,  has  chargeG  the  sena¬ 
torial  group  with  tapping  wires  into  Mrs. 
McCormick’s  farm  home  near  Byron. 
He  submitted  photographs  taken  last 
Sunday  to  prove  that  the  wires  were 
tapped.  Mrs.  McCormick  is  a  majority 
stockholder  of  the  Daily  Republic. 

The  charge  of  unfairness  by  the  Chi¬ 
cago  press  was  made  by  Senator  Nye 
yesterday  while  he  was  interrogating — or 
beeing  interrogated  by  Mr.  Thompson. 
Thompson  said  he  thought  the  proceed¬ 
ings  were  being  handled  fairly  by  the 
papers.  Nye,  according  to  the  Tribune, 
which  carried  a  question  and  answer  re¬ 
port  of  the  meeting  said : 

“I  have  never  seen  anything  so  unfairly 
reiKirted  as  the  activities  ot  this  com¬ 
mittee  have  been  through  the  Chicago 
press.” 


MODEL  YACHTS  TOLD  RACE  NEWS 


Buffalo  (N.Y.)  Courier-Express  moved  model  yarhts  across  the  front  of 
buildings  to  depirt  America’s  cup  races  as  bulletins  were  received. 


BENSON  ADDRESSES 
OREGON  GROUPS 

A*h*  Co-operation  of  Newtpap^ 
in  Making  Adrertising  Mor« 
Effectire — Criticizes  Pre¬ 
mium  Circulation 

(By  telegraph  to  E;DtTOR  &  PuBLisan) 
Portland,  Ore.,  Sept.  16. — Ways  and 
means  of  serving  both  the  public  and 
the  advertiser  were  considered  today  by 
the  publishers  of  two  groups  of  news¬ 
papers  in  Oregon  when  they  met  at  the 
Congress  Hotel  here.  The  two  groups 
were  the  daily  papers  enrolled  in  the 
Selected  Oregon  Newspapers  organiza¬ 
tion.  and  the  others  were  publishers  ol 
weekly  newspapers  throughout  the  state 
They  heard  addresses  by  the  leaders 
in  their  respective  professions,  advertis¬ 
ing  and  newspaper  publishing. 

John  Benson,  New  York,  president  of 
the  American  Association  of  Advertisig 
Agencies,  addressing  60  representatives 
of  the  dailies  and  advertising  men, 
pointed  out  that  all  present  were  en¬ 
gaged  in  business  of  making  newspaper 
advertising  more  productive  and  called 
upon  both  publishers  and  advertising 
agencies  to  co-operate  to  the  fullest 
possible  extent  to  please  their  advertis¬ 
ers  and  the  patrons  of  the  advertiseri 
Advertising  volume,  he  said,  has  fallen 
off  about  eight  per  cent  during  the  past 
year,  but  promises  to  pick  up  quickly  as 
business  conditions  improve. 

“We’ve  been  running  so  fast  we’re 
out  of  breath,”  he  said,  explaining  gen¬ 
eral  business  conditions.  “We  lost  oor 
equilibrium  and  had  to  stop  to  get  new 
wind.  Now  we  are  preparing  to  go 
ahead  with  more  power.” 

In  pointing  out  reforms  necessary  for 
improvement  of  the  newspaper  advrtis- 
ing  field,  Mr.  Benson  declared  that 
“forcing  circulation  by  contests,  awards 
and  similar  promotion  dilutes  the  pur¬ 
chasing  power  of  the  circulation  and 
consequently  costs  more  than  any  addi¬ 
tional  circulation  thus  gained  is  worth.” 
He  described  cases  of  excessive  forcing, 
such  as  subsidizing  news  dealers  and 
burning  papers.  “Another  abuse  lower¬ 
ing  the  efficiency  of  newspaper  adver¬ 
tising  has  been  a  tendency  on  the  part 
of  publishers  to  accept  advertising  mat¬ 
ter  too  extravagant  in  its  claims.  .\i  a 
result,  many  housewives  have  become  a 
bit  cynical.  Bucking  up  of  rules  in  this 
respect  is  very  necessary,”  he  said. 

D.  M.  Botsford,  vice-president  of  the 
Botsford,  Constantine  Company,  Port¬ 
land,  speaking  on  “What’s  Ahead  for  the 
Newspapers,”  said  newspaper  advertising 
has  outgrown  the  old  idea  of  being  a 
gamble  and  has  been  proved  to  be  bene¬ 
ficial.  Due  to  this  type  of  advertising, 
he  .said,  the  nation  has  reached  its  high 
standard  of  living,  for  advertisers  have 
been  provided  a  valuable  medium  for  tell¬ 
ing  the  public  where  to  get  merchandise 
with  more  utility,  style  and  comfort  than 
before. 

At  a  morning  session  of  Selected  Ore¬ 
gon  Newspapers,  M.  R.  CTiessman,  of  the 
Astoria  Budget,  w'as  elected  president; 
Robert  W.  Sawyer,  publisher  of  the 
Bend  Bulletin,  vice-president;  G.  B.  Bell 
Portland,  secretary,  and  C.  J.  Gillette  of 
the  Coos  Bay  Times,  Marshfield,  treas¬ 
urer.  C.  A.  Sprague  of  the  Sale* 
State.smaan,  retiring  president,  presided. 


EDITOR  THREATENED 

Murder  Note  Received  by  Wilminr 
ton  (N.C.)  Star  and  Newt  Chief 

Direct  threats  against  the  life  of  Is- 
mont  Smith,  editor  of  the  }Pilmi»g>o» 
(N.C.)  Star  and  Nezes,  because  of  Jw 
editorial  criticisms  against  self -styled 
faith  healers,  were  made  in  an  anonv- 
mous  letter  received  by  him  on  Sept.  U- 
The  note,  mailed  from  the  Wilmingtm 
postoffice  at  8  o’clock,  threatened  that 
he  would  be  “taken  for  a  ride.”  and  that 
his  body  would  be  mutilated,  because  w 
his  past  editorial  activity  against  the 
healers.  The  letter  carried  no  form  of 
signature  and  was  written  on  a  pi**” 
sheet  of  paper. 
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KANSAS  CITY  STAR  MARKS  50TH  BIRTHDAY 


Daily  Founded  by  William  Rockhill  Nelson  Now  Elntirely  Owned  by  Its  Staff — Began  as  Two-Cent 
Paper  When  Others  Sold  for  Five — Had  Hau*d  Struggle  in  First  Years 


The  Kansas  City  Star  was  50  years 
old  Thursday  and  in  observance  of 
the  occasion  it  sent  to  every  subscriber  a 
facsimile  copy  of  the  first  issue  of  the 
Star  Sept.  18,  1880.  That  first  Star  was 
just  a  little  4-page,  6-colunin  newspaper, 
referred  to  by  its  contemporaries  as  the 
"Twinkler.” 


Henry  J.  Haskell 


The  chief  article  in  the  anniversary 
edition,  “Fifty  Years  of  the  Star,”  was 
written  by  the  editor,  Henry  J.  Haskell. 
It  reveals  some  of  the  reasons  underlying 
the  Star’s  growth  which  placed  it  among 
the  leading  newspapers  of  the  country 
under  the  guidance  of  its  founder,  Wil¬ 
liam  Rockhill  Nelson,  and  has  continued 
since  his  death  in  1915. 

Today  the  Star  occupies  a  unique  posi¬ 
tion  in  the  newspaper  field  due  to  the 
fact  that  it  is  wholly  staff  owned  and  is 
successful  under  such  ownership.  The 
last  four  years  have  sufficed  to  answer 
such  p<“r.sons  as  doubted  the  feasibility 
of  widely  diffused  ownership  within  a 
newspaper  organization. 

'There  are  ninety-odd  stockholders,  the 
majority  of  whom  are  in  the  editorial  and 
business  departments.  All  of  the  stock 
is  common,  full  voting  stock;  and  no  in¬ 
dividual  stockholder  is  in  control.  The 
business  is  conducted  by  a  board  of 
directors,  elected  by  all  the  stockholders. 

When  William  Rockhill  Nelson 
chose  Kansas  City  as  a  most  likely  loca¬ 
tion  for  an  ambitious  young  newspaper 
publisher,  he  found  a  city  just  emerging 
from  the  frontier  “cow  town”  stage,  ft 
was  beginning  to  stir  with  the  growing 
pains  that  soon  were  to  make  it  a  metrop¬ 
olis  of  the  Southwest.  The  prevailing 
price  for  newspapers  then  was  five  cents 
*  copy.  Nelson  fixed  the  Star’s  price  at 
two  cents  and  clung  to  it  despite  the  ad¬ 
versities  of  the  first  years.  To  quote 
from  Mr.  Haskell : 

‘The  public  responded  to  such  a  news- 
P*l«r.  Its  circulation  jumped  embarrass- 
'"Kly. .  for  the  little  print  shop  had  no 
facilities^  for  mass  production.  It  started 
With  a  circulation  of  3,000,  reached  4,000 
BOAo**'"  ended  the  year  with 

8,000.  For  the  next  five  years  the  rapid 
powth  of  the  paper  was  the  publisher’s 
biggest  problem.  His  small  original  capi¬ 
tal  soon  was  exhausted  in  the  expansion 
™t  was  forced  on  him. 

,  'He  could  not  have  made  the  grade 
haa  it  not  been  for  the  confidence  of  his 
friends  in  Fort  Wayne  (his  former 
home).  In  emergencies  he  was  able  to 
borrow  from  them,  and  later  from  his 
’’’  Kansas  City,  to  provide 

II  ,*®eilities  that  were  necessary. 

‘It  was  touch  and  go  for  the  first  few 
he  once  said,  reminiscently.  ‘I 
bad  to  have  so  much  credit  for  expan¬ 
sion  that  I  didn’t  know  whether  my 


enemies — and  I  had  plenty  of  them — 
would  be  able  to  saw  off  my  legs  before 
I  got  established.’  ” 

But  within  a  decade  the  Star  was 
firmly  established.  In  1890,  Colonel  Nel¬ 
son  (he  was  so  called  because,  as  Wil¬ 
liam  Allen  White  said,  '“he  was  naturally 
‘coloneliferous’ ”),  established  the  lVeek~ 
ly  Kansas  City  Star  as  a  newspaper  for 
the  farmers  of  the  Southwest.  Four 
years  later  he  added  a  Sunday  edition 
without  increasing  the  subscription  price. 
And  in  1901  he  bought  the  Kansas  City 
Times  and  added  it  to  the  Star  as  a 
morning  edition,  every  subscriber  getting 
both  papers,  the  price  then  being  ten 
cents  a  week  for  13  issues. 

As  indicating  the  hold  the  Star  ob¬ 
tained  through  this  arrangement,  Mr. 
Haskell  recites  the  following; 

“You’ve  got  a  pretty  tight  newspaper 
monopoly  in  Kansas  City,  haven’t  you, 
colonel?”  an  eastern  newspaper  friend 
once  remarked. 

“Perhaps  so,”  was  the  answer,  “but 
the  only  monopoly  I  recognize  as  legiti¬ 
mate  is  the  monopoly  of  excellence.  As 
long  as  we  give  people  more  for  their 
money  than  they  can  buy  anywhere  else 
on  earth,  why  shouldn’t  they  take  the 
Star?” 

Nelson  was  a  fighting  man  by  tempera¬ 
ment,  described  by  Julian  Street  as  more 
like  a  volcano  than  any  man  he  had  met. 
This  volcanic  nature  was  reflected  in  his 
conduct  of  the  newspaper.^  Its  record  is 
one  of  daring  drives  against  intrenched 
interests ;  it  has  been  independent  in 
politics,  and  it  has  fought  for  both  the 
physical  and  cultural  improvement  of  its 
community  throughout  the  years. 

It  is  of  interest  to  list  some  of  the 
battles  in  which  the  Star  has  been  en¬ 
gaged  : 

.Against  street  car  franchise  grabs 
(virtually  continuous). 

For  lower  gas  and  other  utility  rates. 

For  prohibition. 

For  flood  prevention  work  after  the 
disastrous  Kaw  River  flood  of  1903. 

F'or  parks  and  boulevards. 

To  build  a  convention  hall  in  Kansas 
City  and  to  rebuild  it  within  90  days 
after  the  original  structure  burned,  so 
that  the  Democratic  national  convention 
of  1900  could  be  held  in  it. 


For  inland  waterway  improvements,  a 
campaign  of  25  years  which  is  just  about 
to  reap  the  fruit  in  Missouri  river  navi¬ 
gation. 

For  nonpartisan  city  government. 

With  Roosevelt  at  “Armageddon”  in 
1912. 

For  proper  military  preparedness  be¬ 
fore  and  just  after  the  United  States  en¬ 
tered  the  World  War. 

Against  the  Le^ue  of  Nations. 

The  Star  remains  one  of  the  few  met¬ 
ropolitan  newspapers  loyal  in  its  advocacy 
of  the  prohibition  cause.  Of  this  policy, 
Mr.  Haskell  writes: 

“From  the  minds  of  the  present  gen¬ 
eration  the  evils  of  the  saloon  have  faded 
almost  as  completely  as  the  evils  of  slav¬ 
ery.  The  Star  never  was  a  fanatic  on 
this  subject.  Rut  in  the  first  year  of  its 
existence  it  published  an  editorial  calling 
attention  to  the  crimes  that  resulted  from 
the  opening  of  the  saloons  on  Sun¬ 
day.  . 

“When  the  saloon  power  defeated  a 
proposed  city  charter  in  1905,  Nelson 
threw  §50,000  of  beer  advertising  out 
the  window.  From  that  time,  the  Star 
waged  relentless  warfare  on  the  saloon. 
It  supported  the  proposed  state  prohibi¬ 
tion  amendment,  which  carried  in  Kansas 
City  but  was  defeated  in  St.  Louis.  Fin¬ 
ally  it  committed  itself  to  national  pro¬ 
hibition  as  on  the  whole  the  only  effective 
way  to  combat  an  influence  which  it  re¬ 
garded  as  demoralizing  politically,  soci¬ 
ally  and  economically.” 

Throughout  its  half  century  of  exist¬ 
ence,  the  Star  has  been  engaged  in  ex¬ 
posing  wrongs  and  protecting  the  public 
from  predatory  schemers.  An  early 
achievement  was  an  exclusive  interview 
with  Cieneral  Nelson  ,\.  Miles  at  San 
Juan.  P.  R.,  during  the  Spanish-Ameri- 
can  War,  by  James  D.  Whelpley,  the 
Star’s  correspondent.  It  was  a  scathing 
denunciation  of  the  conduct  of  the  war, 
particularly  from  the  supply  standpoint, 
and  it  led  to  the  famous  “embalmed  beef” 
expose  in  which  the  Star  led  off.  Com¬ 
ing  down  to  the  World  War,  the  Star 
agreed  with  Colonel  Roosevelt  that  it  was 
not  being  prosecuted  vigorously  enough 
by  the  United  States;  that  the  tendency 
was  to  provide  only  finances  and  supplies 
and  not  fighting  men,  which  were  needed 


STAR’S  HOME  UNIQUE  AMONG  DAILY  PLANTS 


Present  plant  of  the  Kansas  City  Star.  It  was  built  in  1911  and  two  wings 
added  in  1924.  It  is  the  sixth  home  of  the  Star.  To  provide  room  for  future 
expansion,  the  Star  recently  executed  a  lease  from  the  trustees  of  the  William 
Rockhill  Nelson  estate  for  the  plot  of  ground  immediately  south  of  the 
building.  Half  of  this  plot  now  has  been  planted  with  grass  and  the  other 
half  is  used  as  a  free  parking  station  for  the  Star’s  patrons.  Photograph  shows 
the  south  front  of  the  building,  the  new  wings  being  on  the  north  side.  The 
radio  towers  are  those  of  station  WDAF,  owned  by  the  Star,  which  was  the 
second  paper  in  the  United  States  to  operate  its  own  radio  broadcasting  station. 


greatly.  The  Star  engaged  Colonel 
Roosevelt  as  contributing  editor  to  push 
the  campaign  and  it  syndicated  his  daily 
articles  without  cost,  except  for  telegraph 
tolls,  to  newspapers  in  all  parts  of  the 
country. 

More  recently,  the  Star  has  been  driv¬ 
ing  against  medical  quacks  preying  upon 
the  hopes  of  the  ailing. 

In  the  anniversary  edition  also  were 
“neighborly”  comments  on  the  Star  from 
William  Allen  White,  editor  of  the 
Emporia  Gazette  and  “graduate”  of  the 
Star ;  Walter  Williamsj,  founder  and 
dean  of  the  school  of  journalism.  Uni¬ 
versity  of  Missouri,  and  now  president 
of  the  university,  and  Ed  Howe  of 
Atchison  Globe  fame.  In  addition,  Mr. 
Haskell  contributed  an  article  on  "Nel¬ 
son,  the  Editor  and  Man”  and  there  were 
reminiscent  sketches  of  some  of  the 
brilliant  associates  of  the  Nelson  days 
who  had  passed  on.  They  included 
Irwin  Kirkwood,  son-in-law  of  Nelson, 
who  headed  the  staff  organization  in  its 
purchase  of  the  property  under  the  terms 
of  Nelson’s  will;  .August  F.  Seested, 
long  general  manager  and  successor  to 
Kirkwood  as  president  of  the  company; 
Ralph  Stout,  the  managing  editor  who 
was  a  driver  for  news ;  Thomas  W. 
Johnston,  who  preceded  Stout,  a  master 
of  good  taste ;  James  B.  Runnion,  one  of 
the  earliest  associate  editors,  who  also 
was  a  playwright  of  the  day ;  Alexander 
Butts  and  Noble  Prentis,  both  of  whom 
had  made  their  reputations  in  Kansas 
and  added  their  brilliant  touches  to  the 
editorial  page;  Alfred  Henry  Lewis, 
whose  “Ol  Cattleman”  tales  in  the  Star 
later  achieved  great  success  in  the 
“Wolfville”  books. 

Following  William  .Allen  White 
among  the  “alumni,”  might  t>e  men¬ 
tioned  Marvin  H.  Creager,  managing 
editor,  Mihi'aukee  Journal;  Clarke  Sal¬ 
mon,  managing  editor,  Knv  Orleans 
ftcin-Trihunc ;  Sumner  Blossom,  Ameri¬ 
can  Maaazine;  Wesley  Stout,  an  asso¬ 
ciate  editor  of  the  Saturday  Evening 
Tost;  Jerome  Beatty,  author;  Robert  T. 
Shannon,  author ;  Russel  M.  Crouse, 
New  A'ork  columnist;  Oscar  Stauffer, 
publisher  of  a  string  of  papers  in  Kan¬ 
sas,  Oklahoma  and  Nebraska,  and  others. 

Not  m.any  who  were  associated  with 
Colonel  Nelson  in  the  first  days  of  the 
Star  remain.  One  survivor  of  the  very 
beginning  is  William  F'.  Baker,  wbo 
retired  only  a  few  years  ago  as  foreman 
of  the  stereotyping  department.  An¬ 
other  is  Howard  Stetler,  who  “made  up” 
the  first  8-page  issue.  The  old  payrolls 
also  show  the  names  of  Arch  Knowles, 
still  a  compositor  on  the  Star,  and  Will 
and  George  Kelly,  veterans  of  the  circul- 
lation  department.  They  aiso  reveal  an 
interesting  fact — that  Nelson  himself 
was  carried  at  a  salary  of  $35  a  week 
the  first  year  or  two. 

■A.  B.  Macdonald,  veteran  reporter, 
still  is  going  strong  as  shown  by  his 
work  in  the  recent  Payne  murder  case 
at  Amarillo,  Tex.  Others  in  the  editorial 
department  and  business  office  who  were 
closely  associated  with  Colonel  Nelson 
include  Mr.  Haskell,  George  B.  Longan, 
now  president  of  the  company ;  Earl 
McCollum,  vice-president ;  J.  T.  Barrons 
and  E.  IL  Robertson  of  the  advertising 
department ;  Roy  A.  Roberts,  managing 
editor;  F'rerl  Trigg,  Kansas  editor.  These 
seven  men  make  up  the  present  board  of 
directors.  In  addition,  there  might  be 
mentioned  D.  A.  I-atchaw,  formerly 
nieht  editor  and  now  an  associate  editor; 
“Charlie”  Blood,  for  many  years  night 
city  editor;  Harry  F'.  Kohr,  exchange 
and  literary  editor;  E.  B.  Garnett,  Sunday 
editor ;  H.  F.  Nicolet,  financial  editor, 
whose  years  of  service  rival  those  of 
Harry  Wood,  head  of  the  art  staff ;  E. 
G.  Pinkham,  known  as  the  Star’s  “roving 
correspondent;”  Miss  Myrtle  Hale, 
librarian,  and  her  sister.  Miss  Judd  Hale, 
society  editor;  C.  E.  McBride,  sports 
editor. 
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ADVERTISING  METHODS  TO  MEET  DAY’S 
NEEDS  DISCUSSED  BY  FINANCIAL  GROUP 

Savings  Banks  Executives  See  New  Opportunities  in  Public’s 
Attitude — R.  S.  Butler  Discusses  Food  Company 
Mergers — 500  Present 


T  OUISVILLE,  Ky.,  Sept.  18.— Five 

hundred  advertising  men,  economists, 
bankers  and  business  executives  regis¬ 
tered  Wednesday  for  the  15th  annual 
convention  of  tlie  Financial  Advertisers 
Association  now  in  session  at  the  Brown 
Hotel.  The  convention  will  close  Sat¬ 
urday. 

Addresses  by  leading  advertising  men 
and  financial  publicity  experts  are  on  the 
program.  The  convention  theme  is 
“Meeting  the  Challenge  of  the  Next 
Decade.”  A  financial  advertising  ex¬ 
hibit,  representing  an  outlay  of  thou¬ 
sands  of  dollars,  has  been  set  up  on  the 
main  floor  of  the  hotel.  The  exhibit  is 
said  to  lie  tbe  largest  of  the  fifteen  con¬ 
ventions. 

Departmental  meetings,  committee  dis¬ 
cussions,  luncheons  and  banquets  ar¬ 
ranged  cover  practically  every  angle  of 
advertising  and  banking  service  known 
to  American  business. 

The  program  has  been  divided  into 
three  departments,  one  for  representa¬ 
tives  and  bankers  from  cities  of  106,000 
or  more  population,  one  for  delegates 
from  25,000  to  100,000  population  cities, 
and  the  third  for  representatives  of 
cities  under  25,000. 

In  the  opening  day  addresses  it  was 
pointed  out  that  advertising,  particularly 
newspaper  advertising,  has  bwn  largely 
responsible  for  tbe  growth  of  modern, 
large  scale  industry.  Specific  problems 
of  advertising,  general  banking  trends 
and  trust  development  were  discussed 
Thursday. 

E.  E.  Bryson,  vice-president  of  Hal¬ 
sey,  Stuart  &  Co.,  Chicago,  is  president 
of  the  association.  Preston  E.  Reed,  of 
Chicago,  is  executive  secretary. 

Questions  to  be  answered  before  a  sav¬ 
ings  bank  undertakes  extensive  advertis¬ 
ing  were  summarized  by  William  A. 
Mayberry,  assistant  vice-president  of  the 
Highland  Park  State  Bank,  Highland 
Park,  Mich.,  as  follows: 

“(1_)  What  can  you  afford  to  invest 
in  building  up  your  volume  of  savings 
business  ? 

“(2)  How  much  are  you  willing  to 
pay  per  new  account? 

“(3)  How  have  you  determined  the 
amount  ? 

“(4)  Have  you  analyzed  your  savings 
accounts  to  ascertain  just  what  they  are 
doing  for  you  or  can  do  for  you? 

"fS)  What  is  the  average  balance  of 
the  average  person  in  your  savings  de¬ 
partment?  Does  each  account  return  a 
profit  ? 

"(6)  Are  you  sharpshooting  for  sav¬ 
ings  accounts,  or  are  you  broadcasting 
in  order  to  cover  ground?  W'hat  does 
it  cost  you  per  prospect  to  do  it? 

“(7)  What  margin  of  profit  may  be 
exj^cted  from  your  savings  department 
if  it  has  reached  the  volume  you  think 
desirable  ? 

“(8)  Do  you  have  many  transactions 
to  handle  and  what  is  the  proportion  per 
customer  ? 

^  “(9)  What  pro^rtion  of  your  adver¬ 
tising  budget  is  given  over  to  the  culti¬ 
vation  of  savings  and  how  have  you  de¬ 
termined  the  correct  proportion? 

“(10)  Are  you  really  reaching  as 
many  people  as  possible,  as  often  as  pos¬ 
sible,  as  inexpensively  as  possible? 

“if  we  could  answer  these  questions 
satisfactorily,  we  would  be  in  a  fine  po¬ 
sition  to  take  longer  steps  economically.” 

(Tharles  H.  McMahon  of  the  First  I'Ja- 
tional  Bank  in  Detroit,  pointed  out  that 
"Financial  advertisers  are  confronted  with 
an  opi^rtunity  to  be  of  material  assistance 
to  their  business  depositors  through  doing 
their  bit  toward  helping  to  restore  pub¬ 
lic  confidence  in  the  business  situation." 

“There  is  no  need  to  distort  the  facts,” 
he  said,  “nor  to  be  unduly  optimistic  in 
our  advertising.  In  every  industry  char¬ 
acterized  as  unsatisfactory  at  present, 
some  concerns  are  going  like  a  house 
afire.  The  story  of  their  successes  if 
told  by  a  large  financial  institution  would 


be  an  inspiration  to  others.  Giving  pub¬ 
licity  to  the  favorable  factors  in  the 
present  situation  will  well  repay  any 
financial  institution  that  will  undertake  it. 
In  Detroit  a  manufacturer  of  a  Ford  ac¬ 
cessory  has  doubled  his  sales  this  year 
due  to  a  more  thorough  cultivation  of  his 
market  and  a  better  sales  presentation. 
There  must  be  at  least  one  such  case  in 
every  large  city  in  the  country.  The 
bank  whose  advertising  tells  an  interest¬ 
ing  story  of  commercial  successes  in  the 
face  of  present  conditions  is  building 
good  will  and  helping  to  dispel  the  gloom 
in  which  we  are  enveloped.” 

Mr.  McMahon  said  that  advertising 
alone  will  not  secure  commercial  banking 
business,  but  when  the  banking  policies 
are  sound  advertising  can  make  the  sell¬ 
ing  job  easy. 

“Advertising  builds  reputations,”  he 
said.  “It  stamps  one  bank  on  the  pub¬ 
lic’s  mind  as  being  the  first  and  largest 
in  its  territory.  It  makes  another  known 
as  alert,  progressive,  and  sympathetic  to 
new  ideas.  It  can  put  a  high  hat  on  the 
institution  or  make  it  smell  (hguratively) 
of  tobacco  and  Scotch  tweeds.  Adver¬ 
tising  can  do  these  things  as  long  as  it 
is  in  agreement  with  the  policies  of  the 
bank.  In  many  banks  the  advertising 
lags  behind  the  business  tempo  of  the 
institution.  The  out-moded  advertising 
undoubtedly  attracts  the  people  who 
want  to  do  business  with  a  banker  who 
wears  sideburns  and  a  watch  charm.  In 
other  cases  the  advertising  promises  too 
much  in  the  way  of  friendly  service. 
Keeping  the  advertising  in  line  with  the 
bank’s  policies,  interpreting  it  as  it  is, 
is  one  of  the  major  problems  of  the 
financial  advertising  manager. 

“Just  how  far  can  financial  adver¬ 
tising  go  in  building  commercial  banking? 
Is  it  safe  to  invite  the  reader  of  your 
advertisement  to  open  a  commercial  ac¬ 
count?  No,  in  the  opinion  of  many  big 


TJRITISH  and  American  standards 
_  of  advertising  proved  remarkably 
similar  in  a  contest  conducted  by  the 
Nncsf'af>er  News  of  Sidney,  N.  S.  W.,  to 
pick  the  best  advertisements  produced  in 
1929  in  Australia  and  New  Zealand. 

The  entries  were  judged  separately  by 
a  committee  of  British  advertising  men 
and  a  committee  of  American  advertis¬ 
ing  men,  and  both  committees  agreed  on 
the  three  best  advertisements,  although 
not  ranking  them  in  the  same  order. 
The  British  judges  gave  first  place  to  an 
appeal  for  the  Lord  Mayor’s  Fund,  re¬ 
produced  herewith,  and  second  place  to  a 
bus  advertisement,  also  shown  on  this 
page.  The  American  judges  reversed 


city  bankers.  The  invitation  may  be 
implied  rather  than  stated.  A  bank  may 
not  invite  the  reader  to  open  an  account 
because  it  does  not  know  who  the  reader 
is.  It  might  not  want  the  reader’s  ac¬ 
count  if  it  were  handed  in  on  a  silver 
platter.  It  is  not  going  to  be  put  in 
the  position  of  inviting  business  it  does 
not  want.” 

Mr.  McMahon  referred  to  the  “adverse 
publicity”  of  bank  failures,  saying  that 
the  closing  of  a  bank,  no  matter  how 
small,  is  front-page  news  from  coast  to 
coast. 

“The  newspapers  of  course  are  not  to 
be  blamed,”  he  added.  “Financial  ad¬ 
vertisers  would  be  grateful,  how'ever,  if 
the  causes  of  failure,  which  are  usually 
lieyond  the  bankers’  control,  were  made 
known.  That  banks  have  prospered  and 
grown  in  spite  of  the  almost  continuous 
publicity  given  the  failures  is  a  remark¬ 
able  tribute  to  the  value  of  financial  ad¬ 
vertising.” 

Don  Knowlton,  publicity  manager  for 
the  Union  Trust  Company,  Cleveland, 
told  how  the  bank’s  house  organ.  Trade 
H  inds,  is  published  to  create  good  will 
and  to  carry  out  the  idea  expressed  in  the 
slogan,  “A  good  bank  for  forward- 
thinking  men.” 

He  said  the  magazine  was  successful 
in  appealing  to  forward-thinking  men  be¬ 
cause  it  gave  information  that  might 
have  a  direct  bearing  upon  profits. 

“The  growing  etxent  to  which  Trade 
Winds  began  to  be  commented  on  in 
financial  magazines  led  us  to  the  prac¬ 
tice  of  sending  out  advance  proofs  to 
financial  magazines  and  to  the  financial 
editors  of  newspapers  all  over  the  coun¬ 
try.  I^st  year  Trade  Winds  was  re¬ 
sponsible  for  some  24,000  column  inches 
of  publicity  for  the  Union  Trust  Com¬ 
pany.” 

Salesmen  are  excellent  sources  of  al- 
vertising  ideas,  in  the  opinion  of  Horace 
Towner,  vice-president  of  Lawrence 
Stern  &  Co.,  Chicago.  In  part,  he  said ; 

“We  (the  advertising  executives)  must 
get  close  to  the  sales  departments — and 
to  every  other  department  of  our  organ¬ 
izations.  Speaking  from  my  own  ex¬ 
perience,  I  have  found  that  the  rewards 
of  doing  this  are  great.  Instead  of  the 
advertising  manager’s  sitting  at  his  desk 
and  cudgelling  his  brains  to  think  up  an 


these  awards.  Both  committees  gave 
third  place  to  an  announcement  of 
Calder’s  Stout. 

The  .American  judges  were  Charles 
Austin  Bates,  veteran  copy  writer  and 
president  of  Charles  Austin  Bates,  Inc. ; 
Gilbert  T.  Hodges,  of  the  New  York 
Sun,  president  of  the  Advertising  Federa¬ 
tion  of  America ;  and  Charles  C.  Green, 
president  of  the  Charles  C.  Green  ad¬ 
vertising  agency. 

The  Lord  Mayor’s  Fund  advertisement 
was  submitted  by  J.  W.  S.  Dick  of  the 
Paton  .Agency,  the  Gilford  bus  adver¬ 
tisement  by  Samson  Clark  &  Co.,  and 
the  Calder’s  Stout  advertisement  by 
Samson  Clark  &  Co. 


idea  for  the  next  advertising  campaign 
it  has  been  my  experience  that  a  close 
daily  contact  with  all  the  other  activities 
of  the  organization  results  in  so  many 
good  suggestions  for  advertising  cam¬ 
paigns  and  advertising  tendencies  that  it 
becomes  a  problem  of  selling  the  best  one 
rather  than  of  conceiving  some  grand 
inspiration  out  of  thin  air.  Let  me  de¬ 
scribe  to  you  the  various  steps  in  the  d^ 
velopment  of  this  particular  campaign. 

“First,  we  announced  a  sales  contest  to 
the  salesmen.  Each  salesman  was  re¬ 
quired  to  write  a  paper  setting  forth  in 
detail  an  ideal  investment  program  for  a 
particular  client  on  his  list.  This  con¬ 
test  was  planned  and  laid  out  by  the  sales 
and  advertising  managers,  acting  to¬ 
gether. 

“The  next  step  was  to  get  some  pub¬ 
licity  for  this  sales  contest.  Contact  was 
made  with  a  feature  writer  on  one  of  the 
Chicago  newspapers,  who  wrote  a  semi- 
b'umorous  account  about  LaSalle  street 
bond  salesmen  scratching  their  heai, 
wondering  what  they  would  do  if  they' 
found  a  client  with  a  million  dollars.  It 
happened  in  this  particular  case  that  the 
story  of  the  contest  made  the  front  page 
in  a  Chicago  daily.  This  can’t  be  done 
every  time — but  don’t  forget  that  there 
is  real  news  value  in  a  good  contest. 
You  can  at  least  give  it  publicity  in  a 
house  organ  and  thus  dramatize  it  for 
the  salesmen. 

“After  the  salesmen  had  all  submitted 
their  papers — and  the  prizes  had  bra 
awarded — our  Research  Department  took 
the  papers ;  combed  them  o\er,  and  re¬ 
vised  them  in  accordance  with  the  general 
policy  of  the  house.  We  then  selected 
ten  papers  in  which  the  salesman  had 
chosen  a  particularly  interesting  case 
about  which  to  write  his  recommendation 
for  an  investment  program.  One  of  these 
was  a  widow  who  had  just  been  left 
$100,(X'0;  another  was  a  man  who  had 
just  made  a  killing  on  the  stock  ex¬ 
change,  and  so  forth. 

“This  was  the  point  at  which  adver¬ 
tising  entered  into  the  picture.  We  took 
each  one  of  these  ten  papers  and  fixed 
them  up  in  booklet  form.  A  series  of 
ten  newspaper  advertisements  was  then 
prepared— each  advertisement  featuring 
one  of  the  ten  typical  cases. 

“This  particular  series  of  newspaper 
advertisements  pulled  an  unusually  large 
volume  of  inquiries,  and  I  want  to  tell 
you  that  the  salesmen  to  whom  these 
inquiries  were  assigned  were  ten  times 
as  interested  in  them  and  ten  times  as 
ready  to  follow  them  up  forcefully  and 
intelligently  as  they  would  have  been  if 
the  whole  idea  had  been  handed  down 
from  above  by  the  advertising  depart¬ 
ment,  and  if  they  had  not  had  a  real 
part  in  the  whole  program.  In  some 
cases  we  were  able  to  assign  newspaper 
inquiries  to  the  salesman  who  had  written 
the  original  material  on  which  the  ad¬ 
vertisement  was  based.  Naturally,  he 
was  not  only  especially  interested,  but 
was  especially  equipped  to  follow  it  up.” 

L’rging  that  savings  bank  copy  in  this 
decade  be  creative,  constructive,  competi¬ 
tive  and  perhaps  co-operative.  Guy  W. 
Cooke,  assistant  cashier.  First  National 
Bank  of  Chicago,  cited  some  specific 
directions  this  copy  might  take.  For 
instance : 

“It  is  scarcely  the  province  of  savings 
advertising  to  urge  people  to  spend. 
This  is  the  function  of  most  other  adver¬ 
tising.  Curiously  enough,  savings  de¬ 
posits  increase  more  when  business  has 
passed  a  high  point  on  the  chart  which 
marks  its  ebb  and  flow.  It  will  not  be 
savings  advertising,  but  economic  educa¬ 
tion,  sometime  in  the  future,  may  bring 
people  to  a  point  where  they  save  more 
in  times  of  peak  prosperity;  cut  down 
their  savings  and  increase  their  spending 
in  times  of  depression,  and  thus  do  much 
to  fill  up  the  hollows  in  the  curve  of  busi¬ 
ness  operations.  That  the  process,  too, 
would  cut  off  some  of  the  pinnacles  might 
be  an  economical  blessing. 

“Conservative  savings  advertising  will 
picture  the  savings  account  as  a  desir¬ 
able  investment,  assuring  a  fair  rate  of 
return.  Safe  and  always  par,  picture  it 
as  immediately  available,  and  as  a  means 
of  buying  to  advantage.  A  recent  press 
report  stated  that  more  than  three-fifths 
of  all  the  passenger  automobiles  sold  last 
( Confinued  on  page  66) 
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NEW  RADIOPHONE  FEATS  BY  NEWSPAPERS 

Argentine  President  Addresses  North  America  on  Revolution,  Through  Hearst  Papers,  Following 
Week  When  Correspondents  Foiled  Wire  Censor  by  Direct  Conversation  With  New  York 

rpELEPHOXE,  telegraph,  and  radio 
1  are  daily  contributors  tc 


are  daily  contributors  to  the  swift 
transportation  of  news  from  its  source 
to  the  busy  copy  desks  of  thousands  of 
newspapers.  These  agencies  keep  Amer¬ 
ica  in  touch  with  all  parts  of  the  world, 
and  now  tlie  rcsDurceful  press  is  reach¬ 
ing  out  to  add  another  speedy  medium 
of  communication  to  its  vast  news-gath¬ 
ering  system.  The  radio  telephone  dur¬ 
ing  the  past  few  weeks  has  leaped  into 
greater  prominence  than  ever,  with  news 
chiefs  in  New  York  listening  to  word- 
of-mouth  reports  of  the  .Argentine  revo¬ 
lution  from  far  distant  correspondents  tm 

the  scene  of  action. 

Through  a  combination  ot  radio  tele¬ 
phone  and  radio  broadcasting  stations,  the 
Hearst  newspaiiers  recently  enabled  the 
public  to  hear  an  eye-witness  account  of 
the  Italian  earth<iuakc,  and  on  Sept.  14 
they  brought  an  address  of  General  Uri- 
buru.  .Argentina's  new  president,  direct  to 
the  homes  of  the  nation. 

While  the  radio  telephone  has  been  in 
operation  for  more  than  three-and-a-half 
years,  it  was  not  until  this  month  that 
American  newspapers  and  press  services 
began  to  use  it  as  a  means  of  transmit¬ 
ting  spot  news  reports  to  New  York  head¬ 
quarters.  The  iVny  York  Times,  .Asso¬ 
ciated  Press  and  International  News 
Service  turned  to  the  aerial  conversation 
route  when  the  Argentine  revolution 
broke  on  Sept.  .A  because  land  wires  and 
cables  were  crowded  and  dispatches  were 
heavily  censored.  Conversations  on  the 
radio  phone  came  through  clearly  and 
without  interruption. 

The  spot  news  coverage  of  the  revolu¬ 
tion  by  radio  telephone  was  followed  by 
the  Hearst  Newspapers’  presentation  of 
President  Uriburu  to  the  .American 
people  over  a  national  network  broadcast. 
The  radio  telephone  brought  the  new 
executive's  address  to  the  United  States 
for  re-broadcasting  to  the  country  at 
large.  The  presentation  was  engineered 
by  the  Hearst  Newspapers  Radio  Serv¬ 
ice.  Clark  Kinnaird  of  that  organization 
and  Dan  .A.  Carey,  South  American 
representative  of  King  Features  Syndi¬ 
cate  arranged  the  broadcast  with  the 
National  Broadcasting  Company.  Not 
only  did  the  people  of  the  United  States 
hear  the  .Argentine  president,  but  the 
people  of  his  own  country  and  other 
countries  of  South  America  listened  to  his 
address  as  it  was  rebroadcast  to  that 
continent  by  the  short  wave  station  of  the 
General  Electric  Company  at  Schenec¬ 
tady,  N.  Y. 

.Although  the  words  of  .Argentina’s 
president  had  to  be  carried  in  the  flash 
of  a  second  through  temperate  and 
tropic,  calm  and  stormy  atmosphere,  the 
job  was  not  difficult,  we  learned  from 
the  .American  Telephone  &  Telegraph 
Company,  which  controls  the  radio  tele¬ 
phone  system.  The  elal)orate  set-'up 
which  carries  the  human  voice  to  the 
proper  stations  and  shoots  it  out  into 
the  proper  aerial  channels  works  with 
^e  smexuhness  of  a  well-oiled  machine, 
rejected  equipment  and  a  watchful 
Stan  at  the  volume  controls  keep  the 
voice  clear  and  audible  in  its  spectacular 
l^P  from  continent  to  continent. 
Through  a  maze  of  wires  it  is  guided 
from  sub-station  to  sub-station  until,  in 
the  ca,se  of  the  Hearst  broadcasts,  it 
reached  the  radio  hook-up. 

In  handling  a  broadcast,  the  telephone 
company’s  work  is  officially  completed 
when  the  facilities  by  which  the  voice, 
or  music,  makes  its  swift  trip  from 
America  to  England  or  America  to 
pO'uth  .America  have  been  set  in  action. 
"Ut  to  insure  as  nearly  a  perfect  broad- 
*^t  as  possible,  the  company  sometimes 
OMs  Us  own  special  equipment  to  shift 
he  incoming  program  from  frequency  to 
ireqwncy  as  necessitated  by  atmospheric 
wndUions,  and  guide  it  safely  to  the 
hr^dcasting  stations. 

The  same  air  channels  through  which 
roadcasts  are  handled  are  used  for 
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telephonic  conversations  between  the 
continents.  The  air  lanes  make  person- 
to-person  conversation  possible  between 
.America  and  every  country  in  Europe 
except  Russia  and  between  the  United 
States  and  several  countries  of  South 
.America.  .And  if  the  per.son  with  whom 
you  would  converse  has  not  yet  reached 
the  European  port  for  which  he  is  des¬ 
tined  you  might  catch  him  somewhere 
on  the  Atlantic,  provided  he  is  aboard 
the  Leviathan.  Nlajestic,  Olympic  or 
Homeric.  .All  of  these  ships  are 
eijuipped  with  wireless  telephone  outfits. 

.As  we  walked  between  lanes  of  buz¬ 
zing  switchboards  and  clicking  telegraph 
keys  and  marveled  at  the  serpentine 
maze  of  wires  which  constitute  the 
nervous  .system  of  the  long  distance  and 
trans-.Atlantic  telephone  circuits  our 
guide  tried  to  show  us  how  simple  it 
all  is.  The  man  in  New  York  who  tells 
his  switchboard  operator  to  get  him  so- 
and-so  in  Berlin  may  gasp  a  little  as  he 
gives  the  order  and  realizes  the  person 
he  wants  to  speak  to  is  far  across  an 
ocean,  and  part  of  a  continent,  but  the 
people  at  the  telephone  company  just 
p'ush  in  a  few  plugs,  say  “Hello,  I.on- 
don,’’  and  the  call  is  relayed  on  its  mys¬ 
terious  way  to  its  destination  in  Berlin. 
It  takes  about  35  minutes  to  do  this.  If 
the  man  in  New  York  wanted  someone 
in  England,  he  could  have  him  in  20 
minutes.  That  is  the  minimum  time  re- 
nuired  for  a  radio  telephone  call.  .Any 
South  .American  station  that  can  be 
reached  bv  radio  phone  can  be  reached 
in  approximately  this  time  but  a  call  to 
any  station  in  Europe,  on  the  conntinent 
proper,  requires  about  35  minutes  for 
completion.  Calls  from  other  parts  of 
the  United  States  require'  a  few  minutes 
longer  for  putting  through  the  domestic 
long  distance  hook-up. 

To  a  subscriber,  our  guide  explained, 
the  placing  of  a  trans-Atlantic  call  is  no 
different  than  the  placing  of  any  other 
long  distance  call.  He  merely  picks  up 
his  receiver  and  tells  the  operator  to 
give  him  long  distance.  He  says  he 
wants  to  speak  to  London,  or  Paris,  or 
Rome  or  anv  European  capital  outside 
of  Russia.  _  The  operator  tells  him  she 
will  call  him  when  ready,  and  he  hangs 
up  to  await  developments.  Throughout 
the  trans-.Atlantic  system  though,  things 
begin  to  happen.  The  trans-Atlantic 
operator  speaks  to  Ix)ndon  and  gives  the 
British  operator  instructions  for  the  call. 
Her  voice,  though,  visits  several  places 
before  it  reaches  London,  even  though 
it  reaches  that  city  in  the  merest  frac¬ 
tion  of  a  second.  It  goes  from  the  fifth 
floor  at  24  Walker  .Street,  New  York, 
over  a  land  wire  to  Lawrenceville,  N.  J. 
There  it  is  magnified  and  hurled  into 
space  for  its  lightning  trip  across  the 
sea.  It  reaches  England  at  Baldock  a 
short  distance  from  London,  where  it  is 
brought  to  earth  once  more  and  carried 
by  land  wire  to  the  London  trans- 


.Atlantic  operator.  If  the  call  is  destined 
for  the  continent,  the  operator  of  the 
British  telephone  system,  which  is  con¬ 
trolled  by  the  British  Post  Office,  makes 
long  distance  connections  through  con¬ 
tinental  telephone  systems. 

If  the  call  is  reversed  and  is  to  come 
to  the  L'nited  States  from  a  European 
city,  it  comes  back  through  the  central 
office  in  London,  but  from  there  it  takes 
a  different  route,  (ioing  by  land  wire 
to  Rugby,  about  70  miles  from  the 
capital  it  is  broadcast  to  this  country  and 
picked  up  at  .Netcong,  N.  J..  where  it  is 
relayed  to  New  York.  This  routine 
holds  for  the  telephone  company’s  three 
short  wave  circuits  between  New  York 
and  London.  .Another  channel  is  avail¬ 
able  in  the  long  wave  classification.  This 
operates  through  RfKky  Point,  L.  1.  and 
Cupar,  Scotland.  It  may  be  coincidence, 
but  it  seems  a  fitting  tribute  to  .Alexander 
Graham  Bell,  inventor  of  the  telephone, 
that  this  awe-inspiring  development  of 
his  brain  child  should  rest  one  of  its  far- 
stretching  tentacles  in  Cupar,  for  that  is 
where  he  spent  a  great  part  of  his  child¬ 
hood. 

Coming  back  from  London,  the  long 
wave  circuit  operates  through  Rugby  to 
Houlton,  Me.,  and  thence  by  land  wire 
to  New  York. 

If  you  want  to  call  South  .America, 
your  voice  follows  the  wires  to  Lawrence¬ 
ville  before  it  is  shot  across  5,3(K)  air 
miles  to  Platanos,  Argentina,  a  few  miles 
from  Buenos  .Aires.  It  can  De  relayed 
from  there  to  any  part  of  Argentina 
served  by  telephone,  to  any  telephone  in 
ITuguay  and  to  the  principal  cities  of 
Chile.  It  is  handle<l  in  these  cities  by 
the  International  Telephone  and  Tele¬ 
graph  Company,  which  also  operates 
Postal  Telegraph,  Mackay  Radio  and  All- 
.America  Cables.  A  call,  to  be  transmitted 
from  South  America  to  the  United 
States,  must  go  to  Hurlingham,  Argentina 
by  wire  before  it  is  broadcast  to  Net¬ 
cong.  The  first  South  American  operator 
takes  the  call  in  English  and  tran.slates 
the  information  to  other  operators  in 
Spanish,  your  conversation,  of  course, 
must  be  carried  on  in  your  native 
language. 

A  bit  of  information  we  picked  up, 
which  might  prove  handy  some  day, 
though  right  now  it  isn’t  of  much  use 
to  us,  i.s  the  fact_  that  you  can  telephone 
to  Africa.  This  has  its  limitations, 
though.  You  can  only  reach  one  point. 
That  is  Ceuta,  in  Morroco.  This  call 
would  go  right  through  the  famous  Rock 
of  Gibraltar  and  would  cost  you  $37..50, 
provided  you  only  talked  for  three  min¬ 
utes.  After  that  it  would  cost  you 
$12.50  a  minute. 

Trans- Atlantic  and  South  .American 
calls  are,  with  very  few  exceptions,  as 
clear  as  local  calls,  our  guide  told  us. 
He  showed  us  an  array  of  machinery 
with  efficient  looking  men  listening  at¬ 
tentively  before  it.  This  was  the  techni¬ 


Alejandro  BoIIini,  Argentine  Consul  General,  speaking  to  the  American 
pu )  ic  by  radio  after  General  Uriburu,  Argentina’s  new  president,  had 
broadcast  an  acldress  from  Buenos  Aires  by  radio  telephone.  Photo,  taken 
in  studio  of  WEAF,  New  York,  show.s,  left  to  right:  John  Almonte,  of  Na- 
lona  roadcasting  Company;  Clark  Kinnaird,  of  Hearst  Newspapers  Radio 
service,  sponsors  of  the  program;  Senor  BoIIini;  and  Ford  Bond,  announcer. 


cal  control  room  on  the  24th  floor  of  24 
Walker  Street  and  formed  the  delicate 
nerve  which  regulates  the  volume  of  the 
siK^aker’s  voice. 

Y’ou  don't  have  to  have  any  special 
sort  of  voice  like  radio  announcer  or 
entertainer  to  talk  on  the  radio  telephone. 
It  may  be  high  or  it  may  be  low,  but  the 
controls  will  see  that  it  reaches  its  desti¬ 
nation  in  good  shape. 

The  broadcasting  machinery  in  the 
Lawrenceville,  Rocky  Point,  Rugby, 
and  Hurlingham  stations  is  somewhat 
similar  to  a  commercial  broadcasting 
company's  eiiuipment  but  a  bit  more  ela- 
Ixirate.  These  stations  are  required  to 
send  the  voice  farther  than  the  land 
broadcasters  and  must  direct  it  with 
greatest  strength  at  a  given  point.  The 
antennae  in  the  receiving  stations  at  Net¬ 
cong,  Cupar,  Houlton  and  Platanos  are 
constructed  so  as  to  receive  the  voice 
with  much  more  clarity  and  volume  from 
a  given  point  than  from  any  other  jKiint 
which  it  might  pick  up.  These  features 
more  or  less  close  the  telephone  channels 
to  outside  interference.  .As  there  is  iio 
way  for  operators  to  signal  from  New 
York  to  London  or  Buenas  Aires  when 
they  want  to  put  through  a  call  the  cir¬ 
cuits  are  kept  open  all  the  time.  The 
operator  merely  says,  “Hello,  London” 
to  get  the  British  operator's  attention. 

The  four  trans-.Atlantic  circuits  are 
used  simultaneously,  hut  the  short  waves 
operate  on  frequencies  troni  18,000  to 
7,000  kilocycles,  while  the  long  wave 
uses  a  ()0  kiltKycle  frequency.  The 
variation  in  the  short  wave  frequencies 
provide  for  different  atmospheric  condi¬ 
tions  at  different  times  of  the  day. 
Normally,  our  guide  told  us,  they  will 
work  on  9,(X)0  kilocycles,  but  at  night 
during  the  winter  they  go  down  to  7,000. 
Broadcasting  conditions  vary  from  situa¬ 
tions  in  which  the  message  is  carried 
from  daylight  on  this  side  to  daylight 
across  the  ocean,  from  night  to  night, 
from  daylight  to  night,  or  from  night  to 
daylight.  All  these  require  an  adjust¬ 
ment  of  frequency.  On  the  long  wave 
lengths  the  differences  are  not  so  marked. 

The  escape  from  official  censorship 
was  looked  upon  as  one  of  the  advan¬ 
tages  of  using  the  wireless  telephone 
during  the  Argentine  revolution.  Norm¬ 
ally  no  one  can  listen  in  on  a  call,  our 
informant  told  us,  but  in  times  ol  war 
the  government  is  empowered  to  take 
over  all  communications  systems  and 
therefore  would  Be  in  a  position  to 
censor  even  telephone  calls.  All  radio 
telephone  calls  are  closely  watched  and 
guarded  against  cutting-in,  but  a  govern¬ 
ment,  if  it  so  wished  could  place  an 
agent  beside  an  operator  to  check  up  on 
any  call.  It  is  not  known  whether  this 
was  done  in  the  Argentine,  but,  if  it  was, 
no  calls  were  cut  off. 

In  working  from  shore-to-.ship  a  sche¬ 
dule  must  be  followed  by  the  British  and 
American  telephone  companies  to  avoid 
crossing  calls.  A  regular  chart  has  been 
drawn  up  showing  at  what  time  the 
.American  company  may  work  ships  in 
the  British  half  of  the  Atlantic  and 
when  the  British  company  may  work 
ships  in  American  territory.  The  ocean 
has  been  conveniently  divided  for  this 
purpose.  The  radio  phone  sets  on  the 
ships  are  not  as  elaborate  as  those  in  the 
shore  stations,  but  they  work  on  a 
similar  principle. 

Fixed  rates  are  charged  for  wireless 
telephone  calls  and  unlike  ordinary  long 
distance  calls,  they  do  not  vary  according 
to  the  time  of  night.  Neither  are  there 
any  special  rates  for  station-to-station 
calls.  Here  are  some  of  the  charges ; 
the  first  figure  is  the  cost  for  the  first 
three  minutes,  the  second  figure  for  each 
additional  minute:  all  are  from  New 
York  to  the  country  named.  South 
America,  $,30-$10:  England,  $.30-10; 
Erance,  $33.75-$!  1.25 :  Germany,  $.32.25- 
$11.75:  Italy,  $.36-$12;  Spain,  $.36-$12: 
Denmark,  $.36.75-$!  2.25 ;  Holland,  $.33.75- 
(Continued  on  page  66) 
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REVISED  NEWSPAPERS’  FORMS  OF  A.  B.  C. 
EXPLAINED  TO  NEW  YORK  “SPECIALS” 

Board  Not  Yet  Decided  on  Asking  Dailies  to  State  Returns 
Policy — Seek  Data  Contests  and  Special  Offers — 

New  Zone  Definitions 


DISCUSSED  CENSORSHIP 


Members  of  the  Six- Point  League, 
holding  their  first  fall  luncheon  at^  the 
Advertising  Club  of  New  York,  Sept. 
18,  heard  O.  C.  Harn,  managing  direc¬ 
tor  of  the  Audit  Bureau  of  Circulations, 
explain  the  proposed  revision  of  the 
Bureau’s  report  form  for  newspapers. 

A  first  draft  of  the  new  report  blank, 
tentatively  approved  by  a  committee  of 
the  .\.  B.  C.  directors,  was  sent  out  to 
newspaper  publishers  some  time  ago  with 
a  request  for  suggestions.  As  a  result  of 
these  suggestions,  the  blank  has  been  re¬ 
vised  again,  and  some  further  changes 
are  likely  before  final  approval  is  given. 
Copies  of  the  blank  in  its  present  form 
were  distributed  at  the  luncheon. 

It  was  expected  the  new  form  would 
be  a  subject  of  discussion  at  a  meet¬ 
ing  of  the  A.  B.  C.  board  of  directors 
scheduled  for  Sept.  19  at  the  Astor 
Hotel,  New  York. 

One  point  still  undecided  is  whether 
to  ask  papers  to  reimrt  their  policies 
on  permitting  the  return  of  unsold 
copies.  Mr.  Ham  stated  that  this  had 
hecn  omitted  from  the  present  form  in 
the  belief  that  it  was  confusing.  The 
acceptance  or  refusal  of  returned  copies, 
he  told  the  league,  did  not  affect  the  ac¬ 
curacy  of  the  audited  figures  tor  net 
paid  circulation.  Some  publishers,  espe¬ 
cially  in  New  York,  have  asked  that 
the  statement  on  returns  be  restored. 

Another  group  of  changes  clarified 
statements  on  contests  and  special  offers 
used  in  getting  circulation.  However, 
the  original  proposals  to  classify  such 
circulation  by  zones  have  been  dropjied 
as  too  cumbersome  and  expensive. 

Another  change  outlines  city  and  sub¬ 
urban  zones  more  exactly.  Still  another 
makes  three  classes  of  carriers  instead 
of  two,  the  new  divisions  being  carrier 
delivery,  office-collect  system;  carrier 
delivery  by  independent  carriers  filing 
lists  with  publisher ;  and  dealers  and  car¬ 
riers  not  filing  lists  with  publisher. 

“Newspaper  publishers  and  representa¬ 
tives  are  as  much  intere.sted  as  advertisers 
in  having  these  reports  complete,”  said 
Mr.  Harn.  “The  analysis  of  circulation 
is  important  to  the  publisher.  There  can 
be  only  one  largest  circulation  in  any 
city.  Analysis  of  the  circulation  helps 
the  advertiser  to  adapt  the  medium  he 
selects  to  his  immediate  advertising 
problem.” 

Discussion  by  the  newspaper  repre¬ 
sentatives  present  was  based  largely  on 
possible  misunderstanding  of  the  rejKirts 
by  space  buyers.  Mr.  Harn  said  it  was 
tbe  intention  to  prepare  as  thorough  a 
guide  for  the  reading  of  the  reports  as 
for  making  them. 

Hil  F.  Best,  president  of  the  Six-Point 
I^eague,  was  in  charge  of  the  meeting. 
Guests  included  F.arle  Pear.son,  general 
manager  of  the  Advertising  Federation 
f)f  America,  of  which  Mr.  Harn  is  a 
director ;  also  F'.  K.  Gamble,  executive 
secretary  of  the  American  Association  of 
Advertising  agencies. 

N,  Y.  TIMES  OPENS  CLASS 

Sponsoring  Series  of  Lectures  on 

Department  Store  Advertising 

A  course  of  lectures  on  department 
store  advertising  was  opened  Wednesday 
evening.  Sept.  17,  by  the  New  York 
Times  at  its  plant  in  West  43rd  street. 
Staff  members  of  the  Times  as  well  as 
outsiders  are  attending  the  class,  which 
is  under  the  direction  of  Ben  Dalgin  of 
the  Times. 

Twelve  department  store  advertising 
experts  have  agreed  to  deliver  lectures. 
They  will  speak  on  W'ednesday  nights 
each  week,  with  the  exception  of  Oct.  1. 
The  lecture  that  week  will  be  given  on 
Friday.  Paul  Murphy,  advertising  man¬ 
ager  of  Loeser’s,  Brooklyn,  was  the  first 
speaker.  Others  who  will  speak  are: 

H.  L.  Redman,  vice-president  and 
general  merchandise  manager,  Saks-Fifth 
Avenue ;  Miss  Estelle  Hamburger,  adver¬ 


tising  manager  Stern  Brothers ;  Sheldon 
Coons,  merchandise  manager,  Gimbel 
Brothers;  Paul  Mazur,  of  Lehman 
Brothers,  financial  house.  Mr.  Mazur 
will  talk  on  financial  control  of  advertis¬ 
ing.  At  the  first  meeting  Hugh  A. 
O’Donnell,  assistant  business  manager  of 
the  Times,  read  an  opening  address  by 
Louis  Wiley,  business  manager. 

PLANE  CARGO  SOUGHT 
IN  PAID  SPACE 

Backers  of  Trans-Ocean  Flight 
AdTertise  in  New  York 
Daily  for  Pay 
Load 

What  is  believed  to  be  the  first  adver- 
ti.sement  for  trans-ocean  aircraft  cargo 
to  appear  in  a  newspaper  occupied  2  col¬ 
umns  by  65  lines  of  display  space  on 
page  2  of  the  A'cie  York  Times  on  Sept. 
17. 

The  copy  read  as  follows: 

“The  ‘Trade  Wind’s’  Paris  flight. 

“The  seaplane,  ‘Trade  Wind’  will  take 
off  on  or  about  Oct.  9  from  New  York 
and  will  fly  to  Paris,  refueling  at  Ber¬ 
muda  and  the  Azores. 

“It  will  carry  a  commercial  cargo. 

'‘Reservations  for  freight  space  are 
now  being  made. 

“For  information  apply  to  Committee 
on  Flight  of  the  ‘Trade  Wind’  care  of 
Washington  National  Bank,  385  Fifth 
Avenue.  New  York  City,  Telephone: 
.Ashland  7400.” 

The  “Trade  Wind.”  a  Bellanca  sea¬ 
plane  being  specially  constructed  for 
carrying  trans-oceanic  commercial  cargo, 
will  take  off  from  the  waters  of  New 
York  harbor,  near  the  Battery.  She  will 
fly  via  Bermuda  and  the  .Azores  and  her 
pilots  exi)cct  to  make  the  trip  in  40  hours 
elapsed  time,  with  refuel  landings  enroute. 
The  return  trip  will  be  made  as  soon  as 
possible  after  the  discharge  of  cargo 
overseas. 

Lieut.  William  S.  MacLaren  will  navi¬ 
gate  the  ship  and  have  as  his  co-pilot  the 
aviatrix.  Beryl  Hart. 

\  ictor  J.  Pere,  president  of  the  Wash¬ 
ington  National  Bank  of  New  York  and 
siKjkesman  for  sixmsors  of  the  “Trade 
\\'ind  Flight  Committee,”  placed  the 
Times  copy  and  is  handling  negotiations 
for  the  merchandise  cargo.  The  sea¬ 
plane,  which  will  require  a  maximum  of 
400  gallons  of  fuel  for  the  longest  leg 
of  its  journey,  will  have  a  cargo  capacity 
of  about  1,000  pounds,  according  to  Bel¬ 
lanca,  the  builder. 

“The  idea  of  advertising  cargo  space 
in  the  ‘Trade  W  ind  develoiK'd  irom  an 
article  in  Editor  &  Publisher  last  week 
which  described  and  commented  uixin  the 
imagination  and  aggressiveness  shown  by 
the  foreign  advertising  agencies  which 
sent  advertisements  to  America  with 
Coste  and  Bellonte's  ‘Question  Mark,’ 
for  insertion  in  American  newspapers,” 
said  Mr.  Pere. 

“It  occurred  to  us  that  New  York 
agencies,  or  advertisers  with  foreign 
markets  or  other  connections,  might  wish 
to  take  advantage  of  the  opixjrtunity 
offered  by  the  ‘Trade  Wind,’  and  we 
thought  the  logical  way  to  call  the  mat¬ 
ter  to  their  attention  was  by  advertising.” 

RETURNING  TO  CANADA 

John  C.  Kirkwood  is  returning  to 
Toronto  from  London,  England,  this 
week  to  become  managing  editor  of 
Marketing,  Canada's  journal  for  sales 
and  advertising  executives.  Mr.  Kirk¬ 
wood  was  prominent  in  Canadian  adver¬ 
tising  circles  before  leaving  for  England 
12  years  ago  to  work  for  the  Federation 
of  British  Industries.  Later  he  was  an 
executive  of  one  of  London’s  large 
agencies,  and  an  independent  consultant 
on  marketing,  management  and  advertis¬ 
ing. 


Left  to  right:  Dr.  V.  Beteta,  Dean 
Williams,  Mrs.  Williams. 

WALTER  WILLIAMS,  founder  of 
the  Schoijl  of  Journalism  of  the 
F'niversity  of  Missouri,  is  here  shown  as 
he  discussed  last  month  with  Ur.  Virgilio 
Rodriquez  Beteta,  Central  American 
journalist,  the  dangers  of  a  “padlocked” 
press.  \Vith  Mrs.  Williams  they  are 
.standing  before  the  building  on  the  site 
of  the  first  printing  office  in  Central 
America  and  the  second  on  the  Western 
Hemisphere,  established  in  1660.  Dr. 
\\  illiams  has  been  president  of  the  Press 
Congress  of  the  World  and  president  of 
the  first  Pan-.Amcrican  Congress  of 
Journalists,  and  is  now  president  of  the 
University  of  Missouri  and  Honorary 
president  of  the  Press  Congress.  Dr. 
Beteta  is  a  descendant  of  the  family  that 
established  the  first  newspaper  in  Guate¬ 
mala  and  is  a  former  editor  of  Diario  dc 
Guatemala,  a  leading  journal  of  Guate¬ 
mala  City.  He  is  vice-president  of  the 
Press  Congress  of  the  World  and  is  con¬ 
nected  with  the  National  University  of 
Guatemala. 

$15,000  ^CTTLEMENT  IN 
DAILY  SALE  CASE 

Davidson’*  Suit  Against  Former 
Owners  of  Daytona  Beach  (Fla.) 
News-Journal  Terminated 
Suddenly 

.Settlement  of  the  suit  brought  in  the 
feilcral  court  in  Indianapolis  by  Julius 
Davidson  and  Herbert  M.  Davidson  as 
purchasers  of  a  controlling  interest  in 
the  Daytona  Beach  (Fla.)  Xezos-Jour- 
nal,  against  FLugene  C.  Pulliam  of  Leb¬ 
anon,  Ind.,  and  Raymond  A.  Thomas, 
of  F'ranklin,  Ind.,  was  announced  in 
Indianapolis  last  week. 

.Announcement  of  the  settlement  fol¬ 
lowed  dismissal  of  the  suit  by  agreement 
by  Robert  C.  Baltzell,  federal  judge.  The 
decree,  according  to  John  N.  Nicholson, 
attorney  for  the  Davidsons,  allowed  a  de¬ 
duction  of  SI  5,000  and  accumulated  inter¬ 
est  from  the  purchase  price,  a  part  of 
which  has  been  held  in  escrow  since  the 
Davidsons,  late  in  1928,  obtained  an  in¬ 
junction  holding  up  the  cashing  of  cer¬ 
tain  checks  and  the  sale  of  certain  notes 
turned  over  to  Pulliam  and  Thomas  at 
the  time  the  newspaper  changed  hands. 

The  buyers  had  contended  that  the 
assets  and  affairs  of  the  newspaper 
were  not  as  represented  to  them.  Fred 
C.  Gause,  sitting  as  master  in  chancery, 
found  for  the  defendants.  Later,  Judge 
Baltzell  held  discrepancies  in  the  con¬ 
tract  were  not  recoverable  in  equity  and 
left  the  Davidsons  to  their  remedy  by 
action  at  law  against  Pulliam  and 
Thomas  for  breach  of  contract. 


CONFERENCE  TO  STUDY 
RETAIL  DISTRIBUTION 

Leaders  in  Several  Fields  Will  Gatksr 
in  Boston  Next  Week  for 
Three-Day  Session  at 
University  Club 

One  of  the  outstanding  trade  confer¬ 
ences  of  the  year  will  get  under  way  at 
Boston,  Mass.,  next  week.  It  is  known 
as  the  “Boston  Conference  on  Retail 
Distribution”  and  is  considered  by  many 
as  the  “Williamstown”  for  trade  prob¬ 
lems.  The  sessions  will  open  on  ^pt 
22  at  the  University  Club  and  will  con¬ 
tinue  through  the  24th. 

Advance  reservations  indicate  a  capa¬ 
city  audience  for  every  speaker.  Among 
them  will  be  men  from  all  branches  of 
business  life  from  the  producer  of  the 
raw  materials  to  the  manufacturer  and 
finally  the  retailer. 

The  program  of  the  conference  em¬ 
braces  every  angle  of  retail  distribution 
and  the  subjects  that  are  closely  allied 
w'ith  it.  Speakers  are  all  acknowledged 
leaders  of  business,  each  an  authority 
uixm  the  subject  he  has  chosen. 

The  purpose  of  the  conference  is  to 
provide  for  an  exchange  of  ideas,  to 
stimulate  constructive  thinking  on  the 
major  problems  of  retail  distribution. 

Daniel  Bloomfield,  manager.  Retail 
Trade  Board,  Boston  Chamber  of  Com¬ 
merce,  is  in  charge  of  the  conference. 

Cooperating  with  the  Retail  Trade 
Board  of  the  Boston  Chamber  of  Com¬ 
merce  are  the  following  schools  and 
organizations : 

Harvard  University  Graduate  School 
of  Business  Administration ;  Boston 
University  College  of  Business  Adminis¬ 
tration  ;  Massachusetts  Institute  of 
Technology:  Advertising  Federation  of 
America;  National  Retail  Dry  Goods 
Association;  Nat’l  Assoc,  of  Retail 
Clothiers  &  Furnishers ;  Wholesale  Dry 
Goods  Institute,  Inc. ;  New  York  Retail 
I>ry  Goods  Association;  Garment  Re¬ 
tailers  of  America ;  Specialty  Stores  As¬ 
sociation,  Inc.;  .Association  of  National 
Advertisers,  Inc. ;  Ohio  State  Council  of 
Retail  Merchants ;  Cleveland  Retail  Mer¬ 
chants’  Board ;  Pittsburgh  Retail  Mer¬ 
chants  Association. 

The  discussion  of  newspaper  adver¬ 
tising  as  a  medium  to  stimulate  business 
and  maintain  it,  will  come  up  for  consid¬ 
eration  during  the  conference.  Methods 
of  making  the  newspaper  even  more 
effective  will  be  outlined  by  many  nation¬ 
ally  known  newspaper  and  advertising 
leaders. 

.Among  the  s]ieakers  are  Ernest  Katr, 
executive  vice-president  R.  H.  Macy  & 
Co.  Inc.;  Paul  Cherington,  J.  Walter 
Thompson  Company ;  Alvin  Dodd,  assist¬ 
ant  to  the  president  of  Sears  Roebuck  & 
Co;  John  Mench,  merchandising  coun¬ 
sel;  Victor  M.  Cutter,  president.  United 
Fruit  (Tompaiiy :  Rudolph  Spreckels, 
president.  Sugar  Institute  and  many  other 
men  and  women  of  national  repute. 

N.  J.  GROUP  ORGANIZING 

Montclair  and  West  Essex  Press  Club 
Names  Committees 

William  R.  F'reeman,  editor  of  tlw 
Montclair  (N.J.i  Times,  was  unani¬ 
mously  elected  jiresident  of  the  tenta¬ 
tively  named  Montclair  and  West  Essex 
Press  Club  at  the  first  luncheon  meeting 
Tuesday  in  the  Montclair  Elks  Club. 

Nine  representatives  of  two  Newark 
and  three  West  Essex  newspapers  were 
pre.sent.  The  next  meeting  was  set  for 
Sept.  22,  when  committees  will  report. 

Committees  named  were :  By-laws. 
W.  H.  Higgins,  Caidzoell  Progress,  and 
.Arthur  Wayman,  Nezoark  Star-Eaglt; 
membership,  Charles  B.  Coats,  Mont¬ 
clair  Times,  and  Jack  Sullivan,  Caldwell 
Progress;  dues,  Lewis  T.  Bolger,  New¬ 
ark  Ez’ening  Nezvs,  and  James  Caksen, 
Montclair  Times;  club  name,  Paul  New- 
some,  Verona  Nezvs,  and  Edmond  T. 
Nesbitt.  Newark  Evening  News. 

Mr.  Higgins  was  named  first  vice- 
president.  Nominations  for  second  «ce- 
president  were  held  open  until  next  Mon¬ 
day.  Mr.  Nesbitt  was  elected  secretary- 
treasurer. 
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“LURE  OF  CITY  ROOM”  REAL  TO  E.  C.  HILL 

New  York  Sun’s  “Star”  Reporter  Left  Movie  Job  to  Return  to  Staff — “A  Real  Newspaper  Man  Will 

Never  Be  Content  in  Another  Job,”  He  Says 


He  is  becoming  an  authentic  American 
type— the  former  newspaper  man 
who,  after  an  intensive  city  room  train¬ 
ing,  has  "graduated,”  as  he  calls  it,  to 
other  lines  of  endeavor — advertising, 
magazine  writing,  the  movies,  even  to 
press-agenting.  The  possibilities  of 
much  greater  earnings  carries  him  over 
the  divide. 

Sometimes — as  was  the  outstanding 
case  of  Mwin  C.  Hill,  of  the  New  York 
S’uM— he  will  leave  newspaper  work  with 
the  intention  of  forging  out  a  career  in 
another  profession,  will  spend  years  at  it 
and  find  himself  prospering  and  climbing 
toward  the  top.  Then  abruptly  he  will 
drop  his  job  and  his  chances  and  return 
to  newspaiier  work — for  the  simple  rea¬ 
son  that  he  is  unhappy  doing  anything 
else. 

He  will  return  happily  without  a 
second  thought  of  the  sacrifice  in  salary. 

In  1923  ^Ir.  Hill  looked  back  over  18 
consecutive  years  with  the  Sun.  They 
had  been  good  years  for  Mr.  Hill.  But 
he  thought  he  was  in  a  rut.  Eighteen 
years  was  too  long,  he  thought,  to  remain 
in  one  position.  And  so  he  quit  and  be¬ 
come  associated  with  the  \\  illiam  Fox 
moving  picture  interests.  He  put  his 
whole  heart  in  his  new  job.  Starting  as 
the  editor  of  the  Fox  house  organ,  he 
later  took  up  research  work  for  pictures, 
advancing  at  length  to  the  position  of 
scenario  editor.  He  took  trips  to  Europe 
to  pick  stars  for  the  movie  concern.  He 
was  fast  becoming  a  “big  shot.” 

Then,  overnight,  in  1927,  he  resigned 
and  returned  to  the  Sun. 

“I  am  a  newspaper  man,”  Mr.  Hill 
told  this  reporter  this  week,  “and  a  real 
newspaper  man  will  never  be  contented 
in  another  job.  M>'  associations  were 
pleasant  with  the  movie  company  and  I 
liked  the  work,  but  I  got  homesick  to  see 
my  stuff  in  print.  I  missed  my  by-line 
like  the  very  devil.  I  missed  the  spirit 
of  the  city  room.  I  flattered  myself  that 
I  could  get  my  old  job  back,  and  when 
I  did  I  breathed  a  sigh  of  relief. 

“It  is  true  that  because  of  his  training 
a  newspaper  man  can  go  into  other  more 
lucrative  fields.  He  is  eminently  fitted 
for  a  great  variety  of  positions.  But  it 
seems  to  me  that  if  a  newspaper  man  is 
happy  in  his  job — and  if  he  is,  he  usu¬ 
ally  is  a  good  newspaper  man — he  can 
find  contentment  and  satisfaction  without 
branching  out  into  other  fields.  He  can 
make  a  comfortable  living,  and  the  hap¬ 
piness  he  gets  out  of  enjoying  his  job  is 
a  great  recompense.” 

To  hear  this  coming  from  one  who 
has  been  all  his  life  a  reporter,  except 
for  the  four  years  noted,  is  rather  an 
experience.  I’sually  it  comes  from  men 
who  are  not  so  well  fitted  to  talk.  Mr. 
Hill  has  been  a  reporter  all  his  life  be¬ 
cause  he  wanted  to  be  nothing  else.  He 
had  one  ambition — to  be  a  good  reporter 
—which  he  attained  early  in  his  career, 
and  as  all  Xew  York  newspaper  men 
know,  and  as  a  number  of  journalism 
text  books  indicate  by  their  citing  vari¬ 
ous  of  his  stories  as  examples,  he  has 
never  departed  from  the  high  standard 
he  set  for  himself  in  youth.  For  a  long 
time  now  he  has  been  trusted  by  his 
Wper  to  cover  all  the  major  news  events. 
The  biggest  news  stories  of  the  past 
Quarter  of  a  century  have  rolled  out  of 
nis  typewriter,  clean,  clear,  concise,  con¬ 
servative — copy  that  the  copy  desk  loves 
to  handle. 

The  traditional  quarrel  betw'cen  the 
wp.v  desk  and  the  reporter  has  had  no 
Waring  on  Mr.  Hill’s  career.  He  has  a 
distinctly  friendly  feeling  toward  those 
men  who,  as  the  old  criticism  goes, 
mutilate  and  destroy  all  the  nuances  in 
the  reporter’s  copy. 

"if  a  reporter  would  stop  to  think  of 
how  absolutely  necessary  the  copy  desk 
js.  to  the  newspaper,”  he  said,  “much  of 
ms  animus — if  he  really  has  animus — 
t^uld  disappear.  The  reporter  under 
the  duress  of  a  deadline  writes  hastily. 
He  has  no  time,  in  many  cases,  to  check 


By  JOHN  W.  PERRY 


up  certain  pertinent  facts,  the  spelling  of 
certain  words.  The  copy  desk  has  that 
responsibility,  and  it  is  a  heavy  one. 

"It  seems  to  me  that  the  reporter 
should  be  considerate  of  the  copy  desk. 
He  certainly  should  give  the  desk  men 
clean  decent  copy,  and  share  the  respons- 


Edwin  C  Hill 

ibility  of  the  facts.  The  attitude  of  ‘if 
this  is  wrong  the  copy  desk  will  catch 
it’  should  be  obliterated.” 

Except  for  a  brief  interlude  in  Indian¬ 
apolis,  Mr.  Hill  has  steered  clear  of 
desk  work.  Did  this  indicate  that  he 
thought  the  desk  was  the  burying 
ground  for  writing  talent?  Should  the 
reporter  steer  clear  of  desk  work? 

“Well,”  said  Mr.  Hill,  “it  all  depends 
on  the  man.  If  the  reporter  wants  to  be 
a  writer  he  should  certainly  avoid  a  desk 
job.  But  even  so,  a  little  bit  wouldn’t 
hurt,  and  might  do  him  a  lot  of  good. 
The  danger  is  that  a  writer,  on  a  desk 
job,  might  become  so  enmeshed  in  it  that 
he  might  have  a  hard  time  getting  out. 
My  aspirations  have  always  been  toward 
writing,  and  I  have  had  no  ambitions  to 
be  ‘promoted’  to  a  desk. 

“On  the  other  hand  a  newspaper  re¬ 
porter  with  another  ambition,  with  his 
eyes  perhaps  on  the  managing  editor’s 
desk,  should  get  on  a  desk  at  the  earliest 
opportunity.  That’s  the  surest  path  to 
an  executive  position.  It  all  dejiends  on 
the  man.  and  his  ambitions.” 

Journalism  today,  the  famous  re¬ 
porter  said,  is  a  dignified  and  colorful 
profession.  During  the  past  20  years, 
he  observed,  a  gradual  change  has  been 
going  on  in  newspaper  offices  with  the 
clowns  and  inebriates  significantly  fad¬ 
ing  out  of  the  picture,  making  room  for 
sober  and  earnest  men  with  a  pride  in 
their  work  and  a  zeal  for  the  printed 
page. 

“It  is  a  natural  evolution,”  he  said. 
“As  the  ethics  of  journalism  improved 
so  did  the  personnel.  I  can  remember 
times  on  newspapers  when  the  city  edi¬ 
tor,  with  a  big  news  story  on  his  hands, 
looked  over  his  sta.ff  to  find  the  most 
sober  reporter,  rather  than  the  most  effi¬ 
cient,  to  send  out.  That  such  a  condi¬ 
tion  actually  existed  seems  far-fetched 
now,  but  there  are  many  men  who  know 
it  to  be  the  case.  There's  nothing  of 
that  nowadays.  The  reporter  has  learned 
that  he_  is  not  a  roustabout,  and  that  so¬ 
briety  is  an  essential  to  his  work. 

“This  change  was  under  way  long  be¬ 
fore  Prohibition  became  a  law.  The 
enactment  of  the  amendment  has  noth¬ 
ing  to  do  with  the  great  improvement. 
It  was  brought  about  naturally — by 
newspaper  men  themselves.” 

“I  may  be  a  very  guileless  and  naive 
person,  but  it  seems  to  me  that  news¬ 
paper  reporting  in  New  York  City  is 


absolutely  clean.  I  can  say  that  in  all 
my  years  associated  with  the  city’s 
newspaper  men,  I  have  known  of  none 
who  actually  was  so  faithless  to  his 
paper  as  to  accept  a  bribe.  I  have 
known  of  some,  too,  to  whom  the 
chances  of  making  the  extra  money  must 
have  seemed  like  manna  from  heaven. 
But  when  it  actually  came  to  betraying 
their  fealty  to  their  paper,  they  found 
that  they  couldn’t  do  it.  Generally 
speaking  I  believe  a  loyalty  exists  be¬ 
tween  a  reporter  and  his  paper  that 
exists  in  no  other  profession  in  the 
world.” 

Mr.  Hill  acquired  a  respect  for  the 
printed  word — which  subsequent  years 
have  failed  to  drive  out  of  his  min’d — 
when  he  was  attending  the  University 
of  Indiana.  His  English  instructor — 
Charles  J.  Sembower,  now  head  of  the 
English  dei)artment — gave  him  an  ap¬ 
preciation  of  straight-forward  language. 
Prof.  Semliower,  a  great  admirer  of 
the  classical  writers — Shakespeare,  Mil- 
ton,  Cervantes — was  nevertheless  a  man 
who  tried  to  interpret  the  modern  trend 
in  writing.  And  his  text  book  was  the 
.Vm  i'ork  Sun.  Thus  early  in  life  Hill 
became  enamored  of  the  Sun.  Only  one 
ambition  he  had  then — to  become  a  mem¬ 
ber  of  the  staff  of  that  newspaper. 

On  leaving  college  in  1900  he  joined 
the  Iiidiatiaf’olis  Sentinel.  Then  he 
switched  over  to  the  Press  and  the  Jour¬ 
nal  in  the  same  city.  For  a  brief  time 
then  he  was  reporter  for  the  Cin¬ 
cinnati  Commercial  Tribune. 

In  1904  he  decided  to  try  for  a  job 
on  the  Sun.  He  came  to  New  York  and 
haunted  the  office  of  Chester  Lord,  man¬ 
aging  editor,  for  weeks.  It  was  just  at 
the  time  when  the  Sun’s  staff  was  mostly 
made  up  of  graduates  of  Princeton  and 
other  eastern  colleges.  Hill,  a  young  no¬ 
body,  had  little  chance  of  breaking  into 
this  circle,  but  he  managed  the  impossi¬ 
ble  by  his  persistent  appeal  for  work. 
He  was  taken  on  reluctantly  at  $15  a 
week. 

Then  came  a  series  of  "breaks”  that 
put  Hill  on  the  map,  and  sec'ured  his 
place  on  the  Sun.  The  first  was  when 
he  was  sent  to  cover  a  routine  fire,  soon 
after  he  had  joined  the  paper.  He  went 
along  as  a  second  stringer — Lindsay 
Denison  was  in  charge  of  the  story. 
I’roctor’s  125th  Street  theatre  had  had  a 
small  hlaze,  little  damage  done,  no  lives 
lost,  and  since  it  was  late  at  night  Deni¬ 
son  called  the  city  desk  and  reported  the 
bare  facts.  Hill  went  back  to  the  office 
and  practiced  his  F'nglish  in  a  story  of 
what  might  have  happened  at  the  theatre 
under  different  circumstances.  He  turned 
it  in  and  went  h<ime.  In  the  morning  his 
story  was  all  over  Page  One.  William 
LatTan,  the  owner,  said  it  was  the  best 
fire  story  he  ever  read,  and  the  report¬ 
er’s  salary  was  raised  to  $25  a  week. 
With  that  encouragement  young  Hill 
continued  turning  in  out-of-the-way  stor¬ 
ies.  Several  weeks  later  he  broke  into 
“space”  rates,  which  meant  aliout  $70 
or  $S0  a  week. 

“That  was  riches  to  me,”  Hill  remin¬ 
isced. 

Since  then  he  has  written  so  many  big 
news  stories  that  he  has  forgotten  them. 
His  cold  factual  story  on  the  sinking  of 
the  Titanic,  the  very  repression  of  which 
made  its  terrible  import  more  sensational, 
is  a  newspaper  classic.  It  bobs  up  often 
in  the  journalism  books.  The  lead : 

“The  greatest  marine  disaster  in  the 
history  of  ocean  traffic  occurred  last 
Sunday  night,  when  the  Titanic  of  the 
White  Star  line,  the  greatest  steamship 
that  ever  sailed  the  sea,  shattered  her- 
.self  against  an  iceberg  and  sank  with,  it 
is  feared,  1,500  of  her  passengers  and 
crew  in  less  than  four  hours.  The 
monstrous  modern  ships  may  defy  wind 
and  weather,  but  ice  and  fog  remain  un¬ 
conquered.  .  .  .” 

Another  of  Hill’s  .stories  that  has  a 


habit  of  being  included  in  journalism 
symposiums  was  that  of  a  small  girl  who 
had  been  locked  out  on  a  roof  to  die.  A 
simple  little  story,  but  Hill  .saw  great 
possibilities  in  it. 

great  percentage  of  all  the  Sun’s 
big  news  stones  during  the  past  20 
years  came  from  his  typewriter.  The 
murder  of  Stanford  White  by  Harry 
K.  Thaw,  the  Republic  disaster,  the  sink¬ 
ing  of  the  General  Slocum,  and  so  on. 
He  covered  all  political  conventions  from 
1912  to  1923.  He  frequently  went  on 
European  tours  writing  whatever  he  felt 
like. 

His  most  interesting  assignment,  he 
told  Editor  &  Publisher,  was  covering 
a  murder  in  Maryland  aliout  20  years 
ago.  It  was  in  the  bayou  section  in  the 
vicinity  of  Oxford  and  Cambridge,  Md. 
Edith  WockUuiH,  a  niece  of  Lyman  J. 
Gage,  Secretary  of  the  Treasury  un¬ 
der  President  McKinley,  had  lieen  foimd 
murdered  in  a  shack  in  the  backwoods. 
Robert  Eastman,  known  as  “l^me  Bob,” 
who  was  suspected  of  the  murder,  had 
dropped  out  of  sight.  The  gradual  trac¬ 
ing  out  of  the  mystery  was  what  ap¬ 
pealed  to  Hill,  together  with  the  sinister 
and  unfamiliar  aspect  of  the  country. 
It  ended  with  the  death  of  “Lame  Bob,” 
shot  by  a  posse  while  resisting  arrest. 

The  story  which  brought  the  greatest 
public  response  was  his  story  of  the  exe¬ 
cution  of  Ruth  Synder  and  Judd  (jray; 
not  because  he  had  written  a  sensational 
story  to  work  on  the  emotions  of  the 
morliid  and  the  semi-morbid,  but  because 
his  story  clung  to  the  facts. 

One  of  his  luckiest  breaks,  Mr.  Hill 
said,  was  while  covering  the  inaugural 
of  President  Hoover.  Working  in  the 
open  air,  writing  his  copy  in  long  hand 
and  handing  it  over  to  the  telegrapher, 
he  suddenly  found  rain  pouring  on  his 
copy.  Writing  was  impossible.  And  so 
he  dictated  to  the  telegrapher.  He 
wondered  when  the  rain  would  make  a 
short  circuit  in  the  telegraph  instrument. 
It  came  just  as  President  Hoover  said 
his  last  word  and  sat  down. 

“That  was  one  of  my  biggest  days,” 
Hill  said.  “I  filed  16,000  words.” 

Each  news  break  is  a  new  experience 
to  Hill.  The  lure  of  the  story  just 
around  the  corner  keeps  his  interest.  At 
50  years  of  age  he  has  the  enthusiasm 
of  a  cub  reporter,  and  the  suavity  and 
self-assurance  of  a  man  who  loves  his 
work  and  is  successful  at  if. 

“This  week,”  he  said,  “I’m  going  to 
cover  the  international  yacht  races. 
I'or  the  first  time  in  my  life  I 
am  going  to  dictate  my  running  story 
by  radio.  .  .  . 

“Always  sometliing  new.  .  .  .” 


EDITORS  TO  CRUISE 

Setsion*  of  New  York  Society  to  Be 
Held  on  Private  Yacht 

.Sessions  of  the  New  York  Society  of 
Eilitors  meeting  Sept.  22  at  Watertown, 
N.  Y.,  will  Ik-  held  aboard  the  private 
yacht  of  E.  J.  Nohle,  president  of  Life 
Savers,  Inc.,  it  was  announced  this  week 
by  Harold  B.  Johnson,  Watertown  Times, 
president  of  the  society.  The  editors  will 
Ik’  entertained  on  a  cruise  among  the 
.Admiralty  group  of  the  Thousand  Islands 
and  at  luncheon  on  the  yacht. 

The  cruise  sttarts  at  11  in  the  morning 
from  the  Noble  pier  at  .Alexandria  Bay. 
Informal  discussions  will  be  held;  no 
formal  program  of  addresses  has  been 
prepared. 

MADE  HOLE  IN  ONE 

John  J.  Mead,  Sr.,  publisher  of  the 
Erie  (Pa.)  Times,  on  Sept.  11  made  a 
hole  in  one  on  the  Williamsville  course 
of  the  Park  Club  at  Buffalo.  He  was 
playing  with  George  W.  Brett,  of  the 
E.  Katz  Special  Advertising  Agency,  at 
the  time. 


Romances  of  American  Journalism 


WEVEKSIXG  the  usual  procedure, 
Joseph  K.  Knowland  retired  from 
politics  and  entered  the  newspaper  busi¬ 
ness.  The  result  is  that  while  he  Is  ac¬ 
tively  engaged  in  multiple  civic  enter¬ 
prises,  Mr.  Knowland  is  untroubled  by 
any  political  ambitions  whatsoever  as  he 
directs  the  Oakland  (Cal.)  Tribune,  one 
of  California’s  great  dailies. 

CTould  ambitious  publishers  turn  from 
politics  with  the  ease  and  success  that 
this  former  congressman  entered  his 
duties  as  publisher,  happy  would  be  the 
state  of  those  who  place  public  office 
above  editorial  duties. 

*‘l  came  to  the  Tribune  after  17  vears 
of  public  life,”  .Mr.  Knowland  stated, 
“and  the  glamour  had  been  removed 
from  office  holding. 

“1  had  retired  from  politics  and 
wanted  to  do  something  just  as  active 
and  stimulating.  I  knew  of  n  )thing 
comparable  to  newspaper  work.  Since 
coming  to  the  Tribune  I  have  never  run 
for  public  office  and  never  expect  to  seek- 
office  again.” 

This  came  from  a  man  who  had  en¬ 
tered  the  Fifty-Eighth  Congress  by  ap¬ 
pointment  and  lieen  returned  by  elec¬ 
tions  for  five  successive  terms.  He  was 
representative  of  the  Sixth  California 
Ihstnct  from  1904  to  1915  inclusive  and 
Kepublican  nominee  for  the  United  States 
Senate  in  1914.  His  first  training  as  a 
lawmaker  had  been  as  a  member  of  both 
the  upper  and  lower  houses  of  the  Cal¬ 
ifornia  legislature. 

The  experiences  Mr.  Knowland  had 
while  in  politics  were  extremely  benefi- 
C'aJ  to  him  as  a  publisher,  he  believes. 

Public  life  teaches  one  to  liecome 
more  tolerant.  In  long  hours  spent  in 
committee  hearings  it  is  found  that  there 
to  every  question,  "riie 
P^jtician  IS  trained  to  move  ca'utiously 
and  he  gets  an  insight  into  legislation’, 
world  affairs  and  into  human  nature  that 
IS  ^most  valuable. 

‘‘The  publisher  who  later  seeks  to  enter 
politics  IS  at  a  disadvantage.  He  can<iot 
gve  the  proper  attention  to  his  paper. 
He  learns  that  he  has  to  compromise  and 
his  paper^  loses  a  portion  of  its  inde¬ 


policy  is  to  serve  a  community  perhaps 
in  advance  of  its  business  justification. 

“The  eventual  result  is  tne  upbuildmg 
of  the  community,  he  said.  “Moreover 
you  know  that  newspapers  still  are 
mainly  bearers  of  news.” 

Mr.  Knowland  has  two  sons. 
“H'ecause  of  them  there  is  pleasure  in 
building  for  the  future^”  he  declares. 

Joseph  Russell  Knowland,  Jr.,  is 
assistant  to  the  publisher.  He  has  vin¬ 
dicated  his  father’s  faith  and  has  ti,e 
respect  of  all  newspaper  men  of  the 
San  Francisco  region.  William  F. 
Knowland  is  younger,  hut  developing 
rapidly  as  an  executive  assistant  to  his 
father.  Mr.  Knowland'  also  has  a  daugh¬ 
ter,  Mrs.  Eleanor  F.  Lion. 

Mr.  Knowland  is  .s7  years  old,  but 
he  does  not  look  it.  He  is  a  native 
of  Alameda,  Cal.,  just  across  the  Estu¬ 
ary  from  (Jakland.  II  is  long  residence 
in  the  district  coupled  with  his  political 
and  newspaper  experience  have  developed 
his  intense  interest  in  the  upbuilding  of 
the  San  Franci.sco  Bay  region,  particu¬ 
larly  Oakland. 

So  it  is  that  he  finds  great  pleasure  in 
the  cooperative  methods  that  have  been 
inaugurated  by  the  publishers  of  Oakland 
and  San  Francisco  for  the  promotion  of 
their  province  of  newspaper  influence. 
The  publishers  meet  regularly  to  discuss 
their  business  problems. 

“This  relationship  is  rather  remarkable 
and  it  is  most  satisfactory,”  he  stated. 
“W’e  cooperate  on  all  business  and  labor 
problems.  The  result  has  saved  money, 
helped  this  section,  and  enabled  us  to 
obtain  some  most  excellent  results.  There 
is  no  reason  why  this  should  not  be. 

“Oakland  and  San  F'rancisco  pub¬ 
lishers  ccxiperate  in  the  settling  of  all 
disputes  with  trade  unions.  As  an  ex¬ 
ample  of  the  satisfactory  results  of  this, 
there  is  the  decision  to  ban  all  premium 
schemes  to  promote  circulation.  ’This 
agreement  has  been  in  force  about  a  year 
and  resulted  from  the  belief  that  such 
competition  was  not  at  all  beneficial.  We 
found  that  the  people  were  merely  jump¬ 
ing  around  and  subscribing  to  the  news¬ 
paper  which  at  that  time  happened  to 
be  offering  the  most  dishpans.” 

There  was  another  friendly  smile  and 
the  interview  was  over.  Mr.  Knowland 
started  to  work  editing  an  editorial  fea¬ 
ture  even  before  the  door  was  closed,  for 
this  ex-Congressman  and  successful  pub¬ 
lisher  keeps  close  watch  on  his  paper, 
despite  his  numerous  civic  activities. 

SEEKS  TO  CHANGE  NAME 

Mrs.  Eleanor  Schlesinger,  recently  ap¬ 
pointed  editor-in-chief  of  the  H  ashing- 
ton  Herald,  Monday  filed  a  petition  m 
circuit  court  in  Chic^o  to  change  her 
name  to  Eleanor  Medill  Patterson.  Mrs 
Extensive  growth  has  been  enjoyed  by  well-deserved  and  to  mention  that  .several  Schlesing^s  husbanffi  a  lawyer,  di 
the  Tribune  under  the  direction  of  Mr.  of  the  department  heads  have  been  with  suddenly  Feb.  20.  1929,  while  goliing 
Knowland.  The  plant  was  moved  into  the  paper  longer  than  he  has.  _  Forrnerly  Ih^- 

a  new  location  providing  greater  loom  It  is  because  he  believes  every  mdi-  Ciizycka,  she  resumed  ' 

for  expansion  and  better  transportation  vidual  should  bear  a  share  in  the  respon-  which  the  same  as  . 

outlets  and  location.  Later  came  the  ctni-  sibility  of  local  and  civic  affairs  that  Mr.  Eleanor  Medill  Patterson,  at  the 
struction  of  the  Tribune  Tower,  an  edi-  Knowland  spends  a  large  portion  of  his  request.  Mrs.  Patterson  and  her  tami 
fice  looming  above  the  newspaper  plant  time  in  work  not  generally  listed  under  have  hing  been  known  in  Wasningt 
that  provides  a  very  definite  “skvlinc  the  head  of  a  publisher’s  duties.  He  is  official  and  other  circles.  j„ 

mark  ”  The  Tower  rivals  the  Oakland  president  of  the  Oakland  Community  granddaughter  of  Joseph  Medill,  loiina^ 
City  Hall  in  height  and  is  the  home  of  Chest,  president  of  the  Oakland  Red  of  the  Chicaf/o  Tribune  and  is  a  wri  w 

the  Tribune’s  radio  station,  KLX.  Cross  organization,  president  of  the  of  novels  and  .signed  articles,  bhe  mam- 

Growth  has  been  accomplished  without  .Xtliens  Athletic  Club  and  chairman  of  tains  legal  residence  in  Oiicago. 

mergers.  the  health  center,  and  in  addition  serves  - 

Nor  has  the  Tribune’s  continued  prog-  the  city  in  varied  other  similar  capacities.  FLEW  TO  WASHINGTON 

ress  been  harried  bv  hectic  changes  of  The  Tribune  takes  the  Associated  Philadelphia  newspaper  men  inau^r- 
staff  or  poliev.  The  paper  has  the  repu-  Press,  the  United  Press  and  the  Con-  ated  the  new  “hour-by-hour”  air  plan« 
tation  of  being  one  of  the  most  conserva-  solidated  Press,  and  Mr.  Knowland  is  a  service  between  Philadelphia,  Washmg- 
tive  afternoon  paj^rs  in  Northern  Cal-  director  of  the  Associated  Press.  ton  and  New  York  recently  by  makinf! 

ifornia.  Banner  lines  are  not  spared  in  “A  quantity  of  news  of  the  world  the  first  trip  as  the  guests  of  the 

the  street  editions,  but  unless  there  is  presented  in  different  angles  means  per-  ton  air  interests.  Among  those  who  fle* 
news  of  rare  importance  the  home  edi-  manent  growth  for  a  newspaper,"  he  to  Washington  on  the  first 
tion  stories  appear  under  one-col'umn  said.  ‘While  heavy  advertising  linage  Herman  Elliott,  night  city  editor,  r^i 
heads.  emphasizes  the  advisability  of  varied  Ledger;  Vivian  Shirley,  Evening  ! 

The  Tribune  also  has  a  reputation  of  news,  the  Tribune  in  addition  pre-ents  Paul  Voltz,  Evening  Ledger; 
caring  well  for  its  emploves.  The  result  daily  news  notes  from  various  outlying  Richter,  night  editor.  Inquirer;  F. 
is  a  loval  staff  of  veteran  workers  in  all  towns,  mainly  from  nearby  counties,  gerald,  aviation  editor,  Camden  tou^ 

_ j.  Mr.  Knowland  refused  to  Also  there  is  a  section  for  negro  readers  Post;  Frank  Ryan,  managing 

comment  on  this  feature  other  than  to  edited  by  a  woman  negro  writer.  Camden  Courier-Post  and  John  rtarte, 

say  that  he  hoped  the  reputation  was  Mr.  Knowland  stated  that  his  general  aviation  editor.  Bulletin. 


By  CAMPBELL  WATSON 


J.  R.  KNOWLAND, 
Publisher,  Oakland 
(Cal.)  Tribune 


investigation  which  revealed  further  ”  ^ 

graft,  and  furthered  a  gambling  expo.se 

which  resulted  in  a  $100.(100  damage  .suit 

being  filed  against  Mr.  Knowland  The 

suit  failed. 

Mr.  Knowland  smiled  reminiscentlv 

as  he  recalled  the  court  case.  '  Sfeciatly  drawn  for  Eoitos.  &  PvBUsnf.ii  by  Sr\  r\}ur  Marcus 

I  believe  that  the  result  was  nnte- 
worthly  in  view'  of  the  fact  that  the  de-  Extensive 
cision  was  unanimous  to  award  no  dam  Tribune 

ages.  You  know  it  is  an  unusual  thing  Knowland. 

for  the  members  of  a  jury  all  to  make  ^ 

up  their  minds  not  to  exact  payment  e^Pansi' 
from  one  who  can  pay.  Moreover,  a  pub-  outlets  and  1 
lisher  never  know's  on  whose  toes  he  struction  of 

might  unconsciously  have  trod,  perhaps  looming 

through  use  of  a  wire  story  from  some  provide 

far-away  point.”  mark.”  Th 

He  believes  in  newspapers  attemptin'^  ^'*7  *' 

to  direct  public  opinion  when  there  is  Tribur 

need,  but  not  merely  for  the  sake  of  Growth  has 
building  circulation.  mergers. 

“I  do  not  believe  in  crusading  for  the  Kor  has  t 
mere  sake  of  being  a  crusader,  but  if  •'^ss  been  h 
some  condition  exists  that  needs  correc-  staff  or  polii 
tion,  then  it  certainly  is  within  the  news-  tation  of  bei 
paj^r’s  province  to  act.  tive  afterno- 

“There  is  no  idea!  newspaper,  but  a  ifornia.  Ba 
publisher  can  at  least  strive  to  advance  l^e  street  e 

the  standards  of  his  own  paper.  This  tiews  of  rai 

can  only  be  done  when  attempted  with-  stories 

out  ^tremes  that  destroy  the  purpose  of  heads, 
the  ideals.  A  newspaper  may  become  so  The  Tribi 
rigid  that  it  loses  its  interest  and  its  caring  well 
readers,  and  hence  its  leadership.  is  a  loyal  st 

‘‘The  Tribune  has  attempted  not  only  departments, 
to  grow  with  the  city,  hut  also  to  publish 
in  advance  of  this  growth.” 
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Percentage  of  Total  Space 
Used  by  10  Largest  Advertisers 
Lowest  in  The  New  York  Times 

The  percentage  of  total  space  taken 

by  the  ten  largest  advertisers  is  lowest 
in  The  New  York  Times  of  the  three 
newspapers  in  the  United  States  leading 
in  advertising  volume.  The  other  two 
newspapers  are  in  the  Middle  West. 


THE  NEW  YORK  TIMES 

TOTAL 

AOATE  UNES. 

IN  ms 

!•  LAROE8T 
ADVERTISERS. 

PERCENTAGE 
OF  TOTAL. 

TOTAL  or  OTHER 
ADVERTISERS. 

32,162,870 

4,350,528 

13.53 

27,812342 

NEXT  NEWSPAPER 

31,907,811 

5,252,881 

16.46 

26,654,930 

NEXT  NEWSPAPER 

1 

32,653,502 

8,328,306 

25.51 

24325,1% 

®l|r  Nrui  fork  ©iwro 

Average  Net  Paid  Sale 
4:>7,577  Weekdays  —  757,028  Sundays 
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FLORIDA  EDITOR  SHOOTS  ASSAILANT; 
HOME  AND  PLANT  BEING  GUARDED 

Fred  O.  Eberhardt  of  Tallahassee  State  News  Slightly  Wounds 
Man  Who  Accosted  Him  on  the  Street — Received  Threats 
When  He  Promised  to  Run  Conspiracy  Story 


ON  NEW  YORK  DAILY 


{By  telegraph  ta  Editor  &  Publisher) 

'Tallahassee,  fla..  Sept.  i7.— 

-*■  All  was  quiet  in  Tallahassee  this 
morning,  with  no  tangible  evidence  of 
violence  committed  or  contemplated, 
despite  the  fact  that  throughout  the  night 
guards  had  stood  watch  over  the  resi¬ 
dence  of  Fred  O.  Eberhardt,  editor  and 
publisher  of  the  Florida  State  News,  and 
over  the  newspaper  plant,  following 
anonymous  threats  received  by  telephone, 
which  gave  warning  that  the  plant 
wottld  be  blown  up  during  the  night. 

The  threats  against  the  plant  of  the 
State  News  were  reported  late  yesterday, 
following  an  affray  on  a  aowntown  street 
corner  in  which  the  publisher  received  a 
dislocated  nose  and  his  assailant,  a  total 
stranger,  received  a  revolver  wound  in 
the  thumb  from  a  bullet  fired  by  Elier- 
hardt.  Eberhardt  and  the  man  who 
attacked  him,  O.  L.  Bengston  of  Santa 
Rosa  county  in  West  Florida  made  bond 
in  the  sum  of  $250  each,  the  editor  on  a 
charge  of  carrying  concealed  weapons 
and  Bengston  on  a  charge  of  assault  and 
battery.  Eberhardt’s  bond  was  signed 
by  Jerry  W.  Carter,  former  State  Hotel 
Commissioner  and  W.  C.  Tully,  Jr.,  and 
Bengston’s  by  E.  C.  Strickland,  State 
Shellfish  Commissioner  and  J.  H.  Har- 
vell  a  relative  of  J.  M.  Harvell  who  was 
with  B'engston  at  the  time  of  the  fight. 
Eberhardt  stated  after  his  release  that 
he  held  a  permit  to  carry  a  revolver 
issued  by  the  board  of  commissioners  of 
Leon  county.  The  newspaper  man  was 
one  of  a  trio  recently  charged  with  con¬ 
spiracy  against  the  life  of  Governor 
Doyle  E.  Carlton  of  Florida,  and  with 
the  other  two  defendants  was  discharged 
by  the  Jacksonville  justice  who  conducted 
the  hearing,  without  presenting  a  single 
witness,  the  magistrate  ruling  that  the 
state’s  evidence  was  not  sufficient  to  es¬ 
tablish  a  case.  Not  having  been  per¬ 
mitted  to  present  his  side  of  the  case  in 
court,  Eberhardt  had  subsequently  an¬ 
nounced  his  plan  to  publish  his  version 
of  the  alleged  conspiracy  in  serial  story 
form,  under  copyright,  beginning  next 
Sunday.  He  said  today  that  he  had  re¬ 
ceived  various  warnings  from  West 
Florida  points,  threatening  him  if  he 
attempted  to  print  this  story. 

He  reiterated  his  plan  to  start  publica¬ 
tion  of  the  story  Sunday  and  expressed 
the  belief  that  the  attack  on  him  had  a 
bearing  on  some  of  the  telephone  calls 
and  letters  he  had  received  from  West 
Florida.  One  letter,  he  said,  was  signed 
“A  Friend”  and  warned  him  to  watch 
out,  that  “a  gang  is  going  to  get  you.” 
This  was  postmarked  Crestview,  he 
stated.  Crestview  is  in  Okaloosa  county. 
Bengston  said  last  night  that  he  had 
formerly  served  as  a  deputy  sheriff  in 
both  Santa  Rosa  and  Okaloosa  counties. 
Harvell  had  also  served  as  a  deputy. 

The  two  men  said  they  had  come  to 
Tallahassee  to  see  C.  C.  Woodward, 
State  Game  and  Fresh  Water  Fish  Com¬ 
missioner,  about  getting  a  job  for  Har¬ 
vell  as  a  game  warden.  Bengston  said 
they  had  been  “laid  off”  as  deputies  be¬ 
cause  of  hard  times. 

Bengston  said  he  and  Harvell  were 
walking  down  the  street  when  he  saw 


Eberhardt,  whom  he  knew  slightly,  and 
whom  he  halted  with  the  question,  “Is 
this  Mr.  Eberhardt?”  He  claimed  that 
the  editor,  replying  in  the  affirmative, 
swung  at  him  with  his  walking  cane, 
and  that  he  then  hit  Eberhardt. 

F3berhardt,  in  turn,  said  that  Bengston 
was  a  stranger  to  him.  According  to 
witnesses  Bengston  walked  up  to  Eber¬ 
hardt  as  the  editor  stood  in  front  of  the 
courthouse  and  struck  at  him.  Eber¬ 
hardt  fired. 

Harvell  forced  the  newspaper  man’s 
gun-hand  into  the  air,  no  more  shots  be¬ 
ing  fired.  After  the  affray  Bengston  de¬ 
clined  to  say  what  he  had  wished  to  dis¬ 
cuss  with  Eberhardt.  Harvell  was  ar¬ 
rested  for  a  traffic  violation  by  the  city 
police,  who  said  they  found  two  re¬ 
volvers  in  his  car,  one  of  which  he  said 
lielonged  to  him  and  the  other  to 
Bengston. 

Editor  F^lierhardt  described  the  attack 
for  Editor  &  Publisher  as  follows: 

“Tuesday  morning.  Sept.  16,  I  received 
an  anonymous  letter,  postmarked.  Crest- 
view,  Fla.,  and  signed,  ‘A  Friend,’  which 
advised  me  to  watch  out  that  a  gang 
from  there  was  going  to  ‘get’  me. 

“Tuesday  afternoon,  shortly  after  2 
o’clock  a  man  who  I  had  seen  hanging 
around  on  Jefferson  street,  opposite  my 
office  all  morning,  accosted  me  at  the 
corner  of  Jefferson  and  Monroe  streets 
and  asked,  ‘Is  this  Mr.  Eberhardt?’ 

“He  immediately  struck  with  all  his 
force  and  hit  me  on  the  head,  following 
this  with  a  blow  to  the  left  temple  and  a 
third  blow  which  landed  on  my  mouth. 

I  then  grappled  with  the  man  who  weighs 
more  than  200  pounds,  trying  to  keep  him 
from  hitting  me.  When  I  found  that  I 
was  unable  to  protect  myself,  I  then  drew 
my  pistol  and  shot  him. 

“He  grabbed  the  pistol  and  the  bullet 
hit  his  thumb. 

“I  later  learned  that  the  man’s  name 
is  O.  L.  Bengston  and  that  he  carries 
a  commission  as  deputy  under  Sheriff 
L.  H.  Hughes,  of  Okaloosa  county. 

“While  struggling  with  Bengston  for 
possession  of  the  weapon  after  the  shot 
was  fired,  another  man  rushed  across 
Jefferson  street  and  held  me  from  behind. 
I  then  called  for  help  and  Sheriff  Souta- 
mire  came  across  the  street  and  we  were 
all  taken  to  the  courthouse.  There  I 
learned  that  the  man  who  held  me  from 
behind  is  J.  M.  Harvell,  also  commis¬ 
sioned  as  a  deputy  sheriff  of  Santa  Rosa 
county  and  that  he  lives  near  Milton. 

“T  have  received  numerous  anonymous 
threats  by  telephone  and  mail  that  if  I 
attempted  to  publish  the  real  story  behind 
the  recent  conspiracy  charges  brought 
against  me,  that  I  would  be  ‘bumped  off.’ 
•And  while  this  particular  attack  came  as 
a  complete  surprise,  I  am  firmly  con¬ 
vinced  that  the  motive  was  to  intimidate 
me  and  again  suppress  the  story  I  was  not 
permitted  to  tell  from  the  witness  stand.” 

RODGERS  IN  CHICAGO 

Eric  W.  Rodgers,  for  the  past  three 
years  editor  of  the  Greensboro  (N.C.) 
Daily  Record,  recently  was  named 
editorial  writer  for  the  Chicago  Daily 
Illustrated  Times. 


The  Observer  has  the  largest  CITY,  the  largest  SUBURBAN 
and  about  DOUBLE  the  TOTAL  circulation  of  any  other 
Charlotte  newspaper.  Prcwtically  all  national  advertisers  have 
for  many  years  understood  that  by  ''CONCENTRATING'*  their 
advertising  in  The  Charlotte  Observer  they  can  and  do  FULLY 
cover  this  marhet  at  ONE  mst.  88%  of  total  circulation  in 
city  and  suburban  territory,  90%  of  the  remainder  unthin  a 
ttpo  hour  automobile  drive  of  Charlotte. 

MORE  THAN  48,000  DAILY— MORE  THAN  50,000 
SUNDAY 

(The  Observer  is  a  member  of  the  Audit  Bureau  of  Circula- 
tiotis  —  The  last  audit  is  now  available  for  insnection.! 


Stanley  Woodward,  new  sports  writer 
for  the  New  York  Herald  Tribune, 
is  now  covering  the  football  training 
fields  for  his  paper.  He  joined  the 
paper  last  week  after  resigning 
from  the  Boston  Herald. 

BALING  CO-OPERATIVE  ^EeIc 

A  Connecticut  Manufacturers’  and 
Merchants’  Cooperative  Week,  to  be 
sponsored  by  four  of  the  state’s  news¬ 
papers,  the  Nnv  Haven  Register,  Hart¬ 
ford  Times,  Bridgeport  Post-Telegram, 
and  1 1  'aterbury  Republican-A  merican,  will 
be  observed  for  one  week,  Oct.  6-11.  The 
objects  are :  The  sales  promotion  of 
articles  manufactured  in  Connecticut,  the 
education  of  the  people  of  the  state  in 
Connecticut  productions,  and  the  estab¬ 
lishment  of  a  better  understanding  and 
relationship  between  manufacturers,  mer¬ 
chants  and  consumers. 


DAILY  CHARGED  WITH 
CRIMINAL  LIBEL 

Politician  File*  Charge*  Against  Staten 
Island  Advance  Five  Days  Before 

Primaries — Paper’s  Attempt  for 
Immediate  Hearing  Balked 

The  hearing  of  a  criminal  liliel  suit 
filed  against  the  West  New  Brighton 
(N.Y.)  Staten  Island  Advance  by  David 
S.  Rendt,  chairman  of  the  Democratic 
County  Committee,  scheduled  Sept.  IS  at 
West  New  Brighton,  was  postponed 
when  Rendt’s  attorneys  succeeded  in  dis¬ 
qualifying  each  of  the  three  judges  who 
could  jwssibly  handle  the  case.  They 
were  disqualified  on  the  grounds  that 
they  might  be  potential  witnesses. 

Rendt  filed  his  charges  Friday,  Sept. 
12,  five  days  before  the  primary  elec¬ 
tions  on  Sept.  16.  The  defendant  under 
such  circumstances  is  allowed  ten  days 
to  reply,  but  the  newspaper  waived  the 
privilege  and  the  morning  following  the 
filing  of  the  suit  demanded  a  hearing. 

With  the  disqualifying  of  the  three 
j  udges  it  was  necessary  to  postpone  the 
hearing  to  import  a  judge  from  another 
county.  Meanwhile  the  newspaper  has 
demanded  immediate  grand  jury  action. 

The  libel  case  results  from  charges 
made  by  the  Advance  that  Rendt  domi¬ 
nates  the  judiciary  of  the  borough. 

Detectives  and  uniformed  policemen 
were  guarding  the  newspaper  plant  and 
the  home  of  the  publisher.  Samuel  I. 
Newhouse  this  week  following  anonym¬ 
ous  threats  made  by  letters  and  by  tele¬ 
phone  that  the  plant  would  be  blown  up. 

TELEGRAPH  SPACE  INCREASED 

The  New  York  Herald  Tribune  has  in¬ 
creased  its  telegraph  office  space.  The 
Postal  company  in  charge  of  Murray 
Jackson,  has  increased  its  positions  from 
12  to  20,  and  Western  Union  has  in¬ 
creased  its  positions  from  21  to  29.  which 
includes  installation  of  three  Simplex 
machines. 


THE  7  MONTH 
LINAGE  RECORD 


...for  SEATTLE  Newspapers 

(January  I  to  July  31,  Inclusive] 

De  Lisser  Figures 

THE  SEATTLE  DAILY  TIMES 

(Home-owned:  Evening  and  Sunday) 
9,294,704  Net  Paid  Lines 

THE  SEATTLE  POST-INTELLIGENCER 

(Hearst:  Morning  and  Sunday) 

5,389,755  Net  Paid  Lines 

THE  SEAHLE  STAR 

(Scripps:  Evening) 

3,879,467  Net  Paid  Lines 

For  the  7-Month  Period,  The  Seattie  Time*  ieads  it*  field  in 
Local  Display,  National  Display  and  Classified  Advertising 
Linage,  and  specifically,  in  the  following  display  classifications: 


Amusements 
Automobiles 
Auto  Accessories 
Beverages 
Department  Stores 
Men’s  Clothing 
Women’s  Wear 


Electrical  Appliance* 

Financial 

Food 

Furniture 
Hotels,  Resorts 
Insurance 
Jewelry 


Drug  Stores 

Medicines 

Radio 

Real  Estate 

Transportation 

Shoes 

Miscellaneous 


THE'SEAHLE  DAILY  TIMES 

O'MARA  &  ORMSBEE,  Inc.,  National  Representatives 

NEW  YORK  DETROIT  CHICAGO  SAN  FRANCISCO  LOS  ANGELES 


/  '' 
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IN  THE  Wffliia 


in  Pittsburgh 


The  Power  of  the  Press  in  Pittsburgh 

During  the  first  six  months  of  1930  The  Press  led 
the  second  newspaper  in  21  of  the  26  retail  (local) 
classifications.  It  led  in  every  one  of  the  20  general 
(national)  classifications.  It  published  44%  of  the 
total  advertising  carried  in  all  Pittsburgh  newspapers. 


These  statements  are  based  on  figures  compiled  by  Media 
Records,  Inc.,  and  are  properly  exclusive  of  linage  in  a  na¬ 
tional  magazine  distributed  tcith  another  Sunday  paper. 


To  be  numbered  among  the  leaders,  to  maintain  a 
FIRST  standing  in  the  immediate  newspaper  field,  is  not 
the  consequence  of  some  mysterious  force,  nor  the 
short-lived  achievement  of  artificial  sales  or  circulation 
stimulants — it’s  just  the  simple,  eflFective  “Habit  of 
Producing  Results.” 

This  is  why  The  Pittsburgh  Press  has  attained  the 
position  of  6th  in  the  world  in  advertising  volume  for 
the  first  half  of  1930 —  with  10,982,809  lines  —  and, 
again  FIRST  in  Pittsburgh  by  over  IVi  million  lines. 
(Figures  include  Department  store  linage  for  four 
months  only.) 

To  the  alert  advertiser  this  signifies  above  all  else, 
the  “Power  of  The  Press”  in  Pittsburgh  —  the  logical 
medium  for  reaching  profitably  the  rich,  responsive, 
fifth  largest  market  in  the  world. 


I 


The  Pittsburgh  Press 

A  SCRIPPS  r  HOWARD  NEWSPAPER 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS'HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  T.  C. 

SAN  FRANCISCO  LOS  ANOBLES 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
...  OF  THE  UNITED  PRESS 

umd  of 

MEDIA  RECORDS,  INC. 
DETROIT  PHILADELPHIA  BUFFALO 


/ 


20 


Editor  &  Publisher  The  Fourth  Estate  for  September  20,  1  930 


THE  LOCAL  SOLICITOR’S  ROUND  TABLE 


Every  Successful  Department  Store  Advertisement  Draws  Two  Kinds  of  Daily  Sales  Volume:  Profitable 
Business  and  Shopping  Business — Both  Are  Needed  but  in  Balanced  Quantities 


By  GUY  HUBBART 


TN  recent  months  many  queries  have 
■*-  come  to  this  department  refrardiiiR 
ways  to  combat  a  decided  tendency  among 
big  retail  advertisers  to  divide  up  space 
between  two,  three  and  four  papers. 
That  is.  refusing  to  run  full  copy  in  one 
paper  that  has  run  or  is  running  in  an¬ 
other,  or  putting  certain  departments  in 


space  in  one  or  more,  or  maybe  all, 
papers,  and  in  some  instances  reduce  the 
schedule  too. 

The  best  idea,  it  would  seem,  for  the 
individual  paper  with  the  individual 
problems,  and  for  all  papers  for  the  mat¬ 


here  and  that  a  paper  is  drawing  well 
when  it  brings  sufficient  amount  of 
either  kind ;  at  least  there  is  no  doubt  of 
its  drawing  power.  Plenty  of  stores 
prove  this  every  time  they  run  a  so-called 
loss-item  as  a  bargain,  something  ob¬ 
viously  worth  more  than  it  is  priced. 
Resj)onse  is  often  quick,  continuous  and 
voluminous  on  standard  values  featured 
as  bargains. 

\\  hat  the  store  wants  now  and  values 
most  is  similar  action  on  regular  values 
at  regular  prices.  And  they  are  ready 
to  listen  to  daily  recommendations  and 
to  ways,  means  and  methods  for  con¬ 
tinuous  use  if  jxipers  can  offer  sugges¬ 
tions.  Everything  practical  is  helpful 
and  many  paixrs  are  able  to  do  many 
things  not  previously  included  in  the  news¬ 
paper’s  province.  Ideas  for  better  copy 
are  welcomed  especially  by  small  stores, 
promotion  and  sales  plans  are  listened  to, 
merchandising  ideas  and  methods  as  well 
as  presentations  of  charts  and  graphs 
of  population,  distribution,  wealth  areas 
and  buying  habit  surveys.  Put  the  big 
point  is  to  link  these  static  ideas  and 
methiKls  to  actual  circulation  action.  And 
it  is  in  this  direction  that  the  newspaper 
has  its  best  chance  and  its  most  interest¬ 
ing  job.  .\nd  the  only  practical  way  to 
link  ideas  to  circulation  action  is  to  de¬ 
velop  a  method  of  classifying  items  and 
values  in  relation  to  daily  sales  as  brought 
in  by  space.  .\  basis  for  this  is  shown 
in  the  chart,  not  as  a  complete  methcKl 
since  each  pajter  necessarily  would  have 
to  develop  its  own  method  to  fit  its 
clientele.  In  reality  what  is  needed  be¬ 
tween  a  newspaper  an*i  a  retail  adver¬ 
tiser  is  a  cooperative  method  for  deter¬ 
mining  how  best  to  use  the  paper.  What 
is  outlined  in  the  chart  is  therefore  an 
educational  suggestion. 

BUSINESS  EDITORS  TO  MEET 


ARTICLE  LIV 

BASIS  OF  EDUCATIONAL  ANALYSIS  METHOD  FOR 
NEWSPAPER  AND  STORE 

(Number  of  pieces  sold  by  transactions  are  used  as  basis  here  because 
dollar  volume  varies  too  greatly  in  stores  of  same  size.) 

Example  Store  Record  Paper  Record 

Sold  today  from  six  col-  8()0  Profit  Sales  ^''***’ 

umns  in  “Chronicle”. . .  3.50  Shopping  Sales  ui  bales,  4  ^ 

S-S  Sales,  li/o 


Keep  in  mind  that  in  the  example  above,  which  is  only  the  outline  of 
sales  made,  since  detailed  items  would  re<iuire  two  pages  to  show  here. 
100%  equals  the  total  of  all  sales  on  items  featured  in  space  (advertised 
business  in  other  words)  and  46%  is  the  proportion  of  business  or  profitable 
business,  12%  is  “shopping”  business.  Whole-store  sales  are  not  included. 

Records  should  he  kept  for  12  days  a  month  (in  relation  to  space  amounts 
of  each  day’s  advertisement)  on 

(1)  Pieces  sold  of  advertised  lines  or  items  on  which  usual  or  normal 
profit  is  made,  and 

(2)  Pieces  sold  of  advertised  lines  or  items  on  which  no  profit  or  at  least 
not  enough  profit  is  made.  If,  for  instance,  the  ratio  for  yesterday’s  cojiy  is 
as  shown  above  the  store  correi-lly  merchandised  its  space  in  the  “Chronicle.” 
If  the  ratio  is  reversed  no  one  is  to  blame,  especially  not  the  newspaper. 

Records  should  he  made  hy  store  only  on  departmentalized  advertisements, 
those  in  which  items  from  six  to  eight  departments  are  featured. 

When  the  record  is  furnished  to  newspaper  it  should  check  up  on  and 
compare  “Profit”  results  and  “Shopping”  results  in  relation  to  wealth  or 
better  homes  areas  as  shown  on  its  circulation  distribution  maps.  Most 
papers  of  any  size  have  these  maps. 

Co-operative  conferences  will  finally  result  in  store  and  paper  being  able 
to  help  one  another  with  mutual  benefit. 


a  paper  and  leaving  others  out,  such  as 
running  a  full  day’s  presentation  of  de¬ 
partments  in  the  Chronicle,  all  except 
radio  and  furniture,  or  some  other  big 
unit-of-sale  line  or  item,  and  then  com¬ 
plaining  that  direct  re.sults  are  better 
from  tiie  Globe  which  was  favored  with 
full  copy  including  radio,  or  whatever 
was  omitted  from  the  Chronicle  set-up. 

Then  another  angle:  Running  in  the 
Glolie  as  against  the  Chronicle  (both 
names  used  for  illustration  only)  full 
sets  of  items  from  6  to  8  dei»rtments 
and  putting  in  the  Chronicle  either  the 
better  values  or  the  more  attractive  price 
ranges  of  items  featured  at  several  levels, 
like  corsets  at  $2.85,  $3.50,  $6.50,  $8.50, 
$12..50  and  $25.00.  Thus,  if  the  Globe 
gets  only  three  of  the.se  prices,  either  the 
three  higher  or  the  three  lower  ranges, 
it  is  at  a  disadvantage,  theoretically  at 
least,  in  showing  satisfactory  response 
for  the  corset  department.  Also,  since 
corset  response  or  lack  of  it  may  affect 
whole  store  volume  for  the  day.  the 
Globe  may  make  an  additional  bad  show¬ 
ing  if  business  goes  slack  because  of 
rain  or  other  outside  causes.  So  much 
for  single  day  situations  which,  while 
aggravating  to  the  less  favored  paper, 
are  not  so  bad  if  done  only  now  and  then. 

But  a  worse  situation  is  when  the 
policy  of  splitting  copy  is  done  on  reg¬ 
ular  schedule,  day  in  and  day  out  for 
weeks,  as  is  the  case  just  now  due  to 
studied  curtailment  of  space  by  prac¬ 
tically  all  stores  using  several  papers,  for 
the  purpose  of  economy,  whether  or  not 
sp-Tce  is  drawing. 

There  is  no  practical  method  of  over¬ 
coming  the  general  tendency  of  stores 
to  split  up  space.  It  is  not  a  new’  prac¬ 
tice  so  far  as  that  goes.  It  is  merely 
more  serious  to  an  individual  paper  when 
linage  is  needed  and  hard  to  develop. 
And  the  stores’  efforts  to  keep  advertis¬ 
ing  expense  down  are  likely  to  make  what 
seems  the  most  natural  way  —  reduce 


ter,  is  to  develop  methods,  ideas  and 
practices  in  the  direction  of  better  ways 
to  use  papers.  There  is  no  better  time 
than  now  for  this  type  of  procedure,  and 
no  better  foundation  than  the  insistent 
need  now  existing  in  all  sizes  and  types 
of  stores  for  better,  fuller,  and  more 
clean-cut  use  of  space. 

.\nd  stores  know  this  much  better  than 
newspapers  do.  ,Mso  the  basic  clement  in 
the  effort  of  papers  to  educate  stores  is 
to  be  found  in  this,  that  stores  know 
more  about  newspaper  circulation  action 
on  sales  than  newspapers  do,  namely  that 
the  results  of  every  fully  productive  ad¬ 
vertisement  can  always  be  analyzed  into 
two  kinds  of  volume : 

(1)  A  certain  number  of  sales  and 
transactions  on  which  sufficient  store 
profit  is  made  to  bring  satisfactory  sell¬ 
ing  and  operations  profit  to  justify  use 
of  space  over  and  above  regular  profit 
(and) 

(2)  A  certain  amount  of  business,  the 
main  value  of  which  is  that  it  helps  to 
hold  the  store's  competitive  standing  day 
by  day.  Business,  in  other  words,  on 
which  little  or  no  profit  is  made  and  on 
which  sometimes  a  loss  is  taken. 

There  are  a  few  exceptions  among 
certain  types  of  stores,  but  very  few 
For  the  most  part  the  above  situation 
always  has  been  the  case.  What  is  im¬ 
portant  is  the  ratio  of  the  two  kinds  of 
volume  to  each  other  each  day  and  the 
bulk  ratio  of  them  at  the  end  of  a  sea¬ 
son.  a  selling  period,  or  a  year. 

If  the  first  predominates  advertising 
pays  out:  if  the  second,  it  doesn't. 

I’ntil  lately  newspapers  with  few  ex¬ 
ceptions  naturally  have  sold  space  and 
what  is  behind  space  as  something  that 
when  used  correctly  by  the  store  could 
onlv  bring  profitable  business,  and  the 
value  of  which  should  be  estimated  on 
profitable  business  alone.  Stores  have  al¬ 
ways  known  that  the  estimate  should  in¬ 
clude  the  two  kinds  of  business  outlined 


National  Group  to  Start  Fall  Program 
in  Washington  Sept.  22 

The  National  Conference  of  Business 
b'ditors  will  start  its  fall  program  with 
a  meeting  in  W  ashington,  D.  C.,  Sept. 
22.  at  the  office  of  Henry  P.  P'letcher, 
newly  appointed  head  of  the  United 
States  Tariff  Commission.  This  con¬ 
ference  will  be  at  11  in  the  morning.  At 
three  in  the  afternoon  the  conference 
will  meet  with  President  Hoover  in  the 
White  House. 

In  the  evening  at  7 :30  a  number  of  the 
editors  will  broadcast  over  the  Columbia 
sy.^tem. 

.'\t  the  luncheon  Renick  W.  Dunlap. 
.\ssistant  Secretary  of  Agriculture,  will 
speak  on  "The  1930  Crops  and  Busi¬ 
ness,"  and  Julius  H.  Barnes,  chairman. 


As  we  are 

completely  surrounded 

by  weather 

during  our  waking 
and  sleeping  hours 
is  not  a  daily  explanation 
of  weather  phenomena — logical 

Why  the  Weather 

by  Charles  Fitzhiujh  Talman 

is  accurate,  intriguing  and 
wholly  delightful 
Wire  (or  samples 

SCIENCE  SERVICE 


Washington,  D.  C. 


board  of  directors.  U.  S.  Chamber  of 
Commerce,  will  talk  on  “The  Business 
Survey  Up  to  Date.” 

Three  speakers  are  listed  for  the 
dinner;  Robert  P.  Lamont,  Secretarv 
of  Commerce,  whose  subject  is  “Tl^ 
General  Outlook”;  Dr.  Julius  Klein 
.Assistant  Secretary  of  Commerce,  “The 
l*'orcign  Trade  Outlook,”  and  Dr.'  R  I 
McFall,  chief  statistician,  Distribution 
Census,  “The  Census  of  Distribution." 


PROMOTION  MAGAZINE  ISSUED 

The  new  magazine  of  the  Chicago 
Ass(x:iation  of  Commerce,  Chicago-Ka- 
tioiial  Market,  was  published  for  the 
first  time  last  week.  The  publication  is 
designed  to  be  a  nation-wide  agency  for 
the  promotion  of  Chicago’s  position  as 
the  manufacturing  and  wholesale  center 
of  the  country.  The  first  issue  contained 
articles  bv  Arthur  Brisbane  and  Rom 
W.  Babson.  * 


HEADS  ADVERTISING  COURSE 

Richard  Webster,  vice-president  of 
Reimers  &  Whitehill,  Inc.,  New  York 
agency  will  instruct  the  advertising 
course  at  the  23rd  street  ^’.M.C..\.,  New 
York,  this  year.  Mr.  Webster  has  had 
18  years  advertising  ex]K'rience.  The 
cour.^e  has  been  given  annually  since  its 
founding  bv  Frank  LeRov  Blanchard  in 
1905. 


TO  ADDRESS  CONFERENCE 

Mrs.  William  Brown  Meloney,  editor 
of  the  Nezv  York  Herald  Tribune  Sun¬ 
day  magazine,  is  to  speak  Monday,  Sept. 
22,  at  the  Harvard  School  of  Business 
conference  on  the  inlluence  of  women 
buyers. 


2979220 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of  ' 

AUGUST,  1930 

The  average  net  paid  circu¬ 
lation  of  THE  SUNDAY 
SUN  per  Sunday  for  the 
month  of  August,  1930,  was 
194,061. 

Evrything  tn  Boltimora 
Rmvolota  Around 

THE  SUN 

Morning  Evening  Sunday 


MR.  PUBLISHER: 

Let  us  make  up  that 
lineage  shortage  for  you 
this  year  —  have  a  real 
worth  -  while  Industrial 
or  Historical  Edition,  ex¬ 
ploiting  your  lines  of  in¬ 
dustry  in  an  impartial 
manner  —  or  a  Series 
of  Weekly  Sections  or 
Pages. 

Let  us  tell  you  what 
we  are  doing  for  other 
papers. 

John  B.  Gallagher  Co., 

45  West  45th  Street 
New  York  City 


Buffalo 

is  easy  to  sell 


Day  in — day  out — the  NEWS  does  the  joh  .  .  . 
covering  the  Western  New  York  area  completely 
.  .  .  one  newspaper  .  .  .  one  advertising  cost. 
In  Buffalo,  the  heart  of  this  vast  market,  the  NEWS 
is  read  in  9  out  of  10  homes,  is  the  buying  guide  for 
over  18,000  families — a  responsive  reader  clientele. 
Percentage  figures  of  advertising  volume  prove 
the  preference  of  newspaper  advertisers.  They  are 
testimonials  to  the  pulling  power  of  a  newspaper. 
The  accompanying  percentages  offer  graphic  evi¬ 
dence  of  the  outstanding  merit  of  the  NEWS  as  an 
advertising  medium.  They  show  that  the  NEWS  is 
doing  the  big  job  for  advertisers  in  the  Buffalo  market. 


During  the  First  Eight 
Months  of  1930  •  •  •  • 

THE  NEWS,  a  six-day  newspaper,  carried  the 
following  percentages  of  the  total  advertising 
volume  in  all  Buffalo  daily  and  Sunday  newspapers. 

53%  of  Retail  Shoe 

47%  of  Real  Estate 

50%  of  Department  Store 

67%  of  Drug  Store 

44%  of  Educational 

53%  of  Furniture  and  Household 

56%  of  Grocery 

61%  of  Heating  and  Plumbing 

52%  of  Jewelry 

45%  of  Musical  Instrument 

51%  of  Professional  Services 

60%  of  Radio 

66%  of  Sportmg  Goods 

48%  of  Beauty  Parlor 

43%  of  Building  Supply 


Buffalo  evening  news 

EDWARD  H.  BUTLER,  Editor  and  Publisher 
Western  New  York's  Greatest  Newspaper 
KELLY- SM ITH  COMPANY,  National  Representatives 

NEW  YORK  CHICAGO  BOSTON  DETROIT  PHILADELPHIA  ATLANTA 
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Scripps-Canfield 

gains,  gains,  gains, 


While  other  great  organizations  lose 
large  percentages  of  advertising 
volume  in  one  of  the  toughest  years 
in  newspaper  history,  Scripps-Canfield 
goes  ahead. 

>  -f  ^ 

THE  SECRET?  Customer  demand. 

>  -f 

Some  publishers  bought  circulation  and 
sold  their  advertisers  the  figures. 
Scripps-Canfield,  operating  conservatively, 
improved  its  product,  making  its  newspapers 
more  interesting,  and  more  necessary,  to 
readers. 


THE  RESULT?  More  readers,  and  more  advertisers. 


THE  SEATTLE  STAR  THE  LOS  ANGELES  RECORD  THE  DALLAS  DISPATCH 

THE  TACOMA  TIMES  THE  PORTI.AND  NE^  S  THE  BOISE  CAPITAL-NEWS 

THE  SPOKANE  PRESS  THE  LOGAN  (I  tah)  HERALD  THE  PROVO  (Utah)  HERALD 

THE  SAN  LUIS  OBISPO  (Calif.)  TELEGRAM  THE  COEUR  d’ALENE  (Idaho)  PRESS 
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FIGHTING  ROUTINE  IS  BIGGEST  JOB 
OF  BOOK  DEPARTMENT  EDITOR 


Irita  Van  Doren,  Editor  of  **Books,”  N.  Y.  Herald  Tribune 
Supplement,  Says  Reviews  Should  Be  Fusion  of 
Critical  and  Reportorial  Viewpoints 


By  JOHN  W.  PERRY 


Routine  has  a  better  chance  of  get¬ 
ting  a  foothold  in  the  book  review¬ 
ing  department  of  a  daily  than  probably 
in  any  other  department.  On  the  pre- 


BOORS 


A  recent  cover  page  of  Books,  the 

New  York  Herald  Tribune's  section 
devoted  to  literary  reviews. 

mise  that  literary  c(Hnment  appeals  only 
to  a  limited  class  of  readers,  the  average 
publisher  is  apt  to  regard  this  depart¬ 
ment  indifferently,  merely  as  a  filler,  and 
to  give  little  or  no  thought  to  its  con¬ 
tent  or  possibilities.  The  consequence 
is  that  there  is  a  tendency  for  the  review 
section  to  follow  an  accepted  pattern, 
day  in  and  day  out. 

irita  Van  Doren,  editor  of  Books, 
the  weekly  supplement  of  the  New  York 
Ht'rald  Tribune,  fully  aware  of  the 
dangers  confronting  her,  avoids  them  in 
a  thoroughly  systematic  and  enterpris¬ 
ing  manner.  In  an  interview  with  Edi- 
TOK  &  Publisher  this  week  she  out¬ 
lined  the  means  she  takes  to  keep  her 
department  as  free  as  possible  from  rou¬ 
tine,  and  to  eliminate  hack,  hasty  and 
desultorv  copy. 

Mrs.  Van  Doren’s  position  as  book  edi¬ 
tor  of  the  Herald  Tribune  is  much  dif¬ 
ferent  from  that  of  most  book  editors. 
There  are  only  two  newspapers  in  the 
I’nited  States  that  have  separate  sup¬ 
plements  devoted  to  books,  the  Herald 
Tribune  and  the  New  York  Times. 
Consequently  much  more  space  is  given 
to  book  reviews.  Out  of  alxiut  12,000 
tvxiks  published  in  1929,  Books  printed 
reviews  of  some  4,000. 

Mrs.  Van  Doren  will  not  entrust  book 
reviewing  to  only  a  limited  class  of 
writers.  Last  year  a  total  of  284  writers 
contributed  to  her  supplement.  Each 
book  presents  a  problem — and  an  oppor¬ 
tunity — to  Mrs.  \'an  Doren.  Her  idea 
is  that  if  she  can  get  a  personal  angle 
on  the  lK)ok  from  one  who  knows  the 
background  of  the  work  or  the  author 
she  will  have  an  interesting  interview. 
To  get  this  she  will  go  to  no  end  of 
trouble :  finding  out  who  the  best  re¬ 
viewer  might  be.  writing  him,  sending 
him  the  book,  and  then  keeping  after  him 
until  the  review  is  in  the  office. 

If  it  is  an  important  book  on  business 
a  prominent  business  man — David  Sar- 
noff,  of  the  Radio  Corfwration  of  Amer¬ 
ica.  was  an  ex.imple — is  asked  to  write 
the  review.  Walter  Prichard  Eaton 
gives  his  views  of  books  on  the  drama. 
Pitts  Sanborn  reviews  a  number  of 
liooks  on  music.  Each  reviewer  must 
know  the  subject  of  which  he  is  writing, 
and  his  personal  reactions  are  regarded 


as  an  important  feature  of  the  review. 

“Book  reviews,”  Mrs.  Van  Doren  said, 
“generally  fall  into  two  classes.  The 
strictly  reportorial,  which  just  gives  an 
account  of  what  the  book  is  about,  or 
merely  outlines  its  plot,  and  the  strictly 
critical,  which  is  usually  dull  and  dis- 
sertative.  It  has  been  our  aim  to  choose 
a  middle  course.  We  try  to  give  an  ac¬ 
count  of  the  book  and  a  critical  opinion. 
We  try  to  make  the  reviews  not  only 
authoritative  but  interesting  in  their  own 
right.  That  is  the  reason  we  try  to  find 
the  best  writers  to  write  about  the  best 
books.” 

She  has  found  that  the  best  results 
follow  when  the  book  reviewer  is  given 
an  absolutely  free  rein  to  write  what  he 
pleases. 

“But  usually,”  she  said,  “we  give  him 
an  idea  as  to  the  length  we  desire.  Our 
aim  is  always  to  make  the  first 
paragraph  a  summing  up,  linked  up  with 
the  news  if  there  is  a  chance,  something 
that  will  attract  the  reader’s  attention 
and  make  him  want  to  read  the  article.  I 
don’t  know  why  this  should  not  be  the 
rule  in  book  reviewing  as  well  as  in  news 
writing.  .\nd,  of  course,  as  in  news 
writing,  there  are  various  exceptions  to 
this  rule.” 

.Although  Books  abounds  in  “big 
names,”  Mrs.  Van  Doren  does  not  put 
all  her  stock  in  them  by  any  means.  If 
the  “big  name”  happens  to  be  the  writer 
she  wants  to  review  a  certain  book,  she 
obtains  his  services,  but,  she  said,  the 
work  of  the  writer  must  measure  up  to 
the  standards  of  the  supplement  and  will 
not  lie  accepted  merely  for  the  prestige 
of  the  by-line. 

As  a  matter  of  fact,  Mrs.  Van  Doren 
is  warmly  enthusiastic  to  new  writers,  and 
encourages  them  all  she  can.  She  takes 
much  more  pleasure,  evidently,  out  of 
commissioning  a  beginner  and  then  watch¬ 
ing  him  develop  in  and  out  of  her  columns 
than  she  does  in  dotting  her  supplement 
with  names  from  a  literary  Who’s  Who. 

It  is  Mrs.  Van  Doren’s  belief  that  the 
newspaper’s  book  department  has  a  job 
not  only  in  reviewing  the  new  publica¬ 
tions  and  keeping  pace  with  what  the 
book  publishers  are  doing,  but  that  some 
cognizance  of  the  literary  trend  should 
lie  noted.  Books,  under  the  editorship 
of  Stuart  Sherman  in  the  two  years 
preceding  his  death  in  1926,  acquired  a 
prestige  in  the  literary  world.  Mr. 
Sherman  was  a  literary  leader,  and  his 
comments  were  looked  for  every  week. 
He  wrote  the  lead  article  and  often  oom- 
mented  mi  current  literature. 

When  he  died,  and  Mrs.  Van  Doren 
became  editor,  the  problem  was  to  find 
something  that  would  take  the  place 
of  Mr.  Sherman’s  articles.  Mrs.  Van 
Doren  said  there  was  no  one  who  they 
felt  could  fill  the  vacancy  Mr.  Sherman 
left,  although  they  considered  practi¬ 
cally  every  well-known  writer  in  the 
country. 

Thus  it  was  that  she  conceived  of 
the  idea  of  a  “visiting  critic.”  A  well 
known  author,  either  European  or  Amer¬ 
ican.  was  asked  to  write  four  articles  for 
Books.  He  could  write  on  whatever 
subject  he  chose.  The  plan  was  suc¬ 
cessful.  The  prestige  of  the  supplement 
was  not  only  upheld,  but  it  was  en¬ 
hanced.  Among  the  “guest  critics” 
have  been  such  names  as  Virginia 
Woolf,  Lytton  Strachey,  Rebecca  West, 
Hugh  Walpole,  James  Branch  Cabell, 
H.  M.  Tomlinson,  and  many  others. 

A  separate  department  for  children’s 
books  was  one  of  Mrs.  V’^an  Doren’s 
ideas.  This  department,  under  the  title 
“The  Three  Owls,”  was  edited  by  Anne 
Carroll  Moore,  of  the  New  York  Public 
Library.  To  teachers  and  public  school 
librarians  this  page  is  particularly  inter¬ 
esting. 

Other  regular  departments  of  the  sup¬ 
plement  are  the  section  devoted  to  re- 


Irita  Van  Doren 

prints.  “Old  Wine  in  New  Bottles”  con¬ 
ducted  by  Ben  Ray  Redman;  “Turns 
With  a  Bookworm.”  a  column  of  gossip 
and  comment  by  Mrs.  Isabel  Paterson, 
who  does  a  tri-weekly  book  column  for 
the  daily  Herald  Tribune;  “Mystery  and 
.•\dventurc''  by  Will  Cuppy,  and  “Notes 
for  Bibliophiles"  edited  by  Leonard  L. 
Mackall. 

A  feature  of  Books  is  the  inclusion 
every  week  of  some  original  verse.  Some 
of  the  authors'  names  are  wholly  un¬ 
familiar.  Mrs.  Van  Doren  is  responsible 
for  that.  Nothing  seems  to  give  her 
greater  pleasure  than  a  chance  to  print 
some  verse  from  a  new  poet  and  every 
line  of  verse  that  comes  into  her  office 
is  carefully  read  by  her. 

VNThen  this  reporter  interviewed  Mrs. 
\’an  Doren  there  was  a  stack  of  verse 
nearly  a  foot  high  resting  on  her  desk. 
Nearly  every  page  had  a  rejection  slip 
attached.  But  a  number  had  also  com¬ 
ments  from  the  editor,  saying  what  she 
liked  alxiut  the  verse  and  why  it  couldn’t 
be  accepted.  She  urges  all  who  show  any 
sign  of  promise  to  send  in  more. 

“Sometimes,”  she  said.  “I  print  verse 
that  is  not  as  good  as  it  ought  to  be. 
But  I  think  the  habit  of  printing  at  least 
one  poem  a  week  is  important.  I  want 
young  and  would-be  poets  to  know  that 
Books  prints  verse,  and  if  I  start  drop¬ 
ping  the  weekly  poem,  they  will  get  the 
notion  that  we  have  stopped  printing 
verse.” 

Books  is  known  for  its  very  attractive 
and  readable  make-up.  Its  present  ap¬ 
pearance  has  been  brought  about  only 
after  much  experimentation.  When 
the  supplement  was  started  Mrs.  Van 
Doren  was  given  the  job  of  working  out 
the  format  After  experimenting  with  a 
number  of  types  and  schemes  of  make-up, 
four  columns  to  the  page,  with  five 
columns  on  the  break-over,  was  adopted. 
The  head  on  each  review  was  gradually 
increased  until  a  24-point  Caslon  was  ac¬ 
cepted  as  standard.  The  bank,  which 
gives  the  name  of  the  book,  the  author, 
the  publisher,  was  also  increased  in  size 
so  that  now  it  stands  out  conspicuously. 
There  is  plenty  of  white  space  around 
the  head.  The  text  is  set  in  the  same 
type  as  the  newspaper. 

Rarely  is  a  halftone  used  in  the  sup- 
nlement.  Woodcuts,  etchings  and  line 
drawings  go  into  Books  every  week. 
There  is  always  a  large  illustration  on 
page  one,  alwavs  in  color.  Occasiona'ly 
there  is  special  art  work,  a  cartoon  by 
Peter  Arno  or  other  well  known  artists. 

The  front  page  carries  two  heads,  as 
a  rule,  one  an  article  by  a  “visiting 
critic”  or  some  other  authority  com¬ 
missioned  for  the  purpose,  and  the  other 
the  lead  book  review.  Deciding  what  is 
to  be  the  lead  review  is  one  of  her  hig¬ 
hest  difficulties.  Mrs.  Van  Doren  said. 
She  tries  to  select  what  she  considers 
the  important  book  of  the  week  for  her 
front  page. 

“Publishers.”  Mrs.  Van  Doren  ob¬ 


served,  “are  very  fair  in  their  dealings 
with  editors.  To  my  knowledge  there  u 
no  such  thing  as  making  their  advertij. 
ing  contracts  in  accordance  with  the  kind 
of  criticism  their  books  receive.  Pnb. 
lishers  are  generally  a  broad-minded  !« 
They  know  as  well  as  anybody  else  that 
they  print  a  lot  of  trash  as  well  as  good 
books. 

“But  authors !  They  are  the  ones  that 
cause  the  most  trouble.  We  seldom  hear 
their  reactions  to  reviews  personally,  but 
we  get  it  from  other  per.sons.  Many  of 
them  harbor  animosity,  not  only  toward 
the  reviewer,  but  toward  the  publication 
itself.  It  is  generally  young  authors  who 
write  their  objections  to  us,  and  their 
complaint  is  usually  that  the  person  who 
reviewed  the  work  did  not  understand 
the  motive  of  the  author. 

“One  of  our  problems  is  with  log- 
rolling  among  authors.  It’s  getting  so 
that  every  time  an  author  asks  to  review 
a  specific  bfwk  we  become  suspicious  that 
the  would-be  reviewer  is  a  friend  of  the 
author  of  the  work.  His  particular  in¬ 
terest  in  the  book  is  seldom  apparent. 
It’s  just  that  he  wants  to  do  his  friend 
a  good  turn. 

“Some  authors  don’t  want  to  be  plain- 
spoken  in  a  review  simply  because,  they 
are  afraid  the  author  of  the  book  might 
take  his  revenge  on  the  reviewer  with 
an  unfavorable  comment  of  the  re¬ 
viewer’s  next  work.  Generally  speaking 
they  are  a  timid  lot.” 

Mrs.  Van  I>iren  joined  Books  in  1924 
when  it  was  started  by  Stuart  Sherman. 
Previously  she  was  with  The  Nation 
with  titles  ranging  all  the  way,  she  says, 
“from  office  boy  to  literary  editor.”  She 
is  the  wife  of  Carl  Van  Doren,  noted 
critic  and  author. 


EAGLE  GUILD  RESUMES 


Brooklyn  Home  Exhibit  Starts  New 
Seaaon  With  300  Reservations 

The  Home  Guild  of  the  Brooklyn 
Daily  Eagle  opened  for  its  second  sea¬ 
son  last  week,  with  300  bookings  from 
Brooklyn  and  Long  Island  women’s  clubs. 
The  same  list  of  food  and  household  ap¬ 
pliance  manufacturers  are  co-operating 
in  the  Guild’s  luncheon  and  cooking 
school  program. 

Last  season  the  Guild  was  credited  by 
Eagle  executives  with  playing  a  big  part 
in  increasing  food  linage.  Reservations 
for  luncheons  were  made  by  285  women’s 
organizations  during  the  last  session  of 
the  Guild. 

The  luncheons  and  talks  are  held  in 
the  auditorium  of  the  Eagle,  and  the  ad¬ 
joining  space  was  made  into  a  pernu- 
nent  exhibit  last  year.  Miss  Marion 
Hayes  continues  this  season  to  direct  the 
work. 

CRUISE  MARKS  BIRTHDAY 

The  60th  anniversary  of  the  founding 
of  the  Belfast  Teleorabh.  Ulster.  Ire¬ 
land,  was  celebrated  Sept.  6  bv  a  cruise 
in  the  vicinity  of  the  city.  The  paper 
was  established  in  1870  by  the  late  Wil¬ 
liam  Savage  Baird,  T.  P..  father  of  Sir 
Robert  Baird,  who  last  year  marked  his 
.“iOth  anniversary  with  the  paper. 

WRIGHT  JOINS  NEWS 

Todd  Wright,  formerly  special  writer 
for  the  A'rte  York  Daily  liiresiment 
Nnvs  joined  the  Netc  York  Daily  neu’s 
last  week  as  rewrite  man.  Wright  ar- 
ried  on  numerous  financial  investigations 
for  the  Investment  News  in  coniunction 
with  the  New  York  Better  Business 
Bureau. 


MACOMB  PAPER  SUSPENDS 

The  Maeomh  (Ill.)  McDonouqh 
County  Mornina  News,  launched  a  yey 
ago  as  a  weekly  by  Chester  C.  Allard, 
and  which  a  few  months  ago  became  a 
daily  when  C.  E.  Asher  assumed  control 
of  the  paper,  suspended  with  its  issue 
of  Sept.  8. 

JOINS  UNDERWOOD* UNDERWOOD 

Kemper  F.  Cowing,  former  newspai^r 
man,  has  been  named  director  of  publicity 
and  advertising  for  Underwood  &  Bnde^ 
wood,  photographers.  His  offices  will  be 
in  Washing^ton. 
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NEWSPAPERS  FIND  VARIOUS  WAYS  TO 
EFFECT  PRODUCTION  ECONOMIES 


Reduction  of  Page  Sizes  and  Decreasing  Volume  of  Special 
Sections  Found  Effective — Wire  Bundle  Tying  Machines 
Installed — Distribution  Methods  Changed 


TVTEWSPAPER  advertising  copy 
brought  such  results  to  a  New 
Brunswick  (N.  J.)  department  store 
recently  that  its  proprietors  were 
forced  to  let  customers  in  and  out 
every  three  minutes  to  accommo¬ 
date  those  who  stormed  the  store's 
doors.  The  store  also  closed  the 
doors  for  an  hour  to  rearrange  the 
stork  and  give  the  clerks  a  breath¬ 
ing  spell. 

The  Happiness  Bargain  Store  ad¬ 
vertised  its  second  anniversary  sale 
on  a  Friday  in  the  New  Brunswick 
Daily  Home  News  in  copy  measur¬ 
ing  eight  columns  by  13  inches. 
Irving  Jaffe,  proprietor  of  the 
store,  gave  full  credit  for  the  re¬ 
sults  of  the  sale  to  the  newspaper. 


EDUCTION  in  page  sizes,  changes  partment  heads  and  enables  the  business 
in  delivery  methods,  and  purchase  of  office  to  know  rather  accurately  just  what 
V  labor-saving  machinery  are  some  of  we  are  facing.” 
steps  taken  by  newspaper  publishers  Discussing  other  forms  of  economy 
reduce  exiienses  during  the  past  few  adopted  by  his  paper,  the  executive 
nths.  Several  daily  newspaper  busi-  wrote; 

s  executives  in  response  to  a  request  “Cuts  in  returns  resulted  in  a  saving 
m  Eiiitor  &  Publisher  have  told  of  of  newsprint.  Reorganization  of  our 
iiiomies  resulting  from  slight  changes  composing  room— bringing  in  of  more 

operating  routine.  Cost  savings  were  printers  during  peak  hours  than  at  other 
de  in  most  cases  with  little  or  no  times— resulted  in  another  saving  of  con- 
luction  in  the  number  of  employes.  siderable  consequence.  Tightening  up  the 

\  leading  middle  western  newspaper,  paper  is  still  another  economy, 
cutting  the  width  of  its  printed  page  “Considerable  saving  was  effected  in 
6  of  an  inch,  effected  a  reduction  in  our  syndicate  expense  m  the  elimination 
size  of  newsprint  rolls  from  to  of  features  which  we  did  not  use  or 
inches  with  a  consequent  saving  in  which  we  did  not  use  regularly  and 
newsprint  bill.  The  rotogravure  sec-  which  could  be  dropped  without  any 
n  of  this  same  paper  was  narrowed  kickback  from  readers. 

half  an  inch.  The  printed  surface  “Cutting  down  of  our  magazine  sec- 
nains  the  same  as  usual,  but  part  of  t'.'"!  fro™  two  eights  to  two  six-page  sec- 
!  white  margin  has  been  sacrificed  to  tions  was  another  economy, 
ect  the  reduction  in  width.  Another  eastern  newspaper  found  it 

Installation  of  wire  bundle  tying  ma-  profitable  to  change  from  iZyi  ern  col¬ 
ines  has  brought  a  substantial  labor  umn  rules  to  12  ems  and  to  intrMUce  a 
,ing  in  the  delivery  room,  according  four  point  column  rule  Editor  &  Pub- 
ihe  business  manager  of  the  mid-west  f-iSHER  was  informed.  This  same  paper 
ily,  and  a  saving  in  time  has  been  has  managed  to  obUin  lovver  fire  insur- 
ilized  in  the  press  mom  and  stereotype  “oe  rat«  and  has  realized  a  great  sav- 
partment  through  a  readjustment  of  mg  in  that  branchy  of  expense. 

a  note  of  optimism  was  struck  by  the 

Rearrangement  of  the  paper’s  out-of-  Southeast  Missourian. 

vn  transportation  methods  has  brought  peclaring  that  no  cuts  in  operating  out- 

ver  rates  on  all  deliveries  in  this  area.  have  yet  been  necessary.  Alvin 

ter  a  careful  study  of  the  situation.  Macke,  business  manager  wrote; 
iiTOR  &  Publisher  was  told,  shipments  have  not  found  it  necessary  as 

•re  transferred  from  mail  to  express,  vet  to  make  cuts  as  our  business  has  held 
lers  from  express  to  baggage,  and  in  weU  this  year  Of  course,  we 

number  of  cases  to  truck  contractors.  ’’f "  somewha  from  last  year 

Economic  operation  at  all  times  has  ^  "‘’t  f®  an  extent  as  to  cause 

ide  it  difficult  for  the  H  ilmmgton  a^arm.  The  past  two  months  have  shown 
)el.)  Every  Evening  to  effect  any  ‘  '"creases  over  the  same  months  of 

astic  cut  in  operating  expenses.  Wil-  year  and  up  to  ^'s  time  this  month 

m  F.  Metten,  business  manager,  de-  we  are  slightly  ahead  ot  the  same  time 
tred  in  a  letter.  Tightening  up  on  J^’y-  ^  are  hoping  the  balance 

j  £*  of  the  year  will  show  up  as  well, 

itions  and  careful  watching  01  ^aste  which  has  adopted  no 

ve  been  tie  CT-am  ^  "^w  policy  to  meet  the  linage  decline  is 

.•en.ng  s  the  Ivashingfon  Star.  This  paper  is 

For  the  reas  w  spending  more  money  on  advertising  and 

erate  economi^lly  all  the  Pme  according  to  Fleming  New- 

etten  wrote,  we  find  it  difficult  to  manager, 

ike  any  drastic  cut  when  busings  never  indulged  in  e.xtrava- 

imps,  which  will  no  impair  e  promotion  and  there  has  been  no 

^  n  1  .1  in  retrenchment.”  Mr.  Newbold  wrote.  “On 

The  best  we  have  ^en  able  to  do  m  spending  more 

ducitig  opera  '"S  monev  in  advertising  than  last  year  and 

minate  two  or  three  features  whB:h  ^  Washington  news- 

■re  not  essential  to  keep  down  tele-  co-operation  with 

one  and  telegraph  to  Is  in  news  depa^^^^^^  American  Association  o  .Advertising 

:nt,  to  eliminate  what  little  waste  there  Agencies 

IS  in  the  P'-ess  room  and  instead  of  employes,  nor 

tting  in  an  ex  r  •  .  ‘tiirlitpn  changed  our  policy  in  any  wav 

•'aSd  mX  saving.  fSe'"" 

7r.r„T?X?polnrili  .  "AHh™gh.we  ha,.,  had  a  10  per  cent 

'radio  programs,  rednetiin  of  sport  irSnisi-T' t  r 

ws,  have  been  finally  disregarded  after  ,.™  .i.  »  t  i.  e 

.1  .r.n.iH.r.tion  an  the  erround  that  '•’M  I  know  for  US  to 


GANNETT  PAPERS  PRAISED 

The  Reform  Bulletin,  published  at  Al¬ 
bany,  N.  Y.,  by  the  Rev.  O.  R.  Miller, 
superintendent  of  the  New  York  Gvic 
League,  in  its  issue  last  week  praised 
Frank  E.  (iannett  and  his  group  of  news¬ 
papers  for  their  vigorous  support  of  Pro¬ 
hibition.  The  Christian  Herald  and  the 
Christian  Science  Monitor  are  the  only 
other  newspapers  included  in  a  list  of  en¬ 
terprises  which  are  commended  for  their 
championing  of  the  dry  cause. 


STEELL  TO  VISIT  U.  S. 

Willis  Steell,  Sunday  editor  of  the 
S' eve  York  Herald  of  Paris  is  returning 
to  .America  for  a  period  of  two  months, 
after  an  ab.sence  from  home  of  eight 
years.  Steell  was  formerly  Sunday  edi¬ 
tor  of  the  Nnv  York  Sun  and  of  the 
Neiv  York  Herald,  previous  to  its  amal¬ 
gamation  with  the  New  York  Tribune. 


Have  You  a  Mat  Problem  for  Our 
Research  Department? 


WHEN  we  say,  “There’s  a  Wood  Dry 
Mat  to  meet  every  need,”  we  mean 
that  the  Wood  Research  department  takes 
hold  of  individual  publishers'  problems  and 
works  out  the  solution  in  the  form  of  a 
satisfying  Wood  Dry  Mat 
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HEARING  CIRCLE 


WINS  READERS 


j  GRAYBAR  ELECTRIC  CO.,  E  &  P  9  30  | 

j  Graybar  Building,  New  York,  N.  Y.  | 

j  Gentlemen;  Please  send  us  the  story  of  the  Public  i 
j  Address  System.  I 

I  naus .  I 


Western  Electric 

PUBLIC  ADDRESS  AND  MUSIC  REPRODUCTION  SYSTEMS 


Distributed  by  GRAYBAR  Electric  Company 


SPOKEN  COPY  THAT 


Plan  now  to  reach  the  man  in  the  street  with  election  returns. 
Cash  in  on  public  interest  by  having  one  of  your  men  read  bulletins 
to  the  throngs  gathered  outside  your  building.  Bring  the  news  to 
every  listener — even  to  the  fringe  of  the  crowd  —  by  using  the 
Western  Elearic  Public  Address  System. 

Here  is  equipment  that  costs  but  a  few  cents  an  hour  to  operate 
—  that  picks  up  sound  transmitted  into  a  microphone,  amplifies 
it  to  any  desired  degree,  and  distributes  the  music  or  speech  to  any 
number  of  points  indoors  and  out. 

Then,  too.  Public  Address  hooks  in  with  a  radio  set,  and  can 
reproduce  running  accounts  of  sporting  events  and  other  news  broad¬ 


casts  of  wide  popular  appeal.  The  quality  of  reproduction  is 
always  high.  It  is  what  you  would  expect  of  equipment  made 
by  Western  Electric,  makers  of  telephones  for  the  Bell  System. 
Send  the  coupon  for  interesting  data  on  Public  Address. 
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KAYSER  LAUNCHES  BIG 
NEWSPAPER  DRIVE 

Biffest  Campaign  in  Company’s  His¬ 
tory  Under  Way  With  125  Papers 
Getting  Two-Column  Full 
Length  Copy 

The  largest  newspaj^r  campaign  that 
the  Julius  Kayser  &  Co.,  maker  of  hos¬ 
iery,  gloves  and  underwear,  has  ever 
undertaken  started  this  week  with_  two- 
column  full  length  copy  appearing  in  125 
dailies  in  the  United  States,  4<)  in  Can¬ 
ada.  and  in  many  newspapers  throughout 
the  world. 

The  copy,  which  started  Sept.  2.5,  will 
run  once  a  week  in  most  of  the  122 
cities  in  the  United  States  on  the  list, 
althouirh  in  some  places  it  will  run 
oftener.  The  campaign  closes  Jlec.  2. 

The  company  is  introducing  a  new 
motif  in  the  new  copy.  Instead  of  con¬ 
centrating  on  hosiery  as  has  heen  the 
custom  of  the  past  five  years,  underwear 
and  gloves,  have  been  added  to  the  copy. 
All  appear  under  the  title  "The  Kayser 
Three,”  with  appropriate  art  work. 

Gay  S.  Walton,  advertising  manager, 
told  EniTOR  &  Publisher  that  the  cam¬ 
paign  was  not  the  largest  in  the  number 
of  newspapers  used,  but  that  from  a 
space  angle  it  set  a  new  record.  She 
said  that  all  the  newspapers  on  the  list 
“earned”  their  position,  since  the  com¬ 
pany  had  checked  the  advertising  in 
previous  campaigns  with  the  results 
achieved. 

Young  &  Rubicam  is  handling  the  copy 
for  the  United  States. 

CANADIAN  WEEKLIES  ELECT 

Malcolm  Macbeth  of  Milverton  Named 
President  at  Halifax  Meeting 

Election  of  officers  featured  the  con¬ 
cluding  session  at  Halifax  last  week  of 
the  eleventh  annual  convention  of  the 
Canadian  Weekly  Newspapers’  Associa¬ 
tion. 

Malcolm  Macbeth,  of  Milverton,  Ont., 
was  chosen  president,  succeeding  Hugh 
Savage,  of  I>uncan,  B.  C.  S.  J.  Doman, 
.\lameda,  Sask.,  and  A.  W.  Marsh. 
Aniherstburg,  Ont.,  are  first  and  second 
vice-presidents,  respectively.  E.  Roy 
Sayles,  Renfrew,  Ont.,  was  re-elected 
managing  director  and  secretary-trea¬ 
surer.  Follow'ing  are  the  directors: 

Maritimes — H.  S.  Anslow,  Windsor, 
N.  S. ;  Don  C.  Fraser,  New  Glasgow, 
N.  S.,  and  H.  B.  Anslow,  Campbellton, 
N.  B. 

Quebec — George  Legge,  Granby;  C.  E. 
I^branche,  Three  Rivers ;  Adam  Sellar, 
Huntingdon. 

Ontario — George  Lake,  Timmins;  Col. 
A.  G.  F.  MacEtonald,  Alexandria;  C.  Y. 
Charters.  Brampton ;  J.  A.  Macl^ren, 
Barrie;  L.  A.  Eedy,  St.  Mary’s;  E.  Roy 
Sayles,  Renfrew;  W.  A.  Fry.  Dunville; 
George  Mitchell,  Hanover;  David  Wil¬ 
liams,  Collingw'ood. 

Manitoba — J.  L.  Cowie,  Carberry;  L. 
J.  Bennett,  Carman. 

Saskatchewan — Cameron  McIntosh,  M. 
P.,  North  Battleford;  S.  R.  Moore, 
Swift  Current;  Donald  Dunbar,  Este- 
van;  S.  N.  Wynn,  Yorkton. 

British  Columbia — R.  E.  White,  Kam¬ 
loops  ;  C.  A.  Barber,  Chilhiwack. 

Alberta — Charles  Clark.  High  River; 
Fred  Turnbull,  Red  Deer. 

CADILLAC  ACCOUNT  SHIFTS 

Campbell-Ewald  Appointed  to  Handle 
Advertising  Effective  Jan.  1 

(By  telegraph  to  Editok  &  Publishes) 

Detroit,  Sept.  17 — Lawrence  P. 
Fisher,  president  of  the  Cadillac  Motor 
Car  Company  announced  today  that  the 
Campbell-Ewald  Company  will  be  re¬ 
tained  as  advertising  counsel  of  the 
Cadillac  company  effective  Jan.  1,  1931. 
Mr.  Fisher  further  announced  that 
W.  W.  Lewis,  assistant  general  sales 
manager  and  director  of  advertising  of 
Cadillac  had  been  promoted  to  the  staff 
of  the  advertising  section  of  the  General 
Motors  Corporation. 

The  announcement  further  stated  that 


INTRODUCING  THE  KAYSER  TRIAD 


Three  ievely  eierfen  el 
imertnett  ertd  thrift” 
Keyeer  Glevet,  Keytcr  Hosiery 
Keyeer  Uederthmft 


Three  freeet  thel  ihew  the 
wey  to  thrifty  MoertrteM— 
Keyter  Glovct  Hoeiery ,  Underthififi 
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Three  weyt  of  weddiof 
gmertnefi  to  econoioy— 
ter  Giovet,  Keytcr  Hotiery 
Keytcr  Underthmft 
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Three  pieces  of  forthcoming  newspaper  copy. 


Trueman  S.  Campbell,  former  assistant 
director  of  advertising  of  the  Cadillac 
company  becomes  advertising  manager. 

Lynn  McNaughton  has  resigned  from 
the  company.  The  announcement  was  re¬ 
garded  as  an  effort  on  the  part  of  the 
car  division  of  General  Motors  to 
centralize  all  its  advertising  through 
Campbell-Ewald  which  has  handled  the 
majority  of  the  motor  car  advertising  of 
General  Motors  subsidiaries. 

RADIO  HEARING  OCT.  13 

Four  CompanicB  Appealing  Channel 
Grant  to  Prest  Wireless 

(Special  to  Editor  &  Publisher)  , 

Washington,  I).  C.,  Sept.  17— Oral 


ARGENTINE  PHOTOS  ARRIVE 

A.P.  Gets  Negatives  by  Air  Mail 
Despite  Postoffice  Bombardment 


MACARONI  PUBLICITY 
GOING  TO  DAILIES 

Free  Recipes  Sent  to  Advertisini 

Managers  by  National  Associa¬ 
tion  but  Magazines  Are 
Getting  Advertising 

Newspaper  publishers  who  feel  im¬ 
pelled  to  conduct  a  macaroni-eating  cni- 
sade  will  have  the  full  co-operation  of 
the  National  Macaroni  Manufacturers 
.Association— except  in  the  little  detail  of 
using  paid  advertising  space.  So  long  as 
space  is  provided  free,  the  association’s 
“editorial  director”  will  furnish  “tested 
and  approved"  recipes  which  the  papers 
are  "welcome  to  use,”  also  if  desired 
"some  very  fine  photographs  of  these 
dishes  and  of  the  chefs  whose  names  are 
given."  Letters  containing  recipes  and 
the  offer  of  photographs  have  recentlv 
been  received  by  women’s  page  editors. 

The  association  is  using  magazine  ad¬ 
vertising  space  in  what  is  planned  as  a 
four-year  co-operative  campaign,  but  so 
far  as  known,  has  bought  no  newspaper 
space. 

New  spaiiers  are  also  welcome  to  print 
a  5(X)-word  announcement  of  a  recipe 
contest,  each  recipe  to  contain  macaroni, 
spaghetti,  or  egg  noodles.  For  some  rea¬ 
son  this  announcement  was  sent  to  ad¬ 
vertising  managers  instead  of  editorial 
workers.  It  was  accompanied  in  at  least 
one  instance  by  a  letter  from  a  macaroni 
company  whicli  holds  membership  in  the 
national  association,  the  letter  stating: 
“It  will  be  appreciated  if  you  will  use 
your  good  offices  to  have  this  article  pub¬ 
lished  in  your  paper  on  Sept.  10  or  soon 
thereafter.” 

Another  hot  “news  story”  (not  about 
macaroni)  which  papers  may  print  with¬ 
out  having  to  pay  a  cent  for  the  privilege 
is  an  interview  with  Mr.  (insert  furni¬ 
ture  dealer’s  name)  of  the  (insert  firm’s 
name)  on  how  ^autiful  and  comfortable 
chairs  are.  It  is  accompanied  by  a  mat 
of  a  carved  chair  so  big  that  Miss  Ruth 
Tonnberg  of  Chicago  can’t  fill  it,  even 
with  her  feet  in  the  seat  beside  her.  So 
there  won’t  be  any  mistake,  the  words, 
“Amer.  Furniture  Mart  Photo”  are 
etched  across  the  bottom  of  the  picture, 

A  note  to  furniture  dealers  sent  out 
with  this  picture  and  story  said:  “Pub- 


First  photographs  of  the  Argentine  ''.f'ty 
revolution  arrived  in  the  United  States  .  P'^^’^'fity  builds  business.  Re- 

Tuesday  this  week.  They  were  received  article,  the  second  of  the 

bv  Associated  Press  Photo  Service  by  series  coming  to  you  from  the 

air  mail  from  Buenos  Aires.  American  Furniture  Mart.  Fill  in  spaces 

Packages  could  not  be  mailed  at  the  designated.  Give  to  your  Ircal  news- 


Buenos  Aires  postoffice.  Editor  &  Pub-  P^P^r,  with  inclosed  mat._  Please  send 
LisHKR  was  informed  by  Norris  Huse,  copy  of  paper  in  which  article 
manager  of  A.  P.  Photos,  since  P^ars.  M  e  are  trying  to  be  of  real  help 
that  building  was  under  liombardment.  ^  African  Furniture  M^t  News 

•Nelson  J.  Riley,  A.  P.  staff  corre-  Bureau.  666  I^ke  Shore  Drive,  Chicago. 

sixmdent.  covering  the  revolution,  took  mpu/  -tcvac  p»a  ii  v 

the  negatives  to  the  airport  Sept.  9,  and  NEW  TEXAS  DAILY 


Bureau,  666  I.ake  Shore  Drive,  Chicago." 


by  the  r nmoany  We  Keei^ 


the  negatives  to  the  airport  Sept.  9,  and  NEW  TEXAS  DAILY 

(ypeoo/ <D  Editor  &  Publisher)  ,  banded  them  to  the  pilot  of  the  mail  .  Announcement  has  been  made  by  W.  M. 

Washington,  I).  C.,  Sept.  17 — Oral  plane,  asking  him  to  mail  them  at  the  and  H.  V.  Hamilton,  publishers.  Palis- 

arguments  on  the  appeal  of  four  coin-  jfrst  available  station.  The  pilot  carried  title  (Tex.)  Herald,  afternoon  daily,  that 

mercial  radio  companies  from  the  action  them  to  Santiago,  Chile,  where  they  were  they  will  launch  a  morning  paper  S^t 

of  the  Federal  Radio  Commission  in  formally  mailed  and  sent  the  remainder  23,  also  continuing  the  afternoon  edition, 
granting  20  continental  _  frequencies  to  of  the  journey  to  New  York  and  Atlanta  The  morning  paper  will  have  .Associated 
Press  Wireless,  Inc.,  will  be  heard  in  b”  plane.  Press  service, 

the  District  of  Columbia  Court  of  Ap¬ 
peals  Oct.  13. 

The  four  appellants  are :  the  Radio 
Corporation  of  America,  the  Mackay 
Radio  and  Telegraph  Company,  the  In¬ 
tercity  Radio  'Telegraph  Company,  and 
the  \Vireless  Telegraph  and  Communica¬ 
tions  Company.  'They  appealed  from  the 
granting  of  facilities  to  the  press  organi¬ 
zation,  and  to  Ibiiversal  Wireless  Com¬ 
munications  Company,  on  the  ground  that 
as  pioneers  in  the  public  service  field 
they  were  entitled  to  all  the  facilities 
available  for  distribution.  The  Universal 
firm  is  now  in  the  hands  of  a  receiver. 

JOHNSTON  VISITING  CANADA 

Lukin  Johnston,  London  editor  of  the 
Southam  newspapers  of  Canada,  has  been 
spending  a  few  months  vacation  in  ' 

Canada,  visiting  the  offices  of  the 
Southam  publications  in  Vancouver, 

Edmonton,  Calgary,  Winnipeg,  Ottawa 
and  Hamilton.  Johnston  before  his  ap¬ 
pointment  to  the  London  office  was  editor 
of  the  Sunday  magazine  of  the  Van¬ 
couver  Province. 


^nother'tt^ Publisher. . 

—  from  J.  M.  BECK, 

CenlerviUe  (low.)  lowegim  «.a  h.,. 

•■Our  .ub.eriptl<.n  li.t  1;~  b-u  to  bl  w-ll 

circulation-building  campaign. 


(Ehe  QTharlesiarfloulE  (IToinpanii 

Ljhai  11>ra»A^*g  ' 


Member,  Better  Business  Bureau 


Sixth  Floor  Occiil«ntsl  Building 


India nspclis.lndloD*  | 
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r/i0DBS  MOINES  REGISTER 
AND  TRIBUNE  has  strength¬ 
ened  its  position  through  in- 
eistence  on  fine  presswork. 
All  20  Goss  units  are  Good¬ 
rich -eg  uipped. 


100%  Goodrich-Equipped  .  .  after 
10  years  ^  experience  with  One  Set  Rollers 


The  Des  Moines  Register  and 
Tribune  serves  a  large  and  im¬ 
portant  territory.  In  order  that  its 
service  should  render  full  value  to 
subscribers  and  advertisers,  the 
Register  and  Tribune  has  insisted 
upon  the  highest  standards  of  press- 
work. 

To  this  end,  Goodrich  One  Set 
Rollers  were  installed.  Now,  after 
ten  years’  successful  trial,  the  en¬ 
tire  plant  of  20  Goss  units  is  Good¬ 
rich-equipped. 

Think  of  these  rollers  in  terms  of 
your  own  plant. 

They  free  you  from  the  usual 
troubles  due  to  climatic  changes. 


They  eliminate  wash-ups.  You  ob¬ 
tain  sharper  printing.  Half-tones 
are  always  clean.  There  is  no  chang¬ 
ing  and  doctoring  of  rollers.  They 
do  not  hold  dust.  They  last  so  much 
longer  than  old-type  rollers  that 
they  will  more  than  pay  for  them¬ 
selves  out  of  extra  wear  alone. 

We  will  gladly  send  additional  in¬ 
formation — let  us  prove  that  Good¬ 
rich  One  Set  Rollers  can  bring  their 
economies  and  trouble-saving  fea¬ 
tures  to  your  own  pressroom  prob¬ 
lems.  Write  us  today. 

This  is  a  corner  in  the  pressroom  of 
the  Des  Moines  Register 
and  Tribune. 


Niles  &  Nelson,  Inc. 

75  West  Street,  New  York  400  West  Madison  Street,  Chicago,  Ill. 

Exclusive  distributors 


Goodrich  One  Set  Rollers 


so 
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GOLDMAN  AGAIN  HEADS 
CLASSIFIED  GROUP 

N.  Y.  Association  Adopts  Regulations 
on  “Bootleg”  Car  Advertising  and 
Rules  on  Abbreviations — Frank 
McCabe  Made  Life  Member 


Harold  L.  Goldman,  classified  adver¬ 
tising  manager  of  the  New  York  Sun, 
and  William  P'.  Metz,  classified  manager 


Harold  L.  Goldman  William  F.  Metz 

of  the  New  York  Evening  Graphic,  were 
re-elected  president  and  vice-president 
respectively  of  the  Classified  Advertising 
Managers  Association  of  New  York  City 
at  the  September  meeting  recently. 

James  McGovern,  Brooklyn  Daily 
Eagle,  was  unanimously  elected  secre¬ 
tary-treasurer,  succeeding  Frank  Mc¬ 
Cabe,  formerly  of  the  New  York  IV orld. 
Mr.  McCalie  was  made  an  honorary  life 
memlier  of  the  association  in  recognition 
of  his  .“iO  years’  newspaper  work. 

The  association  adopted  the  following 
regulations  concerning  the  acceptance  of 
advertisements  offering  new  automobiles 
at  a  discount ; 

“All  firms  offering  for  sale  brand  new 
automobiles  at  a  discount  will  be  accepta¬ 
ble  for  publication  under  the  following 
conditions : 

“1.  That  the  advertiser  has  obtained 
INissession  of  the  automobiles  in  a  legiti¬ 
mate  manner. 

“2.  That  the  advertiser  is  actually  in 
possession  of  the  autorrobiles  so  as  to 
IRTmit  inspection  by  persons  responding 
to  the  announcements. 

“3.  That  the  advertisements  must  state 
the  n'umlier  of  car,  the  make  of  the  car 
and  the  yearly  model,  the  price  or  the 
[lercentage  of  discount. 

“The  advertising  of  so-called  automo¬ 
bile  ‘bootleggers’  whose  offices  are  in 
their  hats  and  are  not  in  actual  posses¬ 
sion  of  the  cars  will  not  be  acceptable 
for  publication.” 

Mr.  (ioldman,  speaking  of  the  success¬ 
ful  operation  of  the  “dealer’s  law”  which 
re(|uires  that  advertisements  offered  by 
dealers  shall  clearly  indicate  that  fact, 
regardless  of  where  the  pnxluct  adver¬ 
tised  is  sold,  .said : 

“A  task  as  gigantic  as  this  could  have 
lieen  accomplished  only  by  whole-hearted 
\  and  loyal  support.  .  .  Although  many 

of  us  are  on  highly  competitive  news¬ 
papers  we  have  demonstrated  advertising 
wisdom  on  measures  that  are  good  for 
the  advertising  business  and  have  suc¬ 
cessfully  prosecuted  them.” 

He  also  reported  that  the  association 
after  much  discussion  had  adopted  plans 
concerning  standardizing  practices  for 
abbreviations  and  word  count  for  all 
member  newspapers.  The  abbreviations 
as  listed  in  Funk  &  Wagnalls  Standard 
Dictionary  were  accepted  for  general  use. 


HELD  FOR  TRIAL 

Allentown,  Pa.,  Publisher  Must 

Defend  Criminal  Libel  Charge 

.After  a  hearing  that  required  almost 
three  hours  and  which  was  marked  with 
continuous  verbal  battles  between  attor¬ 
neys  involved,  John  O.  Mertz,  publisher 
of  the  Iwhigh  Valley  Keviexo,  weekly 
newspaiR-r  of  .Allentown.  I’a.,  was  held 
in  $2,0(X)  bail  for  court  by  Alderman 
Harry  K.  Weiss,  Sept.  13,  on  charges  of 
criminal  libel,  preferred  by  Herman 
Pressman,  liKal  real  estate  dealer. 

The  suit  is  based  on  a  story  printed 


-Aug.  23,  which  was  headlined  “Press¬ 
man  and  His  Gang  Are  Involved.”  The 
article  attacked  fraudulent  real  estate 
dealers. 

No  first  name  was  given  to  Pressman 
in  the  article  and  it  was  the  contention  of 
the  defense  attorneys  that  it  was  neces¬ 
sary  for  the  prosecution  to  prove  that 
the  man  named  in  the  Review  was  really 
the  man  who  brought  the  charges. 


GAMBLE  TO  LECTURE 


Four-A  Executire  Secretary  to  Direct 
Columbian  Advertising  Course 

Advertising  problems  and  methods  by 
which  they  are  solved  in  the  modern 
agency  will  be  covered  in  a  University 
Extension  course  on  agency  procedure 
to  be  given  at  Columbia  by  Frederic  R. 
(jamble,  executive  secretary  of  the 
American  Association  of  Advertising 
Agencies,  it  was  announced  this  week 
by  Prof.  James  C.  Egbert,  Director  of 
the  School  of  Business. 

The  course,  beginning  Monday  even¬ 
ing,  Sept.  29,  aims  to  present  a  “dyna¬ 
mic  picture  of  the  operations  of  the 
present  day  advertising  agency.”  Spe¬ 
cific  advertising  campaigns,  set  up  and 
carried  through  their  various  stages  of 
development,  will  be  used  to  illustrate 
the  functions  of  the  agency. 

Mr.  Gamble  recently  received  the 
M.A.  degree  from  Oxford  University, 
which  he  attended  as  a  Rhodes  scholar 
from  the  United  States. 


NAMED  EASTERN  MANAGER 

Modern  Magazines  have  appointed 
George  A.  Wizard,  Eastern  advertis¬ 
ing  manager.  Mr.  Woodard  was  form¬ 
erly  Eastern  advertising  manager  of 
True  Story  and  recently  advertising 
manager  of  Tower  Magazines.  Modern 
Magazines  consist  of  the  Modern  Screen 
Magazine  and  the  Modern  Love  Maga¬ 
zine.  which  are  to  be  sold  only  in  the 
stores  of  S.  H.  Kress  &  Co.,  and  S.  S. 
Kresge  Company. 


ADVERTISING  OFFICE  MOVED 

The  office  of  Edward  L.  Kimball,  sales 
manager  of  the  Army  &  Navy  Journal, 
has  been  transferred  to  New  York  City. 
Mr.  Kimball  will  handle  the  advertising 
of  the  Journal  from  Room  616  Chanin 
Building. 

|the  highest 

iNET  AVERAGE 
PRESSROOM 
PRODUCTION 

is  that  recorded  by 

DUPLEX 

SUPER-DUTY 
UNIT  PRESSES 


Our  customers 

write  our  ads 

STATEN  ISLAND  (N.  Y.) 

I  ADVANCE  Says: 

I  “We  thoroughly  inveetigated  all 
\  preatet.  We  knew  we  were 
buying  the  beat  when  we  bought 
DUPLEX  SUPER  DUTY 
UNITS." 


EMMEL  IN  ATLANTA 


Well-Known  Advertising  Man  Is  Classi¬ 
fied  Manager  of  Georgian-American 

E.  F.  Emmel,  formerly  classified  man¬ 
ager  of  the  New  Orleans  Item-Tribune, 
has  joined  the  Atlanta  Georgian-Ameri- 
ean  in  the  same 
capacity. 

Mr.  Emmel 
was  for  three 
years  secretary 
of  the  Classified 
Advertising  Man¬ 
agers  Associa¬ 
tion,  relinquish¬ 
ing  this  position 
at  the  last  meet¬ 
ing  of  the  organ¬ 
ization  in  Wash¬ 
ington.  He  was 
for  ten  years 
with  the  Indian¬ 
apolis  Star,  sev¬ 
eral  years  as  classified  manager. 

The  Georgian-American  is  one  of 
Hearst  group  of  newspapers.  Russell  R. 
Whitman  is  publisher. 


E.  F.  Em  URL 


ADVERTISING  MANAGER  NAMED 


W.  R.  B.  D’Esterre,  Canadian  Vet¬ 
eran,  Joins  Vancouver  (B.C.)  Star 

W.  R.  B.  D’Esterre  has  been  appointed 
advertising  manager  of  the  Vancouver 
(B.C.)  Star,  succeeding  Frank  R. 
Walker. 

Mr.  D’Esterre  was  formerly  advertis¬ 
ing  manager  of  the  Winnipeg  (Manitoba) 
Free  Press  and  Prairie  Farmer  from 
1916  to  1927.  He  has  been  associated 
with  Canadian  newspapers  25  years 
starting  with  the  Toronto  Daily  Star. 
Before  going  to  VV’innipeg  he  was  with 
the  Regina  (Sask.)  Leader. 

He  was  one  of  the  organizers  of  the 
Western  Canada  Advertising  Managers 
As.sociation  and  was  twice  its  president. 

G.  M.  Bell  is  publisher  of  the  Vancou¬ 
ver  Star. 


BANKS  BECOME  BRANCH 
CLASSinED  OFFICES 

Evening  Telegram  Has  Arrangement 
With  Imperial  Bank  System  to  Re. 
ceive  and  Collect  for  Small  and 
Delinquent  Accounts 


All  Toronto  city  offices  of  the  Im¬ 
perial  Bank — 40  m  number — are  now 
branch  classified  offices  for  the  Toronto 
(Ont.)  Evening  Telegram,  J.  L.  Percy, 
manager  of  the  classified  advertising  de¬ 
partment,  told  Editor  &  Publisher  this 
week.  • 

Not  only  do  the  branch  banks  accept 
classified  copy,  but,  under  the  arrange¬ 
ment,  they  accept  payment  for  the  copy 
submitted,  and  also  collect  on  accommo¬ 
dation  accounts  and  on  delincjuent  ac¬ 
counts,  the  branch  manager  receiving  a 
percentage. 

“The  greatest  advantage  of  the  ar¬ 
rangement,”  Mr.  Percy  said,  “will  be  in 
its  convenience  to  advertisers.  As  these 
branches  are  located  throughout  the  city 
and  its  suburbs,  we  believe  classified 
advertisers  will  prefer  placing  their  copy 
through  the  bank  rather  than  over  the 
telephone.  And  in  most  cases  it  will  be 
a  cash  transaction,  relieving  the  adver¬ 
tiser  from  calling  at  our  office  to  pay 
a  trivial  amount,  and  relieving  the  news¬ 
paper  from  billing  such  accounts.” 

The  plan  was  conceived  by  Mr.  Percy 
and  Bruce  Campbell,  advertising  mana¬ 
ger,  last  June.  They  approached  the 
bank  officials  and  found  them  receptive. 
The  incidental  advertising  the  bank  re¬ 
ceives  through  the  Telegram’s  display 
advertisements,  which  show  the  location 
of  all  the  branch  banks,  was  considered 
favorably.  For  several  months  an  edu¬ 
cation  program  among  the  bank’s  branch 
managers  was  carried  on,  and  a  system 
of  blanks  and  billings  provided  to  make 
the  transactions  as  foolproof  as  possible. 

Mr.  Percy  was  in  New  York  prepara¬ 
tory  to  sailing  for  a  six  weeks’  vacation 
trip  to  Paris  and  I^ndon. 


WHEN  IN  TROUBLE 

TRY 

MORLEY 

MATS 

Sales  of  MORLEY  MATS  are  increasing 
rapidly.  They  are  being  adopted  not  only 
by  users  of  Autoplate  Machines  —  who 
naturally  have  confidence  in  a  r\at  which 
is  recommended  by  Wood  —  but  also  by 
those  who  still  use  hand-box  equipment, 
to  whom  we  offer  a  12-cent  mat  —  un¬ 
equalled,  at  any  price,  for  this  purpose. 

For  machine  casting,  FOUR  GRADES  — 

12c,  15c,  17c,  and  25c. 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 


Editor  &  Publisher  The  Fourth  Estate  for  September  20,  1  930 


31 


H 


For  Text  and  Big  Display  Composition 


36  Point  Metrolite 


LINOTYPE  123 

36  Point  Metrothin 

LINOTY 


M 


36  Point  Metroblack 


30  Point  Caslon  No.  3 


LINOTYl 

36  Point  Caslon  Old  Face 

LINOT 

36  Point  Cheltenham 

LINOTYl 

36  Point  Cloister 

LINOTY] 

36  Point  Bodoni  Bold 

LINOTY] 

36  Point  Benedictine  Bold 

LINOT 

42  Point  Ionic  Extra  Condensed 

LINOTYPECOI 

^ic  Co 

hie  N( 

LINOTYPE 

42  Point  Cheltenham  Bold  Extra  Cond 

UNOTYPECOI 


48  Point  Gothic  Condensed  No.  3 


36  Point  Gothic  No.  13 


The  Linotype  with  wide  auxiliary  maga¬ 
zines  practically  fills  the  bill  for  every 
newspaper  typographic  need.  Headings, 
ads,  text — set  them  all  on  the  Linotype: 
BIG  display  faces  including  full  36  point 
capitals,  or  moderately  condensed  faces 
up  to  60  point,  in  a  variety  of  types  that 
Linotype  alone  makes  possible. 

Set  these  faces  four  times  faster  than  by 
hand,  from  one  power-driven  keyboard. 
Lower  production  costs  by  having  addi¬ 
tional  magazines  handy  to  your  opera¬ 
tors — they  are  changed  from  the  front  of 
the  machine,  in  the  most  economical  and 
efficient  way. 

Consider  the  profit  possibilities  of  the 
wide  auxiliary  magazines — and  display 
Linotypes.  Phone  for  a  representative, 
or  write  for  explanatory  literature. 


LINOTYPE  123 

36  Point  Metromedium 

DN  HA  12 

36  Point  Benedictine  Book 

ECOM12 

36  Point  Narciss 

ECOM12 

36  Point  Bodoni 

COMP  12 

36  Point  Benedictine 

ECOM12 

36  Point  Century  Bold 

ECOM12 

36  Point  Cheltenham  Bold 

E  CO  12 

36  Point  Garamond  Bold 

PE  CO  12 

36  Point  Gothic  No.  16 

EC0M12 

42  Point  Gothic  Condensed  No.  2 

BEEN  THE  12 


54  Point  Gothic  No.  14 


24  Point  Poster  Bodoni 


60  Point  Gothic  No.  14 


LINOTYPE  COM  2 

TYPE  coiuni  2 


rani! 


24  Point  Pabst  Extra  Bold 


LINOTYPE  COM  2 

60  Point  Cheltenham  Bold  Condensed 

LINOTYPE  C  2 


LINOTYPE 


MERCENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  N.  Y.  ^  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE, 
limited,  TORONTO,  CANADA  ......  Representatives  in  the  Principal  Cities  of  the  World 
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U.  S.  DAILIES  AHEAD  OF  EURC»»E’S 

The  following  article  titled  "The  Edi-  ganda  purposes.  Our  press  has  every 
tor  Abroad”  by  Walter  Locke,  editor  of  day  its  humiliating  failures  to  live  up 
the  Dayton  (O.)  Daily  News,  appeared  to  the  principle  of  news  fairly  propor- 
on  the  editorial  page  Sept.  15.  tioned  and  presented  for  the  news’  sake; 

A  ,  but  it  is  driving  in  that  direction;  and 

T  SEIA,  Sept.  1. — Once  back  home  Jong  as  it  does  that,  we  are  done  blush- 
we  are  going  to  quit  apologizing  for  jj 

the  American  newspaper.  Our  news-  - 1 - 

papers  are  far  enough  short  of  perfec-  PUBLISHER  SUED 

tion,  goodness  knows;  bu^we  hnd  them 
so  much  better  than  the  European  press 

that  our  inferiority  complex  is  all  gone.  West  Palm  Beach  Man  and  Contractor 
We  were  able  to  judge  thoroughly,  ow-  Named  by  Banker 

ing  to  our  language  limitations,  only  the  c  x  it 

English  newspapers.  As  the  English  Sept.  17 


URGES  IMMEDIATE  BUYING 

Milwaukee  Journal  Running  Series 
Showing  Value  of  Dollar 

A  series  of  IS  full  page  promotion  ad¬ 
vertisements  to  prove  that  the  dollar  is 
worth  more  now  than  it  has  been  for 


press  is  known  to  be  the  best  in  Europe,  P'  newspaper  pub- 


this  was  not  a  fatal  handicap. 


lisher,  and  I.  S.  Wilson,  contractor,  are 


There  isn’t,  as  far  as  we  could  find,  a  named  as  defendants  in  suits  just  filed 
“news”  paper  in  all  England.  They  are  m  circuit  court  here  seeking  dama^ 
all  editorial  papers.  Their  news,  if  the  totaling  $30(),0(X).  Damages  of  $100,000 
subject  has  any  bearing  whatever  on  pub-  asked  of  Conkling  and  $AX),0W  oi 

lie  issues,  is  merely  a  framework  for  an  Wilson  in  the  suits,  which  were  msti- 
editorial  exegesis.  The  political  view-  tuted  by  L.  H.  Dinkins,  president  of  the 
point  of  the  writer  is  inextricably  Interstate  Trust  and  Banking  Com^ny, 
mixed  up  with  his  news  statements.  Save  New  Orleans,  the  Canal  Bank  and  Trust 
for  the  grand  old  London  Times  and  the  Company,  Lnited  States  National  Bank 
equally'  grand  old  Manchester  Guardian.  o{  (.alveston  and  others.  It  was  under- 
we  did  not  happen  upon  a  daily  paper  stood  here  that  the  damages  are  sought 
which  made  a  resjiectable  effort  to  put  ®s  the  result  of  the  alleged  failure  of  the 
the  world  next  to  what  was  actually  defendants  to  indemnify  Dinkins  and  his 
going  on.  associates  for  losses  sustained  in  an  at- 

England  has  a  couple  of  "press  lords”  tempt  to  reopen  the  First  American  Bank 
whf)  are  trying  to  run  the  country  as  Trust  Company  after  its  first  failure 

Hearst  us^  to  try  personally  to  run  the  several  months  ago. 

United  States.  These  two  lively  gentle-  Dinkins  and  his  associates  are  said  to 
men  have  almost  a  corner  on  the  London  have  deixisited  about  $1.(KK).(KK)_  in  the 
press.  To  read  their  papers,  one  would  lisnk  and  receiv'ed  about  $200,(KK>  in  stock 
think  that  the  only  two  men  worth  men-  m  tbe  bank  which  was  reopened  but 
tioning  in  England  are  Rothermere  and  closed  a  second  time.  Conkling  and  \\  il- 
his  fellow  press  lord.  They  held  a  by-  son  were  stockholders  in  the  old  bank 
election  in  North  Norfolk  in  which  we  and  with  12  others  are  said  to  have  signed 
were  much  interested.  We  bought  a  an  indemnity  agreement  to  induce  Din- 
paper  to  get  at  the  result  and  saw  in  kins  and  associates  to  assist  in  the  re¬ 
large  letters  on  the  front  page:  “Great  opening. 

Triumph  for  Lord  Rothermere!”  We  - 

took  ^  this  to  mean  that  Lord  Rother-  REPORTER  THREATENED 

mere  S  candidate  had  won  and  looked  no  An  nnrynvmmiQ  nnt#*  anH  a  telenhonc 


If  I  ToA/  \ou  What  I  Vaid. 
You'd  ^uy  One  loo" 


mere  s  candidate  had  won  and  looked  no  anonymous  note  and  a  telephone 

^rther.  I^ter  we  found  that  Lord  call  were  received  bv  Chester  A.  Walsh, 
Rothermere  s  randidate  had  lost.  His  rep<.rter  for  the  Kituton  (N.C.)  Daily 
great  triumph  lay  in  the  fart  that  the  Free  Press,  Sept.  11,  threatening  him  i 
winner  had  a  ^mewhat  srnaller  major-  with  death  unless  his  story  on  the  trial 
ity  than  on  a  former  occasion.  We  did  q{  Uerman  Casey,  charged  with  murder, 
not  find  the  English  doing  any  boasting  vvas  “impartial.”  Walsh  was  “busy  all 


advertisements  deal  with  all  types  of  mer. 
chandise,  furniture,  clothing,  automobiles* 
etc.  ’ 

HAS  “BUY  NOW”  CLUB 


Boston  American  Pledges  Reader,  to 
Buy  More  Nece,,itie, 

Acting  on  the  suggestion  of  Mayor 
Curley  of  Boston,  the  Boston  Evenwg 
American  has  been  conducting  a  “Buy 
Now”  Club,  advocating  the  spending  of 
more  money  for  necessities  to  promote 
prosperity. 

Elntry  blanks  in  the  American  re¬ 
quested  readers  to  sign  the  following 
pledge:  “I  herewith  pledge  myself  to 
spend  $1,  $2  or  $3  a  week  more  than  I 
am  now,  or  as  much  more  as  I  can  af¬ 
ford,  for  necessities  and  things  I  want 
and  need,  to  help  restore  prosperity  and 
relieve  unemployment.” 

The  names  of  the  club  members,  ex¬ 
cept  those  who  preferred  anonymity, 
were  published  from  day  to  day. 

TO  TEACH  JOURNALISM 

Reginald  Coggeshall,  formerly  of  the 
editorial  staff  of  the  Boston  Globe  and 
for  the  past  five  years  sports  editor  of 
the  New  York  Herald  of  Paris,  has 
gone  to  the  University  of  Oregon  where 
he  will  join  the  faculty  of  the  School 
of  Journalism.  Mr.  Coggeshall  taught 
at  b<)th  Harvard  and  Tufts  Colleges  im¬ 
mediately  after  his  graduation  from  Har¬ 
vard  in  1916  and  has  been  in  newspaper 
work  for  10  years. 

MISSISSIPPI  GROUP  MEETS 

Newspaper  publishers  and  printing 
company  executives  in  15  counties  of 
Northeast  Mississippi  held  a  group  meet¬ 
ing  Sept.  13  at  Pontotoc.  Arrangements 
for  the  meeting  were  completed  by  a 
committee  composed  of  Joe  Owen  and 
Robert  Owen.  New  Albany  Gaselle; 
Bramwell  Davis,  Holly  Springs  Southern 
Reporter;  and  Grady  Cobb,  Pontotoc 
Sentinel. 


about  their  press. 


day”  and  did  not  tell  the  police  until 


The  newspapers  of  the  continent  are  evening.  Two  policemen  have  also  re¬ 
small,  and  carry  little  news.  The  average  ceived  threatening  letters  in  connection 
small  city  daily  in  the  L’nited  States  with  the  case. 

carries  more  news  from  abroad  in  a  week  -  - - 

than  the  best  of  the  continental  papers  INSTALLING  PRESSES 

carries  in  a  month.  Yet  the  .\mcrican  of  tti#.  civ  ..nWc  for 


carries  in  a  monm.  set  tne  .-xmerican  Three  of  the  six  printing  units  for  the  ; 
pa^-rs  are  charged  with  being  provincial.  JJttle  Rock  Arkansas  Democrat,  which  I 
In  Germany  and  France  the  newspapers  is  scheduled  to  occupy  its  new  building  I 
are  commonly  subsidized  organs  of  parties  about  Oct.  1,  have  been  installed  and  ex- 
or  industrial  interests.  Such  a  thing  as  a  perts  from  the  Goss  Printing  Company, 
free  press  is  hardly  thought  of.  ,\mer-  Chicago,  builders  of  the  equipment,  are 
lean  newspapers  have  their  critics  be-  completing  the  second  section  of  the  bat- 
caii.se  of  their  dependence  on  advertising,  tery. 

In  Russia  a  communist  journalist  re-  _  _ 

marked  to  us  pleasantly  how  sorry  he  RE-BUILDING  PLANT 

was  for  us,  editorial  catspaw  and  rubbe-r  phiHp  McCorkle.  owner  of  the  .Arkg- 
stamp  of  capitalist  advertisers  as  we  cvere.  jelphia  (Ark.)  Siftinqs-HeraUi,  has 
“kk  awarded  a  contract  for  a  new  building 

,  faithfully  for  the  prole-  replace  the  structure  lost  in  the  Aug. 


rubber-^amp  faithfully  for  the  prole-  to  replace  the  struct 

tariaii  dictatorship  which  controls  the  ic  clp  if  vi-jll  net 

press  there,  he  would  shortly  find  him-  paper’s'  former  plai 

self  chopping  down  his  ,k)  trees  a  day  in  been  purchased. 

a  penal  lumber  camp.  The  worst  this 

writer  could  suffer  for  lese  majeste  to 

any  monarch  of  the  American  press 

would  be  the  necessity  of  getting  a  bread 

ticket  from  the  Community  Chest  pend- 

ing  the  landing  of  another  job.  With  / 

all  its  limitations,  we  jirefer  the  .Xineri-  I 

can  to  the  Russian  way. 

With  Euroj^  in  mind,  we  .see  that  in  a  I  LctUCh  C 

slow  and  limping  way  the  .'Xmerican  press  I  -.i^  \  # 

is  contributing  a  new  and  essential  ele-  \  WTtn  J\la 

ment  in  human  progress,  to  wit.  that  \ 

simple  thing  called  news.  Gradually  the  y 

■Xmerican  press  is  winning  the  freedom  \ 

to  print  facts,  no  matter  what  sacred  \ 

cow  the  facts  may  kill.  This  fight  isn't  \ 

yet  fully  won  at  all  points,  hut  it  is  going 
to  be.  X'e  shall  know  the  news  and  the 
news,  no  matter  how  we  opinion  pur- 
veyors  may  distort  its  meaning,  shall 
make  you  free. 

So  far  as  we  can  find  out,  this  emer¬ 
gence  of  news  as  news,  of  facts  as  facts. 

is  peculiar  to  the  .Xmerican  press.  No-  N^EA  Sct 

where  else,  save  to  a  limited  extent  in 

England,  is  there  even  a  theory  that  1200  W.  3rd  St 

there  should  be  news  aside  from  propa- 


1.5  fire.  It  will  occupy  the  site  of  the 
paper’s  former  plant.  New  equipment 


many  years  is  the  manner  in  which  the 
Milwaukee  Journal  is  seeking  to  induce 
more  buying  in  the  Milwaukee  trading 
area. 

This  display  copy,  which  liegan  Aug. 
15,  is  backed  by  news  stories  and  edi¬ 
torials,  quoting  facts  and  figures  to  show 
that  now  is  the  time  to  buy.  The  copy 
appears  twice  a  week. 

The  catch  line  on  the  fifth  of  the  series, 
which  ran  Aug.  29,  was  “If  I  Told  X’ou 
What  I  Paid  .  .  .  You’d  Buy  One  Top,”’ 
and  set  forth,  under  a  crayon  illustration, 
a  dialogue  betw'een  two  women,  one  of 
whom  had  just  liought  a  dress. 

This  dialogue  is  the  body  of  the  adver¬ 
tisement,  as  it  is  in  the  entire  series.  The 


FORGET  PRICE!  TRY  QUALITY 

When  quality  is  merely  mentioned  or  inferred  and 
the  price  appeal  is  stressed,  quality  is  generally 
absent. 

Surely  no  one  expects  bargains  every  day;  invari' 
ably  slashed  prices  denote  slashed  quality. 

With  Certifieds  the  sole  appeal  is  their  QUALITY, 
the  best  we  know  how  to  make,  offered  at  the  lowest 
price  consistent  with  Certified  quality. 

A  case  of  500  Certifieds  will  demonstrate  Certified 
quality  much  better  than  words  can  ever  describe  it 


Laugh  every  day 
with  Major  Hoople. 


Forget  price!  Try  quality  1  It  pays! 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y 

For  dependable  stereotyping  use  Certified  Dry  Hats 

MADE  IN  THE 

A  BI  Y  k. 


◄  B  r  Y 
YOW 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


And  Help  Stimulate  Prosperity 
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It's  Modern -- 

It's  Preferred  by  Advertisers  -  - 
It's  Economical  Composition  -  - 


Progressive  advertisers  in  newspapers  demand  new  and 


Z 


36  Point  Vogue  Light 

30  Point  Vogue  Light  30 

24Point  Vogue  Light  24  Point  V 

18  Point  Vogue  Light*  18  Point  Vogue  Light 

14  Point  Vogue  Light  •  1 4  Point  Vogue  Light  •  1 4  Point 
12  Point  Vogue  Light  •  12  Point  Vogue  Light  •  12  Vogue  Lig 
10  Point  Vogue  Light  •  10  Point  Vogue  Light  •  10  Point  Vogue  Light 

8  Point  Vogue  Light  •  8  Point  Vogue  Light  •  8  Point  Vogue  Light  •  8  Point  Vogue 
6  Point  Vogue  Light  •  6  Point  Vogue  Light  •  6  Point  Vogue  Light  •  6  Point  Vogue  Light 


36  Point  Vogue  Bold 

30  Point  Vogue  Bold  30 

24  Point  Vogue  Bold  24  Point  V 

18  Point  Vogue  Bold  •  1 8  Point  Vogue  Bold 

14  Point  Vogue  Bold  •  14  Point  Vogue  Bold  •  14  Point 
12  Point  Vogue  Bold  •  12  Point  Vogue  Bold  •  12  Point  Vogue 
•  0  Point  Vogue  Bold  •  10  Point  Vogue  Bold  •  10  Point  Vogue  Bold 

8  Point  Vogue  Bold  •  8  Point  Vogue  Bold  •  8  Point  Vogue  Bold  •  8  Point  Vogue  Bold 
4  Point  Vogue  Bold  •  i  Point  Vogue  Bold  •  6  Point  Vogue  Bold  •  6  Point  Vogue  Bold  •  4 


This  edTertiHement  is  composed  from  Intertype  slugs. 


interesting  type  faces.  The  use  of  Intertype  Vogue  by  so 
many  American  daily  newspapers  justifies  the  statement 
that  this  popular  face  satisfies  the  modern  demand — and 
at  low  cost.  ■  Progressive  publishers  and  printers  all  over 
the  United  States  have  bought  more  Intertype  Vogue  than 
any  other  Intertype  display  face  ever  created,  and  they  all 
say;  "Vogue  is  the  busiest  face  in  the  shop."  Write  to 
your  nearest  Intertype  branch  office  tor  complete  speci¬ 
mens  of  this  popular  Intertype  face.  And  remember: 


INTERTYPE  MATRICES  RUN  SMOOTHLY  ON  OTHER 


LINE  COMPOSING  MACHINES. 


UJ 


INTERTYPE  CORPORATION:  Brooklyn,  N.  Y..  360  Furman 
Street;  Chicago.  130  North  Franklin  Street;  New  Orleans,  816 
Howard  Avenue;  San  Francisco,  152  Fremont  Street;  Los 
Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal 
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and  Berlin.  Distributors  throughout  the  world. 
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WARTIME  HEADLINES 
TOLD  OF  COSTE  FEAT 


P^ri*  Evening  Paper*  Issued  Extras  at 
Midnight  to  Throngs  Celebrating 
New  York  Flight — Prepara¬ 
tions  Hard  to  Cover 


{Special  to  Editos  &  Publisher) 

Paris. — The  biggest  headlines  since 
the  war  were  put  on  the  Paris  news¬ 
papers  by  the  Coste  and  Bellonte  flight 
from  Le  Bourget  aerodrome  to  the 
Curtiss  Flying  field  at  Xew  York.  Det‘p 
heads  right  across  the  page  were  a 
novelty  to  most  French  people  who  ha<l 
forgotten  the  tragic  banner  lines  of  the 
early  days  of  the  war.  Every  French 
newspaper  the  day  after  the  flight  car¬ 
ried  portraits  of  the  airmen,  and  some 
attempts  at  original  display  were  made, 
the  most  successful  being  that  of  Le 
^fattn.  This  showed  the  Statue  of 
Liberty  with  the  Question  Mark  flying 
behind  it,  and  the  portraits  of  Coste  and 
Bellonte  in  the  lower  corners  of  the  pic¬ 
ture.  In  the  top  right-hand  corner  was 
the  portrait  of  Colonel  Lindbergh,  and 
away  in  the  top  left,  in  shadowy  outline, 
were  Nungesser  and  Coli,  who  made  the 
first  attempt  at  a  Paris-New  York  flight 
and  were  never  heard  of  again. 

The  progress  of  the  flight  was  broad¬ 
cast  to  huge  crowds  on  the  Place  de  la 
Concorde  and  outside  the  offices  of  the 
leading  newspapers  of  Paris,  as  well  as 
to  hundreds  of  thousands  of  listeners 
throughout  France. 

Remembering  the  false  reports  of  the 
arrival  at  New  York  of  Nungesser  and 
Coli,  the  public  was  chary  about  buying 
evening  newspapers.  The  editors  of  eve¬ 
ning  newspaper  press  services  were  more 
chary  still  about  taking  any  information 
over  the  telephone,  and  one  important 
French  agency  which  had  been  hoaxed  in 
the  past  put  all  telephone  callers,  who 
had  news  to  give,  through  a  cross-exam¬ 
ination  to  see  they  were  genuine  corres¬ 
pondents. 

When  just  after  midnight  the  news 
came  through  of  the  landing,  special 
editions  of  the  evening  newspapers  were 
rushed  to  the  boulevards,  and  the  vendors 
looked  like  footballers  trying  to  get 
through  with  the  ball.  As  all  Paris  was 
out  to  enjoy  itself  celebrating  the  great 
feat  of  the  French  airmen,  sales  of  spe¬ 
cial  editions  were  good,  and  it  seemed 
everyone  sitting  outside  the  cafes  of  the 
Boulevard  and  other  thoroughfares  of 
Paris  had  bought  a  paper. 

The  task  of  reporting  the  preparations 
for  the  flight  was  a  tiresome  one,  since 
the  shed  in  which  Coste’s  airplane  was 
sheltered  was  three  quarters  of  a  mile 
across  the  aerodrome  from  the  central 
buildings  where  the  telephones  were. 
During  the  night  the  field  had  to  be 
crossed  on  foot,  but  when  daylight  broke 
private  cars  and  taxis  began  to  speed 
back  and  forth  between  the  phones  and 
the  hangar. 

Delayed  from  six  o’clock  until  ten,  the 
actual  start  almost  caught  some  of  the 
newspaper  men  off  their  guard,  and  as 
soon  as  the  propeller  began  to  turn  they 
were  to  be  seen  running  as  hard  as  they 
could  towards  the  telephone  buildings. 
Many  stayed  on  the  field  against  a  pos- 
sjble  forced  return,  but  when  the  all  clear 
signal  came  with  the  crossing  of  the 
plane  over  the  coast  they  made  off  for 
their  various  ’Paris  headquarters,  the 
great  Paris  to  New  York  flight  then 
becoming  someone  else’s  story. 


AWARDED  SCHOLARSHIPS 


Twelve  N.  Y.  High  School  Boys  Win 
Pulitzer  Awards 

Winners  in  the  annual  competition 
among  graduates  of  New  York  City 
High  schools  for  Pulitzer  iree  scholar¬ 
ships  were  announced  this  week  at  Co¬ 
lumbia  I’niversity.  Twelve  have  been 
chosen  from  a  field  of  65.  narrowed  for 
final  judgment  to  28.  .Ml  but  one  will 
attend  Columbia  College. 

Under  the  scholarship  plan  founded  41 
years  ago  by  Joseph  Pulitzer,  each  win¬ 
ner  who  enters  Columbia  will  receive 
tuition  without  cost  as  well  as  a  cash 


allowance  of  $250  annually  for  four 
j-ears.  Successful  competitors  may 
elect  to  attend  any  college  of  the  first 
rank  in  the  United  States,  but  those  who 
choose  a  college  other  than  Columbia 
will  receive  the  annual  allowance  only. 
Rudyard  S.  Uzzell,  Jr.,  ot  Jamaica,  L. 
L,  will  enroll  at  the  University  of 
Pennsylvania. 

The  character,  promise,  and  need  of 
the  students,  and  the  results  oi  tests  by 
the  College  Entrance  Examination  Board, 
determined  the  judgment  of  the  award¬ 
ing  committee.  The  new  Pulitzer  scho¬ 
lars,  in  the  order  of  the  grades  made  by 
them  in  the  Board  examination,  follow ; 

Henry  Bretzfield,  Harold  Leonard 
Posner,  Jacob  Kivatinetz,  Nicholas  Golo¬ 
vin,  William  Gondin,  Hj’man  R.  Hell- 
man,  William  Golub,  Rudyard  S.  Uzzell, 
Jr.,  Walter  Soloman,  Irving  Rogowsky, 
Herbert  Goldstein,  Oliver  Hamilton 
Durand. 

Two  of  the  winners  were  born  in  Rus¬ 
sia,  and  one  was  a  refugee  in  Con¬ 
stantinople.  Parents  of  all  but  three 
were  foreign  born,  and  two  of  the  win¬ 
ners  are  supported  by  widowed  mothers. 


TO  ISSUE  YACHTING  BOOK 

A  series  of  yachting  articles  appearing 
in  the  Boston  F.vening  Transcript  during 
the  past  10  weeks  written  by  William 
Waldron  Swan  of  the  editorial  staff,  are 
shortly  to  be  published  in  book  form. 


CANDIDATE  ISSUED  TABLOID 

Something  new  in  newspapers  and 
politics  was  introduced  in  Quincy,  Mass., 
last  week  when  Joseph  B.  Grossman, 
candidate  for  renomination  for  a  second 
term  in  the  Massachusetts  house  of  repre¬ 
sentatives,  brought  out  a  newspaper  in 
tabloid  form  made  up  entirely  of  clip¬ 
pings  reproduced  from  local  newspapers 
concerning  his  candidacy. 


STOVALL  WILL  NOT  RUN 

W.  F.  Stovall,  former  publisher  of 
the  Tampa  (Fla.)  Tribune,  announced 
recently  that  he  would  not  b«  a  candi¬ 
date  for  the  Democratic  nomination  for 
governor  of  the  state  in  the  1932  pri¬ 
maries.  His  announcement  was  made 
after  the  Marianna  Floridan  editorially 
asked  him  to  get  into  the  race. 


SQUARE  NAMED  FOR  DAILY 

The  mayor  and  administration  at 
Yonkers  have  sanctioned  the  change  in 
naming  the  new  extension  and  widening 
Warburton  avenue  in  that  city  to  Herald 
Square.  A  fine  plaza  is  being  built  at 
this  point.  The  Yonkers  Herald  build¬ 
ing  is  one  of  the  largest  on  the  Square. 


YOST  RESUMES  DUTIES 

Casper  S.  Yost,  editor  of  the  editorial 
page  of  the  St.  Louis  Globe-Democrat, 
is  back  in  his  office  after  an  operation. 


BLINN  RE-ELECTED 


Miami  News  Man  Again  Head*  Stats 
Advertising  Executives 

(By  telegraph  to  Editor  &  Publisher) 

St.  Petersburg,  Fla.,  Sept.  15— Re. 
election  of  W.  H.  Blinn.  advertising 
manager  of  the  Miami  .\ezcs  as  president 
and  selection  of  West  Palm  Beach  for 
the  next  meeting  in  October,  featured 
the  one-day  annual  convention  of  the 
Florida  Newspaper  Advertising  Execu¬ 
tives’  Association  here  today.  Other 
officers  were  named  as  follows:  John 
Othen,  advertising  manager,  Jackson¬ 
ville  Journal,  first  vice-president;  Tru¬ 
man  Green,  advertising  manager,  Tampa 
Tribune,  second  vice-president;  V.  J. 
Obenaurer,  advertising  manager,  St. 
Petersburg  Times,  secretary-treasurer. 

_  During  the  convention's  business  ses¬ 
sions  two  talks  were  featured :  Truman 
Green  discussing  national  and  local  ad¬ 
vertising  rates  and  W.  J.  Porter  of  the 
Palm  Beach  Post  discussing  automobile 
publicity.  A  joint  meeting  of  the  adver¬ 
tising  executives’  organizati.on  and  the 
Associated  Dailies  of  Florida,  to  be  held 
Nov.  8  at  Gainesville,  was  proposed  by 
C.  C.  Carr,  general  manager  of  the  St. 
Peterburg  Times. 

The  social  part  of  the  program  in¬ 
cluded  a  luncheon  on  the  city  pier  at 
noon  and  a  dinner  at  night  at  Passagrille. 


The  50th  anniversary  of  the  Greatest  Italian  Daily  Newspaper 
Published  in  America 

IL  PimCRESSDiiNnUUliEBlU^ 

THE  FIRST  AND  GREATEST  ITALIAN  DAILY  NEWSPAPER  IN  THE  UNITVD  STATES 
KsiahlatKad  m  JMO 

Will  he  published  on  Sunday,  November  9th,  1930,  consisting  of  100  Pages. 
Everything  Dear  to  the  Italian  People 

American  Italians  who  have  adopted  America  as  their  Homeland  will  appear  in  this 
great  edition,  profusely  Illustrated,  with  special  features  from  prominent  personal¬ 
ities,  of  Italian  origin,  in  Politics,  Finance  and  Art.  Italy  will  be  represented  by 
articles  of  Interest  to  the  Italian  speaking  peoples  of  America. 

4,000,000  Italians  Live  in  America 

This  marvelous  group  in  the  United  States  comprise  the  most  thrifty  and  prosperous 
group  in  America.  The  story  of  their  progress  during  the  past  fifty  years  will  be  a 
remarkable  recital  of  hard  fought  battles  to  achieve  the  accomplishments  of  a  hardy 
race  who  has  forged  Its  way  to  the  top  and  who  stands  today  unexcelled  as  a 
great  purchasing  power  in  America. 

The  One  Million  Two  Hundred  and  Eighty-four 

Italians  who  live  in  Metropolitan  New  York  compose  one  of  the  truly  great  buying 
powers  of  Greater  New  York.  No  advertising  campaign  is  100%  without  the 
II  Progresso.  This  special  edition  of  more  than  250,000  copies  with  no  increase 
of  rate  should  be  one  of  the  best  buys  offered  this  year.  A  complete  coverage 
of  the  Italian  market. 

The  II  Progresso  Invites  Your  Co-operation 

Service  is  one  of  the  cardinal  features  of  this  Golden  Jubilee  Paper.  We  invite 
your  investigation — If  you  want  this  vast  volume  of  trade  now  is  the  time  for  you 
to  Indicate  your  needs  and  all  we  ask  is  that  you  ask  your  agent  or  write  to  us  for 
details  as  to  the  great  Italian  Market  in  America. 

The  II  Progresso  Italo  Americano 

42  Elm  Street,  New  York  City 

Telephone  Worth  5200. 

Make  Your  Reservations  Now 


Price  Brothers  Sales  Corporation 

New  York  Address  •  420  Lexington  Avenue 
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Newsprint 

Mammoth  machinery  enters  into  the  production  of  newsprint. 

From  the  magazine  grinders  through  to  the  newsprint  machine 
itself,  the  equipment  is  gigantic  and  ingenious. 

Yet  it  must  be  subject  to  precise  scientific  control. 

In  the  plants  of  Price  Brothers  &  Company,  Limited,  this  con¬ 
trol  is  so  expertly  handled  that  newsprint  is  produced  in  a  rib¬ 
bon  twenty  feet  wide  at  950  feet  a  minute  w  ithout  variation  in 
strength,  texture,  or  color. 

This  same  character  of  control  of  output  extends  to  the  very 
beginning  of  the  process  at  the  cutting  of  the  tree,  far  away  up 
gome  northern  river. 

Furthermore,  some  of  the  Price  Brothers  equipment  is  un¬ 
usual  in  the  industry.  This  company  pioneered  in  generating 
steam  electrically  for  the  drying  rolls  and  in  the  use  of  Minton 
Wuum  Dryers  in  newsprint  production. 

When  you  buy  from  Price  Brothers  &  Company,  Limited,  you 
depend  upon  an  organization  that  has  operated  in  the  Quebec 
woods  successfully  for  more  than  100  years — and  that  is 
equipped  throughout  to  be  a  trustworthy  and  unfailing  source 
of  supply  for  newsprint. 

Price  Brothers  &  Company,  Limited,  Price  House,  Quebec, 

P.Q.,  Canada. 
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HUGH  B.  KENNEDY 


Business  Manager  of  New  Haven 
Register  Dies  at  48 

Funeral  services  were  held  in  New 
Haven  Tuesday,  Sept.  16,  for  Hugh  B. 
Kennedy,  business  manager  of  the  New 
Haven  (Conn.)  Register,  and  widely 
known  in  Connecticut  newspaper  circles. 
Kennedy  died  Saturday,  Sept.  13,  after 
five  weeks’  illness.  He  was  48  years  old. 

Kennedy  was  born  in  Gilbertville, 
Mass.,  and  was  educated  there.  At  the 
age  of  18  he  came  to  New  Haven  ,and 
obtained  his  first  position  as  office  boy 
in  the  business  department  of  the  Regis¬ 
ter.  Se\eral  years  later  he  became 
cashier,  and  was  finally  promoted  to  be 
business  manager. 

Under  the  name  of  the  Kencroft  Ken¬ 
nels,  Kennedy  had  a  national  reputation 
among  dog  fanciers  as  a  breeder  of 
Scotch  collies.  He  was  a  member  of 
the  Collie  Club  of  New  England,  the 
Collie  Club  of  St.  Louis,  was  vice-presi¬ 
dent  of  the  Elm  City  Kennel  Club,  and 
president  of  the  Naugatuck  Valley  Ken¬ 
nel  Club.  He  was  a  golfer  of  unusual 
ability,  and  several  years  ago  won  the 
championship  at  the  national  meeting  of 
advertising  men  held  at  Pinehurst.  He 
was  a  32nd  degree  Mason,  and  a  Knight 
Templar.  Besides  his  wife,  he  is  sur¬ 
vived  by  two  children,  Peter  and  Jeanette. 


E.  D.  CAHILL 


President  of  Hamilton  (Ont.)  Herald 
Dies  at  72 

F;.  I).  Cahill.  K.  C.,  president  of  the 
Hamilton  (Ont.)  Herald,  died  at  his 
home  in  Hamilton,  Sept.  11. 

Mr.  Cahill  was  born  in  Hamilton  in 
1838,  and  was  called  to  the  bar  in  1882. 
He  was  created  K.  C.  in  1906,  and  was  a 
trustee  of  the  Hamilton  I^w  .Association. 

In  I'JOt)  Mr.  Cahill  was  appointed 
solicitor  for  the  Toronto.  Hamilton  and 
Buffalo  Railway  and  held  this  ptisition 
until  death. 

When  the  Herald  Publishing  Company 
was  formed  Mr.  Cahill  joined  with  R.  B. 
Harris  and  the  late  J.  M.  Harris  and 
became  solicitor  for  the  newspaper. 
Since  the  death  of  J.  M.  Harris  lie  has 
been  president  of  the  company. 


MARTIN  H.  AHNER 

Martin  H.  Ahner,  of  the  editorial  staff. 
St.  Louis  Globe-Democrat ,  died  at  his 
home,  2831. A  Magnolia  avenue,  Thursday 
morning.  Sept.  11.  He  was  born  in 
Blue  Earth,  Minn.,  .April  3,  1872,  the 
son  of  the  Rev.  Dr.  G.  E.  Ahner,  an 
Evangelical  Lutheran  minister.  He  came 
to  St.  Louis  in  1897  and  joined  tlie  staff 
of  the  IVestliche  Post  as  a  reporter. 
_He  represented  the  Neze  York  Herald 
in  Berlin  in  1907  as  correspondent,  but 
in  1908  returned  to  the  Westliche  Post 
in  St.  Louis.  He  had  been  on  the  (iIoIk*- 
Democrat  staff  since  May.  1927. 


H.  S.  BLACKBURN 

H.  S.  Blackburn,  director  of  the  Lon¬ 
don  (Ont.)  Free  Press  Publishing  Com¬ 
pany.  and  cousin  of  ,A.  S.  Blackburn, 
president  and  publisher  of  the  Free 
Pres.s,  died  last  week  in  his  home  in 
London,  Canada,  following  an  illness 
which  l)egan  a  ye.ar  ago  and  l>ecame  crit¬ 
ical  shortly  before  his  death.  He  was 
deputy  registrar  of  the  supreme  court  of 
Ontario. 


HENRY  M.  DINGLEY 

Henry  M.  Dingley,  former  president 
of  the  Lezviston  (Me.)  Ez'ening  Journal. 
died  Friday.  Sept.  12,  at  the  age  of  72. 
For  many  years  he  was  interested  in 
mill,  water  power  and  electric  road  en¬ 
terprises.  lie  was  the  srm  of  Ex-Gov- 
enior  and  Former  Congressman  Nelson 
Dinglev.  Jr.,  author  of  the  Dingley  tariff 
bill.  He  leaves  a  wife,  a  son  and  one 
sister. 

WILLIAM  E.  TUTTLE 

William  E.  Tuttle,  66  years  old.  vet¬ 
eran  Niagara  county  newspaper  man  and 
publisher  of  a  weekly  In  the  Mist,  at 
Niagara  F'alls.  died  Sept.  13  in  his  home 
in  the  latter  city  following  a  heart 
attack. 


Q^bituarg 


lyTAURICE  MURPHY,  railroad  edi- 
tor  of  the  Chicago  Journal  of  Com¬ 
merce,  died  in  Passavant  hospital  Friday 
night.  Sept.  12,  after  an  operation.  Mr. 
Murjffiy  was  born  in  Rockville,  Ind.,  in 
1892,  where  he  attended  public  schools 
and  began  his  newspaper  career.  He  was 
graduated  from  DePauw  University  in 
1915,  was  a  veteran  of  the  w'orld  war  and 
had  been  admitted  to  the  bar  in  Indiana. 
For  some  years  he  was  in  charge  of  pub¬ 
lic  relations  for  the  New  York  Central 
Lines  at  Indianapolis,  remaining  in  that 
post  until  July,  192*),  when  he  joined  the 
staff  of  the  Journal  of  Commerce.  Mr. 
Murphy  was  the  author  of  “A  History  of 
the  Big  Four  Railroad  in  Indiana.” 

Charles  Fuller  Gates,  (A,  for  many 
years  with  sjxjrts  publications  throughout 
the  country,  died  at  La  Mesa,  Cal.,  Sept. 
2  after  a  long  illness.  At  one  time  he 
was  bicycle  editor  on  the  Detroit  Free 
Press,  and  later  held  the  same  post  on 
the  San  1‘rancisco  Examiner.  He 
founded  the  magazine  Wheeling,  which 
later  became  the  !,os  Angeles  Sportsman, 
Pacific  Automohiling,  and  Pacific  Motor¬ 
ing,  finally  Ix'ing  combined  with  Motor 
Nezvs.  Recently  he  had  l)een  on  the  staff 
of  the  Im  Mesa  (Cal.)  Scout. 

Mrs.  Lillian-  May  (Harrin(;ton) 
Hartwell,  wife  of  Harry  F.  Hartwell, 
editor  of  the  Clinton  (Mass.)  Daily  Item 
and  the  Clinton  Courant.  a  weekly,  died 
Sept.  11,  aged  60  years. 

Irving  Perry  I>iiw;e.  .38.  former  Boston 
newspaper  man.  employed  on  the  Herald, 
Post  and  Journal,  died  Sept.  12  at  his 
home  in  Lincoln,  Mass. 


Edward  Blanche,  for  the  past  11  year.s 
employed  in  the  composing  room  of  the 
Boston  Herald,  died  recently  at  his  home 
in  Roxbury.  Before  joining  the  Herald 
he  had  been  with  newspapers  in  Barre 
and  Montpelier,  V'ermont. 

J.  V.  Hawkinson,  for  23  years  a 
member  of  the  advertising  staff  of  the 
Rockford  (III.)  Morning  Star  and  the 
Rockford  Newspapers,  Inc.,  succumbed 
the  evening  of  Sept.  8  in  his  home  fol¬ 
lowing  an  attack  of  cerebral  hemorrhage. 
He  would  have  been  53  years  of  age  .Sept. 
11.  He  is  survived  by  his  wife  and 
three  sisters. 

Charles  Quigley,  5  years  old,  son  of 
\'incent  Quigley,  of  the  advertising  copy 
control  desk  at  the  S eze  York  Herald 
Tribune,  died  Sept.  9,  after  an  ojicra- 
tion. 


John  J.  Croke.  veteran  advertising 
man,  who  was  head  of  the  Croke  Print¬ 
ing  Company  in  Boston,  died  recently. 
He  was  a  resident  of  Dorchester  for  40 
years. 

.A.  R.  Hudson,  aged  60,  an  itinerant 
printer,  was  killed  Sejit.  10  near  Tujielo, 
Miss.,  when  he  was  struck  and  knocked 
down  by  a  passing  motorist,  whose  ident¬ 
ity  was  not  learned.  He  died  in  a  hospi¬ 
tal  at  Tupelo. 

Richard  \V.  ‘‘Dick"  R(k;ers.  San 
Francisco  manager  for  the  Goss  Printing 
Company,  died  at  his  San  Francisco  home 
.Sept.  9  after  an  illness  of  three  months. 
Mr.  Rogers  had  been  identified  with  the 
printing  profession  in  the  \\'<  st  for  the 
nast  decade.  He  was  a  native  of  Mount 
Sterling,  Ky.,  and  is  survived  by  his 
wife. 


Charles  IIentz,  sten-father  of  1.  F. 
Pollock,  business  manager  of  the  Toledo 
Nezi'S-Bec,  died  at  his  home  in  Colum¬ 
bus.  O.,  last  week. 

Reverdy  j.  Miller.  73,  lawyer  and 
newspaper  man.  died  recently  at  A’enice, 
C'al.  He  was  on  the  staff  of  the  .May- 
zeood  (('al.)  ReZ’U'zc  and  the  Bell  (Cal.) 
Herald  at  the  time  of  his  death. 

John  Pal.miji.  formerlv  news  editor 
of  the  Portland  (Ur-.)  Te'egram.  later 
with  Seattle  and  San  I'rancisco  news¬ 
papers  and  the  United  Press,  died  Sept. 
1  from  heart  disease  while  visiting  a 
sister.  Mrs.  R.  J.  .Adams,  at  Newark, 
N.  J. 

Peter  McLellan,  said  to  lie  the  old- 
es*  active  newspaperman  in  Pensacola, 
died  there  Sept.  17,  fidlowing  a  heart 
attack.  McLellan  after  suffering  the 
attack  lay  down  on  a  table  in  the  store¬ 


room  of  the  Pensacola  Journal  plant, 
telling  fellow  workers  he  was  feeling 
badly.  They  later  found  that  he  had 
died  while  asleep.  Mcl^llan  was  once 
the  owner  of  the  Geneva  (Ala.)  Mirror 
and  in  1897  was  a  partner  in  the  pur¬ 
chase  of  the  Journal,  later  disposing  of 
his  interest  in  the  property.  He  was 
chief  of  the  advertising  composing  room 
at  the  time  of  his  death. 

William  F.  Goetti-er,  founder  and 
more  than  50  years  publisher  of  the 
Souderton  (Pa.)  Independent,  died  at  his 
home  there  Sept.  16,  aged  73  years. 

Walter  E.  Adams,  special  assistant  to 
the  vice-president  of  the  Boston  &  Maine 
Railroad,  and  for  years  previous  to  that 
one  of  the  editors  of  the  Boston  Herald. 
died  suddenly  while  addressing  the  after¬ 
noon  session  of  the  American  .Associa¬ 
tion  of  Railroad  Ticket  .Agents  in  Con¬ 
vention  at  the  Hotel  Statler  in  Boston 
last  week.  He  was  born  in  .Augusta, 
Me.,  July  15,  1862  and  was  unmarried. 

.Arthur  S.  O’Neil  of  the  Chicano 
died  Sunday,  Sept.  14.  of  pneumonia.  He 
had  been  a  member  of  Typographical 
Union  No.  16  for  more  than  40  years. 

HARRINGTON  FITZGERALD 


Philadelphia  Item  Executive  for  30 
Years  Dies  at  83 

Harrington  Fitzgerald.  83,  the  last  of 
five  brothers  who  were  the  sons  of  Col. 
Thomas  F'itzgerald,  for  many  years 
owner  and  publisher  of  the  old  daily  and 
Sunday  Philadelphia  Item,  died  at  the 
home  of  friends  in  Williamstown,  Pa.. 
Sent.  Ri.  Mr.  Fitzgerald  was  for  30 
years  managing  editor  and  business  man¬ 
ager  of  the  Item  prior  to  its  suspension. 

Mr.  Harrington  was  well  known  as 
an  artist  and  collector  of  art  works. 
For  many  years  his  works  were  shown 
in  leading  art  exhibitains  in  the  country. 
He  studied  under  Tohn  S.  Sargent  and 
George  W.  Nicholson  in  Philadelphia 
aiul  later  went  to  Paris. 

He  became  interested  in  art  in  his 
vouth  when  fail'iip  eyesight  compelled 
him  to  give  up  a  business  career.  On  re¬ 
turning  from  his  art  studies  he  liecame 
i-iterested  in  newsnaper  work,  and  joined 
the  ftem.  At  one  time  he  was  vice- 
nresideiit  of  the  Newspaper  .Artists  .As¬ 
sociation. 


GEORGE  F.  SELLY 

George  F.  Selly.  72.  veteran  Illinois 
newspaper  man  and  official  of  a  Chicago 
printing  concern  died  Monday,  Sept. 
15,  in  his  home.  Mr.  Sellv  established 
the  Loekport  Phocni.r  and  the  Joliet 
Daily  Nezes.  Later  he  was  manager  of 
the  Fort  Wayne  (Ind.)  Newspaper 
Union  and  from  1886  to  1893  was  auditor 
and  treasurer  of  th"  .American  Press 
.Association  in  New  A'ork  City.  Until 
1906  he  was  president  f)f  Fenner.  Smith 
&•  Co.  in  New  A’ork  Citv  and  in  1909  he 
liecame  business  manager  of  the  Joliet 
Dailv  News  as  well  as  president  of  the 
Joleit  P>ook  and  Stationery  Company. 
For  the  last  14  years  he  was  treasurer 
of  George  F.  Kiernan,  4.10  South  Green 
street. 


JAMES  A.  BROWN 

James  .A.  Brown,  for  33  years  with 
the  .Vi’«’  York  World  comiiosing  room 
staff  and  recently  head  make-up  man. 
died  Sent.  17  at  his  home  in  the  Bronx. 
New  'S’ork.  Mr.  Brown  started  as  an 
(  ffice  boy  on  the  Troy  (N.Y.)  Obscrz’cr 
and  rose  to  foreman  of  the  composing 
room. 

REPORTER  RESCUES  CHILD 

John  Mannion,  Boston  reporter,  last 
week  rescued  lames  Sylvester,  four  years 
old.  from  Norwood  street  apartment 
hon.se  fire  in  Everett.  Mass.,  early  in 
the  morning.  When  he  arrived  at  the 
scene  to  cover  the  fire.  Mannion  learned 
the  boy  was  missing  and  entereil  the 
burning  building  where  he  found  the 
child  in  bed  and  carried  him  to  safety. 

J.  B.  POWERS  APPOINTED 

loshua  B.  Powers,  Inc.,  New  York, 
has  been  apoointed  advertising  representa¬ 
tives  in  the  United  States  for  the 
.Maracaibo  (N’enezuela)  Herald. 
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LEIIOEK 

SY.XDICATE 


BETTER  THAN  DAYLIGHT 


GENERAL  S  ELECTRIC 
"VAPOR  LAMP  COMPANY 

{FormcHy  Cooper HetciU  Efeclnc  Company') 


460  o  C.  E.  V.  L.  Co.,  1930 


Join  US  in  the  General  Electric  Hour,  broadcast  every  Saturday  evening, 
on  a  nation-wide  N.  B.  C.  network. 
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for  all  mechanical  departments 

COOPER  HEWITT  LIGHT 

promotes  speedy  accuracy 
and  comfort 


N.  Y.  Daily  News — Composing  Room  in  the  New  Building. 


IN  this  advertisement  we  show  you 
photographs  of  the  composing  room 
of  the  New  York  Daily  News,  the  stereo¬ 
typing  department  of  the  Philadelphia 
Record  and  the  press  room  of  the  New 
York  Times.  Note  that  Cooper  Hewitt 
mercury-vapor  lamps  illuminate  all 
three  and  there  are  no  dark  shadows. 

For  ALL  mechanical  departments  of 
a  newspaper  plant — and  for  the  proof¬ 
reading  room  and  file  room  as  well — 
Cooper  Hewitt  light  is  surpassed  by  no 
other  form  of  illumination,  not  even 
daylight-  especially  when  working  with 
new  metal.  For  Cooper  Hewitt  light  is 
composed  almost  wholly  of  the  soft, 
cool  yellow-green  rays  of  the  spectrum 
—the  very  rays  which  have  been  scien¬ 


dastrial  illumina¬ 
tion.  Free  lur  the 
aaking. 


Philadelphia  Record —  Stereotyping  Department. 


- 


we  1 


N.  Y.  Times — Press  Room. 


tifically  proven  to  aid  the  eye  most  in 
seeing  small  details  sharply  and  cpiickly. 
Eye-strain  is  reduced  to  a  minimum. 

Cooper  Hewitt  light  eliminates  glare 
and  dark  shadows — the  chief  causes  of 
eye-strain.  It  is  light,  too,  that  is  almost 
perfectly  diffused.  The  long  (50")  tube  of 
radiant  mercury-vapor  spreads  light  in 
and  around  and  under  machines,  presses, 
composing  tables  and  other  objects. 

These  are  only  a  few  of  the  reasons 
why  the  outstanding  newspa[)ers  of  the 
country  are  installing  Cooper  Hewitt 
light  in  their  mechanical  de[)artments. 
Why  not  have  a  trial  installation  made 
in  your  plant? 

General  Electric  Vapor  Lamp  Com¬ 
pany,  863  Adams  Street,  Hoboken,  N.  J. 
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LINAGE  LOSS  7.8%  IN  FIRST  6  MONTHS 

Decrease  Is  Smaller  Than  That  Suffered  in  Many  Lines  of  Business — Automotive  Off  20.4  Per  Cent^ 
Retail  Advertising  Declined  Only  5.3  Per  Cent,  Figures  Show — Tables  on  Pages  46-65 


per  linage  By  ARTHUR  ROBB  restrict  it.  The  number  of  manufactur- 

record  a  ing  and  distributive  units  may  be  smaller 

esponding  editions  and  even  with,  or  at  most  fraction  behind  1929  totals.  Both  in  than  today,  as  today’s  group  is  relatively 
published  slightly  behind,  1929,  in  Sunday  papers,  daily  and  Sunday  editions,  the  advertis-  smaller,  volume  of  trade  considered, 
gures  arc  Radio  tie-up  advertising,  heavy  in  1929  ing  of  furniture  and  household  goods,  than  that  of  10  years  ago,  but  the  need 
cities  ol  and  negligible  in  1930,  is  responsible  for  electrical  equipment  for  home  use,  foods  of  advertising  will  not  be  less  for  the 

!__i.  and  beverages,  and  transportation  an-  larger  units  engaged  in  sterner  competi- 

with  classified  nouncements,  run  close  to  or  ahead  of  tion,  and  the  uses  of  advertising  may  be 
last  year’s  totals  for  many  newspapers,  exploited  with  larger  resources  and 
This  is  true  in  both  retail  and  general  greater  intelligence, 
classes.  Figures  which  indicate  a  loss  of  less 

Automotive  has  been  slightly  aided  by  than  8  per  cent  in  total  linage  are  not 
the  aviation  copy  develop^  by  a  few  portentous  of  red  ink  for  newspaper  ac- 
papers,  but  the  loss  of  medium-priced  counting.  They  may,  and  in  some  cases 
car  advertising  which  bulked  large  in  do,  indicate  a  diminution  of  net  profit 
1929  has  not  been  offset.  Motor  oils,  far  greater  than  the  loss  in  gross  rev- 
fuels  and  tires  have  been  well  adver-  enue,  for,  as  this  publication  has  often 
gains,  its  total  being  17.9  per  cent  ahead  tised  in  many  cities,  though  as  a  rule  pointed  out,  the  daily  newspaper  cannot 
of  last  year’s  record.  That,  of  course,  not  with  as  much  space  as  last  year,  radically  and  immediately  reduce  operat- 
not  an  unmixed  blessing,  reflecting  as  Advertising  of  accessories  is  small,  due  ing  expenses  to  meet  reduced  income, 
it  does  the  business  troubles  of  the  com-  mainly  to  the  strenuous  competition  be-  The  paper  must  appear  daily  and  it  must 
munity  as  well  as  official  notification  of  tween  the  manufacturers  of  medium  publish  more  than  a  bare  minimum  of 
new  laws  and  public  improvements,  but  priced  cars,  which  now  reach  the  con-  news  and  features.  The  recent  tendency 
it  is  a  class  of  revenue  for  which  the  sumer  equipped  with  gadgets  that  were  toward  employment  of  all  modern  news- 
newspaper  has  little  selling  expense  and  extra  a  few  years  ago.  gathering  devices,  without  regard  to  ex- 

the  simplest  possible  composition.  To  a  The  prospect  is  not  now  bright  for  pense  so  long  as  they  are  productive, 
degree  the  gain  offsets  the  loss  of  more  maintenance  of  automobile  sales  at  or  the  liberal  allowance  of  space  for  fea- 
natural  highly  priz^  business.  near  1929  levels.  New  mergers  of  tures,  have  not  been  reversed  since 

No  general  comparisons  are  now  motor  companies,  especially  in  the  me-  revenue  declined, 
available  between  daily  and  Sunday  rec-  dium-priced  field,  tpay  be  expected  dur-  This  may  mean  smaller  income  taxes 
ords  for  the  period  in  both  years,  but  ing  the  next  year — ^mergers  with  the  to  be  paid  on  newspaper  revenue  for 
monthly  tables  carried  since  the  begin-  purpose  of  reducing  production,  produc-  f 930  than  for  any  other  recent  year,  but 
ning  of  the  year  indicate  that  the  largest  tion  costs,  and  sales  exj^nse,  rather  it  gives  no  ground  for  belief  that  the 
part  of  the  7.8  per  cent  loss  in  total  lin-  than  the  sale  of  securities.  Another  newspaper  has  suffped  any  loss  of 
age,  daily  and  Sunday,  is  accounted  for  development  which  may  come  to  fruition  prestige  as  an  advertising  medium.  Ad- 
~  automotive  and  radio  classifica-  in  the  near  future  is  the  movement  to  vertisers  will  invest  considerably  more 

res  'covCT^^all  of  "the  t'ons  of  Sunday  papers.  Daily  losses  in  scrap  old  cars  as  traffic  hazards.  The  than  $750,000,000  in  newspaper  space  in 
which  many  papers  most  cities  have  been  slight,  so  slight  style  feature  and  new  mechanical  ideas  1930 — more  than  three  times  their  in¬ 
ter  than  this  avwage,  that  many  publishers  have  not  felt  the  will  continue  to  create  new  car  sales,  vestment  in  the  next  largest  medium, 
pers  in  smaller  cities  necessity  of  economy  through  curtailing  but  to  a  lesser  extent  than  when  general  and  30  times  their  probable  total  invest- 

volume  in  1930  than  the  number  of  pages  printed.  Sunday  business  saw  no  limit  to  expansion  of  ment  in  radio  time,  the  newspaper’s 

a  year.  papers  have  been  running  wide  open  also  sales  and  profits.  All  of  these  tend-  most-discussed  competitor.  Thouspds  of 

groups  it  is  likely  through  the  first  six  months,  with  a  encies  will  affect  the  advertising  of  the  knick-knack  schemes  for  attracting  the 
in  linage*  for  the  half-  volume  of  local  retail  advertising  and  of  automotive  industry,  and  it  would  be  advertiser’s  _  appropriation  avvay  from 

ot  be  greater  than  5  Rcneral,  radio  excepted,  only  a  small  rash  to  predict  that  they  will  tend  to  the  recognized  channels  arise  every 


100,000  or  more  population,  with  a  total  most  of  the  local  retail  linage  loss, 
of  382  daily  and  Sunday  newspapers.  Total  display  space,  v.;.'..  J. — I.'l.J 
Figures  for  newspapers  in  this  group  are  and  legal  not  counted,  is  7.1  per  cent 
supplied  by  Media  Records,  for  all  cities  behind  last  year’s  figures, 
except  New  York  and  Chicago,  for  which  Classified  held  a  consistent  level 
the  Advertising  Record  Company  is  the  throughout  the  period,  about  10  to  16 
official  authority.  The  second  group  in-  per  cent  behind  1929  records,  and  its 
eludes  949  United  States  daily  and  total  for  the  six  months  is  12.7  per  cent 
Sunday  newsi)apers,  and  59  daily  and  below  last  year. 

Sunday  Canadian  newspapers.  Figures  Legal  is  the  only  classification  of  the 
for  the  latter  tables  are  supplied  directly  entire  group  to  show  general  and  lusty 
by  the  newspapers  concern^. 

Due  to  incomplete  information  avail¬ 
able  on  1930  Census  figures,  the  usual  's 
plan  of  classifying  cities  according  to 
size  has  not  been  followed  in  this  table. 

Cities  are  listed  alphabetically,  with 
newspapers  listed  in  the  same  way  under 
each  city. 

The  fact  of  linage  losses  has  been  dis¬ 
counted  by  newspaper  men  and  space- 
buyers  for  several  months  as  a  i— 
consequence  of  the  year-old  business  de¬ 
pression,  which  appears  to  have  touched 
bottom  in  August.  Comparison  of  the 
Media  Records  figures  for  January- 
june,  1930,  against  similar  figures  for 
last  vear,  indicates  a  total  loss  of  106,- 


COPLEY  DAILY  COMPLETES  NEW  PLANT 


TO  USE  NEWSPAPERS 


Grigsby-Grunow  Will  Introduce  New 
Refrigerator  in  Dailies 

“A  large  number  of  newspapers”  will 
be  used  in  the  initial  campaign  to  intro¬ 
duce  the  new  Grigsby-Grunow  Majestic 
electric  refrigerator,  Duane  Wanamaker, 
advertising  manager,  told  an  Editor  & 
Put.BiSHKjt  representative  this  week.  _ 

Mr.  Wanamaker  would  give  no  definite 
figures  with  regard  to  space  to  be  taken 
but  stated  that  the  bulk  of  the  space 
would  go  into  dailies.  He  said  the  cam¬ 
paign  would  be  “orderly,  sensible”  with 
“no  fireworks.” 

Samples  of  the  new  refrigerator  are 
in  distributors’  hands.  The  refrigerator, 
which  is  said  to  resemble  a  radio  re¬ 
ceiving  set  in  appearance,  will  sell  for 
more  than  $150. 


ASK  STATE  TO  ADVERTISE 

Passage  of  a  resolution  asking  an  ap¬ 
propriation  of  $250,000  from  the  state 
legislature  at  its  next  session  for  the 
purpose  of  advertising  North  Carolina  to 
northern  tourists  through  newspape« 
and  magazines  marked  the  meeting  of  the 
Piedmont  district  of  the  Southern  Hotel 
Association  in  Charlotte  recently. 
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DOUGLAS  P.  KINGSTON 
jUconni  RrpreMnuUve 
New  York 


BRrCE  BARTON 
Cbairman  of  the  Board 
New  York 


S.  E.  KISER 

Account  RcprescnUtiTC 
New  York 


AMittant  Account  Representative 
New  VorA 


KENNETH  O.  SMITH 
Publicity  Department 
New  York 


What  do  600  possible  buyers  think? 


We  can  poll  our  organization  in  a  morning 


or  a  day  or  overnight. 

From  the  flappers  who  blow  their  salary 


on  a  permanent  wave  and  tap-dancing  lessons 


to  the  women  who  support  their  families; 


from  the  lad  who  is  saving  for  an  engage¬ 


ment  ring  to  the  man  who  is  building  a  home 


— we  get  spot  advice  on  what  more  than  600 
fairly  typical  consumers  think  of  a  new  prod¬ 
uct,  a  new  flavor,  a  new  style. 

These  straws  show  the  way  the  wind  of 


consumer  preference  is  blowing.  And  they 
check  very  accurately  with  more  extended 


market  surveys  that  sometimes  follow! 


ITEBSTER  DAVID 
AMutant  Ae..  unt  RepretenUtive 
New  York 


JOHN  G.  ALLEN 
Art  Department 
Buffalo 


CHARLES  n.  BROWER 


Batten,  Barton,  Durstine  &  Osborn 

INCORPORATED 

Advertising 


^CACO,  McCormick  Building  .  .  Boston,  10  Sute  Street  .  .  Buffalo,  Rand  Building  .  .  Pmtsburch,  Grant  Building  .  .  Minneapolis,  Northwestern  Bank  Building 
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On  Putting  Idle  Mom 


The  publisher  is  a  manu¬ 
facturer.  The  production  of 
his  newspaper  is  a  manufac¬ 
turing  operation.  He  was,  perhaps, 
the  first  manufacturer  concerned 
with  the  problems  of  quantity  pro¬ 
duction.  In  one  respect  he  differs 
from  all  other  manufacturers;  with 
him  the  saving  of  time  is  an  essential 
function.  He  sells  news — the  most 
perishable  of  all  commodities.  News 
dies  of  being  known.  The  most  ab¬ 
horrent  waste  in  his  operations 
therefore  is  the  waste  of  time,  for 
the  publication  of  news  while  it  is 
living  is  the  service  upon  which  he 
thrives.  He  can  only  coin  news  into 
money  because  of  the  swiftness  of 
his  staff  and  his  machinery;  swiftness 
is  a  vital  element  in  his  success. 


AS  AN  inventor  of  newspaper 
machinery  it  has  been  necessary 
for  me  to  make  an  exhaustive  study 
of  the  saving  of  time.  The  saving 
of  time,  low  operating  cost,  and  the 
economical  use  of  working  space,  con¬ 
stitute  three  of  the  four  cardinal  points 
of  efficiency  in  the  newspaper  plant. 
The  fourth  is  typographical  excel¬ 
lence.  Out  of  these  four  requirements 
has  evolved  a  w^orking  formula  which 
runs  thus:  My  job  is  to  enable  the 
publisher  to  produce  a  greater  output 
of  higher  quality  in  less  time  at  lower 
cost  in  less  space. 


This  is  the  publisher  s  job  also. 

If  he  responds  to  the  pressure  o{ 
the  times  he  is  under  the  necessiu 
of  striving  ceaselessly  to  do  for  him. 
self  just  these  things.  In  order  to 
succeed  in  doing  them  he  must  cease 
to  consider  his  existing  plant  a  per¬ 
manency — even  if  it  be  new.  From  its 
completion  he  must  treat  it  as  a  plastic 
organism  composed  of  replaceable 
elements  w^hich  should  be  remodelled 
daily  to  suit  his  prospective  needs. 


Neither  the  inconvenience  ol 
constant  plant  changes  nor  their 
cost  should  deter  him  from  keeping 
his  equipment  in  the  first  rank  ol 
mechanical  progress.  The  ability  to 
grasp  opportunities  the  moment  they 
occur — which  may  affect  prestige  or 
growth — is  far  too  important  an  ad¬ 
vantage  to  warrant  a  publisher’s 
living  up  to  the  limit  of  his  facilities  or 
hesitating  to  scrap  and  replace  them 
because  of  the  investment  in\olved 


Furthermore,  a  newspapers 

overhead  is  naturally  so  high  that 
the  attempt  to  carry  it  with  old  or 
poor  tools  when  tools  of  greater  earn 
ing  power  are  to  be  had  is  sheer 
wastefulness.  With  capital  begging 
to  be  hired  at  low  rates,  how'  unwise 
it  is  for  a  publisher  to  tolerate  the 
use  in  his  plant  of  a  single 
of  equipment  that  is  not  the  most 
productive  equipment  obtainable.  ///' 
not  the  cost  of  machinery  that  matW^ 
— it  is  its  earning  power.  This  is  the 
golden  rule  of  industrial  prospent} 
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IN  the  purchase  of  machinery,  as  in 
other  things,  we  are  graduating 
from  the  days  of  sparse  capital  into 
those  of  plentiful  supplies  of  money 
awaiting  in\  estment.  But  only  slow¬ 
ly  are  we  learning  to  grasp  the  oppor¬ 
tunities  this  profound  change  has 
brought  within  our  reach.  One  man, 
still  under  the  influence  of  the  old 
thought,  will  ask  the  engineer.  How 
[heaply  can  you  equip  my  plant? 
Another,  under  the  influence  of  the 
new  thought,  will  say  to  him.  My 
money  is  worth  in  the  market  only 
three  or  four  per  cent;  how  much  of 
it  can  you  invest  in  my  plant  to  pay 
me  ten,  or  twenty,  or  thirty  per  cent? 

IT  IS  the  latter  point  of  view  — 
which  is  based  upon  the  modern 
American  conception  of  industrial 
progress — that  has  made  the  motor 
car  industry  the  prosperous  giant  it 
has  become.  In  this  industry  the 
substitution  of  swifter  for  slower  tools 
IS  a  continuous  process  which  is  part 
of  every  plant’s  routine.  No  tool  is 
ever  used  after  a  better  one  is  on 
the  market;  not  infrequently  tools 
are  discarded  and  replaced  within 
the  month  of  their  installation. 

The  capital  investment  involved 
in  continuous  plant  rejuvenation 
•s  seen  to  be  wholly  negligible  when 
''Sighed  against  the  gain  of  increased 
tool  earning  power.  It  is  in  fact  be¬ 
cause  of  the  avidity  with  which  the 
aiotor  car  industrv  has  ruth  1  ess Iv 


demanded  of  its  toolmakers  always 
greater  tool  earning  power  that  the 
motor  car  industry  has  become  so 
phenomenally  prosperous.  Nowhere 
in  this  industry  is  tool  cheapness  per¬ 
mitted  to  discount  tool  earning  power; 
on  the  contrary  it  is  tool  earning 
power  that  is  the  measure  by  which 
tool  values  are  fixed.  Cheap  tools 
make  dear  products,  is  an  old  saying 
in  this  young  industry. 

I  CITE  the  motor  car  industry  be¬ 
cause  it  is  the  great  schoolmaster 
of  modern  industrial  science,  having 
blazed  the  way  along  which  greater 
prosperity  may  be  brought  to  all 
other  industries.  It  teaches  the  neces¬ 
sity  of  converting  sluggish  capital 
into  active  tool  power.  How  to  set 
money  to  work  is  a  problem  of  the 
times.  Its  solution  in  part  can  be 
found  in  the  newspaper  industry.  In 
no  other  industry  of  which  I  am  in¬ 
formed  is  there  so  great  a  need  of 
mechanical  replenishment.  The  sav¬ 
ings  to  be  made  are  enormous,  the 
security  to  be  offered  if  money  is 
hired  is  abundant,  and  the  industry 
to  be  refreshed  is  prosperous  and 
powerful.  It  would  seem  to  be  the 
part  of  wisdom  for  the  publisher  to 
take  advantage  of  cheap  money  and 
raise  to  the  uttermost  the  flexibility 
and  earning  power  of  his  plant.  In 
doing  this  now  he  will  sow  the  most 
profitable  seed  he  can  put  in  the 
ground. 

HENRY  A.  WISE  WOOD 
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E  D  I 

HEADS  UP! 

Seasonal  expectations  of  increased  newspaper 
linage  are  being  substantially  fulfilled,  although 
there  are  no  signs  of  an  advertising  boom  tax¬ 
ing  composition  or  press  facilities.  A  new  note  of 
confidence  appears  in  the  Fall  campaigns  of  impor¬ 
tant  advertisers,  an  evident  belief  that  the  nation  is 
recovering  from  the  shock  of  its  major  financial 
operation  II  months  ago  and  is  ready  to  resume 
level-headed  business. 

Linage  in  daily  newspapers  for  the  past  eight 
months  has  not  been  far  behind  the  1929  boom  year, 
and  with  certain  notable  exceptions,  Sunday  adver¬ 
tising  has  not  been  alarmingly  deficient.  To  an  indus¬ 
try  accustomed  to  registering  new  records  year  after 
year  for  a  decade,  this  may  not  sound  like  progp-ess, 
but  the  fact  is  that  newspapers,  like  all  other  activi¬ 
ties  which  have  looked  on  1930  as  a  year  to  be  lived 
rather  than  endured,  have  done  a  volume  of  busi¬ 
ness  that  would  have  been  gratifying  in  1928,  and 
that  they  have  lost  little  that  was  worth  keeping. 

No  competitive  medium  has  gained  any  permanent 
ground  at  the  newspaper’s  expense. 


New  York  Evening  Post  says:  Press  agent 
stuff  is  fundamentally  a  fake  and  we  simply 
cannot  get  interested  in  the  battle  of  handouts 
in  IVashington. 


BRIGHT  AND  SHINING 

An  event  of  peculiar  pride  to  the  newspaper  craft 
was  the  celebration  this  week  of  the  50th  birthday 
anniversary  of  Kansas  City  Star,  founded  as  a 
four-page,  six-column,  six-day  evening  newspaper  by 
William  Rockhill  Nelson,  a  young  journalist  from 
Fort  Wayne,  Ind.,  Sept.  18,  1880.  Mr.  Nelson’s  orig¬ 
inal  business  formula  was:  Give  maximum  service 
for  minimum  price.  His  editorial  formula  was:  Fast 
and  able  news  reporting,  political  independence,  cru¬ 
sading  for  civic  improvements  and  against  public 
wrongs,  literary  quality,  dignified  style  and  clean 
make-up,  with  illustrations  and  bright  features. 

The  Star,  at  first  humorously  referred  to  by  con¬ 
temporaries  as  the  “Twinkler,”  made  rapid  strides, 
developed  a  powerful  weekly  edition,  a  Sunday  edi¬ 
tion  and  finally,  in  1901,  bought  out  Kansas  City 
Times  and  added  it  as  a  morning  edition,  every  sub¬ 
scriber  getting  both  papers,  the  price  for  the  thir¬ 
teen  issues  at  that  time  being  ten  cents  per  week. 
0)1.  Nelson  gathered  about  him,  during  the  years,  a 
staff  of  exceptionally  able  writers  and  managers.  The 
property  became  one  of  the  notable  journalistic  insti¬ 
tutions  of  the  country  and  the  world. 

Newspapermen  find  particular  pride  in  the  Star, 
somewhat  by  reason  of  its  uniform  high  quality 
throughout  the  years  and  somewhat  by  reason  of  the 
fact  that,  following  the  death  of  Col.  Nelson  and  his 
daughter,  the  newspaper  property  was  purchased  by 
the  staff  and  is  today  wholly  owned  and  operated  by 
those  who  make  the  editions,  day  by  day.  This  ar¬ 
rangement  is  in  its  fourth  year.  Under  it  the  Star 
has  prospered  as  never  before.  There  are  90-odd 
stockholders,  mainly  working  in  the  editorial  and 
business  departments,  each  holding  common,  full¬ 
voting  certificates.  No  individual  has  control.  A 
board  of  directors  elected  by  the  stockholders  con¬ 
trols  all  operations.  Continuing  ownership  by  the 
staff  organization  is  insured  by  a  stock  trust  inden¬ 
ture,  providing  that  stock  cannot  be  sold  to  indi¬ 
viduals  outside  of  the  organization.  The  Star  staff 
works  in  a  harmonious  atmosphere  and  is  remarkable 
for  initiative  and  outstanding  achievement  Staff 
ownership  in  this  instance  has  entirely  repudiated  the 
theoretical  skeptics  of  a  few  years  ago. 

Editor  &  Publisher  joins  the  body  of  American 
journalists  in  a  salute  to  the  50-year-old  Star,  with 
good  wishes  for  the  second,  doubtless  much  easier, 
half  of  the  century  circle. 


E.  IV.  ScrippY  success  rule,  "Spend  less  than 
you  take  in,  is  worth  remembering  when 
dollars  count. 


R  I  -A.  L 


The  path  of  the  just  is  as  the  shining  light- 
Proverbs,  IV ;  18. 


WATCH  THIS  MAN! 

IN  the  United  States  Senate,  if  he  reaches  it, 
Huey  P.  Long  will  rage  against  the  newspaper 
press  of  the  nation  as  he  has  ranted  against  the 
press  of  Louisiana,  and  for  the  same  reason.  He  is 
the  kind  of  demagogue  that  the  American  newspaper 
is  in  duty  bound  to  expose  and  when  anyone  criti¬ 
cizes  Long  he  has  a  clawing,  scratching,  screaming 
political  wildcat  on  his  hands  in  short  order.  We 
predict  that  within  a  year  after  his  elevation  to  the 
national  stage  Long  will  be  plotting  spite  legislation 
against  advertising  and  natiiHial  gag  laws  for  writ¬ 
ers  and  editors.  Such  stuff  is  in  his  blood.  Rule  or 
ruin  is  his  record  as  Governor. 

As  Senator,  Mr.  Long  will  doubtless  turn  his  plug- 
ugly  face  toward  the  Senate  press  gallery  and  call 
those  who  have  dared  to  challenge  his  ignorance  and 
malice  such  choice  names  as  sons  of  dogs.  The 
Washington  correspondent  corps  is  not  without  ex¬ 
perience  with  such  representatives  of  the  “pee-pul” 
and  have  a  way  of  handling  them,  less  direct  than 
a  smash  on  the  mouth,  such  as  six-foot  Bill  Wie- 
gand  of  New  Orleans  Item-Tribune  administered  last 
week  for  the  offense,  but  nevertheless  equally  ef¬ 
fective.  The  prospect  of  Huey  P.  Long  in  the 
nation’s  highest  legislative  body  is  a  bitter  dose  for 
the  nation. 

Men  are  asking  how  his  elevation  was'  possible. 
Practically  the  entire  daily  press  of  Louisiana  opposed 
his  nomination,  indeed  fought  him  for  many  months. 
The  character  of  the  man  has  been  written  about 
and  printed  so  generally  that  every  voter  must  have 
been  familiar  with  it.  How,  in  the  face  of  such 
opposition,  did  he  win?  Has  the  newspaper  lost  its 
political  power?  Did  the  people  of  Ixiuisiana  put 
down  as  “mere  newspaper  talk’’  the  charges  that 
were  hurled  right  and  left  at  Long?  Why? 

The  fault  of  the  Louisiana  press  plainly  was  in 
seeing  something  amusing  and  cute  in  Long  and  giv¬ 
ing  support  to  that  type  of  politician  years  ago  when 
he  first  began  to  play  the  familiar  baby-kissing  tricks 
of  the  trade.  He  gained  power  and  knew  how  to 
use  it  to  his  personal  advantage.  The  way  of  the 
entrenched  demagogue  is  usually  not  difficult  in  this 
best  of  countries.  Long  is  a  master  at  organiza¬ 
tion  and  often  was  entirely  unscrupulous  in  his  prac¬ 
tices.  Presently,  a  large  body  of  citizens  admired 
him  for  sheer  audacity,  the  boobery  naturally  fell 
into  line  and  there  was  a  substantial  group  support¬ 
ing  his  cause  for  selfish  reasons. 

At  the  hotel  headquarters  of  the  Governor  a  radio 
outfit  was  at  Long’s  command  and  whenever  he  chose 
to  do  so  he  spoke  directly  to  a  large  body  of  voters. 
No  matter  what  newspapers  said  of  him  or  his  pub¬ 
lic  acts,  the  Governor  could  plausibly  plead  his  case 
on  the  air.  He  could  assert  anything,  without  check 
or  interference.  There  are  few  limitations  upon  radio 
communication  and  he  made  the  most  of  it.  He  pic¬ 
tured  himself  as  persecuted.  Newspapers,  circulated 
hours  later,  had  difficulty  in  keeping  up  with  his  rapid 
fire  of  hokum.  To  a  large  degree,  we  believe,  the 
radio  was  the  instrument  of  his  success.  This  Louis¬ 
iana  demonstration  is,  by  all  odds,  the  best  indication 
we  have  so  far  had  of  the  power  for  political  mis¬ 
chief  of  a  direct  communication  system  which  may 
be  subsidized  by  an  individual  and  used  to  contro¬ 
vert  and  discredit  the  established,  checked  and  bal¬ 
anced,  newspaper  system  of  issuing  public  informa¬ 
tion. 

Huey  P.  Long  is  a  man  for  newspapermen  to  keep 
an  eye  on.  He  is  reckless  of  the  free  press  ideal 
and  is  stuffed  to  the  collar  with  vindictiveness. 


The  man  with  an  incisive  "Yes”  or  positive 
"No,”  backed  by  reason  bom  of  experience,  is 
journalism’s  motor. 


OIL  PROPAGANDA? 

For  some  time  Editor  &  Publisher  has  beta 
hearing  rumors  that  press-agent  copy  was 
being  sent  to  newspapers  on  the  stationery,  and 
presumably  under  the  auspices,  of  New  York  Uni¬ 
versity,  one  of  the  big  institutions  of  learning,  with 
some  27,000  students  and  1,400  instructors.  It  seemed 
incredible  that  a  university  of  standing  would  lend 
itself  to  a  partisan  commercial  ballyhoo,  much  less 
a  trade  game  masked  as  scientific  research. 

An  incident  of  the  week  served  to  increase  otjr 
wonder.  We  learned  from  Irving  Brant,  chief  edi¬ 
torial  writer  of  St.  Louis  Star,  that  his  newspaper 
had  received  some  handouts  which  strongly  suggested 
that  the  rumors  had  some  basis  in  fact.  Our  own 
investigation  developed  that  Edward  L.  Bernays, 
public  relations  counselor  and  author  of  Propaganda 
and  other  books  which  defend  under-cover  publicity 
methods,  had  participated  in  having  issued  to  the 
press  several  articles  which  were  frankly  sponsored 
by  the  Bureau  of  Business  Research,  New  York 
University,  dealing  with  a  highly  controversial  ques¬ 
tion  regarding  the  respective  merits  of  various  motor 
lubricants.  These  articles  were  widely  published  and 
commented  on.  Mr.  Brant  asked  us  if  this  was  not 
a  case  wherein  a  press  agent  had  used  a  university 
to  put  over  propaganda  for  a  client. 

Editor  &  Publisher  carried  the  case  to  the  uni¬ 
versity  authority  concerned.  His  interview  and  a 
statement  of  the  matter  will  be  found  on  another 
page  of  this  issue.  It  deserves  the  close  scrutiny  of 
editors  and  advertising  men.  For  the  university,  we 
were  told.  Dean  A.  W.  Taylor  of  the  Graduate  ^hool 
of  Business  Administration  is  making  an  investiga¬ 
tion.  The  result  should  be  published. 

Mr.  Bernays  has  been  a  lecturer  on  “public  rela¬ 
tions”  at  New  York  University,  according  to  Who': 
Who.  In  books  he  tells  how  it  is  possible  to  manipu¬ 
late  mass  psychology  and  influence  trade  by  propa¬ 
ganda  so  artfully  insinuated  into  public  conscio'usness 
that  the  victim  does  not  realize  that  an  unseen  hand 
is  leading  him  by  the  nose.  Mr.  Bernays  makes 
free  use  of  news  pages  of  the  daily  press,  claiming 
“news”  merit  for  his  offerings,  and  justifies  his  very 
profitable  business  on  grounds  almost  too  numerous 
to  mention.  He  can  scarcely  blame  anyone,  in  the 
circumstances  related  in  our  story  on  the  oil  releases, 
if  there  is  a  deep  suspicion  that  he  “put  one  over" 
for  his  valued  Vacuum  Oil  Company  client,  through 
the  cooperation  of  the  university  he  formerly  served 
as  a  faculty  member.  Maybe  Mr.  Bernays  would 
be  proud  of  the  stunt. 

At  any  rate,  it  is  admitted  that  he  had  a  hand  in 
the  business.  You  see,  there  has  been  a  lively  con¬ 
troversy  in  the  oil  trade.  The  question  is  whether 
Pennsylvania  motor  oils,  which  have  a  paraffin  base 
are,  as  claimed,  the  superior  of  lubricants  from  other 
fields  which  have  asphaltic  bases.  It  would  be  to  the 
advantage  of  Mr.  Bernays’  client  if  there  could  be 
proof  that  the  Pennsylvania  oils  are  no  better  than 
rival  oils.  So  he,  and  his  friend  Lewis  H.  Haney, 
director  of  New  York  University’s  Bureau  of 
Research,  got  up  a  questionnaire  to  decide  the  issue. 
If  one  is  curious  about  how  scientific  researchers 
operate,  he  should  read  with  care  and  a  sober  face 
the  questions  the  bureau  asked  of  so-called  leaden 
in  science. 

The  result  of  the  Inquiry  was  simply  glorious  for 
Mr.  Bernays’  client,  as  perhaps  any  reader  of  his 
books  would  anticipate.  Mr.  Bernays  nearly  always 
wins  his  point,  especially  when  operating  under  the 
semblance  of  high  authority.  The  oil  research  testi¬ 
mony  was  calculated  to  put  to  rout  for  all  time  ^ 
popular  idea  that  there  is  peculiar  merit  in  oil  with 
a  paraffin  base  for  motor  lubrication.  Vacuum  Oil 
Company  immediately  published  this  as  an  established 
fact  in  the  trade  press  and  you  may  depend  on  d 
that  it  ran  as  “news”  in  many  newspapers.  Brt 
Pennsylvania  oil  interests  deny  it  and  protest  that  this 
is  only  a  piece  of  propaganda.  We  are  not  prepared 
to  decide  the  scientific  dispute  and  it  does  not  con¬ 
cern  this  journal.  We  do  regard  the  researA 
based  on  the  questionnaire  which  Mr.  Bernays  imti' 
ated,  as  a  doubtful  enterprise  for  a  scientific  body, 
but  mainly  we  question  a  news  release  from  New 
York  University  in  the  circumstances  related,  plainly 
calculated  to  fix  the  public  mind  on  an  importart 
economic  question.  And  we  reassert  that  this  day  * 
journalism  calls  for  sharp  eyes  and  keen  wits. 
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PURELY  PERSONAL 


UNITED  STATES  Senator  Arthur 
*H  Vandcnberg,  publisher  of  the 
Qrosd' Rapids  Herald  a 

former  director  of  the  Associated  Press, 
Ls  the  principal  speaker  at  a  dinner  in 
?^ing,  Mich.,  Sept.  10  honoring 
^es  of  the  Michigan  supreme  court 
ind  circuit  court  judges,  and  at  a  meet- 
of  the  fourth  district  of  the  Mich- 
^  Bankers’  Association  in  Muskegon, 
Mich.,  the  following  night. 

William  ]•  Conners,  Jr.,  publisher  of 
the  Buff^o  Courier-Express,  has  been 
fleeted  a  director  of  the  Marine  Trust 
Company,  $250,000,000  bank  of  the  city. 
Col.  James  Hale  Steinman,  co-pub¬ 
lisher  of  the  Lancaster  (Pa.)  IntellL 
qmcer-Journal  and  New  Era,  and  his 
family  returned  last  week  from  a  two 
months  vacation  in  Europe. 

T.  0.  Huckle,  publisher  of  the  Cadil¬ 
lac  (Mich.)  Evening  News,  was  elected 
president  of  the  Michigan  Conference 
Laymen’s  Association  of  the  Methodist 
Church  at  the  organization’s  annual 
meeting  in  Muskegon,  Mich.,  Sept.  12. 

Paul  B.  Williams,  editor  of  the  Utica 
(N.Y.)  Daily  Press,  has  been  named  to 
membership  on  the  newly  formed  New 
York  State  Advertising  Committee. 

Clarence  F.  Byrnes,  editor  of  the 
Fort  Smith  (Ark.)  Southwest  American 
miif  Times-Record,  spoke  Sept.  12  over 
radio  station  KTHS  at  Hot  Springs 
while  there  as  a  delegate  to  the  state 
Democratic  convention. 

Santford  Martin,  editor  of  the  IVin- 
ston-Salem  (N.C.)  Journal,  was  one  of 
the  speakers  before  the  annual  conven¬ 
tion  of  the  North  Carolina  State  Fores¬ 
try  Association,  at  North  Wilkesboro 
recently. 

Fred  K.  Owen,  editor  of  the  Portland 
(Me.)  Evening  Express,  is  spending  a 
short  vacation  at  Castine,  Me. 

(ieorge  Aiken,  editor  and  publisher  of 
the  Ontario  (Ore.)  Argus  and  mayor  of 
that  city,  underwent  an  emergency  opera¬ 
tion  recently  in  Salem,  Ore.  He  had 
gone  to  Salem  on  municipal  business 
when  he  suddenly  became  ill  and  was 
rushed  to  a  hospital.  He  is  recovering. 

George  Masters,  publisher  of  the 
Yankton  (S.D.)  Daily  Press  and  Dako¬ 
tan,  Mrs.  Masters  and  their  daughter, 
spent  last  week  in  Kansas  City,  Mo. 

George  Robinson,  managing  director 
and  editor  of  the  Lincolnshire  Standard 
of  Boston,  England,  and  publisher  of 
newspapers  in  six  other  English  cities, 
jras  a  guest  of  the  City  of  Boston, 
Mass.,  during  the  tercentenary  celebra¬ 
tions  of  Boston  Week,  Sept.  14. 
y.  W.  St.  John,  publisher  of  the  Mena 
(Ark.)  Star,  was  elected  vice-president 
of  the  Highway  Protective  Association 
at  Its  organization  meeting  Sept.  12  at 
Little  Rock.  Its  purpose  is  to  conduct 
an  educational  campaign  in  behalf  of 
retention  of  the  Arkansas  Highway  (jom- 
mission  in  its  present  form. 

Roman  Pilarz,  editor  of  the  Kuryer 
rorantiy  (Morning  Courier)  of  Warsaw, 
.and,  visited  Chicago  recently  in  the 
interest  of  a  syndicate  of  Polish  news¬ 
papers. 

Sherman  F.  Meyers,  editor  of  the 
.J“{®  (la.)  Record  is  at  Clarkson  hos¬ 
pital,  Omaha,  where  he  recently  under¬ 
went  a  major  operation. 

f  Percival  Phillips,  correspondent 
r  the  London  Daily  Mail,  sailed  from 
I  ^°'^*J^*ast  week  on  the  Olympic  for 
ondon.  He  came  over  about  six  weeks 
^0  to  cover  the  Empire  Games  at  Ham- 
leaving  there  he  went 
Y  jancouver  before  coming  to  New 


He  went  from  the  Observer  to  the 
Grceotsboro  Daily  News. 

Arba  J.  Irvin,  business  manager  of  the 
Tulsa  (Okla.)  Tribune,  has  been  elected 
chairman  of  the  Tulsa  city  planning 
commission  after  two  years  of  active 
participation  as  a  member. 

Rudolph  Hennick,  advertising  manager 
of  the  Waterbury  (Conn.)  American- 
Republican,  has  been  named  chairman  of 
the  Waterbury  Advertising  club  delega¬ 
tion  to  the  New  England  Advertising 
Oub  meeting  at  New  Haven,  Conn., 
Oct.  15. 

C.  S.  Hoffman  of  the  auditor’s  depart¬ 
ment  of  the  Wheeling  (W.Va.)  News, 
returned  from  a  three  months  tour  of 
Europe  recently. 

John  Doherty,  formerly  of  the  New 
Haven  (Conn.)  Journal  Courier,  has 
joined  the  display  advertising  staff  of 
the  Waterbury  (Conn.)  American 
Republican. 

Miss  Mabel  Burn  has  resumed  her 
duties  in  the  business  office  of  the  Water¬ 
bury  (Conn.)  American-Republican  after 
several  months  vacation  in  Europe. 

Charles  M.  Starbird,  of  the  circulation 
department  of  the  Portland  (Me.)  Even¬ 
ing  News,  has  resigned,  effective  Sept.  27. 

William  T.  Brigham,  advertising  man¬ 
ager  of  the  Daily  Princetonian  and  grad¬ 
uate  of  Princeton  in  the  Qass  of  1930, 
and  James  M.  Banner,  graduate  of  Yale, 
1930,  have  joined  the  circulation  staff  of 
the  New  York  Herald  Tribune. 

Wilber  K.  Bishop,  for  the  past  four 
years  engaged  in  the  advertising  business 
at  Cumberland,  Md.,  has  joined  the  Cum¬ 
berland  Daily  News.  He  was  formerly 
with  the  Cumberland  Evening  Times. 


FOLKS  WORTH  KNOWING 


Ralph  B.  BAIRD,  chief  of  the  photo- 

irranhic  section  of  the  Denver  Post. 


A*,  graphic  section  of  the  Denver  Post, 
has  been  commissioned  a  second  lieuten¬ 
ant  in  the  120th 


Observat  ion 
Squadron,  Forty- 
fifth  Division  Air 
service,  Colorado 
National  Guard. 

Lieutenant 
Baird  will  com¬ 
mand  the  photo 
and  mapping  sec¬ 
tion  of  the  squad¬ 
ron,  which  is 
based  at  Lowry 
Field,  Denver. 
Baird,  veteran 
Ralvh  B.  Bai«d  of  many  of  the 

most  thrilling  as¬ 
signments  ever  to  befall  a  newspaper 
photographer,  is  known  throughout  the 
west  as  the  Post’s  flying  photographer. 
He  has  flown  over  most  of  the  high 
peaks  in  the  Continental  Divide  and  he 
has  been  a  passenger  on  many  long 
cross-country  flights. 

He  formerly  was  Underwood  and 
Underwood  cameraman  in  China,  Japan, 
the  Philippines  and  the  South  Sea  Isles. 
Prior  to  becoming  chief  of  the  photo 
department  of  the  Denver  Post,  he  was 
chief  photographer  of  the  Kansas  City 
Post. 


IN  THE  EDITORIAL  ROOMS 

^  EORGE  E.  SPRAGUEl,  managing 
^  editor  of  the  Lynn  (Mass.)  Daily 
Evening  Item,  has  been  named  a  member 
of  the  state  aviation  committee  in  con¬ 
nection  with  the  coming  national  Ameri¬ 
can  Legion  convention  to  be  held  in  Bos¬ 
ton  in  October. 

Mortimer  P.  Donoghue,  formerly  man¬ 
aging  editor  of  the  San  Francisco  Bulle¬ 
tin,  now  doing  publicity  for  the  Pacific 
Greyhound  Lines,  has  been  elected  Com¬ 
mander  of  Frederick  G.  Bunch  Post,  No. 
116,  American  Legion,  San  Francisco, 
composed  of  present  or  former  news¬ 
paper  men. 

Miss  Dorothy  Gitlin,  society  editor  of 
the  Bridgeport  (Conn.)  Post,  spent  her 
vacation  on  a  boat  trip  to  North  Carolina. 

Maurice  R.  O’Connell  has  joined  the 
news  copy  desk  of  the  New  York  Herald 
Tribune.  He  has  worked  on  the  Phila¬ 
delphia  Public  Ledger,  Philadelphia  In¬ 
quirer,  and  Washington  Herald. 

Robert  1.  Stevenson,  son  of  editor-in- 
chief  E.  Robert  Stevenson,  of  the  Water¬ 
bury  (Conn.)  American  and  Republican, 
who  has  been  working  as  a  reporter  on 
the  American  during  the  summer,  has 


concluded  his  duties  and  will  enter  Yale 
University  next  week. 

Charles  Bonaventure  Barr,  2n^  tele¬ 
graph  editor  of  the  Bridgeport  (Conn.) 
Post,  has  returned  to  work  after  a  va¬ 
cation  spent  in  New  York,  Waterbury, 
Conn.,  where  he  was  formerly  with  the 
American  and  at  other  cities  in  Connecti¬ 
cut. 

Vincent  S.  Jones  has  joined  the  edi¬ 
torial  department  of  the  Utica  (N.Y.) 
Daily  Press. 

John  Silence,  copy  reader  on  the  Des^ 
Moines  (la.)  Register,  is  on  a  two  weeks’ 
vacation  trip  on  the  Mississippi  on  a 
government  river  boat,  the  Ashburn.  He 
will  gather  information  concerning  river 
shipping  during  the  trip. 

H.  T.  Craven,  dramatic  editor  of  the 
Philadelphia  Record,  has  returned  to  his 
desk  after  a  summer  spent  in  touring 
Europe  with  Mrs.  Craven.^  Jeff  H.  Keen, 
dramatic  editor  of  the  Philadelphia  Daily 
Nezvs,  has  also  returned  after  some 
weeks  in  Hollywood  during  which  he  did 
a  series  on  the  talkies  and  new  movie 
stars.  A.  B.  Waters,  of  the  Public 
Ledger,  was  another  Philadelphia  dra¬ 
matic  editor,  who  took  an  extended  va¬ 
cation  abroad,  he  and  Mrs.  Waters,  hav¬ 
ing  spent  six  weeks  in  England  and 
Scotland. 

Pope  White,  rewrite  man  on  the  Chi- 
(Continued  on  next  Page) 


It’s  Feature  Season! 


The  hot  weather  has  gone  out  to  sea  !  Your  readers 
turn  to  their  newspaper — not  for  news  alone,  hut  for 
entertainment 


Do  you  give  them  McIntyre,  Velva  Darling,  Goldberg, 
and  other  first-class  features?  Now  is  the  time  to  put 
on  some  McNaught  features. 


IN  THE  BUSINESS  OFFICE 

QEO  B.  crater,  advertising  man- 
w  Fullerton  (Cal.)  Daily 

rwr  Tnbune,  has  left  for  Greensboro, 
'"•.where  he  will  spend  his  first  vaca- 
^  since  going  with  the  News  Tribune 
Crater  was  20  years 
3  the  Charlotte  (N.C)  Observer, 
M  every  capacity  from 

"*ce  aevil  on  up  to  business  manager. 


Notes  for  busy  editors:  Zoe  Beckley  is  writing  her  Corner  in  Clovelly, 
Island  of  Guernsey,  this  week.  .  .  .  Will  Rogers  has  a  pet  mountain  on 
his  California  ranch.  .  .  .  Doctor  Rockwell  actually  studied  medicine, 
but  he  couldn’t  practice.  .  .  .  His  patients  laugh  too  much. 


The  McNaught  Syndicate,  Inc. 


V.  V.  HcNirr 
PrMklent 


TIMES  BUILDING 
NEW  YORK.  N.  Y. 


CSABUS  V.  McAsam 
Genval  llaaaga' 


Now- 
Today— It’s 

Football  i 


^EQ  MURRAY’S  cartoons  give  you 
I  the  full,  furious  flavor  of  the 
game. 

)UTSTANDING  gridiron  person¬ 
alities  leap  to  life  in  flashing 
action. 


.UTSTANDINQ  art  work  spot- 
I  lights  the  cartoons  aa  centers 
'  of  reader  interest. 


TINQLINQ’  with  beauty,  vivid  In 
style,  bracing  and  breezy  in 

•nirit 


abating  all  competition  in 
|sheer  QUALITY  as  a  sports 
"feature. 


Authentic,  punchy  copy  right 
on  top  of  the  news  accompanies 
•each  drawing. 


EADING  games  from  coast  to 
coast  are  covered  throughout 
^the  season. 


’  ONG  tested  as  a  feature  that 
pulls  readers  daily  to  the  sports 
page. 


PEG 

MURRAY 


esrtooni  art  tarvsd  la  3-eoluain  or  Z-celssin 
mots  ftvo  days  a  WMk;  4-Mluains  for  Satur¬ 
days  or  Sundays — Around  ttio  oalendar  of 
sports  throughout  tho  year. 


For  Terms,  Write  or  Wire 


United  Feature  Syndicate 

Metropolitan  Newspaper  Service 


Monte  F.  Bourjaily  Maximilian  Elser,  Jr. 
Central  tieneger  yiee-Freeident 


63  Park  Row,  New  York.  N.  Y. 


3 


/ 

( 


!- 1-' 


Editor  &  Publisher  The  Fourth  Estate  for  September  20,  1  930 


EDITOR&PUBLISHER 

FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 


LioM 

Afit* 

1 

Tim« 

6 

Tunas 

13 

Timas 

zc 

Timas 

S2 

Timas 

1  PtfC 

*72 

$2S0 

S225 

52M 

list 

5IS8 

SK 

l« 

I2C 

IIS 

IIS 

t5 

KPif« 

ICS 

7S 

71 

S5 

SS 

55 

HPn* 

84 

M 

45 

4t 

u 

3S 

A  P*i» 

42 

M 

25 

2t 

17 

IS 

The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certihed  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 

Net 

Total  Di»- 

Ended 

Paid 

tribution 

June  30.  1930 . 

10,816 

12,216 

a  “  1929 . 

9,878 

11,105 

*  1928 . 

8,982 

10,223 

*  1927 . 

7.955 

9.018 

*  1926 . 

6.796 

7,607 

PERSONALS 
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Estabiished  by  Allan  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CO.,  INC., 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  3056 

executiVeT^ersonnel 

James  W.  Brown.  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  C.  B. 
Groomes,  Secretary  and  Business  Man¬ 
ager;  James  W.  Brown,  Jr.,  Promotion 
Manager;  G.  H.  Strate,  Circulation  Man¬ 
ager;  S.  L.  Dare,  Classified  Manager. 
Marlen  EL  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
Nete.f  Editor;  John  F.  Roche,  Associate 
Editor;  Robert  S.  Mann,  i^ssociate  Editor; 

John  W,  Perry,  Feature  Editor _ 

London  office:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager,  London  Editor:  Allan 
Delafons,  c/o  Newspaper  World,  14  Cross 
Street,  Finsbury,  E.  C.  2. 

Paris  Office:  76  rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager.  Paris  Ed¬ 
itor:  George  Langelaan,  15  rue  Portal, 
Enghiendes-Bains,  Seine  et  Oise. 
Washington  Correspondent;  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office;  Suite  1710,  London 
Guaranty  and  Accident  Building,  360 
North  Michigan  Avenue. 

Edwin  Johnson  Correspondent ;  and  Otto 
L.  Bruns,  Western  Advertising  Represen¬ 
tative. 

Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co.,  742  Market  Street,  San  Fran¬ 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg..  Seattle,  Washington^^ _ 

Internatianal  Year  Book  issued  last  Sat- 
urd.iy  in  January. 

“A.N.P.A.”  service  numbers  last  two  Sat¬ 
urdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,400  newspaper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  at 
follows: 


Gilbert  F.  Dewart,  of  the  New  York 
Herald  Tribune  editorial  staff  and  his 
brotlier,  Lewis  Dewart,  publisher  of  the 
Sunhury  (Pa.)  Daily,  are  back  from  a 
vacation  in  Boothbay  Harbor,  Me. 

Miss  Greta  Kerr,  society  editor  of  the 
Portland  (Me.)  Evening  Express,  has 
I)een  elected  press  chairman  of  the  New 
England  Conference  of  State  Federations 
of  Women’s  Clubs. 


Ernest  Claridge,  of  Bellaire,  Long 
Island,  has  been  added  to  the  art  staff 
of  the  New  York  Herald  Tribune. 


Ralph  Young  has  been  appointed  night 
city  editor  of  the  Vancouver  (B.(i.) 
Province. 


cago  Daily  News  is  in  St.  Louis  on  his 
vacation. 

James  E.  Fusco,  Columbus  (O.)  Citi- 
cen  reporter,  has  returned  from  his  va¬ 
cation. 

Edwin  S.  McIntosh  and  John  C. 
O’Brien  of  the  New  York  Herald  Trib¬ 
une,  are  leaving  this  week  to  cover  the 
two  state  political  conventions,  the  Re¬ 
publican  at  .Albany  on  Sept.  25,  and  the 
I>em<Kratic  at  Syracuse  Sept.  28. 

I. aurence  M.  Cockaday,  technical  writer 
of  the  .\’ew  York  Herald  Tribune,  just 
returned  from  a  vacation  spent  motoring 
through  New  England  and  Canada. 

Hugh  Keane,  staff  artist  on  the  Netv 
York  Herald  Tribune  for  more  than 
eight  years,  is  now  recuperating  from 
pneumonia  at  Gabriels,  New  York. 

hLleanor  Ball,  whose  father  is  the  edi¬ 
tor  of  the  Charleston  (S.C.)  News  and 
Courier  and  who  worked  on  that  paper, 
is  now’  the  assistant  editor  of  The  JVotnan 
In  Business,  a  new  publication  to  appear 
shortly.  Miss  Ball  was  formerly  with 
the  .New  York  Graphic. 

Cecil  B.  Lyon,  of  New’  York,  a  grad¬ 
uate  of  Harvard,  has  joined  the  editorial 
staff  of  the  New  York  Herald  Tribune. 

Leatrice  Gregory  has  resigned  as  spe¬ 
cial  feature  editor  of  the  I’nited  Eoa- 
tures  to  devote  her  full  time  to  the 
syndication  of  her  own  feature  “What 
Shall  We  Do  This  Week?”  which  is 
now  appearing  in  several  metropolitan 
papers,  including  the  Newark  News  and 
the  Baltimore  .9««.  Miss  Gregory  was 
formerly  entertainment  editor  of  The 
Delineator. 

Michael  J.  Casey,  real  estate  editor  of 
the  .Vrrc’  York  Herald  Tribune,  has  re¬ 
turned  from  his  vacation. 

Harry  G.  Mead,  who  has  been  visiting 
in  San  -Antonio  since  he  recently  re¬ 
signed  from  the  Chicago  Herald  & 
Examiner,  has  joined  the  Neze  Orleans 
Times-Picayune  copy  desk. 

J.  C.  Oslin,  telegraph  editor  San  .4n- 
lonio  Evening  Nezes.  is  instructing  a 
night  class  in  journalism  at  Main  .Ave¬ 
nue  High  School,  San  Antonio. 

Edward  I-ogan,  long  head  of  the  news 
copy  desk  of  the  Neze  York  Herald  Tri¬ 
bune,  is  now’  in  charge  of  the  sporting 
department  copy  desk. 

Tom  Bashaw.  Chicago  Daily  Nezes  re- 
norter.  is  spending  his  vacation  in  St. 
Louis. 

I.eo  S.  \\'.  Taylor,  former  Utica 
(N.Y.)  newspaper  man,  has  been  named 
editor  of  Poet's  Magazine,  New’  York. 
Besides  serving  on  the  Utica  Press  and 
Obserz'er-Dispatch,  .Morning  Telegram 
and  .'iafurdav  Globe,  Taylor  was  em¬ 
ployed  by  the  Bronx  Home  Nezvs,  New 
A'ork,  and  other  dailies. 

Carlyle  Burrow’s,  art  writer  of  the 
Nezi'  York  Herald  Tribune,  contributes 
a  monthly  article  on  art  in  New’  York  to 
the  Flnglish  monthly  magazine,  “.Apollo.” 

R.  T.  Elson,  for  several  years  reporter 
on  the  Vancouz'er  (B.C.)  Proz'ince,  has 
resigned  to  become  assistant  manager  of 
B.  C.  Packers  Corporation. 

Deane  S.  Paine  of  the  Portland  (Me.) 
Evening  Express  staff  underwent  a  minor 
operation  at  the  Maine  General  Hospital, 
Portland  this  week. 


Grace  Hall,  staff  poet  of  the  Portland 
Oregonian,  has  recovered  from  a  minor 
operation  recently  performed  at  the  (iood 
Samaritan  hospital. 


Morris  H.  Rubin,  of  the  Portland 
(Me.)  Ez'ening  Express  staff,  has  en¬ 
tered  the  University  of  Wisconsin  to 
study  for  an  LL.B.  degree. 

Richard  Kirk,  westerly  correspondent 
of  the  Providence  (R.I.)  Journal  and 
Evening  Bulletin,  formerly  of  the  Spring- 
field  Union,  has  resigned  to  devote  his 
full  time  to  a  photography  business  in 
Westerly,  R.  1.  CThester  M.  Potter  of 
the  Brisiol  County  Bureau  of  the  Provi- 
dence  Journal  and  Evening  Bulletin. 
formerly  of  the  Boston  Post,  succeeds 
Kirk  in  Westerly.  FMward  Milne  of  the 
night  suburban  dictation  desk  has  been 
assigned  to  tbe  Bristol  County  bureau. 

Richard  Owen  Boyer,  reporter  on  the 
New  York  Herald  Tribune  and  Mrs. 
Boyer  are  parents  of  a  son,  Richard,  Jr., 
born  recently. 

Norval  E.  Packw’ood,  formerly  state 
editor  of  the  Quhtcy  (Ill.)  IVhig-Journal 
and  later  advertising  and  publicity  man¬ 
ager  for  the  H.  Schoenstadt  &  Sons  cir¬ 
cuit  of  theatres,  Chicago,  has  been 
assigned  the  publicity  work  of  the  Engle¬ 
wood,  Chicago  Y.  M.  C.  .A.,  and  will 
edit  the  Engleziood  Y.  M.  C.  A.  Nezvs. 

Jeanette  Cramer,  home  economics 
editor  of  the  Portland  Oregonian,  suf¬ 
fered  a  scalp  wound  Sept  5  when  her  car 
collided  with  another.  She  was  treated 
at  the  Multnomah  county  hospital. 

Art  Stott,  reporter  of  the  Victoria 
(B.C.)  Times,  took  third  place  in  the 
British  Empire  games  diving  competition 
at  Hamilton,  Ont.,  recently. 

Frank  Condon,  of  the  city  staff,  Bridge¬ 
port  (Conn.)  Sunday  Herald,  has  re¬ 
turned  from  vacation  in  New’  York  City. 

E.  W’.  Copeland,  sports  editor  of  the 
Camden  (Ark.)  News,  was  one  of  the 
Chamber  of  Commerce  committee  w’hich 
arranged  for  the  banquet  Sept.  11  by 
Camden  merchants  to  their  employes. 

Clay  Perry,  author  and  newspaper  man, 
of  Pittsfield,  Mass.,  was  recently  elected 
president  of  the  Massachusetts  Division 
of  the  Izaak  Walton  League  of  America. 

Louis  Thornburg,  reporter  on  the  Des 
Moines  (la.)  Tribune,  and  Esther 
Fuller,  picture  editor,  W’ere  among  wit¬ 
nesses  at  a  coroner’s  inquest  Sept.  8 
into  an  airplane  accident  at  the  Iowa 
State  Fair. 

David  H.  Costing  of  Ohio  Wesleyan 
University  has  joined  the  staff  of  the 
IVorcc.ster  (Mass.)  Telegram. 

John  F.  Wells,  staff  correspondent  of 
the  Little  Pock  Arkansas  Gazette,  spent 
the  past  week  at  Hot  Springs  reporting 
the  State  Democratic  Convention. 

John  Nelson,  veteran  reporter  of  bank¬ 
ing  and  industrial  new’s  for  the  lYor- 
cester  (Mass.)  Evening  Gazette.  an<l 
author  of  “Wake  Robin,”  a  Sunday  fea¬ 
ture  on  bird  life,  is  spending  his  vacation 
at  I.aurel  Lake,  N.  H. 

(^harles  B.  Barr  of  the  copy  desk, 
Bridgeport  (Conn.)  Post,  spent  his  va¬ 
cation  in  New  York  City. 

Albert  E.  Bowler,  photographer  for 
the  fVorcester  (Mass.)  Telegram,  has 
returned  with  Mrs.  Bowler  from  a  honey¬ 
moon  passed  in  New  York. 

Ted  Wylie,  of  Fort  Smith.  Ark.,  a 
graduate  of  the  Pulitzer  School  of  Jour¬ 
nalism,  Columbia  Llniversity,  has  joined 
the  staff  of  the  Pussellz'ille  (Ark.) 
Courier-Democrat,  replacing  John  Erp, 
who  returned  to  the  L^niversity  of  Ar¬ 
kansas.  I’ntil  recently  he  was  with  the 
Fort  Smith  Southwest  American  and 
Times  Record, 

Charles  E.  Vickerman,  New  London 
representative  of  the  Bridgeport  (Conn.) 
Sunday  Herald,  and  Mrs.  Vickerman,  are 
parents  of  a  son,  born  Sept.  1. 

Herbert  Plank,  special  writer  for 
Bridgeport  (Conn.)  Sunday  Herald, 
spent  his  vacation  in  New  Hampshire. 

William  C.  Langzettel  of  the  repor- 
torial  staff,  and  C.  S.  Collins  of  the  ad¬ 
vertising  department,  Portland  (Me.) 
Press  Herald,  spent  their  vacation  as 
“cabin  boys”  on  the  Norwegian  pulpwood 
carrier  Annavore,  making  the  trip  to 
Ship  Harbor,  N.  S.,  and  return. 

Harry  Johnston,  New  York  American; 


James  Pryor,  New  York  Telepram 
George  Carolan,  Nezv  York  World  uZ' 
ray  Berman,  New  York  Herald  frib^ 
and  Mort  Ehrman,  New  York  i)^ 
Mirror,  are  back  at  their  regular  assin 
ments  of  covering  the  East  Side  district 


for  their  respective  papers  after 


their  vacations  together  on  the  .Vorft 
Shore  of  Long  Island.  Ehrman  is  as 
sistant  night  city  editor  of  the  Mirror 
Charles  B.  Sapp,  of  the  Grand  Rotid, 
(Mich.) Herald  editorial  staff,  is  on^. 
cation.  Sapp  is  a  son  of  Frank  M.  Sam 
publisher  of  the  Ottawa  (111.)  Repum- 
can-Times. 


Henry  “Bill”  Schnaue,  regular  East 
Side  police  reporter  for  tbe  Nezti  Vori 
Daily  Mirror,  acted  as  assistant  night 
city  editor  of  the  Daily  Mirror  during 
the  vacation  of  Mort  Ehrman  of  that 
paper,  who  is  regular  night  assistant. 

Miss  Florence  Pearl  Weinstein  of 
Waterbury,  Conn.,  who  has  been  report¬ 
ing  for  the  IVaterbury  Republican  dur¬ 
ing  the  summer,  has  left  for  Highland 
Manor,  junior  college  for  girls,  at  Tarr>'- 
town,  N.  Y.,  where  she  will  teach  Eng¬ 
lish  and  journalism. 

Russell  L.  Kinney  of  the  Toledo  News- 
Bee  and  Mrs.  Kinney  are  parents  of  a 
son,  born  last  week  in  Mercy  hospital, 
Toledo. 

Larry  Freeman,  feature  writer  for  the 
Hutchinson  (Kan.)  Herald,  is  taking  a 
two  and  one-half  months  leave  of  ab¬ 
sence  to  do  publicity  in  the  wheat  belt 
for  the  Kansas  State  Agricultural  Col¬ 
lege’s  extension  division. 

Will  G.  Ross,  night  editor  of  the 
Frankfort  (Ind.)  Times,  was  general 
chairman  of  a  three-day  centennial  cele¬ 
bration  held  in  Frankfort  last  week. 

Benjamin  Merson.  of  the  reportnrial 
staff,  Bridgeport  (Conn.)  Sunday  Her¬ 
ald,  has  resigned. 

Jean  Glasscock,  who  w’rote  a  daily 
feature  for  the  Hutchinson  (Kan.)  Her¬ 
ald  during  the  summer,  has  returned  to 
Wellesley  College,  where  she  is  a  sopho¬ 
more. 

Hugh  Hughes,  associate  editor  of  the 
Utica  (N.Y.)  Daily  Press,  addressed  the 
Utica  Zonta  Club  Monday  at  its  noon 
luncheon. 

Miss  Marv  Moran,  society  editor  of 
the  Grand  Rapids  (Mich.)  Herald,  is 
spending  her  vacation  in  Chicago. 

Robert  L.  Thomas,  after  spending  the 
summer  on  the  news  staff  of  the  Porl- 
latid  Oregonian,  has  returned  for  post¬ 
graduate  work  at  Stanford  University. 

Craig  E.  Taylor,  of  the  sports  staff  of 
the  Baltimore  Sun,  has  resumed  his 
duties  after  spending  part  of  his  vaca¬ 
tion  in  Atlantic  City,  N.  J. 

Ben  E.  Atkins,  city  editor,  and  son  of 
the  co-publisher,  of  the  Gastonia  (N.C.' 
Gazette,  and  Mrs.  Atkins,  have  an¬ 
nounced  tho  birth  of  a  son,  Benjamin 
Emmet,  on  Sent.  6. 

Don  B.  Reed,  assistant  city  editor  of 
the  IVashington  Po.zt,  spent  his  vacation 
visiting  friends  in  Buffalo. 

(Other  Personals  on  page  72) 


“Seest  thou  a  man  diligent  in  his  busi¬ 
ness?  He  shall  stand  before  kings."  .^nd 
also  before  the  I’'ederal  Trade  Commis¬ 
sion. — Florence  (.Ala.)  Herald. 


The  Iowa  siijireme  court  has  declared 
that  punctuation  marks  are  no  part  ot 
the  English  language.  This  will  astound 
those  sign  painters  who  delight  in  sticking 
them  into  the  w’rong  places. — J.  R-  H'olf. 
Milzvaukee  Journal. 


A  pretty  gocKl  design  for  a  flag  fof 
the  United  States  of  Europe  could  be  had 
from  the  rainbow’,  which  combines  ever)’ 
visible  hue,  and  at  one  of  w’hose 
a  pot  of  gold,  while  at  its  other  will  w 
found  said  I’nited  States  of  Europe.— 
IVashington  .Star. 


I 


If  you  wish  to  know  the  class  of  read¬ 
ers  to  which  a  magazine  appeals, 
whether  the  advertisements  are  design**! 
to  catch  idiots. — Buffalo  Ez’cning  Nezvs. 
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cago  Daily  News  is  in  St.  Louis  on  his 
vacation. 

James  E.  Fusco,  Columbus  (O.)  Citi¬ 
zen  reporter,  has  returned  from  his  va¬ 
cation. 

Edwin  S.  McIntosh  and  John  C. 
O’Brien  of  the  New  York  Herald  Trib¬ 
une,  are  leaving  this  week  to  cover  the 
two  state  political  conventions,  the  Re¬ 
publican  at  .Albany  on  Sept.  25,  and  the 
I>emocratic  at  Syracuse  Sept. 

I. aurence  M.  Cockaday,  technical  writer 
of  the  Nett’  York  Herald  Tribune,  just 
returned  from  a  vacation  spent  motoring 
thrimgh  New  England  and  Canada. 

Hugh  Keane,  staff  artist  on  the  Netv 
York  Herald  Tribune  for  more  than 
eight  years,  is  now  recuperating  from 
pneumonia  at  Gabriels,  New  York. 

Eleanor  Ball,  whose  father  is  the  edi¬ 
tor  of  the  Charleston  (S.C.)  News  and 
Courier  and  who  worked  on  that  paper, 
is  now  the  assistant  editor  of  The  lYoman 
In  Business,  a  new  publication  to  appear 
shortly.  Miss  Ball  was  formerly  with 
the  ,\V«'  York  Graphic. 

Cecil  B.  Lyon,  of  New  York,  a  grad¬ 
uate  of  Harvard,  has  joined  the  editorial 
staff  of  the  New  York  Herald  Tribune. 

Beatrice  Gregory  has  resigned  as  spe¬ 
cial  feature  editor  of  the  United  Foa- 
turcs  to  devote  her  full  time  to  the 
syndication  of  her  own  feature  “What 
Shall  We  Do  This  Week?’’  which  is 
now  appearing  in  several  metropolitan 
papers,  including  the  Nezvark  News  and 
the  Baltimore  Sun.  Miss  Gregory  was 
formerly  entertainment  editor  of  The 
Delineator. 

Michael  J.  Casey,  real  estate  editor  of 
the  New  York  Herald  Tribune,  has  re¬ 
turned  from  his  vacation. 

Harry  G.  Mead,  who  has  been  visiting 
in  San  .Antonio  since  he  recently  re¬ 
signed  from  the  Chicago  Herald  /r 
T..raminer,  has  joined  the  Nezv  Orleans 
Times-Pieayune  copy  desk. 

J.  C.  Oslin.  telegraph  editor  San  .An¬ 
tonio  Rt'ening  Nett’s.  is  instructing  a 
night  class  In  journalism  at  Main  .Ave¬ 
nue  High  School,  San  Antonio. 

Edward  I.ogan,  long  head  of  the  news 
copy  desk  of  the  Netv  York  Herald  Tri¬ 
bune,  is  now  in  charge  of  the  sporting 
department  copy  desk. 

Tom  Bashaw,  Chicago  Daily  News  re- 
norter.  is  spending  his  vacation  in  St. 
Louis. 

Leo  S.  \\'.  Taylor,  former  Utica 
(N.Y.)  newspaper  man.  has  l)een  named 
editor  of  Poet’s  Magazine,  New  A’ork. 
Besides  serving  on  the  Utica  Press  and 
Ob.serz’er-Dispatch,  Morning  Telegram 
and  .Saturday  Globe,  Taylor  was  em¬ 
ployed  by  the  Bron.v  Home  .Vcrt’.r,*  New 
A'ork,  and  other  dailies. 

Carlyle  Burrows,  art  writer  of  the 
Next’  York  Herald  Tribune,  contributes 
a  monthly  article  on  art  in  New  York  to 
the  English  monthly  magazine,  “.Apollo.” 

R.  T.  Elson,  for  several  years  reporter 
on  the  Uaneouver  (B.C.)  Province,  has 
resigned  to  become  assistant  manager  of 
B.  C.  Packers  Corporation. 

Deane  S.  Paine  of  the  Portland  (Me.) 
livening  Express  staff  underwent  a  minor 
operation  at  the  Maine  General  Hospital, 
Portland  this  week. 

Gilbert  F.  Dewart,  of  the  New  York 
Herald  Tribune  editorial  staff  and  his 
brother,  Lewis  Dewart,  publisher  of  the 
Sunbury  (Pa.)  Daily,  are  back  from  a 
vacation  in  Boothbay  Harbor,  Me. 

Miss  Greta  Kerr,  society  editor  of  the 
Portland  (Me.)  Evening  Express,  has 
l>een  elected  press  chairman  of  the  New 
England  Conference  of  State  Federations 
of  Women’s  Clubs. 

Ernest  Claridge,  of  Bellaire,  Long 
Island,  has  been  added  to  the  art  staff 
of  the  New  York  Herald  Tribune. 

Grace  Hall,  staff  poet  of  the  Portland 
Oregonian,  has  recovered  from  a  minor 
operation  recently  performed  at  the  (iood 
Samaritan  hospital. 


Ralph  Young  has  been  appointed  night 
city  editor  of  the  Vancouver  (B.C.) 
Province. 

Morris  H.  Rubin,  of  the  Portland 
(Me.)  Evening  Express  staff,  has  en¬ 
tered  the  University  of  Wisconsin  to 
study  for  an  LL.B.  degree. 

Richard  Kirk,  westerly  correspondent 
of  the  Providence  (R.I.)  Journal  and 
Evening  Bulletin,  formerly  of  the  Spring- 
field  Union,  has  resigned  to  devote  his 
full  time  to  a  photography  business  in 
Westerly,  R.  I.  (Chester  M.  Potter  of 
the  Bristol  County  Bureau  of  the  Provi¬ 
dence  Journal  and  Evening  Bulletin, 
formerly  of  the  Boston  Post,  succeeds 
Kirk  in  Westerly.  P2dward  Milne  of  the 
night  suburban  dictation  desk  has  been 
assigned  to  the  Bristol  County  bureau. 

Richard  Owen  Boyer,  reporter  on  the 
Nett'  York  Herald  Tribune  and  Mrs. 
Boyer  are  parents  of  a  son,  Richard,  Jr., 
born  recently. 

Norval  E.  Packwood,  formerly  state 
editor  of  the  Quincy  (Ill.)  Whig-Journal 
and  later  advertising  and  publicity  man¬ 
ager  for  the  H.  Schoenstadt  &  Sons  cir¬ 
cuit  of  theatres,  Chicago,  has  been 
assigned  the  publicity  work  of  the  Engle¬ 
wood.  Chicago  Y.  M.  C.  A.,  and  will 
edit  the  Englewood  Y.  M.  C.  .A.  Ncrcs. 

Jeanette  Cramer,  home  economics 
editor  of  the  Portland  Oregonian,  suf¬ 
fered  a  scalp  wound  Sept  5  when  her  car 
collided  with  another.  She  was  treated 
at  the  Multnomah  county  hospital. 

Art  Stott,  reporter  of  the  Victoria 
(B.C.)  Times,  took  third  place  in  the 
British  Empire  games  diving  competition 
at  Hamilton.  Ont.,  recently. 

Frank  Condon,  of  the  city  staff,  Bridge¬ 
port  (Conn.)  Sunday’  Herald,  has  re¬ 
turned  from  vacation  in  New  York  City. 

E.  W.  Copeland,  sports  editor  of  the 
Camden  (Ark.)  News,  was  one  of  the 
Chamber  of  Commerce  committee  which 
arranged  for  the  banquet  Sept.  11  by 
Camden  merchants  to  their  employes. 

Clay  Perry,  author  and  newspaper  man, 
of  Pittsfield,  Mass.,  was  recently  elected 
president  of  the  Massachusetts  Division 
of  the  Izaak  Walton  League  of  .America. 

Louis  Thornburg,  reporter  on  the  Des 
.Moines  (la.)  Tribune,  and  Esther 
Fuller,  picture  editor,  were  among  wit¬ 
nesses  at  a  coroner’s  inquest  Sept.  8 
into  an  airplane  accident  at  the  Iowa 
State  Fair. 

David  H.  Costinc  of  Ohio  W’esleyan 
University  has  joined  the  staff  of  the 
IVorcester  (Mass.)  Telegram. 

John  F.  Wells,  staff  correspondent  of 
the  Little  Rock  Arkansas  Gazette,  spent 
the  past  week  at  Hot  Springs  reporting 
the  State  Democratic  Convention. 

John  Nelson,  veteran  reporter  of  bank¬ 
ing  and  industrial  news  for  the  Wor¬ 
cester  (Mass.)  Evening  Gazette.  an<l 
author  of  “Wake  Robin,”  a  Sunday  fea¬ 
ture  on  bird  life,  is  spending  his  vacation 
at  I.,aurel  Lake,  N.  H. 

Hiarles  B.  Barr  of  the  copy  desk, 
Bridgeport  (Conn.)  Post,  spent  his  va¬ 
cation  in  New  York  City. 

Albert  E.  Bowler,  photographer  for 
the  Worcester  (Mass.)  Telegram,  has 
returned  with  Mrs.  Bowler  from  a  honey¬ 
moon  passed  in  New  York. 

Ted  Wylie,  of  Fort  Smith.  Ark.,  a 
graduate  of  the  Pulitzer  School  of  Jour¬ 
nalism,  Columbia  University,  has  joined 
the  staff  of  the  Russellville  (Ark.) 
Courier-Democrat,  replacing  John  Erp, 
who  returned  to  the  University  of  Ar¬ 
kansas.  Until  recently  he  was  with  the 
Fort  Smith  Soutim’cst  .American  and 
Times  Record. 

Charles  E.  Vickerman,  New  London 
representative  of  the  Bridgeport  (Conn.) 
Sunday  Herald,  and  Mrs.  Vickerman,  are 
parents  of  a  son,  born  Sept.  1. 

Herbert  Plank,  special  writer  for 
Bridgeport  ((Tonn.)  Sunday  Herald, 
spent  his  vacation  in  New  Hampshire. 

William  C.  Langzettel  of  the  repor- 
torial  staff,  and  C.  S.  Collins  of  the  ad¬ 
vertising  department,  Portland  (Me.) 
Press  Herald,  spent  their  vacation  as 
"cabin  boys”  on  the  Norwegian  pulpwood 
carrier  Annavore,  making  the  trip  to 
Ship  Harbor,  N.  S.,  and  return. 

Harry  Johnston,  New  York  American; 


James  Pryor,  New  York  Teleqram 
George  Carolan,  A  eiv  York  World  Mw 
ray  Berman,  New  York  Herald  frilZl 
and  Mort  Ehrman,  New  York 
.Mirror,  are  back  at  their  regular  assin 
ments  of  covering  the  East  Side  distrirt 
for  their  respective  papers  after  spendiiw 
their  vacations  together  on  the  Nonh 
Shore  of  Long  Island.  Ehrman  is  as 
sistant  night  city  editor  of  the  Mirror 

Charles  B.  Sapp,  of  the  Grand  RaM, 
(Mich. )//cra/rf  editorial  staff,  is  on  va¬ 
cation.  Sapp  is  a  son  of  Frank  M.  Saon 
publisher  of  the  Ottawa  (Ill.)  RepM. 
can-Times. 

Henry  “Bill”  Schnaue,  regular  East 
Side  police  reporter  for  the  New  JVl 
Daily  Mirror,  acted  as  assistant  night 
city  editor  of  the  Daily  Mirror  during 
the  vacation  of  Mort  Ehrman  of  that 
paper,  who  is  regular  night  assistant. 

Miss  Florence  Pearl  Weinstein  of 
W’aterbury,  Conn.,  who  has  been  repon- 
ing  for  the  Waterbury  Republican  dur¬ 
ing  the  summer,  has  left  for  Highland 
Manor,  junior  college  for  girls,  at  Tarry- 
town,  N.  Y.,  where  she  will  teach  Eng¬ 
lish  and  journalism. 

Russell  L.  Kinney  of  the  Toledo  Sews- 
Bee  and  Mrs.  Kinney  are  parents  of  a 
son,  born  last  week  in  Mercy  hospital 
Toledo. 

Larry  Freeman,  feature  writer  for  the 
Hutchinson  (Kan.)  Herald,  is  taking  a 
two  and  one-haU  months  leave  of  ab¬ 
sence  to  do  publicity  in  the  wheat  belt 
for  the  Kansas  State  Agricultural  Col¬ 
lege’s  extension  division. 

Will  G.  Ross,  night  editor  of  the 
Frankfort  (Ind.)  Times,  was  general 
chairman  of  a  three-day  centennial  cele¬ 
bration  held  in  Frankfort  last  week. 

Benjamin  Merson,  of  the  reportorial 
staff,  Bridgeport  (Conn.)  Sunday  Her¬ 
ald,  has  resigned. 

Jean  Glasscock,  who  wrote  a  daily 
feature  for  the  Hutchinson  (Kan.)  Her¬ 
ald  during  the  summer,  has  returned  to 
W’ellesley  College,  where  she  is  a  sopho¬ 
more. 

Hugh  Hughes,  associate  editor  of  the 
Utica  (N.Y.)  Daily  Press,  addressed  the 
Utica  Zonta  Club  Monday  at  its  noon 
luncheon. 

Miss  Marv  Moran,  society  editor  of 
the  Grand  Rapids  (Mich.)  Herald,  is 
spending  her  vacation  in  Chicago. 

Robert  L.  Thomas,  after  spending  the 
summer  on  the  news  staff  of  the  Pori- 
land  Oregonian,  has  returned  for  post¬ 
graduate  work  at  Stanford  University. 

Craig  E.  Taylor,  of  the  sports  staff  of 
the  Baltimore  Sun,  has  resumed  his 
duties  after  spending  part  of  his  vaca¬ 
tion  in  .Atlantic  City,  N.  J. 

Ben  E.  Atkins,  city  editor,  and  son  of 
the  co-publisher,  of  the  Gastonia  (N.C.' 
Gazette,  and  Mrs.  Atkins,  have  an¬ 
nounced  thf-  birth  of  a  son,  Benjamin 
Emmet,  on  Sent.  6. 

Don  B.  Reed,  assistant  city  editor  oi 
the  IVashington  Post,  spent  his  vacation 
visiting  friends  in  Buffalo. 

(Other  f’crsonals  on  page  72) 


“Seest  thou  a  man  diligent  in  his  busi¬ 
ness?  He  shall  stand  before  kings.”  -And 
also  before  the  Federal  Trade  Commis¬ 
sion. — Florence  (-Ala.)  Herald. 

The  Iowa  supreme  court  has  declared 
that  punctuation  marks  are  no  part  ot 
the  English  language.  This  will  astoiOT 
those  sign  painters  who  delight  in  sticl^ 
them  into  the  wrong  places. — J.  R. 
Milwaukee  Journal. 

A  pretty  gocxl  design  for  a  flag 
the  United  States  of  Europe  could  be  had 
from  the  rainbow,  which  combines  evei)' 
visible  hue,  and  at  one  of  whose  erids^ 
a  pot  of  gold,  while  at  its  other  will  be 
found  said  I’nited  States  of  Europe.— 
Washington  .^tar. 

If  you  wish  to  know  the  class  of  read¬ 
ers  to  which  a  magazine  appeals, 
whether  the  advertisements  are  designed 
to  catch  idiots. — Buffalo  Evening  News. 
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EDITOE  &  PUBLISHER 


Becomes  a  Permanent  Book  in 
Your  Library 


or  the  convenience  of  our  subscribers  who  desire  to  preserve 
their  copies  of  Editor  and  Publisher  we  are  offering  a 
very  attractive  Leatherette  Cover  reinforced  with  a 
metal  back.  This  cover  will  hold  26  Copies 
and  then  becomes  a  permanent 
source  of  information. 


Set  of  2  Covers  = 


Siiraile  Cover 


We  have  many  requests  for  these  covers  and  would  suggest  that  you  mail  your 
order  immediately  as  our  supply  is  limited. 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


I 


46 


Editor  &  Publisher  The  Fourth  Estate  for  September  20,  1930 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Jan.-June,  1930,  Statistics  Compiled  for  383  Newspapers  in  83  Cities  by  Media  Records,  Inc.,  and  Advertising  Record 
Co.,  Inc.,  Showing  Retail,  General,  Automotive,  Financial,  Classified,  Legal  and  Total  Advertising 

(Copyright  1930  by  Editor  &  Pdbusher  Co.) 


AKRON 


Ckiu  and  NcwtRaRcri 

Tiinei-Pre* . (E) 

Tinies-PresB . (S) 

BeRooD-Journal . (E) 


Kiuekcrboekcr-PreaB(M) 

Knickerboeker-Preai..(6) 

Newi . (E) 

TuMi-UDion . (E) 

*TuDa-T7Dion . (S) 


JournRl . (M) 

Journal . (E) 

Journal . (S) 

State-Tribune . (E) 


Conatitution . (M) 

Conatitution . (S) 

Georgian . (E) 

t  American . (S) 

Journal . (E) 

Journal . (S) 


Retail 

(Ural) 

3, M2, Ml 
759,636 


1,605,914 

570,007 

2,325,261 

1,972,214 

396,466 


874,161 

942,937 

208,234 

850,972 


1,991,677 

1,031,374 

1,136,657 

343,625 

3,379,040 

794,117 


‘American . (S)  818,414 

Nem . (E)  2,452,618 

Poat . (E)  975,177 

Sun . (E)  4,935,888 


Sun. 


.(M) 


433,197 


Sun . (S)  2,135,M6  357,381 


Age-Herald . (M) 

Newa- Age-Herald. . .  .(S) 

Newa . (E) 

Poat . (E) 


1,680,090 

1,142,496 

3,482,062 

1,516,643 


GcmtiJ 

(NaImmI) 

AuteiiiatiTa 

dupU; 

FnuBci&l 

display 

CUssified 

L«sal 

Total 

advertUing 

673,176 

317,660 

126,792 

809, M9 

121,535 

5,591,353 

33,339 

176,406 

49,217 

267,132 

327 

1,285,057 

1,265,799 

630,690 

171,114 

1,289,482 

296,527 

8,176,801 

ALBANY 

M6,492 

168,127 

233,350 

652,762 

159,244 

3,365,889 

159,015 

248,  IM 

43,738 

154,414 

223 

1,175,561 

1,158,035 

302,863 

156,759 

642,052 

28,236 

4,613,206 

721,088 

289,896 

110,918 

433,707 

240,075 

3,767,898 

525,056 

181,019 

38,951 

91,449 

105 

1,233,046 

ALBUQUERQUE 

Ml, 421 

296,535 

13,661 

314,094 

18,039 

2,057,011 

5M,M9 

313,949 

13, M9 

308,617 

14,446 

2,158,047 

55.153 

105,305 

919 

69,606 

338 

439,555 

395,865 

316,719 

14, M6 

165,933 

66,004 

1,800,039 

ATLANTA 

966, M9 

237,318 

169,302 

612,117 

4,203 

3,081,266 

173,406 

173,180 

13,431 

235,160 

108 

1,626,650 

635,876 

158,817 

68,079 

400,210 

73,618 

2,373,256 

544,205 

162  ,M8 

15,368 

141,098 

62 

1,207,006 

1.172,997 

274,586 

81,167 

789,599 

6,013 

5,702,401 

261,873 

221, Ml 

24,800 

363,767 

257 

1,666,356 

BALTIMORE 

565,152 

159,473 

2,036 

196,579 

1,124 

1,742,777 

885,189 

320,392 

106,487 

571,794 

33,060 

4,370,340 

474,117 

135,729 

25.112 

236,334 

31,086 

1,877,555 

1,480,457 

331,219 

297.238 

1,404,654 

15,429 

8.4M,885 

1,370,105 

295,213 

349,408 

1,417,434 

39,241 

3,904,598 

357,381 

265,753 

6,118 

492,933 

248 

3,256,979 

BIRMINGHAM 

1,189,682 

248,301 

231,971 

446,339 

86,134 

3,882,517, 

215,274 

240,763 

26,621 

267,011 

460 

1,891,625 

1,191,699 

247,847 

231,006 

442,476 

95.452 

5.690,542 

557,801 

227,539 

121,796 

285,119 

51,494 

2,759,392 

BOSTON 


Ofre  uou  lalcLtuf  part  in 
mis  areal  auessin^  contesl9 


J/o 


lonth  after  month,  year  after  year, 
many  newspapers  are  guessing  on  the  size  of  a  market 
for  a  product;  guessing  on  the  market  value  of  their  cir¬ 
culation;  guessing  on  consumer  acceptance;  guessing  on 
the  standing  of  competition;  guessing  on  copy  appeal; 
guessing  without  end. 

A  few  dollars  advisedly  spent,  in  unbiased,  authorita¬ 
tive  market  or  product  study,  will  often  save  thousands 
of  dollars — in  every  case  it  will  shorten  the  road  to  sales 
success  and  greater  results. 

May  we  show  you  a  few  examples  of  how  we  have 
saved  and  made  money  for  other  publishers? 


EMERSON  B.  KNIGHT,  inc. 

Gerlified  y^arket  Studies 

INDIANAPOLIS 

ARCHITECTS  AND  BUILDERS  BUILDING 


Retail 

Ganwal 

Automotivo 

Fnuncial 

CHioa  and  Nowapapera 

(Ueel) 

(National) 

display 

display 

Clasaified 

U|<1 

Record . 

...(M) 

642,666 

170,679 

7,704 

1,8G1 

24,071 

93,086 

‘Advertiaer . 

872,873 

616,780 

159,334 

2,379 

152,973 

61 

AmeriCRU . 

...(E) 

1,382,663 

691,092 

185,177 

46,984 

264,973 

4,524 

Globe..  .(See  Foot  Note) 

3,005,815 

1,189,210 

299,661 

160,293 

612,979 

12,443 

Globe . 

...(S) 

1,485,909 

248,635 

290,558 

2,058 

837,038 

60 

Herald . 

,..(M) 

3,330,091 

1,490,809 

298,209 

687,711 

866.643 

12,454 

Herald . 

...(S) 

922,591 

496,232 

280,280 

10,789 

513,505 

65 

Poat . 

..(M) 

2,984,021 

1,444,297 

250,354 

161,228 

405,236 

8.025 

Poet . 

...(S) 

654,713 

277,265 

184,676 

5,986 

285,535  . 

Traneeript . 

...(E) 

1,154,536 

860,053 

211,989 

570,127 

761,242 

59,148 

Traveler.  (SeeFootNote) 

3,966,388 

1.496.509 

339,108 

660,175 

725,026 

35.387 

BUFFALO 

'Courier-Expreas . . 

..(M) 

1,364,583 

M7,906 

418,864 

377,328 

380,455 

103,511 

Courier-Expreee. . 

...(S) 

999,127 

336,120 

289,242 

9,481 

125,624 

21 

Newa . 

...(E) 

3,985,892 

1,687,260 

762,868 

197,677 

1,618,745 

34.978 

Timea . 

...(E) 

1,741,143 

818,450 

224,830 

117,773 

393,429 

78,140 

Timee . 

...(S) 

452,143 

118,971 

177,659 

13,389 

99,650  . 

Tud 

1.304.M) 
2.146,41} 
5.240,401 
2.864.114 
•.481,017 
2.223.4(2 
6.213,1(1 
1.408.175 
•  .•17.III1 
7.222.i(} 


3.202,147 

1.760,(11 

8.287,420 

3.373.7K 


*  American  Weekly  linage  included  in  above  Sunday  dgurea  (General,  469,745;  Automotive,  37.846;  Total,  607,(11), 
t  American  Weekly  linage  included  in  above  Sunday  figures  (General,  465,957;  Automotive,  37,846;  Total  603.8031, 
NOTE. —  Boeton  Globe,  morning  and  evening  sold  in  combination  only.  Boston  Traveler  is  sold  only  in  ccmbiiutiia 
with  Morning  Herald  or  Sunday  Herald. 

(Continued  on  page  48) 


THE  AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY  PAYS  ONLY  A  REGULAR, 
DIVIDEND  TO  THE  5(X),000  OWNERS  OF  ITS  STOCK 


They  use  it,  they  believe  in  it, 
they  own  it 

/fn  Advertisement  of  the  American  Telephone  and  Telegraph  Compani 


The  Bell  Telephone  System  is 
representative  of  the  new  type  of 
ownership  in  American  business, 
and  of  the  responsibility  to  further 
the  nation’s  welfare  and  prosperity 
which  such  an  institution  accepts. 

Some  500,000  men  and  women, 
in  nearly  every  town  and  city  in 
the  country,  own  the  stock  of  the 
American  Telephone  andTelegraph 
Company.  The  average  number  of 
shares  per  stockholder  is  thirty.  No 
single  individual  owns  as  much  as 
one  per  cent  of  the  total  capital 
stock.  The  company  pays  only  a 
regular,  reasonable  dividend, 
which  it  has  not  missed  paying 
since  its  incorporation.  Earnings 
beyond  that  go  into  the 
extension  and  improvement 
of  the  telephone  service. 


The  Bell  System  is  an  .American 

institution  which  consistently  builds 

ahead  of  the  communication  needs 
of  the  day  and  year.  Its  construc¬ 
tion  program  for  1930  requires  the 
expenditure  of  approximately  700 
million  dollars. 

The  scope,  speed  and  accuracy 
of  its  service  is  dependent  on  the 
constant  research  of  more  than 
5CXX)  scientific  workers,  new  meth- 
(xls  of  operation  and  construction, 
and  the  co-ordinated  efforts  ot 
more  than  450,cxx)  widely  scat¬ 
tered  employees.  All  its  efforts 
are  centered  on  giving  the  public 
a  steadily  improving  telephone 
service  at  the  lowest  possible  cost. 
This  is  the  accepted  re¬ 
sponsibility  ot  the  Bell 
System. 


MEMBER  100,000  GROUP  OF  AMERICAN  CITIES 


Still  First  Among 
Evening  Newspapers 

Of  Ohio! 


Media  records*  figures,  for  the  first 
eight  months  of  1930,  show  that  the 
AKRON  BEACON  JOURNAL,  with 

10,424,049  Lines 
of  Advertising 

not  only  led  all  Ohio  six-day  evening  newspapers  in 
volume  of  advertising  linage,  but  led  all  seven-day  news¬ 
papers  of  the  State  save  one.  Following  are  the  linage 
figures  (Jan.  1  to  Aug.  31,  1930): 


Columbus  Dispatch  (Seven-Day) .  11,519,512 

Akron  Beacon  Journal  (Six-Day) .  10,424,049 

Cleveland  Plain  Dealer  (Seven-Day) .  9,846,628 

Dayton  News  (Seven-Day) .  9,785,714 

Cleveland  Press  (Six-Day)  .  9,725,494 

Cincinnati  Times  Star  (Six-Day) .  9,094,042 

Akron  Times-Press  (Seven-Day)  .  8,789,673 

Cincinnati  Enquirer  (Seven-Day)  .  8,615,215 

Toledo  Blade  (Six-Day)  .  8,325,335 

Youngstown  Vindicator  (Seven-Day)  .  7,723,128 

Dayton  Herald  (Six-Day)  .  6,891,049 

Columbus  Citizen  (Six-£)ay)  .  6,849,816 

Cleveland  News  (Seven-Day)  .  6,822,095 

Youngstown  Telegram  (Six-Day)  .  6,140,781 

Cincinnati  Post  (Six-Day)  .  6,041,029 

Toledo  News- Bee  (Six-Day)  .  4,748,779 

Toledo  Times  (Seven-Day)  .  4,348,199 

Dayton  Journal  (Seven-Day)  .  4,159,917 

Ohio  State  Journal  (Seven-Day)  .  3,652,639 

Commercial  Tribune  (Cincinnati,  Seven-Day) .  2,021,246 


Cover  The  $200/)00/)00  Akron  Market  At  One  Cost  —  Use  the 

AKRON  BEACON  JOURNAL 

STORY,  BROOKS  &  FINLEY,  Representatives — New  York  -  Chicago  -  Philadelphia  -  Los  Angeles 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Continued  from  page  46) 


CAMDEN 


Retail 

Genersl 

Autemelire 

FiluiicUl 

Total 

Cities  and  Newspapers 

(Lscal) 

'Nstieiul) 

dispUy 

display 

Classified 

rUgal 

adeertising 

Courier . 

.(E) 

2,716,552 

832,461 

437,538 

121,452 

582,949 

272,787 

4,963,739 

Courier  Post . 

.(S) 

432,405 

50,118 

9,076 

398 

83,097  . 

575,094 

CANTON 

News . 

.(E) 

1,471,734 

356,764 

111,638 

56,453 

429,796 

121,774 

2,548,159 

Nem . 

.(S) 

265,756 

23,188 

77,565 

45,718 

110,051 

41 

522,319 

Repontory . . 

.(E) 

3,454,240 

948,037 

333,758 

101,056 

805,749 

177,988 

5,820,828 

Repository . 

.(S) 

636,447 

45,230 

217,087 

63,352 

215,691 

781 

1,181,588 

CHICAGO.  ILL, 

e 

Tribune . 

(M) 

4,705,344 

2,315,825 

428,805 

849,185 

1,824,255 

8,845,424 

Tribune . 

..(S) 

2,731,566 

1,192,710 

416,351 

71,552 

1,041,252 

4,965,528 

Herald  k  Examiner.  (M) 

1,926,064 

746,957 

122,050 

181,942 

553,971 

3,227,022 

Herald  k  Examiner 

(6) 

1,203,752 

916,229 

279,371 

5,976 

201,132 

2,321,113 

News . 

.(E) 

6,044,770 

2,016,184 

409,642 

343,996 

1,474,089 

9,535,043 

American . 

.(E) 

4,167,626 

1,636,070 

361,728 

108,746 

580,143 

6,383,839 

Poet . . . 

.(E) 

1,636,453 

624,687 

140,102 

279,206 

173,463 

2,434,603 

Times . 

(M) 

2,105,312 

384,653 

74,155 

29,853 

2,489,965 

Times . 

.(M) 

5,476,566 

1,769,409 

224,892 

1,642,143 

1,338,723 

8,587,698 

*  Cfaicaco  fifnira  euppM  by  >dvertisin«!  Record  Company,  Inc.,  New  York  and  Chicago.  Automotive  and  Financial 
are  also  included  in  Retail  and  (leneral  Display.  Total  Advertising  is  sum  of  Retail,  General,  and  Classified. 


In  Dallas — 

Dollar  for  Dollar 

Buyers  who  check 
circulations  against 


CINCINNATI 


Cainmereial-Tribune(M) 

657,277 

212,786 

24,401 

96,578 

136,158 

188,445 

1,315,645 

Commeiaal-Tribuoe.(S) 

165,191 

16,672 

9,565 

31,126 

67,055 

98 

289,707 

Enquirtr . 

(M) 

1,421,881 

538,659 

118.355 

284,788 

858,906 

74,256 

3,296,845 

Enquirer . 

.(S) 

1,736,937 

422,352 

298,103 

103,677 

9%, 118 

850 

3,558,037 

Post . 

.(E) 

2,169,150 

1,109,565 

322,403 

103,700 

1,090,778 

3,138 

4,798,734 

Times-Star . 

.(E) 

3,981,274 

1,666,667 

565,410 

159,549 

921,152 

6,226 

7,300,278 

CLEVELAND 

Plain  Dealer . 

(M) 

2,061,308 

1,242,500 

422,106 

328,383 

1,328,649 

32,579 

5,415,525 

Plain  Dealer . 

..(S) 

890,123 

567,298 

417,073 

23,501 

535,345 

140 

2,433,480 

News . 

.(E) 

2,618,580 

940,857 

296,369 

186,770 

419,728 

27,653 

4,489,957 

News . . 

..(S) 

596,238 

154,243 

184,120 

14,372 

135,840 

283 

1,085,096 

Press . 

(E) 

4,438,074 

1,519,746 

393,517 

147,111 

1,253,765 

13,472 

7,765,685 

COLUMBUS 

Dispstch . 

.(E) 

4,039,505 

1,516,922 

306,091 

304,378 

983,479 

13,611 

7,163,986 

Dispatch . 

..(S) 

1,010,836 

133,132 

275,712 

74,798 

452,289 

103 

1,946,870 

Citisen . 

.(E) 

3,409,239 

760,831 

292,692 

219,780 

714,360 

14,304 

5,411,206 

CHiio  SUte  Joumni.  (M) 

751,656 

356,910 

117,294 

360,768 

406,560 

201,856 

2,195,044 

(Hiio  State  Journal. 

(S) 

312,186 

73,078 

88,739 

65,336 

150,626 

938 

690,903 

DALLAS 

News . 

.(M) 

1,681,598 

1,069,845 

245,608 

200,549 

783,415 

16,476 

3,997,491 

News . 

..(S) 

848,024 

232,473 

278,054 

90,583 

371,386 

15,763 

1,836,283 

Tuncs-Uerald . 

,.(E) 

3,816,427 

1,112,234 

208,644 

94,540 

697,720 

10,667 

5,940,232 

Times-Herald . 

..(•S) 

1,260.665 

83,417 

195,245 

53,407 

228,126 

788 

1,821,648 

Journal . 

..(E) 

1,111,862 

559,166 

183.684 

77,735 

790,960 

262,678 

2,986,085 

Dispatch . 

.(E) 

1,578,483 

432,356 

88.613 

55,729 

299,194 

16,901 

2,471,276 

DAYTON 


Journal . 

. (M) 

615.956 

422.093 

168,479 

126,948 

398,285 

162,554 

1,894,315 

Journal . 

. (S) 

095.542 

168,368 

279,002 

84,950 

250,467 

475 

1,478,804 

Herald . 

. (E) 

3.2.30,208 

761,013 

372,767 

183,144 

820,916 

121.060 

5.489, log 

News . 

. (E) 

3.607.347 

1.193,948 

357,381 

160,968 

904.941 

96,228 

6,320,813 

News . 

. (S) 

836,175 

138.917 

234.578 

85,338 

256,882 

391 

1,552.281 

DENVER 


Rocky  Mt.  News 

(M) 

1.252.159 

494,6.36 

199,947 

113.816 

631.294 

149,175 

2.841,027 

Rocky  Mt.  News  . 

..(S) 

283,. 526 

65 . 56*1 

121,141 

8.026 

247,806 

189 

726,254 

Poet . 

..(E) 

3.092,725 

1,256.879 

301.632 

176.812 

861.519 

49,694 

5*739,261 

Poet . 

..(S) 

678.011 

263.652 

261.242 

19,748 

648.986 

272 

1.871,911 

DES 

MOINES 

Register . 

..(M) 

720.180 

1.130.8.58 

221,144 

111,590 

6.55,881 

22,837 

2,862,490 

Register . 

...(S) 

709.508 

344,759 

292,391 

26,247 

310,180 

449 

1,683,534 

Tribune . 

..(E) 

3.051.904 

1,171,497 

348.896 

111,1.38 

661.873 

8,296 

5.. 353, 604 

DETROIT 


Free-Pre** . 

. (M) 

1,879.548 

1,076.645 

384,728 

410,185 

864,185 

50,518 

4,665.809 

Free-Prees. . . . . 

. (S) 

696.491 

369.3.5.3 

280,114 

106,821 

506.602 

1,422 

1.960,803 

News . 

. (E) 

6,824.302 

1.785,145 

427,925 

180.823 

1,785.537 

6,627 

11,010,359 

News . 

. (S) 

1.084.752 

315.653 

385,551 

70,257 

1.302.375 

434 

3,159,022 

710168 . 

. (E) 

2.731.110 

1.093.666 

278,250 

120,700 

628,891 

3,356 

4.855,973 

•Times . 

. (S) 

473,Oti7 

568,015 

214,555 

32,341 

267.644 

350 

1,555,972 

.*  American  Weekly  linage  included  in  above  Sunday  figures:  (General.  469,765;  Automotive.  37.846;  Total.  507.611). 


EASTON 


Express . (E)  2.816.134 

Times  . (M)  641,500 

Times . (S)  575,408 

Herald . (E)  1.424,547 

Post . (E)  1,452,456 


Dispatch-Herald . . 

..(E) 

2,056.633 

Dispatch-Herald. . . 

..(S) 

281,240 

Times . 

..(E) 

2,028,865 

825.616 

411,343 

111,112 

EL  PASO 

557,355 

170,958 

31,060 

119.639 

195.410 

17.221 

660.474 

380,638 

46,551 

706,938 

225,115 

36,473 

ERIE 

908,616 

200,888 

47,433 

55,579 

169,143 

12,999 

849,854 

365,646 

92,946 

448,756 

95,129 

4.708,090 

433,432 

20,687 

fl, 854,992 

143,756 

2,407 

1,053,841 

477.397 

2,711 

2,992.318 

379,206 

18,604 

2,818,792 

617,424 

113,409 

3,944,403 

164.623 

133 

683,717 

671,255 

76,298 

4,084,864 

(Continued  on  page  50) 


costs— without  losing 
sight  of  newspaper 
character  and  prestige 
—list  The  News  and 
The  Journal  in  Dallas. 
Dollar  for  dollar, these 
papers  at  their  com¬ 
bination  rate  are  the 
best  buy  in  their  field. 

The 

Dallas  Morning  News 
and 

The  Dallas  Journal 

j4n  Unusually  Attractive 
Optional  Combination 
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America's  Advertising  Leader  Is 
Published  in  America's  Fourth  City 

The  Detroit  News  With  17,502,464  Lines 
for  First  8  Months  of  1930  Again  Leads 
All  Other  Newspapers  in  America 


The  possibilities  open  for  advertisers  in  the 
Detroit  market  are  evidenced  by  the  fact  that  The 
Detroit  News  continues  during  1930  to  lead  all 
other  newspapers  in  America  in  advertising. 

While  The  Detroit  News  does  not  pretend  to 
surpass  or  equal  1929  advertising  records,  it  is 
significant  that  this  newspaper  in  America’s  fourth 
city  should  lead  newspapers  in  mar¬ 
kets  with  twice  and  three  times  _ 

Detroit’s  population.  ^ 

Analysis  will  reveal  that  Detroit  ^ 

enjoys  a  substantial  home  owning  more  circi 

population  capable  of  absorbing  other  Det 

great  quantities  of  goods.  This  _ 


In  the  Detroit  trading 
area  The  News  has  74,000 
more  circulation  than  any 
other  Detroit  newspaper. 


element  of  the  population  is  thoroughly  covered 
by  the  Detroit  News,  enabling  advertisers  to 
reach  it  with  their  selling  messages  by  use  of 
The  News,  alone. 

With  the  greatest  circulation  in  Michigan  and 
with  94%  of  this  circulation  concentrated  in  the 
local  trading  area.  The  Detroit  News  will,  by  it¬ 
self,  provide  adequate  delivery  of 

_  your  selling  effort.  Advertisers  who 

t  tradin  concentrate  their  copy  in  The  News 

has  74  000  able  to  employ  command- 

1  than  any  space  without  sacrifice  of  cover- 

lewspaper.  age  and  with  most  economical  use  of 

the  appropriation  in  hand. 


The  Detroit  News 


New  York:  I.  A.  KLEIN,  Inc. 


THE  HOME  NEWSPAPER 
Member  100,000  Group  of  American  Cities 


Chicago:  J.  E.  LUTZ 


50 


Editor  &  Publisher  The  Fourth  Estate  for  September  20,  1930 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  48) 


EVANSVILLE 


Retail 

Ganaral 

AHteoMtiva 

Fnaacial 

Total 

CkWs  4od  New^pert 

rUcal) 

(Naliaoali 

dUpIsy 

dUpUy 

CUssUwd 

Ufsl 

advertUing 

Courier . 

..(M) 

1,769,274 

671,532 

264,993 

124,226 

413,092 

58,400 

3,301,517 

Courier . 

...(S) 

690,414 

91,572 

151,661 

72,633 

117,243 

108 

1,123,631 

Journal . 

..(E) 

620,814 

555,843 

245,247 

114,976 

409,785 

49,613 

1,996,278 

Prees . 

..(E) 

2,09S,S71 

535,642 

189,988 

91,018 

351,514 

11,240 

3,274,973 

Fnm . 

..(S) 

511,527 

50,774 

112,963 

58,658 

101,270  . 

835,192 

FALL  RIVER 

Henld-News . 

..(E) 

1,805,362 

861,031 

394,870 

53,997 

257,336 

90,298 

3,462,894 

FORT  WAYNE 

JoumaUjaieUe... . 

.(M) 

1,838,958 

515,146 

163,571 

51,932 

607,578 

104,382 

3,281.567 

Joumal-Giiette. . . 

..(S) 

715,060 

98,225 

223,875 

65,346 

277,267 

152 

1,379,925 

Nem-Sentinel. . . . 

..(E) 

3,259,510 

1,118,467 

408,218 

99,597 

673  303 

83,339 

5,642,434 

FORT  WORTH 

Beeord-Tdegram. . 

.(M) 

725,768 

1,076,903 

253,624 

84,193 

470,402 

16.580 

2,627,470 

8tar-Tele(rani _ 

..(E) 

1,731,360 

1,109,201 

257,690 

81,407 

476,413 

11,891 

3,667,962 

Btar-TeLA  Reoord. 

..(S) 

824.805 

217,297 

247,122 

53,517 

235,067 

6,373 

1,584,181 

Tnm . 

..(E) 

1,960,595 

534,234 

179,144 

63,269 

509,695 

39,687 

3,286,624 

FREEPORT-HEMPSTEAD,  N, 

,  Y. 

Naaau  Review . . . 

..(E) 

1,105,587 

220,876 

336,491 

88,820 

534,889 

561,424 

2.848,087 

Naaau  Star . 

..(E) 

778,027 

138,300 

217,515 

32,961 

286,881 

63,159 

1,516,843 

GLENS 

FALLS, 

N.  Y. 

Poat  Star . 

.(M) 

1,569,927 

432,001 

352,860 

109,262 

273,426 

35.209 

2,772,685 

HARRISBURG 

Patriot.. (SeeFoot  Note) 

2,153,074 

883,050 

480,145 

74,964 

384,255 

40,334 

4.015,822 

Tdepaph . 

..(E) 

1,116,296 

534,000 

318,113 

39,126 

299,653 

94,810 

2,401,998 

Non. —  Harrisburg  News  (evening)  carries  the  same  advertising 

as  the  Patriot  (morning). 

HARTFORD 

Courant . 

.(M) 

1,507,945 

601,770 

200,502 

606,052 

453,705 

71,730 

3,441,704 

Courant . 

..(S) 

1,470,395 

241,363 

388,651 

162,883 

162,125 

2,164 

2,427,581 

Times . 

..(E) 

5,278,274 

1,424,103 

680,218 

521,692 

932,715 

80,253 

8.917,255 

HOUSTON 

Chionide . 

..(E) 

2,609,164 

1,245,784 

297,831 

150,082 

1,225,707 

47,582 

5,576,150 

Chrooide . 

..(S) 

1,100,465 

277,332 

243,287 

67,974 

365,376 

8,215 

2,062,649 

Post-Dispatch . 

.(M) 

2,118,706 

947,086 

227,927 

202,694 

869,516 

47,452 

4,413,381 

Post-Dispatch . 

..(S) 

1,081,285 

180,686 

229,202 

76,533 

287,191 

14,645 

1,869,542 

Press . 

..(E) 

2,095,115 

528,296 

136,592 

71,347 

546,911 

61,045 

3,439,306 

INDIANAPOLIS 

News . 

..(E) 

4,051,466 

1,593,769 

612,903 

172,265 

1,338,419 

38,456 

7,807,278 

Star . 

.(M) 

1,172,384 

666,052 

190,985 

242,671 

804,802 

83,745 

3,160,639 

Star . 

..(8) 

1,192,196 

321,005 

302,260 

3,930 

406,319 

650 

2,226,360 

Times . . 

..(E) 

1,680,503 

523,563 

216,533 

100,999 

412,278 

22,653 

2,956,529 

JACKSONVILLE 

Ilmes-UnioD . 

.(M) 

1,652,064 

1,256,734 

283,012 

108,803 

569,517 

63,675 

3,933.805 

Times-VnioD . 

..(8) 

750,327 

179,654 

214,616 

6,907 

249,426 

1,614 

1,402,544 

Journal . . 

..(E) 

1,687,621 

562,106 

239,860 

50,932 

538,622 

135,466 

3,214,607 

KANSAS  CITY, 

MO. 

Journal-Post . . 

..(E) 

1,271,637 

615,740 

142,273 

60,390 

566,129 

13,351 

2,669,520 

Journal-Poet . 

..(8) 

473,150 

104,694 

119,020 

38,244 

161,068 

2,703 

898,879 

Times . 

.(M) 

2,410,637 

1,378,257 

297,832 

193,016 

1,373,830 

13,217 

5,666,789 

Star . 

.(E) 

3,108,159 

1,385,852 

309,355 

188,727 

1,415,573 

12,997 

6,420,663 

Star . 

..(8) 

1,377,779 

541,426 

398,422 

96,875 

715.345 

3,114 

3,132,961 

KNOXVILLE 

• 

Journal . 

.(M) 

1,454,024 

603,625 

240,323 

133,496 

263,476 

57,435 

2,752,379 

Journal . 

..(8) 

689,471 

130,222 

207,276 

46,751 

78,763 

1,280 

1,153,763 

News-Sentinel . 

.(E) 

1,732,835 

859,231 

222.625 

111,321 

325,116 

10,930 

3,262,058 

News-Sentinel . 

..(8) 

451,115 

65,988 

15,725 

19,585 

117,987 

816 

797,216 

LOS 

ANGELES 

Eiaminer . 

.(M) 

1,808,797 

1,050,058 

255,876 

462,264 

1,958,279 

1,312 

5,536,586 

lExaminer . 

.(8) 

1,752,644 

710,123 

401.561 

37,002 

709,855  .. 

3,611,185 

Illustrated  News.. . 

.(M) 

1,009,727 

296,278 

155,690 

91,043 

319,924 

42 

1,863,704 

Times . 

.(M) 

2,630,894 

950,363 

288,589 

783,779 

2,122,021 

7,347 

6,782,993 

Times . 

..(8) 

1,936,944 

351,860 

229,569 

46,428 

817,723 

507 

3.383,031 

Express . 

.(E) 

2,083,258 

838,438 

366,914 

235,538 

368.755 

1,658 

3,894,561 

Herald . 

.(E) 

4,519,126 

1,521,262 

389,012 

193,010 

1,011,162 

477 

7.733,049 

Reoord . 

.(E) 

1,384,799 

405,184 

127,120 

45,321 

161,633 

6,048 

2,130,105 

LOUISVILLE 

Courier-Journal . 

(M) 

2,437,685 

1,300,536 

260,621 

203,740 

804,356 

7,012 

5,013,950 

Couher-JounuU . . . . 

..(8) 

1,488,611 

228,668 

309,997 

94,165 

220,882 

615 

2,342,938 

Timffl . 

(E) 

3,005,886 

1,311,764 

264,142 

208,945 

811,876 

22,942 

5,625,555 

Herald-Post . 

.(E) 

1,354,404 

502,005 

108,550 

198,247 

274,765 

196,912 

2,634,883 

Herald-Post . 

..(8) 

729,793 

93,560 

104,411 

110,072 

74,044 

1,552 

1,113,432 

MANCHESTER,  N 

.  H. 

Union . 

(M) 

1,433,774 

766,035 

383,210 

77,155 

252,543 

22,367 

2,935,084 

MEMPHIS 

Commeroial-Appeal  (M) 

1,915,989 

1,256,141 

293,036 

181,727 

794,776 

30,374 

4,472,103 

Commercial-Appeal . 

(8) 

1,352,086 

286,986 

260,569 

25,641 

416,718 

3,125 

2.345,125 

Evening  Appeal .... 

.(E) 

1,701,378 

1,166,062 

424,567 

166,755 

787,928 

50,319 

4,297,009 

Pnm  Scimitar . 

(E) 

2,489,299 

772,693 

335,028 

119,672 

326.264 

67.588 

4.110,544 

t.A  nerioao  Weeldy  Una^e 

in  du  le  1  in'above  Sun  lay  Rgurer;  (Qeneral,^27.232; 

Automotive,!  52,976;  Tota  1 580.208). 

(Continued  on  page  52) 


C^ENERAL  advertisers  in  17  out  of 
21  Media  Records  classifications  placed 
more  linage  in  The  News  during  the  first 
6  months  of  1930,  than  in  any  other 
Indianapolis  newspaper. 

In  the  following  classifications,  general  adver¬ 
tisers  bought  more  linage  in  The  News  than  in 
all  other  Indianapolis  newspapers  combined 
(6  issues  a  week  against  13). 

Building  Materials 
Electrical  Appliances  and 
Supplies 
Footwear 

Furniture  and  Household 

Groceries 

Men’s  Wear 

Musical  Instruments 

Office  Equipment 

Radio 

Toilet  Requisites 
Women’s  Wear 


In  the  following  classifications,  general  adver¬ 
tisers  bought  more  linage  in  the  daily  News 
than  in  any  other  Indianapolis  newspaper, 
Sunday  issues  included. 

Hotels  and  Resorts 

Miscellaneous 

Publications 

Sporting  Goods 

Tobacco 

Transportation 

• 
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.^^LMOST  one-third  of  the  revenue  derived  from  our  Federal  Government  comes  from  the  Empire  State; 
$928,473,304  was  the  total  collected  for  the  last  fiscal  year.  The  total  tax  receipts  increased  to  a  striking 
degree  over  the  preceding  year,  jumping  from  $843,536,203  in  1929  to  $928,473,301.  The  State’s  miscel¬ 
laneous  taxes  came  to  $98,387,668,  the  individual  income  tax  figure  was  $382,141,682  and  its  corporation 
taxes,  $447,943,953,  both  of  the  latter  figures  being  far  in  exeess  of  those  of  any  of  the  other  States  in  the  Union. 

Divided  into  districts,  the  total  taxes  paid  were  as  follows: — 


Ist  New  York  diftrirt  .  $58,402,314.47 

2nd  New  York  district .  538,430,979.76 

3rd  New  York  district .  224,880,918.57 

14th  New  York  district .  49,884,564.48 

2l8t  New  York  district  .  15,718,635.72 

28th  New  York  district .  41,155,891.26 


It  can  be  readily  seen  that  a  State  paying  one-third  of  the  country’s  Federal  taxes  must  be  unusually  rich 
in  earning  and  buying  power.  We  can  recommend  New  York  as  the  country’s  premier  market  where  distribution 
can  be  classed  national  in  scope.  The  Empire  State  is  the  outstanding  national  market  today,  continuing  to  grow 
in  buying  power. 

Each  of  the  newspapers  listed  below  covers  a  rich  local  market  with  tremenflous  mass  buying  power  in 
itself.  You  will  receive  the  full  information  by  writing  to  each  newspaper  listed  below. 


Clrcu- 

2,500 

10,000 

Ciren- 

2,000 

10,000 

latioa 

Linea 

Lines 

lation 

Linas 

Linas 

**Albany  Evening  Newi . 

. (B) 

47,791 

.13 

,13 

••Long  Island  City  Daily  Star . 

....(E) 

32,618 

.15 

.09 

** Albany  Knickerbocker  Presa.... 

. (M) 

30,109 

.12 

.12 

••Newburgh-Beacon  Daily  News.... 

....(E) 

16,293 

.09 

.09 

**Albany  Knickerbocker  Preae.... 

. (S) 

52.770 

.17 

.17 

••The  Sun,  New  York . 

....(E) 

314,410 

.70 

.65 

ttAmaterdam  Recorder-Democrat  . 

. (E) 

8,656 

.05 

.05 

••New  York  Times . 

....(M) 

437,577 

.99 

.882 

ttAuburn  Citizen-Advertiser  Journal. ...  (E) 

10,569 

.065 

.055 

••New  York  Times . 

- (S) 

757.028 

1.20 

1.176 

ttBrooklyn  Daily  Eagle . 

101,042 

.30 

.30 

t+New  York  Herald-Tribune . 

....(M) 

303.630 

.75 

.735 

ttBrooklyn  Daily  Eagle . 

. (S) 

107,531 

.30 

.30 

ttNew  York  Herald-Tribune . 

- (S) 

442.043 

.80 

.784 

**  Buffalo  Courier- Express  . 

125.551 

.25 

.30 

••New  York  World . 

,...(M) 

327,379 

.65 

.58 

••Buffalo  Courier-Express  . 

. (S) 

184.740 

.25 

.30 

••New  York  World . 

....(S) 

542,322 

.75 

.69 

ttBuffalo  Evening  News . . 

. (K) 

179.893 

.30 

.30 

••New  York  Evening  World . 

....(E) 

293,776 

.65 

.58 

ttBuffalo  Evening  Times . . 

. (E) 

113,084 

.24 

.24 

••Niagara  Palls  Gazette . 

....(E) 

24.453 

.08 

.08 

ttBuffalo  Sunday  Times . 

. (S) 

210,818 

.24 

.24 

••Poughkeepsie  Star  and  Enterprise. 

..,.(E) 

14.657 

.06 

.06 

••Coming  Evening  Leader . . 

. (E) 

9.494 

.05 

.05 

ttRochester  Times-Union  (comb.)... 

....(E) 

80,268 

.40 

.40 

ft  Elmira  Star-Gazette  Advertiser.. 

..(EftM) 

34.209 

.11 

.11 

••Troy  Record  . 

(MAE) 

25,025 

.07 

.07 

••Geneva  Daily  Times . . 

. (E) 

5,695 

.04 

.04 

••Utica  Observer  Dispatch . 

....(E) 

37,425 

.09 

.09 

**GlovenviUe.  Johnstown  Morninc  HersM 

ft  Leader^Republican  . 

..(EAM) 

13,587 

.07 

.07 

ttithaca  Journal-News  . 

. . (E) 

8.293 

.05 

.05 

••Jamestown  Morning  Post . 

. (M) 

12.323 

.045 

.045 

ttGovemment  Statement.  Apr.  1, 

1930. 

••Kingston  Daily  Freeman . 

8,562 

.05 

.05 

••A.  B.  C.  Publishers*  Statement. 

Apr.  1, 

1930. 
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(Continued  from  page  50) 


MILWAUKEE 

Retail  General  Auteroatire  Financial  Tetal 

Citica  and  Newi^peri  (Lacal)  (Natienalj  diapla>  diapla;  Claaaified  Le|al  adeerliainf 


Sentinel . (M)  970,032  354,828  109,103  178,255  412,528  31,832  2,056,578  I 

•Sentinel . (S)  564,348  568,430  208,706  15,932  183,217  1,068  1,541,701 

Journal . (E)  3,928,902  1,437,176  300,101  222,066  1,146,029  3,477  7,037,751  I 

Journal . (S)  945,337  349,871  341,087  30,397  666,289  45  2,333,026 

Leader . <E)  673,163  212,268  37,997  45,771  230,025  133,306  1,332,530 

W'laoonsin  Newe . (E)  2,044,619  740,658  257,975  101,245  540,449  107,341  3,792,287 

*  American  Weekly  linage  included  in  above  Sunday  figurea;  (General,  465,957 ;  Automotive,  37,846;  Total,  503,803) . 

MINNEAPOLIS 

Journal . (E)  3,251,033  1,193,365  278,304  209,611  574,760  2,308  5,509,381  \ 

Journal . (S)  455,194  177,800  241,529  20,800  348,382  164  1,243,869  ' 

Tribune.(See Foot  Note)  2,897,848  858,533  242,600  270,230  930,664  5,794  5,205,669 

Tribune . (S)  485,517  375,572  282,841  26,035  482,269  798  1,653,032  i 

Star . (E)  1,987,834  592,280  138,140  136,474  477,015  318,932  3,650,675  ,| 


Non. —  Minneapolia  Tribune,  morning  and  evening  Bold  in  con  bination  only.  Linage  of  one  edition  (Evening)  is 
given  in  Part  One.  Liiuuce  of  both  morning  and  evening  editionB  ie  given  in  Part  Tvo.  Advertisers,  via.  T  m  Ae. 

MONTGOMERY,  ALA. 


Advertiser . 

...(M) 

862,382 

563,302 

137,846 

42,004 

112,155 

51,687 

1,769,376 

Advertispr . 

....(S) 

525,280 

55,362 

95,185 

10,872 

106,208 

1,541 

794,448 

Journal . 

...(E) 

1,257.508 

512.661 

165,973 

15,467 

131,190 

15,702 

2,098,501 

NASHVILLE 

Banner . 

....(E) 

1,268,195 

953,858 

254,789 

76,666 

375,243 

28,123 

2,956,874 

Banner . 

....(S) 

680,471 

247,336 

209,358 

30,287 

154,338 

1,137 

1,322,927 

TenneaBean(See  Ft.Note) 

1,582,713 

591.339 

269,249 

100,415 

519,645 

40,903 

3,104,264 

Tenneasean 

...(S) 

557,312 

239.184 

220.673 

31,283 

158,632 

1,647 

1,208,731 

Nashville  TenTH»ssean,  n.ornin  g  and  evening, 

sold  in  combination  only. 

NEWARK 

Call . 

....(S) 

1.182.030 

329,023 

227,405 

209,110 

166,854 

98,422 

2,212,844 

Ledger . 

...(M) 

I.196.84U 

252,000 

62.641 

57,530 

223,738 

103,322 

1,8%.080 

Ledger . 

....(S) 

445.749 

20,803 

29,578 

2,112 

37,937 

4,010 

540,189 

News . 

...(E) 

5.334.061 

1.648,4% 

764,272 

238,874 

1,937,668 

244,687 

10,168,058 

SUr-Eagle . 

..(E) 

3,160,267 

708,314 

240,482 

82,678 

458,493 

142,194 

4,792,428 

NEW 

BEDFORD 

Stand.  .(See  Foot  Note) 

1,247,497 

477,823 

223,148 

66,881 

210,515 

48,239 

2,274,103 

Standaid . 

.  (S) 

282,252 

21,277 

146,217 

13,652 

44.834 

120 

508.352 

TinieB . 

...(E) 

1,659,773 

583.352 

308,955 

56,646 

329,422 

50,141 

2,988,289 

New  Bedford  Standard, 

evening,  and 

Mercury,  mom  ing,  sold  in  ccmbinatiun  only. 

NEW 

ORLEANS 

Times-Picayune 

.  (M) 

3,365,704 

1,414,748 

271,682 

309,646 

897,476 

120,752 

6,380,008 

'J'iine»-Pica)*une. 

.  (S) 

1,223,880 

317,513 

293,541 

45,416 

428,965 

59,571 

2,368,886 

Tribune  . 

...(.M) 

982,636 

657,748 

132,114 

148,473 

315,231 

408,751 

2,644,953 

Item . 

...(E) 

2,104,031 

803,544 

203,347 

160,870 

347,400 

104,824 

3,724,016 

Item-Tribune  . . 

....(S) 

675,292 

95,889 

94,740 

23,787 

104,934 

30,040 

1,024,682 

Staten . 

...(E) 

1,616,145 

697,335 

151,605 

158,655 

215,006 

91,356 

2,930,102 

States . 

....(S) 

625,419 

122,337 

57,098 

27,698 

107,651 

16,679 

956,882 

NEW  YORK,  N. 

Y.* 

Timefl . 

....(S) 

2,447,4!I0 

1,696,340 

315,952 

154,298 

1,164,058 

5,307,888 

H«uld  Tribune 

.  ,(M) 

3,745,619 

1,658,347 

238,048 

931,266 

545,411 

5,949,377 

Herald  Tribune. 

....(S) 

1,721,089 

1,223,525 

258,873 

56,066 

407,268 

3,351,882 

World  . . 

...(M) 

1,090,365 

764,4,52 

75.903 

258,530 

1,781,900 

3,636,717 

World  . 

....(S) 

968,832 

562,670 

176.096 

11,658 

697,9.54 

2. 229, .5.56 

American . 

...(M) 

1,251,039 

463,227 

23.702 

239,524 

615,236 

2. 329.. 502 

American 

....(8) 

2,014,617 

1,095.684 

282,977 

28,872 

268,329 

3,378.630 

News . 

...(M) 

3,482,896 

920,892 

36,356 

83,127 

4,403,788 

News . 

...,(S) 

1,626,130 

246,257 

43,656 

3,229 

1,872„387 

Mirror  . 

...(.Ml 

863,699 

378,608 

23,364 

24,978 

91,475 

1,242,307 

Sun . 

....(E) 

6,142,770 

2,247,612 

352,652 

654,532 

85,645 

8.476,027 

Journal 

.  (E) 

5,107,826 

1,010,036 

219,095 

191,186 

20,283 

6,744,745 

Evening  World 

.  .(E) 

3,669,850 

1,203,143 

100,514 

121,949 

39,403 

4.912,396 

I*ost  . 

. .  .  (El 

1,872,069 

790,5(i5 

146,348 

609,045 

14,065 

2,676,699 

Gra^ic 

..(E) 

1,170,912 

354,344 

170,052 

22,341 

249,638 

1,774,894 

Telegram . 

....lE) 

1,384,240 

721,411 

219,904 

217,743 

890.801 

2,996,452 

Brooklyn  Kagle. 

3,333,107 

1,310,583 

157,898 

295,402 

1,519,587 

6,163.277 

Brooklyn  Kagle. 

. . . .(Si 

1,098.627 

585,097 

299,145 

16,277 

547,146 

2,230,870 

Brooklyn  S  t  a 

0  d  ard 

tnion.  ... 

...  .'Ki 

1,383,357 

4.39,815 

131. .526 

190,041 

2,013,213 

Brooklyn  Times 

-iK) 

1,555,223 

624.804 

b-l.tiOO 

1.54,390 

253,732 

2,433,759 

Brooklyn  Times 

.  .  (.<1 

131,259 

125,766 

107.149 

5,574 

77,429 

334,454 

Bronx  Home  News  .^Ki 

958  963 

313,10.) 

373,436 

146,048 

1,791,547 

Bronx  Home  News.  .(S) 

t»8,235 

138,702 

179,576 

976,513 

*  New  York  figures,  except  those  for  Bronx  Hume  News,  are  supplied  by  the  .Advertising  Record  Company,  Inc.  .Auto¬ 
motive  and  Fiiuncul  are  also  included  in  Retail  and  General  L)isi>lay.  Total  .Advertising  is  the  sum  of  Retail.  General, 
and  Ciaasified.  Bronx  Home  News  figures  are  supplied  by  its  advertising  manager,  with  an  affidavit  atte-ting  tiieir  aeouracy. 

NIAGARA  FALLS 


Gazette . 

...(E) 

3,023,383 

563,810 

494,040 

81  ,'j97 

270,962 

66,193 

4,500,385 

OAKLAND 

Po0t-KiM|Uirer . . . . 

...fE) 

2,905,423 

£'..0,321 

305,625 

138,700 

723,719 

267. 8(, 9 

4,931,597 

Tribune . 

..(E) 

3.221,637 

1,146,400 

211,622 

164,145 

1,771,756 

89, '.'82 

ti,t>04,V42 

Tribune . 

...(S) 

730,640 

70.203 

28'.:.  660 

11,968 

583,074 

7,114 

OKLAHOMA  CITY 

Oklahomau . 

..(M) 

1,465,515 

1,056.531 

202,969 

94,415 

790,840 

27,204 

3,637,414 

CMdabonian . . 

...(S) 

743,058 

218,557 

249.060 

54,229 

361 ,923 

2,790 

l,t)2y  .617 

Times . 

...(E) 

2.098,083 

1,125,027 

278,635 

110,678 

808,685 

19,058 

4,440,466 

Oklahoma  News . . 

..(E) 

1,561,640 

598,249 

3.37.110 

116.091 

567,047 

5,441 

3,185,578 

(Contin 

ucd  on  page 

S3) 

More  Meat  in  Steak 
Th  an  in  Hash 

If  you  wanted  meat — steak  would  better 
answer  your  need  than  hash 
Wouldn't  it? 

African  big  game  is  hunted  only  in  Africa. 

Bears  are  most  plentiful  in  the  Rockies. 

Tarpons  are  hooked  mostly  in  Southern 
Waters. 

Wheat  comes  from  wheat  fields,  etc. — 

But  why  go  on?  .Painting  spoils  the  lily. 

What  we  wish  to  infer  is  that  most  of 
those  who  are  interested  in  buying  space 
in  newspapers  (*)  buy  Editor  Pub¬ 
lisher  52  times  a  year.  They  know 
where  the  best  hunting  is  to  be  had. 

Judging  by  the  way  newspaper  publishers 
“hunt  "  linage  with  Editor  Publisher 
Space. —  It  is  evident  that  newspaper 
Publishers  know  where  the  hunting]is 
good. 

There  is  a  time  and  place  for  everything. 
And  the  place  for  a  newspaper's  promo^ 

tion  is  in  Editor  Publishei - ^[and 

the  time  is  each  week.  The  cost  is  as 
you  like  it. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

(*)  94%  of  all  the  known  national  newspaper  appropria' 
tions  are  controlleid  by  Editor  Pub/js/ier  subscribers. 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  f>a(jc  52) 


OMAHA 


(S) 

t.Noti 

(S) 


RelaU 

(LKab 

General 

(Nalionar 

AutometWe 

display 

Financial 

display 

Classified 

Ugal 

Total 

adTortising 

1,622,478 

694,6% 

134.191 

46,387 

408,894 

32,545 

2,939,191 

3%,  194 

552,992 

190,747 

8,756 

166,646 

184 

1,309,519 

2.577.429 

1,241,984 

297,185 

123,091 

664,186 

19,114 

4,922,989 

854.646 

233.907 

271.417 

29,361 

350,147  .. 

1,739,478 

I-ocIiI-HctiU 

(Ameritin  Weekly  Image  included  in  above  Sunday  figures:  (General  465,957;  Auto,  37,846;  Total,  503,8(13.) 
—Omaha  Bee-News  and  World-Herald,  morning  and  evening,  sold  in  combination  only. 

PERTH  AMBOY 


A  Remarkable 

GAIA 

in  Department 


^  . (E)  2,022.656  391,423  363,232  68,271  261,846  50,704  3.158.132 

PHILADELPHIA 

. (E)  5,5.32,828  2.033,636  603,851  239,458  1,525,108  168,41  9,951,722 

. (.M)  2,095,215  1,034,581  311.700  327,158  1,079,600  125,006  4,973,260 

’ . (S)  1,711,118  458,411  272.120  9,615  742,172  445  3,193,881 

. (E)  1,991,671  519,515  61,902  22,171  43,566  424.707  3,063,532 

. (E)  2,799,164  1.330,709  389,787  560,423  599,174  6,132  5,685,389 

pijjjjLedger . (M)  1,414.233  843,757  242,366  606,667  545,093  377,251  4,029,367 

Pi^ijL^ger . (S)  776,718  530,756  324.583  6,991  335,726  337  1,975,111 

. (M)  1,461.328  601,406  160,892  161,324  600,030  202,396  3,187,376 

. (S)  584,341  140.392  95,2a5  813  242,402  2'.)3  1,063,446 

PHOENIX,  ARIZ. 

. (M)  2,445,342  846,451  304,012  114,229  1,074,831  23,773  4,808,638 

. (S)  489,289  61,203  293,975  22,096  304,221  3,720  1,174,504 

. (E)  1,626,692  455,483  280  657  83,875  368,648  34,665  2,850,020 

PITTSBURGH 

Pnrt^Juette . (M)  2,002,7%  837,978  441,047  424,065  556,171  310.606  4,572,663 

Pn . (E)  4,874,772  1,713,723  383,670  227,500  1,239,738  142,083  8,581,486 

p„ . (S)  1,000,1%  345,699  284,460  12,872  757,568  528  2,401,323 

Sm-Telegraph . (E)  5,246,193  987,846  239.361  158,513  600,679  239,034  7,481,626 

•Soc-Telegraph . (8)  1,117,304  681,373  337,050  12,189  447,939  234  2,596,089 

•  Ameriesn  Weekly  linage  included  in  above  .Sunday  figures;  (General,  469,765;  Automotive,  37,846;  Total,  507,61 1.) 


Store 

Advertisiiij* 


The  NEWARK  EVENING  NEWS  shows 
an  Impressive  gain  In  department  store 
lineage  for  the  first  8  months  of  this 
year. 

No  other  local  group  buys  as  much 
space  In  Newark  newspapers.  They 
possess  a  first-hand  knowledge  of  the 
great  Newark  Market's  buying  habits. 
They  know  their  market  and  the  news¬ 
paper  that  Influences  Its  expenditures. 


PORTLAND,  ORE. 


Ongocian . 

..(M) 

1,487,492 

869,583 

189,838 

264,511 

1,045,631 

17,938 

3,874,193 

ORfooian . 

...(S) 

702,416 

261,659 

309,979 

32,223 

515,549 

1,260 

1,823,086 

Oregod-Joumal . . . 

...(E) 

2,475,629 

1,050,319 

169,763 

149,476 

6%, 481 

2,775 

4.. 544, 443 

ORfco-JounuI  . . 

...(S) 

293,984 

76,019 

217,767 

18,330 

280,738 

124 

886,962 

N'rwi . 

...(E) 

1,472,844 

481.514 

111,410 

57,177 

296,517 

8,968 

2,428,430 

Tdegram . 

...(E) 

2,403,221 

370,216 

124,334 

81,892 

344,998 

7,066 

3,331,727 

PROVIDENCE 

Buletip . 

...(E) 

4,729,390 

1,287,203 

497,326 

270,552 

1,092,671 

62,567 

7,939,709 

Imrnal . 

..(M) 

948,438 

490,708 

222,694 

355.021 

1,113,101 

190,731 

3,320,693 

Jocmil . 

...(S) 

962,349 

224,911 

372,646 

19,767 

291,139 

1,671 

1,872,483 

Xnn-Tribune. . . 

...(E) 

1,809,392 

488,158 

204,186 

105,419 

77,678 

292,818 

2,977,651 

Nnn-Tribune.... 

...(S) 

133,804 

9,438 

20,752 

534 

11,840 

1,761 

178,129 

READING 

Eigk . 

...(E) 

2,369,565 

851,482 

314,444 

134,354 

572,330 

138,054 

4,380,229 

Eitk . 

...(S) 

371,546 

60,897 

155,570 

5,190 

127,645 

427 

721,275 

ToMi . 

..(M) 

2,436,235 

587,393 

404,963 

131,375 

566,128 

80,917 

4,207,011 

RICHMOND 

Nfln  Leader. .. . 

...(E)” 

13,170,211 

1,053,277 

398,978 

245,980 

876,396 

35,525 

5,780,367 

HiMi  Dopatch. ., 

..(M) 

1,595,371 

695,316 

213,993 

210,616 

669,124 

61,357 

3,445,777 

Tunee  Diapatch. . 

...(8) 

1,017,897 

177,324 

192,303 

76,6% 

259,111 

1,998 

1,725,239 

That  Is  why  they  have  given  the  NEW¬ 
ARK  EVENING  NEWS  520,035  MORE 
lines  of  advertising  this  year  than  dur¬ 
ing  the  same  period  of  1929. 

A  gain  of  over  a  half-million  lines! 
A  gain  exceeding  17% — and  83.66% 
more  than  the  volume  given  the  second 
newspaper. 

Newark  department  stores  showed  a 
larger  gain  In  sales  In  July,  compared 
with  the  same  month  a  year  ago,  than 
all  such  stores  In  the  New  York  Federal 
Reserve  District,  except  one  city.  They 
also  show  the  largest  percentage  of 
stock  reduction.  Newark's  business,  as 
usual,  Is  moving  forward. 


ROCHESTER 


D®.  &  Chrooide . .  (M) 

2,287,770 

689,737 

263,114 

250,669 

1,453,617 

24,710 

4,%9,517 

Dem.  A  Clronicle. .  .(S) 

718,374 

185,022 

214,140 

27,072 

616,256 

387 

1,761,251 

Juimal . (E) 

2,478,507 

639,727 

273,116 

126,899 

385. %3 

219,731 

4,023,883 

'Ameneaii . (8) 

391,751 

520,416 

307,416 

13,277 

122,622 

265 

1,355,747 

tifflea.Uiiioo . (E) 

4,416,546 

1,309,848 

350.255 

244,433 

432,114 

24,584 

6,777,780 

•Amwiegn  Weekly  linage  included  in  above  Sunday  figures,  ((jleneral,  467,765;  Automotive,  37,846;  Total,  507,611). 


ROCKFORD 


..(E) 

2,497,351 

622,111 

358,300 

85,084 

823,944 

41,549 

4.428.339 

8br . 

..(M) 

993,296 

550,511 

212,090 

55,955 

592,701 

68,758 

2.473,311 

Sltt . 

...(8) 

565,414 

73,604 

145,835 

35.666 

234,513 

232 

1,055,264 

Republican . 

...(E) 

2,162,365 

665,790 

292.775 

94,235 

549,962 

37,685 

3,802,812 

SALT  LAKE 

Tribune  .. 

..(M) 

1,761,602 

1,062,499 

266,649 

131,829 

778,135 

101,490 

4,102,204 

Tnbon* . 

...(8) 

992,680 

229,865 

271,458 

46,354 

272,790 

13,954 

1,827,101 

..(E) 

1,608,746 

530.650 

210,003 

83,825 

292,381 

59,203 

2,784,808 

Tdegrun . 

..(E) 

1,553,336 

397.654 

148,754 

48,354 

233,323 

82,758 

2,464,179 

Tdegram . 

...(8) 

227,317 

43,293 

74,810 

23,487 

78,160 

12,474 

459,541 

SAN 

ANTONIO 

Elina . 

..(M) 

1,045,103 

%7,153 

171,091 

360,643 

942,936 

12,245 

3,439,171 

Erpre* . 

...(8) 

1,203.437 

151,015 

241,120 

62,030 

425,6% 

7,165 

2,090,463 

...(E) 

2,691,589 

932,301 

205,647 

82,385 

941.123 

48,014 

4.%1.05S 

Ught . 

..(E) 

1,794,380 

868,587 

187.945 

212.941 

581,861 

11,640 

3,657,354 

fleghl . 

...(8) 

782,885 

606.644 

234,605 

51,435 

233,587 

2,021 

1,911,177 

tAmeiioan  Weekly  linage  included  in  Sunday  figures.  (General  465,957;  Automotive,  37,846;  Total,  503303). 


(Continued  on  page  54) 


EUGENE  W.  FARRELL 
Business  and  Adv.  Mgr. 

O’MARA  &  ORMSBEE 
General  Representatives 
New  York  Chicago  Detroit 
Los  Angeles  San  Francisco 

Ntmark 

lEupntng 

Nma 

215-221  Market  Street 
Newark,  New  Jersey 


The  people  who  constitute  the  great 
Newark  Market  possess  purchasing 
power.  They  use  It,  as  facts  prove, 
in  response  to  judicious  advertising. 
And  Newark  department  stores,  de¬ 
pendent  upon  quick  results  and  certain 
response,  concentrate  their  appeal  in 
the  medium  they  know  will  Influence 
sales. 

Such  a  splendid  example  of  both  ad¬ 
vertiser  and  reader  confidence  should 
be  an  incentive  for  other  advertisers 
to  cater  to  the  great  Newark  Market. 


i' 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(^Continued  from  page  53) 


SAN  DIEGO 


Cilict  and  Newspapers 

Rela3 

(Ucal) 

GenBrAl 

(NatmiAl) 

Aulomolivt 

diAplajr 

Financial 

dUplajr 

ClauHwd 

Ugal 

Total 

adrartisinf 

Union . 

. (M) 

1,632,962 

1,019,660 

220,919 

186,617 

1,004,672 

12,312 

4,077,142 

Union . 

. (S) 

1,293,076 

119,839 

295,798 

99,804 

327,007 

1,934 

2,137,458 

Sun . 

. (E) 

2,564,369 

625,897 

286,198 

203,189 

581,441 

153,266 

4,414,360 

Tribune . 

. (E) 

2,999,525 

1,089,611 

495,988 

243,622 

798,117 

490,243 

6,117,106 

SAN  FRANCISCO 


Cbronicle . 

...(M) 

1,277,051 

698,541 

217,963 

580,795 

1,233,109 

455,890 

4,463,349 

Cbronicle . 

....(S) 

614,723 

242,543 

323,338 

13,796 

561,010 

731 

1,756,141 

EzEzniner.  • . . . . 

,...(M) 

1,695,867 

1,131,685 

229,052 

398,266 

1,654,824 

11,249 

5,120,943 

^ExEmixier . 

....(S) 

1,442,581 

711,694 

400,737 

11,185 

673,316 

975 

3,240,488 

CaU-Bulletin . . . 

....(E) 

2,650,225 

1,357,539 

369,094 

178,332 

606,169 

7,098 

5,168,457 

News . 

....(E) 

2,297,026 

834,770 

259,081 

147,064 

1,216,339 

6,978 

4,761,258 

}  American  Weekly  linage  included  in  above  Sunday  bgurea:  (General,  527,232;  Autnnotive,  52,976;  Total,  580,208). 


SCRANTON 


RepuUienn.... 

....(M) 

1.930.712 

319,262 

328,293 

129,528 

268,878 

79,975 

3,056,648 

SCTBDtOIUEXI.... 

. (S) 

1,031,973 

123,686 

122,343 

30,093 

8,414 

38,663 

1,355,172 

Sun . . 

. (E) 

1,427,030 

171,461 

90,837 

93,705 

186,995 

64,364 

2,034,392 

T)mes . 

....(E) 

3,675,104 

1,125,434 

469,343 

156,274 

398,280 

43,606 

5,868,041 

SEATTLE 


Post-InteUigenoer. . 

.(M) 

1,396,380 

780,366 

172,133 

326,541 

963,791 

15,470 

3,654,681 

U’cat-Intelligenoer.. 

...(8) 

414,338 

633,744 

306,039 

15,485 

323,227 

1,315 

1,694,148 

Star . 

..(E) 

1,812,657 

593,084 

204,208 

88,454 

650,864 

31,497 

3,380,764 

Times . 

..(E) 

3,079,996 

1,167,736 

261,194 

359,810 

1,292,983 

65,346 

6,227,065 

Times . 

..(8) 

779,623 

207,076 

291,330 

19,146 

670,628 

12,716 

1,980,519 

7  American  Weekly  liragr  included  in  above  Sunday  figurea.  (General,  527,232;  Automotive,  52,976;  Total,  580,208). 


SOUTH  BEND 


News-Times . 

..(E) 

2,568,574 

744,235 

255,800 

122,687 

560,376 

64,199 

4,315,771 

News-Times . 

..(8) 

455,210 

67,281 

202,212 

62,802 

163,301 

435 

041,241 

Tribune . 

..(E) 

2,645,015 

761,700 

295,179 

130,690 

642,740 

64,169 

4,439,393 

Tribune . 

..(8) 

444,337 

64,734 

147,848 

46,414 

146,397 

432 

850,162 

SPOKANE 

Spokesman  Review. (M) 

904,520 

767,682 

141,487 

166,611 

766,609 

36,092 

2,770,801 

Spokesman  Review.  .(S) 

634,732 

123,287 

210,044 

138,689 

240,731 

6,220 

1,352,703 

Chronicle . 

..(E) 

3,093,342 

882,930 

267,440 

117,366 

770,972 

79,229 

6,211,282 

Press . . 

..(E) 

1,272,638 

453,532 

192,784 

74,034 

338,178 

46,762 

2,377,928 

ST.  LOUIS,  MO. 

Globe-Denioerat... 

.(M) 

1,620,139 

1,084,392 

314,103 

670,720 

666,728 

22,702 

4,168,784 

Globe-Democrat... 

..(8) 

728,363 

292,907 

285,605 

25,770 

488,728 

2,572 

1,823,945 

Pcst-Dispatcb _ 

..(E) 

4,742,662 

1,370,848 

282,556 

197,477 

942,078 

7,720 

7,543,340 

Post-Diapatcb . 

..(8) 

1,470,367 

343,758 

293,679 

16,908 

1,129,605 

115 

3,254,332 

Star . 

..(E) 

2,212,876 

831,853 

174,780 

86,313 

467,064 

10,835 

8,783,721 

Times . 

..(E) 

1,204,479 

601,463 

86,834 

89,582 

301,422 

41,031 

2,224,811 

ST. 

PAUL 

Pioneer-Press . 

.(M) 

1,822,294 

1,133,327 

262,627 

162,899 

588,776 

20,401 

3,980,32< 

Pioneer-Press . 

..(8) 

578,196 

312,958 

239,716 

28,184 

273,243 

149 

1,432,444 

Dispatch . 

..(E) 

2,753,972 

1,163,964 

252,110 

176,499 

606,380 

29,023 

4,981,944 

News . 

..(E) 

2,014,059 

723,330 

162,203 

63,482 

360,127 

61,049 

3,374,250 

News . 

..(8) 

310,062 

39,619 

153,130 

12,526 

153,446 

22 

668,704 

SYRACUSE 

Herald . 

..(E) 

2,493,071 

795,064 

338,773 

112,490 

691,665 

52,608 

4,383,571 

Herald . 

..(8) 

431,905 

122,068 

272,996 

61,483 

207,616 

62 

1,097,020 

Journal . 

..(E) 

2,338,631 

929,425 

355,946 

110,707 

399,980 

123,728 

4,258,417 

‘American . 

..(8) 

225,840 

615,045 

189,660 

22,041 

117,357 

189 

1,070,122 

Pest-Standard . 

..(M) 

1,598,318 

673,410 

250,744 

213,534 

645,764 

123,483 

3,405,253 

Poet-Standard . 

...(8) 

311,290 

110,213 

201,932 

68,591 

185,081 

160 

•  877,257 

*American  Weekly  linage  included  in 

above  Sunday  figures:  (General,  469,766;  Automotive, 

87,846;  Total,  507,611). 

TACOMA 

% 

Ledger . 

.(M) 

370,367 

744,397 

111,140 

104,608 

755,082 

5,792 

2,091,286 

Ledger . 

..(8) 

673,924 

38,310 

324,484 

25,365 

377,385 

102 

1,339,660 

News-Tribune.... 

..(E) 

2,376,901 

777,993 

130,189 

123,637 

768,593 

25,329 

4,202,642 

Times . 

..(E) 

1,509,482 

617,958 

314,447 

77,360 

543,516 

33,970 

2,996,723 

TERRE  HAUTE 

Pest . 

..(E) 

1,465,383 

471,676 

177,075 

67,858 

>376,720 

39,062 

2,686,764 

Star . 

.(M) 

1,514,031 

443,029 

117,885 

60,458 

^342,732 

38,669 

2,506,704 

Star . 

..(8) 

419,783 

69,097 

160,784 

21,688 

.  114,031 

249 

776,632 

Tribune . 

..(E) 

2,256,131 

726,213 

180,115 

62,839 

-;278,027 

66,822 

3,568,147 

Tribune . 

..(8) 

633,476 

79,556 

148,971 

13,043 

^117,786 

83 

,  892,014 

TOLEDO 

Times . 

.(M) 

771,440 

212,261 

66,962 

185,989 

269,010 

74,020 

1,569,682 

Times . 

..(8) 

1,341,972 

101,344 

176,080 

74,669 

191,160 

1,884,225 

Blade . 

..(E) 

3,363,944 

1,330,373 

694,681 

195,490 

1,020,997 

69,333 

6,574,818 

News-Bee . 

..(E) 

1,951,195 

643,802 

342,140 

146,504 

753,246 

15,376 

3,852,262 

TRENTON 

Times . 

..(E) 

2,493,313 

930,259 

333,669 

98,468 

402,444 

132,770 

4,390,923 

Times  Advertiser. . 

..(8) 

475,943 

39,636 

153,442 

56,647 

103,357 

3,740 

832,664 

TULSA 

Tribune . 

..(E) 

2,360,168 

751,102 

338,033 

71,122 

746,679 

23,167 

4,290,261 

Tribune . 

...(S) 

627,749 

117,612 

217,994 

71,620 

160,659 

1,995 

1,197,629 

World . 

..(M) 

2,009,045 

974,910 

375,654 

119,567 

881,448 

10,669 

4,380,193 

World . 

...(8) 

846,330 

146,680 

209,615 

79,016 

214,274 

2,267 

1,496,172 

(Continued  on  page  56) 


San  Francisco’s 
Newspaper 
Situation  has 

CHANGED— 


Now 


During  the  first  eight  months  of  1930,  The 
News  gained  1 , 1 96,60 1  lines  of  advertising 
...  a  gain  greater  than  that  of  any  other  six- 
day  newspaper  in  the  United  States! 

That  phenomenal  increase  was  the  second 
largest  made  by  all  American  newspapers, 
seven-day  papers  included! 

During  August,  for  the  first  time  in  its  his¬ 
tory,  The  News  carried  more  advertising  than 
any  other  San  Francisco  six-day  newspaper. 

Investigate  the  changes  in  the  San  Francisco 
newspaper  situation  .  .  .  and  you,  too,  will 
let  your  business  grow  with  The  News,  the 
pace  setting  newspaper! 

The  San  Francisco  News 

A  Scripps  •  Howard  Newspaper 

MKMBEB  09  TBt  ONITBO 
TBB  AUDIT 
•DVBBAU  or  CIBCULATIOflA 
«fl^  •/ 

MEDIA  EBCOEDt.  I N  O. 

LO»  ANCBLBt  DALLAt 

Olt  •  •r  M  I  L  A  D  E  Lr  M  I  A  •  DUfffALO  •  L  A  D  I  A 


KATIOMAL  ADVEBTIBINO 


•  CBirrS*IIOWABD 
BABE  ATE.*  n.  T.  C 


•  an  rBANCIiCO 
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Womin’s  Store 
Advcr.lsing 


One  City  - 

Where  One  Newspaper 
Is  Supreme 

Covers  72%  Daily — 81%  Sunday 

of  All  English  Newspaper  Reading  Homes 


Local  Display 
Advertising 


Department  Store 


Advertising 


Food  Store 
Advertising 


Shoe  Store 
Advertising 


The  Daily  Post-Dispatch  reaches  seventy-two  per 
cent  of  ell  families  in  St.  Louis  which  are  regu¬ 
lar  readers  of  any  English  Daily  newspaper.  The 
Sunday  Post-Dispatch  reaches  eighty-one  per 
cent  ....  Reached  by  this  concentrated  circu¬ 
lation  ia  a  buying  power  far  greater  than  that 
represented  by  the  smaller  coverages  of  other 
newspapers— die  morning,  or  the  two  other 
evenhig  newspapers  COMBINED. 


This  circulation  supremacy  Is  not  limited  to  any 
section,  class  or  group  ....  The  Post-Dispatch 
is  supreme  in  those  exclusive  districts  which 
represent  a  buying  power  far  above  the  average 
.  .  .  .  The  Post-Dispatch  is  supreme  in  those 
sections  occupied  by  the  prosperous  middle  class 

. The  Post-Dispatch  is  supreme  in 

those  neighborhoods  where  careful  buying  is 
necessary. 


No  other  newspaper  covers  St,  Louis  from  mansion  to  cottage 
as  thoroughly  as  the  Post-Dispatch, 


Advertisers  !n  St.  Louis 


in  the  Post-Dispatch  because  this 
one  newspaper  alone  covers  nearly 
every  worth-while  home  without 
unnecessary,  expensive  duplication 
. . . .  and  because  it  produces  more 
sales  at  the  lowest  cost  per  sale. 


Furniture  Store 


Advertising 


Radio 


Advertising 


Music  Store 
Advertising 


Jewelry  Store 


Advertising 


Electrical 

Advertising 


Rotogravure 


Advertising 


Tb*  durt*  ea  tbis  p»gt  illiutntc  tbc  propordoe  of  (dvertising  in  nrlout  groups  carried  by  cacb 
•f  tbe  St.  Louis  newspapers  during  tbe  first  eight  months  of  t9}0.  Each  circle  represents  tba 
total  of  the  respective  classification,  and  the  divitions  within  tbc  circle  show  the  percentage  of 
tba  total  of  that  claasification  peblished  by  cacb  newspaper. 


How  St.  Louis  Newspapers  Ranked  in  Classifications  of  Advertising 

for  the  first  8  months  of  1930 

***  Pos^Dispatch  leads  second,  third  and  fourth  newspapers  combined. 

**  Post-Dispatch  leads  second  and  third  newspapers  combinecL 
*  Post-Dispatch  leads  second  newspaper. 


**  Total  Paid  Advertising 
Local  Display  Advertising 
*  National  Advertising 
•**  Classified  Advertising 
Real  Estate  Advertising 
Department  Store  Advertising 
Women’s  Store  Advertising 
Men’s  Store  Advertising 
•**  Furniture  Store  Advertbing 


Shoe  Store  Advertbing 
Jewelry  Store  Advertising 
*♦  Food  Store  Advertbing 
Music  Store  Advertbing 

*  Electrical  Advertising 
Radio  Advertbing 

*  Automobile  Advertbing 

*  Rotogravure  Advertbing 

***  Local  Building  Material,  Hardware  and 
Sporting  Goods  Advertbing. 


ST.  LOUIS  POST- DISPATCH 

FUtST  IN  ST.  LOUIS 

BASTERN  ADVERTISING  OITICBi  ^CESTERN  ADVERTISING  Or.'ica 

321  Filth  At.,  New  York  Tribune  Toww.  Chicago 


Total  Automobile 


Advertising 


Local  Building  Material 
and  Hardware 


Classified 


Advertising 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  pane  54) 


WASHINGTON,  D.  C. 


Citict  and  Nawtpapera 

Retail 

(Ucal) 

General 
(Natienal  ^ 

AMtometive 

dUglay 

Financial 

display 

Classified 

Le^al 

Total 

advertising 

Herald . 

. (M) 

568,029 

303,181 

55,969 

83,395 

450,754 

151,066 

1.613,394 

•Herald  .  .. 

. (S) 

585,668 

558,421 

142,179 

7,627 

123,362 

16 

1,417,273 

News . 

. (E) 

603,526 

289,899 

117,071 

13,666 

416,312 

8,907 

1,459,381 

Tiir.ee . 

. (E) 

2,206,330 

835,240 

397,518 

38,850 

449,366 

8,736 

3,936,040 

Port . 

. (M) 

1,051,767 

595,812 

195,769 

178,943 

362,959 

51.240 

2,436,490 

Port . 

. (S) 

922,510 

164,194 

140,703 

13,338 

124,732 

608 

1,366,085 

Star . . 

. (E) 

5,517,863 

1,408.551 

442.627 

188, »65 

1,307,245 

210,200 

9,075,451 

Star . 

. (S) 

1,885,437 

291,955 

300,117 

15,577 

464,948 

930 

2,958,964 

*  American  Weekly  linage  included  in  above  Sunday  figures:  (General,  469,765;  Automotive,  37,846;  Total,  507,611). 


WICHITA 


Beacon . 

..(E) 

2,115,095 

811,076 

196,158 

82,431 

726,024 

82,197 

4,012,981 

Beacon . 

..  (S) 

850,285 

226.042 

301,431 

115,257 

246,045 

6,861 

1,745,921 

Eagle . 

..(M) 

1,358,741 

825,313 

189,394 

68,445 

1,170,074 

1,454 

3,613,421 

Eagle . 

...(E) 

999,687 

505,408 

123,702 

21,998 

1,168,724 

940 

2,820,459 

Eagle . 

...(S) 

855,931 

213,482 

267,216 

62,900 

308.562 

217 

1,708,308 

WILKES-BARRE 

Record . 

..(.M) 

3,872,130 

728,119 

384,437 

125,810 

527,562 

42,398 

5,680,456 

Titnea  Leader. ... 

...(E) 

3,552,020 

798,773 

375,483 

93,614 

264,949 

36,245 

5,121,084 

News . 

..(E) 

2,238,698 

246,074 

102,343 

98,181 

38,357 

49,018 

2,772,671 

Independent _ 

...(8) 

876,540 

98,409 

87,606 

23.860 

5,461 

25,581 

1,117,457 

Telegram . 

...(8) 

245,680 

64,126 

23.665 

10,788 

2,481 

17,129 

363,869 

WINSTON-SALEM, 

N.  C. 

Twin  City  Sentinel.  .(E) 

1,496,617 

724,398 

286,307 

90,448 

183,972 

19,585 

2,801,327 

Journal  Sentinel.. 

...(8) 

205,267 

47,371 

45,394 

8,982 

46,807 

2,432 

356,253 

WORCESTER 

Telegram . 

...(8) 

768,282 

92,145 

206,532 

25,749 

246,598 

1,051 

1,340,357 

Telegram . 

..(M) 

2,102,949 

1,006,895 

337,767 

127,674 

608,385 

66,366 

4,250,036 

Gaactte . 

...(E) 

2,397,611 

1,037,902 

392.234 

137,331 

627,232 

35,955 

4,628,265 

Port . 

...(E) 

1,947.168 

483.586 

302,239 

84,342 

324,576 

44,989 

3,186,900 

YOUNGSTOWN 

Vindicator . 

...(E) 

3.085,957 

999,860 

297,760 

109,360 

601,128 

85,116 

5,179,181 

Vindicator . 

...(8) 

513,191 

76,811 

202,508 

49,876 

147,176 

401 

989.963 

Telegram . 

...(E) 

2.896.180 

829,690 

426.278 

132,299 

593.722 

30,331 

4,908,500 

EDITOR  &  PUBLISHER  SEMI-ANNUAL  LINAGE  REPORT 

Figures  for  969  Daily  and  Sunday  Newspapers  in  U.  S.  and 
59  in  Canada 


Trtal 

Duplay 

City 

Paper 

Published  LiDSge 

Natienal 

Local 

Classified 

Uftl 

Aberdeen  (S.  D.) . 

American  &  Sew, . . . 

...(me) 

2,028,566 

896,388 

1,856,386 

238.392 

37,400 

Sunday  edi^on . 

. (s) 

296,246 

88,886 

173.106 

34,244 

Abilene  (Kan.) . . 

.  Rejlector . 

. (e) 

1,074.528 

358,176 

673,610 

29,288 

13,454 

Ada(Okla.) . 

.  Sew$ . 

. (e) 

1,025,780 

284,928 

661,962 

63,336 

15,554 

Sunday  edition . 

. (») 

283,598 

50,988 

218,708 

13,902 

Total . 

....(es) 

1,309,378 

335,916 

880,670 

77,238 

15,554 

Adrian  (Mich.) . 

.  Teiegram . . 

. (e) 

2,039,142 

471,030 

1,457,680 

110,432 

Alameda  (Cal.) . 

Time»-Star . 

....  (e) 

1,161,020 

215,026 

576,786 

270,606 

98,602 

Albany  (Ga.) . 

Herald . 

. (e) 

1,531,712 

397,320 

978,390 

156,002 

Albany  (Oe.) . 

.  Democrat-Herald . 

. (e) 

1,249,710 

384,598 

726.498 

103,376 

35,238 

Albert  Lea  (Minn.).. . 

.  Tribune . 

. (e) 

1,159,964 

406,966 

959,000 

86.842 

107.156 

Albion  (Mich.) . 

.  Recorder . 

. (e) 

1.027.782 

212.338 

748,776 

33,348 

33,320 

....  (e) 

965.346 

183,058 

782,288 

Alexandria  (la.) . 

.  Tom  Talk . 

. (e) 

2,275,518 

673.174 

1,532,706 

100,114 

69,524 

Alban, bra  (Cal.) . 

.  Pott-Adrocote . 

. (e) 

1.901,928 

321,860 

1.280,986 

241,892 

57,190 

Allentown  (Pa.) . 

.Call . 

....(m) 

6,166,034 

1,175,888 

4,445.994 

413,966 

130,186 

Sunday  edition . 

. (s) 

582,624 

59.304 

446,334 

75.180 

1,806 

Total . 

...(n  a) 

6,748,658 

1,235,192 

4,892.328 

489,146 

-131,992 

('hnmide  &  Nevn .... 

...(e) 

4,191,757 

372,148 

3.355.845 

399.224 

64,540 

Alpena  (Midi.) . 

Sew . 

. (e) 

1,722.588 

308,952 

1,189,398 

138,082 

86,156 

Alton  (in.) . 

.  Teler/raph . 

. (e) 

2,411,206 

454,720 

1,573,670 

373.394 

Altoona  (Pa.) . 

.  Mirror . . 

....  (e) 

5,482.519 

913,528 

3,952.151 

616,840 

AmariUo  (Tex.) . . 

.  News . 

...  (m) 

2,344,006 

790,776 

1,138,410 

414,820 

Sunday  edition . 

. (») 

914.368 

188.622 

592,900 

132.846 

Total . 

...(ns) 

3.258.374 

979.398 

1,731,310 

547.666 

Clob, . 

. (c) 

2.574,446 

783.202 

1.449.868 

341 .376 

Ambridge  (Pa.) . . 

.  CUiem . 

. (c) 

1.484.673 

165.299 

1,203,215 

116,159 

Amee  (la.) . 

Tribune-Timet . 

. (e) 

1,385,900 

284,200 

925,900 

70,400 

105,400 

Amatcrdam  (N.  Y.) . . . 

,  Recorder  &  Democrat . . 

. (e) 

2,212,590 

461,698 

1,592.424 

123.618 

34,820 

Aodemon  (Ind.) . 

.  Herald . 

...(na) 

2,324,154 

383,726 

1,625,190 

315.238 

Anderson  (S.  C.) . 

.  Independent-Tribune. 

...(,8) 

1.760,680 

307,998 

1,452.682 

47,024 

24,276 

Anniston  (Ala.) . 

Star . 

....(ea) 

1,902,908 

388,556 

1,364.888 

107,758 

41,706 

Ansonia  (Conn.) . 

aSentinW . 

....(e) 

2.323.160 

Antign  (Wis.) . 

.  Journal . 

. (e) 

1,153,488 

312.2t;8 

782.474 

8.414 

50,302 

Appleton  (Wis.) . 

.  Poet^('rearent . 

. (e) 

3,587.626 

644,574 

2.654.260 

288.792 

Ardmore  (Okla.) . 

a  Ardmoreiie . 

.  ...(es) 

1,809,526 

391,398 

1,243,788 

138.556 

35.784 

Arkansas  City  (Kan.). 

.  Trateier . 

. (e) 

2,094,652 

322,392 

1,676.052 

84,434 

11,774 

Asbury  Park  (N.  J.) . . 

.  Prea . 

.  ..  .(es) 

3,749.580 

578,502 

2,807,007 

300,350 

63.721 

Ashland  (Ky.) . 

.  Indeiendeai . 

.  .  .  .(es) 

2,758.653 

424.643 

1,760,892 

401,576 

171,542 

Ashland  (0.) . 

.  TirMit^azeUe . 

. (e) 

2,123,397 

328.821 

1,572,172 

182.812 

39,592 

Ashland  (^*18.) . 

.  Pren . 

. (e) 

1.248,107 

324,681 

894,768 

20,594 

8,064 

Asheville  (N.  C.) . 

.  Ctfuen . 

....  (e) 

2,510.280 

599,122 

1,451,404 

270,756 

188.998 

Sunday  editkm . 

...  (s) 

693,812 

117.339 

491,133 

82,667 

2,674 

ToUl... . 

. ..  (es) 

3.204,092 

716.461 

1,942,537 

353,423 

191,672 

Timet . 

. tc) 

2,981,051 

476.568 

1,917,988 

284.619 

301,876 

Sunday  edition . 

. (8) 

606.610 

74.335 

458.649 

60,349 

4,277 

Total . 

...  (es) 

3,587,661 

550.903 

2,376.637 

353.968 

306,153 

Ashtabula  (0.) . 

.  SUtr^Beacon . 

. (e) 

2.933.379 

548.926 

2.254,924 

123,612 

5,917 

Athens  (Ga.) . 

.  Banner-Herald . 

. (e) 

1,165,932 

307.790 

764,932 

93.210 

Sunday  edition . 

. (s) 

374,782 

59.668 

279,384 

35,730 

Total . 

- (es) 

1.540,714 

367,458 

1,044,316 

128,940 

Totil  Display  I 


City 

Papsr 

Publiahad  Linige 

Natianal 

Lid 

Atlantic  City  (N.  J.) . . 

.  Preas^Union . 

....(me) 

3,727,356 

914,815 

2.242.063 

454,830 

lU.W 

Sunday  edition . 

. (s) 

798,205 

95,709 

598,654 

103.842 

Attleboro  (Maas.) _ 

.  aSun . . 

. (e) 

2,360,112 

335,041 

1.928.765 

96,306 

Auburn  (N.  Y) . 

.  Ctfuen . 

. (e) 

2,113,202 

559,258 

1.424,262 

*7.178 

Augusta  (Ga.) . 

.  Herald . 

. (e) 

2,036,177 

610,994 

1,159,370 

131,132 

Sunday  edition . 

. (a) 

583,760 

99,734 

431,069 

51,572 

Total  . .  . 

. (es) 

2,619,937 

710,728 

1,590,439 

182,711 

Augusta  (Kan.) . 

.  Gazette . 

. (e) 

658,345 

141,937 

506,323 

5.533 

Augusta  (Me.) . 

.  Kennebec  Journal 

. (m) 

1,760,416 

550,788 

958,132 

155,470 

Austin  (Tex.) . 

A’lerican .  . 

. (m) 

1,980,370 

675,150 

1,025,976 

279,244 

Sunday  edition . 

. («) 

864,290 

155,442 

562,758 

146,342 

Total . . 

(ms) 

2,844,660 

830,592 

1.588,734 

425.586 

Staleeman . 

. (e) 

1,982,260 

675,710 

1,029,140 

77.410 

Baker  (Ore.) . 

.  Democr(U~Herald .  . . 

. (e) 

1,103,854 

337,578 

685,426 

47.362 

Ballston  Spa  (N.  Y.) . 

.  Journal . 

. (e) 

421,645 

118,202 

230,223 

21,532 

Sl.M 

Bangor  (Me.) . 

.  (-ommernal . 

. (e) 

1,903,513 

395,459 

1,100.869 

407,185 

News . 

. (m) 

3,285,730 

485,562 

2,001,888 

519,106 

Bartlesville  (Okla.) . . . 

.  Kxamincr . 

. (ms) 

1,887,326 

433,286 

1,273,230 

180,810 

Enterprite . . 

. (e) 

1,465,244 

249,368 

1,129,254 

79,706 

i.m 

Batavia  (N.  Y.) . 

.  Newt . 

. (e) 

2,332,659 

503,090 

1,615,980 

213,687 

Baton  Rouge  (la.) . . . . 

.  Advocate . 

.  .(ms) 

3,085,596 

590,124 

2,236,752 

258,720 

State-Time* . 

. (e) 

3,409,812 

600,642 

2,315,250 

258,720 

211.M 

Battle  Creek  (Mich.) . 

.  Bnsuirer-Newt . 

. (e) 

4,069,080 

662,266 

2,728.722 

615,318 

JT.Tn 

Sunday  edition  . 

. (») 

583,247 

112,749 

322,021 

148,477 

Total . 

. (es) 

4,653,327 

775,015 

3,050,743 

799,795 

21,18 

Moon-Journal . 

. (e) 

3,630,368 

411,576 

2,621,679 

453,364 

m,i« 

Beatrice  (Nebr.) . 

.  Sun .  .  . 

. (e) 

1,179,654 

269.010 

794,136 

83,496 

n.ou 

Sunday  edition . 

. (b) 

345,716 

66,164 

251,454 

26.614 

\.m 

ToUl . 

. (es) 

1,525,370 

335,174 

1,045,590 

110,110 

Sl.W 

Beaver  (Pa.) . 

.  Timee . 

. (e) 

1,984,374 

291,550 

1,373,302 

192.262 

121.W 

Beaver  Falls  (Pa.).... 

.  Seu>»  Triitune . 

. (e) 

3,264,058 

479,878 

2,493,778 

195,118 

95.IM 

Becklcy(W.  Va.).... 

.  Post-Herald . 

. (ih) 

773.794 

400,932 

315,350 

43,456 

U.lil 

Raleigh  Regieier . 

. (es) 

870,422 

625,114 

200,466 

34,538 

10.» 

Bedford  (Ind.) . 

. (e) 

1,225,775 

282,048 

943,727  . 

Bellefontaine  (0.) _ 

.  Eraminer . 

. (e) 

1,858,018 

286,470 

1,352,518 

174,048 

44,ie 

Belleville  (III.) . 

.  Advocate . 

. (e) 

1,588,958 

.367,248 

1,221,710  . 

Bellingham  (Wash.) . . 

.  Herald . 

. (m) 

2,323,130 

577,892 

1,499,510 

239,038 

1.81 

Sunday  edition . 

. (s) 

409,838 

84.868 

267,318 

56.361 

i.a 

Total . . 

. (ms) 

2,732,968 

662,760 

1,756,828 

295,372 

I.M 

Herald . 

. (e) 

2,634,548 

618,066 

1,696,394 

293,188 

25, M 

Beloit  (Wis.) . 

.  Neat . 

. (e) 

2,736.552 

563,493 

1,917,629 

255,430 

Bemidji  (Minn.) . 

.  Pioneer . 

. (e) 

942,965 

253,057 

558,380 

76,360 

U.W 

Bend  (Ore.) . 

.  Bulletin . 

. (e) 

1,479.345 

353,780 

1,020,747 

70,672 

Bennington  (Vt) . 

.  Banner . 

. (e) 

1.572,606 

354,032 

1,184,022 

34,552 

Benton  (III.) . 

.  Neat . 

. (e) 

896.3  73 

240,450 

656,558 

32,400 

It.W 

Berkeley  (Cal.) . 

.  Gatette . 

. (e) 

2.595.609 

334,967 

1,579,095 

048,708 

u,n 

Bethlehem  (Pa.) . 

.  Globe-Timet . 

. (e) 

3.929,562 

733,572 

2,857,232 

249,858 

Biddeford  (Me.) . 

.  Joarnal . 

1.089.270 

372,232 

623,070 

63,770 

30.1H 

(Continued  on  page  58) 
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We  help  you  cut  costs 

WHAT  will  it  cost?  This  is  generally  the 
first  question  to  come  up  in  any  serious  con¬ 
sideration  of  a  new  and  better  newspaper  plant. 

The  importance  of  getting  the  right  answer  de¬ 
mands  that  you  enlist  the  aid  of  engineers  and 
architects  who  possess  the  specialized  ability  and 
the  judgment  to  help  you  get  the  utmost  for  your 
money. 

This  is  the  kind  of  cooperation  we  offer  you.  This 
is  the  kind  of  service  for  which  the  Milwaukee 
Journal,  the  Oklahoman  and  others  among  our 
newspaper  clients  have  always  commended  us.  We 
shall  be  glad  to  discuss  your  program  with  you, 
even  if  it  is  now  only  in  the  tentative  stage. 

Frank  D.  Chase,  Inc. 

Engineers  and  Anhitects 

720  N.  Michigan  Ave.,  Chicago 

PRODUCTION  '  DESIGN  -  AND  CONSTRUCTION 
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Lineage  Figures  and  What  Xhey  Prove 

For  the  first  six  months  of  1930  THE  STAR 
was  fourth  of  all  the  newspapers  in  the  coun¬ 
try  in  advertising  lineage: 

This  is  a  recognition  alike  of  the  importance 
of  the  Washington  Market  and  THE  STAR, 
as  the  medium  to  thoroughly  reach  it. 

The  following  lineage  figures  for  all  the  news¬ 
papers  in  Washington  for  the  eight  months  of 
1930,  January  to  August,  inclusive,  as  com¬ 
piled  by  Media  Records,  gives  THE  STAR 
overwhelming  volume  in  practically  e\ery 
classification  —  local,  national  and  classified. 


STAR 

Local  Dispilay .  9,289,683 

National  Display  .  2,095,383 

Automotive  Display .  948,308 

Financial  Display .  254,595 

Lethal  .  273,075 

Classified .  2,315,832 


Total  .  15,176,876 


2nd  Paper 

3rd  Paper 

4th  Paper 

Mh  Paper 

2,817,305 

2,480,683 

1,483,497 

764,668 

1,019,651 

896,412 

1,043,986 

371,086 

510,786 

454. 131 

207,602 

165,918 

55,933 

241,076 

121,696 

18,485 

13,219 

72,212 

183,856 

11,455 

5^0,073 

670,886 

731,252 

568,409 

4,996,967 

4,8i5,4(K) 

3,801,889 

1,9(X),021 

The  Washington  Market  is  a  productive  one, 
comprising  the  National  Capital  and  a  25-mile 
shopping  radius  into  Maryland  and  Virginia. 
The  requirements  necessary  for  complete  cov¬ 
erage  are  reduced  to  one  newspaper — THE 
STAR,  Evening  and  Sunday. 


WASHINGTON,  D.  C. 


Member 

The  100,000  Group 
of  American  Cities 


Nevv^  York  Office: 

Dan  A.  Carroll 
110  E.  42nd  Street 


Chicago  Office: 

J.  E.  Lutz 

Lake  Michigan  Bldg. 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Continued  from  page  56) 


Total 

DisplaT 

City 

Payer 

PobUsbad  Liwaga 

Ntlioul 

Local 

UattiAed 

Ugal 

Big  Spring,  (Tex.) . . . , 

.  BtnU . 

. (e) 

1,22«,304 

248,724 

896,994 

82,670 

916 

Sunday  edition . 

3IM,M8 

45,262 

328,622 

20,664  , 

Total . 

. (es) 

1.623,852 

293,986 

1,225,616 

103,334 

916 

Biloxi  k  Gulfpart(Min)  BenU . 

. (e) 

1,474,382 

379,904 

829,878 

112,028 

152,572 

Binghuntoo  (N.  Y.) . . 

.  Prm . 

. (e) 

5,386,293 

1,087,190 

3,534,190 

648,434 

116,548 

Sun . 

. (m) 

2,404,332 

278,334 

1,785,224 

279,930 

60,844 

Bionuck  (N.  D.) _ 

.  Tribimt . 

. (e) 

1,328,937 

463,526 

697,192 

142,296 

25,923 

BiMkwell  (OUa.) .... 

.  Tribune . 

1,056,353 

265,461 

682,416 

94,920 

17,556 

Sunday  edition . 

. (s) 

318,208 

39,557 

257,796 

20,855  . 

Total . 

. (ms) 

1,374,561 

305,018 

940,212 

115,775 

17,556 

Bern . 

. (e) 

1,078,847 

265,461 

701,316 

112,070  . 

Bloomington  (III.) _ 

.  Pantograph . 

. (e) 

3,150,805 

711,984 

2,172,807 

266,014  . 

Sunday  edition . 

. (s) 

597,093 

63,406 

482,993 

50,694  . 

Total . 

. (es) 

3,747,898 

775,390 

2,655,800 

316,708  . 

World . . 

. (e) 

1,290,296 

363,314 

878,738 

48,244 

BlytheviDc  (Ark.) . 

.  Covritr  NevM, . 

. (e) 

931,000 

265,000 

610,000 

56,000 

BoiM  (Ida.) . 

.  Capital  Setrt . 

. (e) 

1,360,268 

326,928 

850,318 

146,734 

36,288 

Sunday  edition . 

. (s) 

364,644 

111,468 

195,860 

39,340 

17,976 

Total . 

. (es) 

1,724,912 

438,396 

1,046,178 

186,074 

54,264 

Idaho  Statesman.. . 

. (ms) 

2,466,422 

720,146 

1,409,114 

300,888 

36,274 

Boone  (la.) . 

.  Republican . 

. (e) 

1,250,360 

340,064 

861,112 

49,184  . 

Boulder  (Colo.) . 

.  Camera . . 

. (e) 

1,176,389 

221,417 

880,240 

51,058 

23,674 

Neve-Herald . 

. (e) 

1,582,667 

284,775 

1,255,914 

33,090 

8,888 

Bowling  Green  (Ky.) . 

.  Park  City  Neve  ... 

. (e) 

2,802,412 

721,443 

1,902,648 

178,321  . 

Bowling  Green  (0.) . . 

.  Sfntinti^Trilmne . . , 

. (e) 

1,228,538 

208,701 

692,902 

268,338 

58,547 

BoKnian  (Mont) _ 

.  Chronicle . 

. (ms) 

1,181,194 

281,890 

827,428 

71,876  . 

Bradenton  (Fla.) . 

.  Herald . 

. (e) 

981,400 

173,096 

703,276 

105,028  . 

Sunday  edition . 

. (s) 

323,694 

33,460 

260,806 

29,428  . 

Total . 

. (es) 

1,306,094 

206,556 

964,082 

134,456  . 

(Legal  included  in  Local) 

Bradford  (Pa.) . 

.Era . 

2,864,389 

33,847 

2,419,998 

110,544  . 

Brainerd  (Minn.) .... 

.  Ditpakh. . 

. (*) 

1,158,810 

388,766 

706,498 

63,546  . 

Brattleboro  (VL) . 

.  Reformer . 

. (e) 

1,974,560 

371,994 

1,602,566 

Breckeoridge  (Tex.) . . 

.  American . 

. (ms) 

2,265,186 

262,262 

1,923,446 

79,478 

Bridgeport  (Conn.) . . . 

.  Telegram . 

. (m) 

4,307,330 

1,231,944 

2,537,633 

479,446 

58,307 

Pat . 

. (e) 

4,381,414 

1,241,725 

2,559,717 

523,400 

56,572 

Sunday  edition . 

. (s) 

664,219 

136,667 

399,377 

123,567 

4,608 

Total . 

. (es) 

5,045,633 

1,378,392 

2,959,094 

646,967 

61,180 

TimnSUiT . 

. (e) 

3,217,984 

679,180 

2,253,832 

384,972  . 

(Legal  ineluded  in  Classified) 

Bristow  (Okla.) . 

.  Record . 

. (e) 

636,656 

210,644 

403,066 

22,246 

700 

Broditon  (Masa) . 

.  Rnlerprite . 

. (e) 

2,991,730 

657,846 

1,946,000 

387,884  . 

Tima . 

. (e) 

2,105,329 

156,694 

1,587,444 

322,750 

28,441 

Brownsville  (Fk.) . 

,  Telegraph . 

. (e) 

1,551,060 

345,394 

1,039,024 

112,686 

53,956 

Brownsville  (Tex.) . . . . 

,  Herald . 

. (es) 

1,961,498 

427,056 

1,287,244 

247,198  ., 

(Clunfied  and  Legal  eombiced) 


Tatal  Diaplaj 


City 

Payar 

Pablisbed  Lioafs 

Nalmal 

Laeal 

Ostaifiad 

Burbank  (CaL) . 

.  Review . 

. (e) 

1.267.098 

166,320 

824,208 

247.5M 

Burlington  (la.) . 

.  Gaeette . 

. (e) 

2,123,726 

588,404 

1.362,618 

140.334 

BuHington  (N.  C.) . . . 

.  Tima . . 

. (e) 

1,232,000 

168,000 

910,000 

42,000 

Burlington  (Vt) . 

.  Fra  Preu . 

. . .  .(m) 

3,504,255 

800,156 

2.517.613 

186.i86 

BuUer(Pa.) . 

.  Fogle . 

. (e) 

3,132,374 

632,170 

2,194,052 

215,400 

Butte  (Mont) . 

.  Standard . 

....(m) 

2,149,260 

723,304 

1,133,764 

269.391 

Sunday  edition . 

. (s) 

892,595 

197,379 

570,359 

123,080 

Total . 

...(ms) 

3,041,855 

920,683 

1,704,123 

392,471 

Pat . 

. (e) 

2,662,473 

886,569 

1,396,859 

361.145 

Cadillac  (Mich.) . 

.  Neve . 

. (e) 

1,251,014 

833,362 

277,171 

39.664 

Cairo  aiL) . 

.Citieen . 

. (e) 

1,150,394 

388,248 

693,980 

43,484 

Caldwell  (Kan.) . 

.Messenger . . 

. (e) 

593,083 

161,798 

410,278 

9,348 

(Total  includes  6,736  local  readers) 

Cambridge  (0.) . 

.Jeffereanian . 

. (e) 

1,814,174 

381,808 

1,156,467 

221,876 

54  JB 

Canandaigua  (N.  Y.) . 

.  Messenger . 

. (e) 

1,131,942 

210,168 

794,892 

107,268 

Canonsburg  (Pa.) _ 

.  Nota . 

....(e) 

1,167,626 

185,647 

941,234 

20.181 

264M 

Canton  (0.) . 

.Repoiiiory . 

. (e) 

5,790,388 

1,123,493 

3,734,446 

756,284 

Sunday  edition . 

. (s) 

1,178,018 

211,964 

756.334 

209.349 

in 

Total . 

- (es) 

6,968,406 

1,335,457 

4,490,780 

965,633 

I7l,iK 

Cape  Girardeau  (Mo.) 

.  Soutkea^  Missourian. . 

- (c) 

1,604,036 

365,764 

966,196 

272.076.. 

(Legal  included  in  classified) 

Casper  (Wyo.) . . 

,  Tribune-Herakl . 

.  .(mes) 

1,779,372 

591,668 

883,778 

88,844 

215, te 

Catskill  (N.  Y.) . 

.  MaU . 

. (e) 

1,530,736 

192,680 

1,257,056 

81,000 

(Legal  included  in  local) 

Cedar  Rapids  (la.) _ 

,  Gazette  <2  Republican. . 

....(e) 

3,597,307 

860,539 

2,397,528 

301,812 

37.111 

Sunday  edition . 

....(s) 

786,059 

153,514 

549,034 

82,747 

Total . 

. . .  (es) 

4,383,366 

1,014,053 

2,946,562 

384,559 

tt.m 

Centerville  (la.) . 

.  lowegian  <2  Citieen _ 

....(e) 

1,084,748 

358,554 

627,480 

71,246 

27.1« 

Centralis  (III) . 

.  SentinH . 

....(e) 

1,459,616 

349,916 

999,436 

104,370 

5.IM 

Champaign  (III) . 

,  Xews^joteHe . . 

. . . .  (e) 

2,747,108 

509,390 

2,062,830 

143,304 

IIM 

Sunday  edition . 

....(B) 

658,266 

129,962 

494,802 

33,194 

» 

Total . 

. . . (es) 

3,405,374 

639,352 

2,557,632 

176,498 

31K 

Chanute  (Kan.) . 

,  Tribune . 

—  (e) 

1,624,912 

338,702 

1,176,210 

110,000 

Charleston  (S.  C.) . 

,  News  k  Courier . 

. . .  (m) 

1.827,794 

775,474 

954,100 

143,220 

Sundav  edition . 

....(8) 

781,858 

111,286 

601,370 

69,202 

Total . 

..(ms) 

2,609,652 

886,760 

1,555,470 

212,422 

Pott . 

. . . .  (e) 

2,935,940 

882,854 

1,828,274 

224,812 

Charleston  (W.  Va.).. . 

.  Gasette . . 

. . .  (m) 

3,270,743 

793,758 

1,893,773 

476,049 

107,18 

Sunday  edition . . 

....(8) 

1,152,676 

102,410 

892,395 

149,492 

l,Kt 

Total . 

..(ms) 

4,423,419 

896,168 

2,786,168 

625,541 

iis.n: 

Charlotte  (M.  C.) . 

,  Newt . 

....(e) 

3,855,100 

404,041 

2,749,325 

338,705 

301.0 

Sunday  edition . 

....(8) 

608,665 

79,095 

439,574 

85,076 

i.n 

Total . 

. . .  (es) 

4,463,765 

483,136 

3,188,899 

423,781 

307,0 

Chattanooga  (Tenn,). . 

,  Newt . 

....(e) 

3,918,014 

902,488 

2,582,671 

432,855 

Times . 

...(m) 

2,711,378 

565.189 

1,757,237 

388,952 

Sunday  edition . 

....(s) 

1,220,534 

193,752 

886,215 

140,567 

Total . 

.  .(ms) 

3,931,912 

758,941 

2,643,452 

529,519 

Cheboygan  (Mich.).. . . 

Tribune . 

....(e) 

826,648 

208,576 

576,072 

21,840 

20.18 

Chelsea  (Mass.) . 

Record . 

....(e) 

1,210,216 

140,602 

1,069,614 

(Clasaided  and  legal  included  in  local) 

(Continued  on  page  60) 


Now  Enjoyingfthe  Greatest  Popular  Favor 
In  Its  84  Years  of  Community  Service 

BLOOMINGTON,  ILL. 

Offers  That  Priceless  Intimate  Family  Contact 
for  Which  Advertisers  Are  Willing  to  Spend 
Millions  to  Attain  for  Their  Own  Products 


WHO  READS  THE  PANTAGRAPH? 


Over  25,000  Typical  American  Families  in  Central  Illinois! 

All  the  market  surveys  and  all  the  research  data  available  will  never  reveal  figures  that 
mean  more  than  the  simple  statement  that  this  great  middle-class  group  of  readers  has 
the  means  and  the  ambition  to  maintain  the  highest  American  standards  of  home  life. 


L 


Representatives:  CHAS.  H.  EDDY  CO.,  New  York,  Chicago,  Boston 


Road  Map 
of  Business 


MARKCr  GUI] 


FORiUI 


J  SmCE  BUYERS'KEY 
•i  T0I400C1TYAND 
^  TOWN  MAKKETSIN 
f  THE  UNITED  STATES 
j  -  MiDCASABA- 


*A  Service  to  Seneral  •JldOertisers’'Jldr 
Vertising  and  Sales  EXiecutiOeS’jldVertismg 
Jlgencies  and  Commercial  Crganigations 


Yo 


iOU  may  not  need  a  map  to  guide 
you  around  your  own  bailiwick  but  you  would  not  go  far  away  without  one. 

National  newspaper  advertisers  are  like  that  too.  When  they  place  adver¬ 
tising  in  the  1400  odd  daily  newspaper  cities  they  route  themselves  with 
tlie  one  and  only  “road  map”  which  will  guide  them  to  their  points  of  sale 
—namely  EDITOR  &  PUBLISHER’S  famous  MARKET  GUIDE. 

Tlieir  products  are  retailed  through  druggists,  grocers,  hardware  stores, 
department  stores,  music  shops,  tobacco  dealers,  sporting  goods  stores,  etc. 

EDITOR  &  PUBLISHER’S  annual  MARKET  GUIDE  tells  them  how  many  outlets 
your  town  has  for  one  thing.  It  locates  and  tabulates  the  buying-power, 
tells  the  shopping  area,  etc.,  and  nothing  else  published  does  these  things 
as  well — 

Tliat  is  why  most  national  newspaper  advertisers  and  their  advertising 
agencies  keep  this  Market  Guide  handy  throughout  the  year.  It  is  their 
road  map  to  business.  Likewise  and  therefore,  too — ^this  is  why  over  200 
newspapers  take  space  in  the  Guide.  They  find  that  there  is  no  better 
place  to  tell  tlieir  market  story  than  on  the  very  pages  where  their  own 
territories’  possibilities  are  sought  out  by  advertisers. 

Reserve  Space  in  MARKET  GUIDE — NOW 

Editor  &  Publishor 

1700  Times  Buildinjif 
New  York  City 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  58) 


T«lal  Duplay 


City 

Paper 

Publishad  Linage 

Natianal 

Laeal 

Clauified 

Ugal 

Cherokee  (la.) . 

.  Tima . 

....(e) 

1,026,578 

278,670 

700,588 

28,479 

18,841 

Cbeeter  (Pa.) . 

.  Tima . 

....(e) 

3,131,870 

844,243 

1,700,426 

315,730 

271,741 

Cheyenne  (Wyo.) _ 

,  H  yo.  Stalt  T ribunt-Ltader  ..(e) 

1,471,567 

434,099 

904,470 

90,356 

42,462 

Coviaiton  (Ky.) . 

.  Kentucky  Poet . 

..(e) 

1,323,632 

36,372 

1,069,474 

217.686 

Sunday  edition . 

..(a) 

346,640 

34,174 

204,232 

108,234 

Total . 

(ee) 

1,670,172 

70,546 

1,273,706 

325,920 

Covin(toD  (Va.) . 

.  Vir^nian . 

.(e) 

1,373,526 

229,278 

1,067,640 

65,520 

11,088 

Crookaton  (Minn.) _ 

.  Tima . 

..(e) 

749,675 

273,317 

377,944 

19,320 

80,094 

Cuero  (Tex.) . 

.  Record . 

..(e) 

919,485 

201,764 

661,400 

41,200 

15,121 

Sunday  edition . 

..(s) 

176,324 

38,985 

124,350 

11,281 

1,708 

Total . 

(es) 

1,095,809 

240,749 

785,750 

52,481 

16,829 

Culver  City  (CaL).... 

.  Star- Seta . 

..(e) 

932,694 

162,764 

599,242 

117,600 

53,088 

Cumberland  (Md.). . . 

.  Time$ . 

.  (e) 

3,562,552 

547,282 

2,914,800 

100,470 

Sunday  edition . 

..fa) 

622,734 

67,136 

538,874 

16,724 

Total . 

.(es) 

4,185,286 

614,418 

3,453,674 

117,194 

..(e) 

1.438,124 

342.876 

809.480 

285,768 

Sunday  edition . 

..(e) 

249,256 

46,732 

133,770 

68,754 

ToUl . 

.(es) 

1,687,380 

389,608 

943,250 

354,522 

Chillicothe  (Mo.) . 

.  ConUitiUion-Tnlmne... 

.  .(e) 

1,0.58,008 

318,038 

676,844 

47,446 

15,680 

..(e) 

2,396.408 

426, 958 

1,624,532 

Claresnont  (K.  H.). . . 

.  EottU . 

..(e) 

1,465,278 

341,002 

1.052.873 

62,842 

8,561 

Clarkaburg  (W.  Va.).. 

.  Exponent  &  Telegram. 

nies) 

4,554,634 

1,215,998 

2,959,572 

243,810 

135,254 

Clarksdale  (Mies.) - 

.  Reyister . 

.(ee) 

1,312,850 

360,066 

850.724 

102,060 

Clarksville  (Tenn.)  ■  ■ . 

.  Lea)-Ckronide . 

..(e) 

1,085,532 

294,952 

765,464 

25,116 

Clearfi^  (Pa.) . 

.  Progrea . 

..(e) 

1,595,358 

340,508 

1,120,982 

91,532 

42,336 

Clifton  h  urge  (Va.)  . . 

.  Rcfietc . 

..(e) 

677,456 

208,222 

454,216 

15,018 

(Legal  included  in  classified) 

Clinton  (Ind.) . 

.  Clintonian . 

...(e) 

830,354 

206,136 

563,822 

36,246 

24,150 

Clinton  (la.) . 

.  Herald . 

...(e) 

2,362,894 

593,950 

1,. 594, 149 

136,524 

38,271 

Clinton  (Mam.) . 

.  Item . . 

. . .  (e) 

1,080,492 

202,628 

821,738 

35,308 

20,818 

. . .  (e) 

1,869.392 

('•oeur  d*Aiene  (Ida.).. 

.  Pre$$ . 

...(e) 

1,164,072 

217,630 

834,246 

74,706 

40,978 

( 'offevville  (Kan.) .... 

,  Journal . 

...(e) 

1,601,698 

408.296 

1,072,624 

110,054 

10,724 

Colorado  Springs . 

.  Casette . 

..(m) 

2,148,380 

498,484 

1,370,342 

265,230 

16,324 

(Colo.) 

Sunday  edition . 

...(s) 

957,236 

81,424 

734,804 

140,448 

560 

Total . 

(ms) 

3,105,616 

579,908 

2,105,146 

405,678 

16,884 

Tdegraph . 

...(e) 

2,325,358 

499.ft58 

1,536,948 

278,250 

11,102 

(Columbia  (Ma) . 

.  T’rtfiurif . 

. . .  (e) 

1,638,182 

302,708 

1,226,596 

108,878 

Columbue  (Ua.) . 

.  Enquirer- Sun . 

.  (m) 

1,131,723 

l(i8,640 

799,092 

163,991 

Lfdjrr . 

...(e) 

2.55,704 

535,719 

1,191,583 

2.55,704 

Sunday  edition . 

• . . (a) 

998,385 

183,221 

729,407 

85,757 

(Note. —  Sunday  figures  include  Ledger  figures  to  June  1;  the  combined  Ledger  &  Enquirer  figures  from  June  1  to 
June  30.  CfiLssified  included  legal) 


Columbus  (Neb.) . 

THegram . . 

....(e) 

1,056,163 

324,341 

664,020 

27,944 

39,858 

Concord  (N.  H.) . 

Monitor- Patriot . 

....(e) 

2,482,298 

634,676 

1,651,146 

144,872 

51,604 

Concord  (N.  C.) . 

Tribune . 

. . . . (e) 

1,274,308 

Concordia  (Kan.) . 

Blade-Empire . 

....(e) 

958,303 

Conneaut  (0.) . 

Newe  Herald . 

....(e) 

1,372,934 

246,218 

1,055,346 

37,938 

33,432 

Connellaville  (Pa.) . 

Courier . 

- (e) 

1,834,919 

376,355 

1,262,100 

128,816 

67,648 

Connereville  (Ind.) - 

Sevt- Examiner . 

- (e) 

1,181,524 

434,098 

711,018 

36,408 

Corning  (N.  Y.) . 

Leader . 

....(e) 

1,837,379 

452,879 

1,243,704 

116,814 

23,982 

Cortland  (N.  Y.) . 

iStondard . 

- (e) 

1,836,755 

470,483 

1,232,424 

74,689 

59,159 

Council  Bluffs  (la.) _ 

Xonpareil . 

...(es) 

2,727,872 

614,460 

1,719,116 

339,836 

54,460 

Danbury  (Conn.) . 

.\ewt . 

. . . .  (e) 

3,215,083 

576,258 

2,356,200 

282,625 

Timet . 

(Leg&l  included 

....(e) 
in  local) 

1,979,040 

195,811 

1,569,008 

214,221 

Danville  (Ky.) . 

Meteenger . 

....(e) 

998,102 

482,692 

490,000 

10,080 

15,330 

Danville  (IIL) . 

Commercial-  Seixt . 

—  (e) 

2,612,847 

656,151 

1,659,868 

260,712 

36,116 

Sunday  edition . . 

....  (a) 

640,182 

127,630 

450,485 

55,384 

6,683 

Total . 

. . .  (es) 

3,253,029 

783,781 

2,110,353 

316,096 

42,800 

Danville  (Va.) . 

Register . 

. . .  (m) 

1,269,890 

424,354 

756,860 

59,094 

29,582 

Sunday  edition . 

....(s) 

560,128 

49,420 

481,728 

25,200 

3,780 

Total . 

. .  (ms) 

1,830,018 

473,774 

1,238,588 

84,294 

33,362 

Bee . 

....(e) 

1,906,908 

483,154 

1,314,110 

82,974 

26,670 

Davenport  (la.) . 

Democrat . 

. . . (es) 

4,402,944 

1,118,698 

2,952,180 

332,066 

Daytona  Beach  (Fla.).. 

Newt-Journal . 

- (e) 

1,183,658 

300,412 

718,480 

105,308 

.  59,458 

Sunday  edition . . 

....(i) 

503,328 

47,502 

424,102 

30,352 

1,372 

Total . 

. . . (es) 

1,686,986 

347,914 

1,142,582 

135,660 

60,830 

Decatur  (Ala.) . 

Daily . 

....(e) 

1,225,974 

293,244 

798,224 

111,770 

22,736 

Decatur  (IIL) . 

Herald . 

. .  (me) 

2,529,004 

400,381 

1,760,701 

354,779 

13,143 

Sunday  edition . . 

- (a) 

609,913 

121,782 

410,871 

76,681 

579 

Delaware  (0.) . 

Gaxette . 

....(e) 

1,297,590 

249,564 

927,416 

89,964 

30,646 

Del  Rio  (Tex.) . 

Nevn . 

....(e) 

860,665 

184,450 

618,660 

42,770 

14,785 

Denton  (Tex.) . 

Record-Coronuie . (e) 

(Legal  included  in  local) 

1,661,842 

276,668 

1,253,798 

131,376 

Devil'e  Lake  (N.  D.)... 

Journal . 

....(e) 

868,200 

280,000 

560,000 

17,000 

11,200 

Dinubs  (CaL) . 

Sentind . 

. (e) 

741,790 

161,980 

495,110 

52,556 

32,144 

Dodge  City  (Kan.) _ 

Globe . 

- (e) 

2,507,470 

339,738 

1,746,080 

397,068 

24,584 

Dothan  (Ala.) . 

►fl'le . 

. (e) 

1,328,359 

267,662 

1,060,697  . 

Dover  (0.) . 

Reporter . 

. (e) 

1,739,530 

330,386 

1,293,880 

83,792 

31,472 

Dowagiac  (Mich.) . 

Dubuque  (la.) . 

Newj . (e) 

TtUgraph-Herald  dt  Timet- 

1,112,832 

215,608 

826,426 

44,982 

25,816 

Journal . 

. . . .  (es) 

2,505,244 

819,154 

1,403,164 

211,904 

71,022 

Duncan  (Okla.) . 

Banner . 

- (e) 

616,546 

185,738 

390,152 

27,216 

13,440 

Sunday  edition . 

. (a) 

227,144 

23,954 

194,740 

8,450 

Total . 

. . . .  (es) 

843,690 

209,692 

584,892 

35,666 

13,440 

Durango  (Colo.) . 

Heridd- Democrat . (e)  1,134,000 

(Legal  included  in  clamified) 

273,000 

787,500 

73,500 

. . . .  (e> 

556,822 

3,112,094 

229,950 

615,644 

303,786  . 
2,347,016 

23,086 

44,254 

E.  Liverpool  (0.) . 

Review . 

....(e) 

105,180 

East  St  Louis  (IIL) . . . 

.  Journal . 

. (c) 

2,206,300 

299,742 

1,461,287 

417,498 

27,773 

Sunday  edition . 

. (») 

719,234 

85,638 

424,0% 

209,520 

Total . 

...  (es) 

2,925,534 

385,380 

1.885,383 

627,018 

27,773 

Eau  Claire  (Wis.) _ 

.  Leader  &  Telegram. . . 

. .  (mea) 

2,338,812 

659,960 

1.481,914 

1%,938 

El  Dorado  (Kan.) . 

.  Time* . 

. (e) 

1,567,510 

303,212 

1,188,292 

55.454 

20,552 

B:igin(IU.) . 

Courier- A'eiri . 

...(e) 

3,741,682 

621,152 

2.681,910 

424.578 

14,042 

Elixabeth  (N.  J.) . 

Journal . 

....(e) 

5,895,834 

753,844 

4,234,580 

566,538 

340,872 

Elisabeth  City  (N.  C.)  Adtanct . 

(Legal  included  in 

....(e) 

clamified) 

885,871 

244,146 

551,047 

90,678 

Cily 

Total 

Duplay 

Paper 

PubiUhad 

National 

Local 

CUuifisl 

Elkhart  (Ind.) . 

Truth . (e) 

(Legal  included  in  local) 

2,757,262 

577,958 

1.886,844 

292,460 

El  Paso  (Tex.) . 

El  Continental . 

..(ms) 

1,652.660 

276,057 

1,250,444 

>26,159 

Ely  (Nev.) . 

Timet . 

...(e) 

726,860 

88,662 

608,412 

U.21I 

n.tn 

».» 

ULIH 

Lilt 

U3.S1I 

I0.1« 

30.111 

33.23 

liO.K 

I.:# 

3.101 

e.iK 

Elyria  (0.) . 

Chnmide-  T^egram . 

,...(e) 

3,232,110 

478,114 

2,460,360 

220,612 

£1  Reno  (C^da.) . 

Tribune . 

,...(e) 

1,262,903 

336,704 

841,290 

58.800 

Enid  (Okla.) . 

News  k  Eatde . 

..(me) 

4,529,585 

789,111 

2,785,888 

903.436 

Sunday  edition . 

....(s) 

738,719 

82,063 

609,924 

45.346 

Total . 

..(ms) 

5,268,304 

871,174 

3,395,812 

848,782 

Escanaba  (Mich.) . 

,  Press . 

...(m) 

2,039,814 

1,609,552 

378,266 

41,608 

Eugene  (Ore.) . 

,  Guard . 

...(es) 

2,384,780 

469,169 

1.490,%6 

394,026 

Register . 

....(e) 

2,532,641 

441,797 

1.593,479 

444.140 

Eureka  (Cal.) . 

Humboldt  Standard. . . . 

....(e) 

1,648,420 

427,770 

892,794 

197,974 

Eureka  Springs  (Ark.) . 

Timet- Echo . 

,...(e) 

476,924 

354,648 

99,120 

18.394 

Evanston  (IIL) . 

Newt-Indez . 

....(e) 

1,956,326 

270,284 

1,432,144 

250.397 

Everett  (Wash.) . 

,  Herald . 

....(e) 

2,838,752 

563,668 

1,946,140 

266,756 

Sunday  edition . 

....(8) 

482,104 

118,062 

317,660 

46,102 

Total . 

. ..(es) 

3,320,856 

681,730 

2,263.800 

312.858 

Nca’s . 

...(m) 

804,748 

137,158 

516,180 

97,972 

Sunday  edition . 

....(8) 

290,178 

10,934 

260,036 

11,984 

Total . 

.  .(ms) 

1,094,926 

148,092 

776,216 

109,956 

Fairmont  (Minn.) . 

Sentinel. . 

...(e) 

1,055,282 

295,652 

632,982 

71,274 

45.rt 

97  jm 

Fairmont  (W.  Va.) _ 

Times . 

...(m) 

1,415,750 

416,836 

786.366 

115,038 

Sunday  edition . 

....(») 

442.806 

89,040 

328,000 

24.556 

Total . 

.  .(IIUI) 

1,858.556 

505,876 

1,114,372 

139,594 

rtrgtnmn . 

...(e) 

1,753,682 

501,410 

1,065,078 

116,214 

Fall  City  (Neb.) . 

.  Journal . 

...(e) 

1,706,176 

244,0:14 

540,358 

3.38.506 

lot.nt 

Fitchburg  (Mass.) . 

Sentinel . 

....(e) 

3.024.672 

557,060 

2.350,362 

117,250 

Flint  (Mich.) . 

,  Journal . 

....(e) 

6.419,910 

980,840 

4,731.4.54 

707,616 

Sunday  edition . (s) 

Total . (es) 

(liOgal  included  in  local) 

1,046,318 

7,466,228 

134,806 

1,115,646 

773,304 

5,504,758 

138,208 

845.824 

Flora  (III.) . 

S'eut . (c)  208,472  63,194 

(Note;  new  daily — 4  montlis  statement  only) 

134,106 

11,172 

Fond  du  Ijc  (Wis.) . . . 

Commonueedth  Reporter 

...(e) 

2,548,539 

608,542 

1,767,055 

172,942 

Fort  Collins  (Colo.) . . . 

Exprctt-C'ourier . 

..(es) 

2,028,082 

331,604 

1.560,622 

104,608 

31,248 

Fort  Myers  (Fla.) . 

i*Tett  . 

...(c) 

1,226,204 

201,208 

843,094 

156.030 

ts.r: 

Fort  Smith  (Ark.) . 

Southwest  American. . . 

..(»>) 

2,039,499 

708,162 

1,139.418 

166.222 

2$.it: 

Sunday  edition . 

...(8) 

644,203 

125,062 

4.39,754 

78.624 

78 

Total . 

.("«) 

2.683.702 

833,224 

1,579,172 

244.846 

2(.t« 

Timet-Record . . 

...(e) 

2,029,020 

710,682 

1,138,480 

162,624 

17, 2U 

Fostoria  (0.) . 

Review . 

. .  .(e) 

1,386.491 

Timet . . 

...(e) 

1,475,092 

28.5,178 

1,10'4.280 

30.066 

!0.i« 

Frederick  (Md.) . 

Fredericksburg  (Va.) . . 

Post . 

Newt . 

Free  Ixince  Star . 

..(m) 

...(e) 

...(c) 

1,715,028 

2,193,414 

1,752,072 

459,918 

459,918 

1,113,696 

1,564.594 

141.414 

167,902 

Freei)ort  (III.) . 

Journal-Standard . (e) 

(Legal  included  in  local) 

2,357,737 

478,993 

1,617,658 

261,086 

Fremont  (0.) . 

Afettenger . 

...(c) 

1,782,029 

181,889 

1,536,. 529 

43.449 

20.103 

Newt . 

...(e) 

1,665,%8 

319,984 

1,203,976 

61,476 

20.132 

Fresno  (CaL) . 

Bee . 

...(e) 

3,086.580 

909,902 

l,759.8fi0 

395,738 

lO.Kt 

Sunday  edition . 

...(8) 

484,210 

31,752 

354.6(32 

87,682 

LOlO 

Total . (es)  3,570,790 

(Total  includes  8,252  roto-local-national  i 

941.654 
and  1,428  local 

2,114.462 

readers) 

483,420 

21.174 

Fullerton  (Cal.) . 

Neat-Tribune . 

...(e) 

1,592,340 

342,482 

949,788 

300,370 

Gainesville  Fla.) . 

Sun . 

.(ms) 

1,076,065 

251,819 

648,826 

153.489 

21.931 

Galveston  (Tex.) . 

News . 

..(m) 

2.372,672 

635,428 

1,253,238 

484.0)6 

Sunday  edition . 

...(») 

772,389 

128,410 

511,544 

132.435 

Total . 

..(">*) 

3,145,061 

763,838 

1,764,782 

616,441 

Tribune . 

...(e) 

2,342.838 

763,530 

1,228,491 

350.817 

Gardner  (Mam.) . 

Newt . 

. . .(e) 

1.609,097 

232,596 

1,247,162 

129,339 

Gary  (Ind.) . 

Pod-Tribune . 

...(e) 

5,181,035 

715,228 

3,985,487 

480.320 

Gastonia  (N.  C.) . 

Gazette . 

...(e) 

1,319,079 

886,805 

314,825 

47,953 

69.490 

Geneva  (N.  Y.) . 

Timet . 

...(e) 

1,609,272 

410,578 

1,044,288 

121,898 

32.108 

Geneva  (0.) . 

Free  Preee . 

...(e) 

862,816 

166,390 

650,888 

45,538 

Glendale  (Cal.) . 

Newt-Prett . 

...(e) 

3,219,370 

581,910 

2,001,678 

532,098 

103.684 

Globe  (Arix.) . 

Aril.  Record . . 

.(ms) 

998,830 

285,292 

575,050 

104,734 

33.714 

Gloucester  (Mass.) .... 
Gloversrille  k  Johns- 

Timet . 

...(e) 

1,537,102 

384,275 

974,733 

150,094 

28.000 

town  (N.  y.) . 

Herald . 

..(m) 

1,723,6% 

540,290 

970,774 

176,484 

36.148 

Leader-Republican . 

...(e) 

2,348,966 

583,548 

1,488,060 

220,322 

S7.IB0 

Goshen  (Ind.) . 

Newt-Timet . 

...(e) 

1,165,040 

365,000 

669,750 

84,750 

43.340 

Grand  Haven  (Mich.). 

Tribune . 

...(e) 

1,109,700 

247,492 

727,023 

37,128 

98.0H 

Grand  Island  (Neh.) .  . 

Independent . 

...(e) 

1,667,478 

148,288 

1,419,726 

67,824 

31.640 

Grand  Rapids  (Mich.) . 

Preu . 

...(e) 

6,803,370 

1,426,894 

4,526,816 

849,660 

Grants  Pam  (Ore.) _ 

Courier . 

...(e) 

956,494 

237,804 

512,526 

153,174 

52.900 

(Continued  on  page  61) 


c 

Qrot 


I 

Bi 

Hi 

Bi 

Hi 

Bi 

Hi 

Hi 

Hi 

Hi 

H 

B 

E 

B 

B 

I 


The  Tuhlishers  ‘Building  Broblem 


±  his  and  many  other 
successful  newspaper 
plants  have  been  eco- 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

ArchitecU 

Cleveland,  Ohio 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  60) 


a, 

Paper 

Total 

Published  Linaie 

Display 

National  Lsoral 

Classified 

Legal 

F»1L«  (Mont.) . 

Tribune . 

(m) 

2.704.562 

646,275 

1,718,941 

316,806 

22,540 

aSinday  edition . 

. (s) 

741,923 

147,210 

505,295 

87,794 

1,624 

Total . 

...(nis) 

3.446,485 

793,485 

2,224,236 

404.600 

24,164 

hader . 

....(e) 

1,428.308 

685,356 

680,414 

62,638 

. 

Tribune-Republican.  . 

.(me) 

1,909,824 

348,054 

1,397,508 

136,444 

27,818 

final  B«.v  (Bin). 

Fnss-(i<uftte . 

....(e) 

4,528,440 

766,542 

3.381,462 

380.436 

finanwtlo  (Ind.) 

Fanner . . . . 

....(e) 

467,376 

196,560 

218,400 

34,944 

17,472 

Onambom  iN.  C.V 

Ni‘W8 . 

.  (ms) 

3,347,131 

909,815 

2,199,638 

237,678 

(liOKal  included  in  local) 
Hfcord . (e) 

2.206,722 

327,474 

1,654,240 

225,008 

finnrfwrfr  (Ind.) 

(Lt'Kal  includt'd  in 
.Vrirt . 

elaasiilfKi) 
. (e) 

3. .5(11, 168 

.504,800 

2,996.368 

47,000 

finembunt  iP>.)  ■ 

Hoview-Tribune . 

....(III) 

2.815,278 

534,776 

1,926.610 

353,892 

Hfvieu'-Trihune . 

...(c) 

2.802,072 

537,488 

1,910,692 

353.892 

finnr.llf  C.) 

(lA'sal  inclu(lt‘<l  in  local) 

Npwb . (in) 

3.070,699 

755,864 

2,048,051 

266,784 

Sunday  t  dition  . 

. (8) 

828,294 

146,668 

592,278 

89,318 

Ttttal . 

. .  .(n*) 

3.898,993 

902,5,32 

2,640,329 

356,132 

Piedmont . 

. (e) 

2,470,871 

674,982 

1,693,. 571 

192,318 

GnaniUc  (Tpx.) . 

Herald . 

.  .(n.8) 

1,539,084 

252,185 

1,198,788 

50,158 

37,953 

(kmiirood  (S.  C) . 

Indd’JouTual . 

. ...(es) 

1.123,068 

264,320 

741„383 

93.315 

24,020 

Hickeui<k  (N. 

Frrgen-Kerord . 

....(e) 

4,523.7,58 

531,398 

3,125,221 

532,357 

334,782 

Higfrfitoirfi  (Md.) . .  . 

tilohe . 

. (c) 

1.199,086 

Herald  . 

. . .  (m) 

2,559,102 

613,200 

1.584,226 

361,676 

Mail  . 

. («•) 

2.515,212 

600,404 

1,599,094 

315,714 

Buniiton  (0.) . 

Journo/ . 

. (e) 

2.785,(K)6 

628,068 

1,970,248 

186.690 

Bimmond  (Ind.) . 

Lake  County  Timc$. . . 

. (e) 

4.527,097 

565,292 

3.138.897 

384,4.54 

438,454 

Hinnibil  (Mn.) . 

Courier  Post . 

. (e) 

1.787,492 

412,300 

1,227,282 

131.432 

16,478 

Hiiiot(t(P».) . 

Sun . 

. (e) 

1.815.198 

320,638 

1.374.860 

100,310 

19,390 

HtfrabuTK  (111.) . 

Register . 

. (e) 

1.041,779 

295,206 

720,888 

15,132 

10,553 

Hwwonburc  (Va.) _ 

News  Record . 

. . .  (in) 

1,576,827 

371,518 

1,060,342 

45,717 

60,903 

flirtford  City  (Ind.) . . 

Nfir$ . 

. (e) 

890,316 

151,158 

681,814 

26,180 

31.164 

HatiniB  (Npb.)  . 

Tribune . 

. (e) 

1,596,462 

538,832 

842,772 

205,520 

9,338 

flirahill  (Maes.) . 

Record . 

. (») 

494.564 

60,200 

431,564 

2,800 

H>;i(Ku.) . 

Seu't . 

. (e) 

1,060,714 

63,650 

718,312 

250,872 

27,880 

Hradason  (N.  C.) _ 

IHrpotch . 

. (e) 

799,078 

240,282 

462,700 

96,096 

Hadmonvillf  (N.  C.) 

(Ix.gal  included  in 
Timet- Ne<n . 

local) 
. (e) 

874,322 

199,906 

528,990 

15,548 

129.878 

Hakkpr  (N.  Y.) . 

Telegram . 

. (e) 

1,104,530 

328,503 

687,781 

56.364 

31,882 

Hibbinc  (Mion.) . 

Trilmne . 

. (e) 

1,652,308 

324,142 

975,548 

102,858 

249,760 

Bdory  (N.  C.) . 

R:eoTd . 

. (e) 

1,428,656 

252,200 

1,003,000 

98,200 

75,456 

Hi|b  Point  (N.  C.) _ 

Enterprise . 

....(e) 

2,018,006 

361,858 

1,540,844 

115,304 

Sunday  edition . 

. (») 

172,868 

63,098 

80,496 

29,274 

Total . 

. . ..(ea) 

2,190,874 

424,956 

1,621,340 

144,578 

Hillside  (Mich.) . 

Netti . 

. (e) 

1.347,139 

305,165 

832.450 

177,016 

32,508 

HoUenville  (Okla.) _ 

\eics . 

(es) 

1,034,155 

213,122 

732.562 

49,726 

38,745 

Hollywood  (C»l.) . 

AVu’s . 

. (e) 

2,736,558 

387,360 

1,905,290 

442,379 

1,529 

H<dyoke(Maie.) 

Transcript  Telegram  . 

. (e) 

2,617,668 

696,924 

1,536,360 

384,384 

HoniBtead  (P*.) . 

Messengei  . 

. (e) 

1,537,900 

141,4.58 

1,221,584 

144.858 

H(meU(N.Y.) . 

Tribuntm  Times . . 

. (e) 

1,764,560 

462,707 

1,119,209 

118,146 

12,936 

Hudson  (N.  Y.) . 

Star . 

.  ...(m) 

1,501,724 

262,724 

1,089,928 

92,554 

56.518 

Huntington  (Ind.) . 

Herald- Prttt . 

. (e) 

2,052,362 

356,300 

1,526,742 

114,830 

54,490 

HunUngton  (W.  Va.) . . 

Herald-Dispatch . 

.  ...(m) 

3,219,151 

729,582 

2,142,972 

282,994 

63,603 

Sunday  edition  . 

. («) 

825,288 

58,212 

664,947 

95,528 

6.601 

Total . 

. .  .(ira) 

4,044,439 

887,794 

2,807,919 

378,522 

70.204 

Huron  (S.  D.) . 

Advertiser . 

. (e) 

3,394,756 

728,876 

2,289,545 

304,147 

72,188 

Huronite . 

. (e) 

1,838.158 

440,769 

1,182,524 

161,553 

53,312 

Hnlcbimon  (Kan.) _ 

Herald . 

. .  .(iij) 

2,229,668 

582,918 

1,189,034 

438,186 

19,530 

Idaho  Falls  (Ida.). 

A'fU's . 

. (e) 

3,085,250 

585,270 

2,059,624 

433,664 

6,692 

Post . 

. . . .  (es) 

1,436,470 

415,604 

882,378 

138,488 

Independence  (Kan.). . 

Reporter . 

. (e) 

1,814,041 

350,794 

1,366.550 

84,371 

12,326 

Independence  (.Mo.) 

Examiner . 

. (e) 

1,891,394 

264,124 

1,247,170 

294,210 

85,890 

Indianapolis  (Ind.) _ 

('ommercial . . 

. . . .  (m) 

414.548 

52,401 

92,671 

269,476 

Inglewood  (Cal.)  . 

Sews . 

. (e) 

1,646,978 

154,550 

1,255,688 

143,920 

92,820 

Ionia  (Mieh.) 

SentinHStandard  .  . 

. (e) 

885.556 

243,684 

572,600 

49,028 

20,244 

Iowa  City  (la.). . 

Press  A  Citizen  .  . 

. (e) 

1,901,480 

470,526 

1,260,308 

121,604 

49,042 

Iron  Mountain  (Mich.) 

AVics . 

. (e) 

1,845,690 

361,088 

1,200,528 

79,660 

204,414 

Itonton  (0.1 

Tribune . 

. (e) 

1,109,752 

248,696 

748,874 

64,086 

48,146 

Sunday  edition  . 

. (8) 

259,370 

58,114 

184,296 

14,896 

1,064 

Ironwood  (.Mieh.). . . 

Total  . 

..  (-' 

1,368,122 

306,810 

933,170 

78,932 

49,210 

aiohe . 

. (e) 

1,924,625 

331,527 

1,520,564 

72,5.34 

Ithaca  (N.  Y.)  . 

Journo/- ATeif# . 

. (e) 

3,070,032 

488,824 

2,215,570 

332,136 

33,502 

Jaekaon  (Mieh.). 

Ciliten- Patriot . 

. (e) 

4,171,303 

789,152 

3,027,290 

345,861 

Sunday  edition  . 

. (s) 

966,060 

122,304 

748,414 

95,342 

lackoon  (Miai.)  . 

Total . 

5,137,363 

911,456 

3,775,704 

450,203 

AVifs . 

- (e«) 

3,272,094 

888,972 

1,994,790 

388,332 

Jamatown  (X.  Y.)  . . 

Journo/ . 

. (e) 

4,029,086 

515,746 

3,126,200 

292,136 

95,004 

Jaiaeatown  (X.  D.) 

Poet . 

. .  .(m) 

3,693,778 

513,024 

2,791,501 

325,547 

61,706 

5un . . 

. (e) 

1,135,078 

373,674 

663,376 

56,868 

41,160 

Jnnesville  (B'is.)  ■ 

fiaieiie . 

. (e) 

2,962,336 

564,066 

1,955,702 

385,868 

56,700 

JeffenonCity  (Mo.) 

Capital  News . 

. . .  (ms) 

1.. 358. 140 

256,970 

921,256 

130,872 

49,042 

JmeyCity  (X.  J.) 

Poet-Tribune 

. (e) 

1,714,930 

401,9.54 

1,087,961 

192,374 

32,641 

Jrrtey  Journal 

. (e) 

3,469,790 

1,184,399 

1,515,579 

498.793 

271,019 

Mnstown  (Pa.). , 

Democrat. . . 

. . .  (m) 

2,626,666 

395,948 

1,885,926 

344,7 

92 

Joplin  an.) . 

Tribune . 

..  .(e) 

5,203,786 

849,786 

3,950,282 

403,718 

Herald-'  Sews . 

5,403.552 

632,576 

3.936.898 

759,878 

74,200 

Joplin  (Mo.) 

Cilolie  . 

. . . .  (m) 

2,038,452 

693,164 

1,108,478 

218,372 

18,438 

Sunday  edition  .  . . 

. (■) 

754,278 

84,364 

564,830 

101,528 

3,556 

Total . 

.  (ms) 

2,792,730 

777,528 

1,673,308 

319,900 

21,994 

Jonaboro  (Ark.) 

S'rut-Herald . 

. (e) 

2,435,384 

784,126 

1,336,608 

301.196 

13,454 

Sun . 

. (e) 

1,338,278 

302,232 

953,636 

50,868 

31,542 

Kolanaioo  (Mich.)  . . . 

Tribune . 

. (e) 

1,030,386 

258,692 

771,694 

(larette . 

....  (e) 

4,976,020 

874,174 

3,567,648 

534,198 

Sunday  edition  _ 

. (s) 

1,004,262 

131,376 

717,416 

155,470 

Knnkakee (in ) 

Total . 

—  (ea) 

5,980,282 

1,005,550 

4,285,064 

689.668 

A’etM . 

. (e) 

1,476,314 

223,104 

1,157,884 

81,032 

14.294 

*»"“City(Kan.)... 
^(N.  H.) . 

K«t.ll.;n.  ..  .. 

Kantan . 

- (ea) 

2,735,705 

688,289 

1,615,768 

383,838 

47.810 

■SeiUtnel . 

. (e) 

2,233,070 

498,722 

1,638,854 

£5,494 

City 

Paper 

Total 

Published  Linage 

Display 

Natienal  Local 

Classified 

Legal 

Kenoaba  (Wia.) . 

.  Sews . . 

..  .(e) 

3,778.110 

699,174 

2,577,358 

501,578 

(Legal  included  in  classifieil) 

Kenton  (0.) . 

.  Sews^Republican  . 

...(e) 

1,192,954 

278,054 

849,716 

37,562 

27,622 

Keokuk  (la.) . 

.  Gate  City . . 

.  .  .(e) 

1.506,912 

454.398 

943.838 

67,432 

41,244 

2,078,368 

436,324 

1,569,972 

72,072 

(Legal  included  in  local) 

Kingston  (N.  Y.) . . . . 

,  Freeman . 

...(e) 

2,871,610 

571,480 

2.022.916 

178,598 

98,616 

KiiLston  (X.  C.) . 

.  Free  Preet . 

...(e) 

2,384,914 

230,496 

2,125,900 

28,518 

KirksviUe  (Mo.) . 

.  Eipreu  . 

.  .(cs) 

1,177,694 

242,214 

883.064 

44,170 

8,246 

Kittanniiig  (Pa.) . 

.  Leader-'Times . 

...(e) 

1,945,146 

384,199 

1,560,947 

(Classified  and  legal  included  in  local) 

Klamath  Falls  (Ore.) . 

.  News . 

.  .(ins) 

1,554,993 

443,552 

1,078,226 

13,673 

19,482 

Hertdd . 

...(e) 

1,7()2,52<,) 

4l>o,  ItW 

1,207,490 

13.673 

16,200 

LaCrosse  (Wis.) . 

,  Tribune  A  Leader  Press 

. .  .(e) 

2,293,870 

622,866 

1,494,100 

176,904  , 

Sunday  edition . 

. . . .  (a) 

544,692 

145,454 

3.58,134 

41,104 

Total . 

.  (es) 

2,838,562 

768,320 

1,852,234 

218,008 

Lafavette  (In  i.) . 

.  Journal  4  Courier . 

. .  une) 

3,273,837 

565,502 

2.275,783 

371,448 

61,104 

La  Grande  (Ore.). . . . 

.  tRfserver  . 

.  ,(e) 

1,532,188 

375,802 

1,066,828 

89.. 558 

((Massified  includetl  in  legal) 

La  Junta  (Colo.) . 

.  Democrat . 

...  (el 

773,350 

300,040 

448,560 

18.620 

6,130 

Lakeland  (Fla.) . 

,  Ledger  A  Star’Tilegram 

(e) 

1,445,024 

352,408 

920,724 

121,310 

50,. 582 

Sunday  e<lition . . 

. . , . (s) 

4.52,424 

7,364 

396,186 

48.020 

854 

Total  . 

(es) 

1,897,448 

359,772 

1,316,910 

169,. 330 

51,4,36 

Lancaster  (0.)  ... 

.  Easte . 

,  (e) 

1,844,080 

356,314 

1,487,766 

Lancaster  (Pa.) . 

.  Intelligencer  Journal  & 

S'e  r  Era . 

. .  (ine> 

3,601,393 

1,010,687 

1,936,587 

5t>*).K3fi 

84,283 

Sunday  edition  . 

....(s) 

405,315 

30.898 

2,59,171 

115.246 

LuiLsdale  (Pa.)  . 

.  Surth  Penn  Refmter.  .  , 

...  (e) 

1,362,924 

201),  (M() 

772,, 540 

147,952 

24,386 

La  Porte  (Ind.) . 

.  Herald^Arqus . 

. . . 'e) 

1,980,426 

378,182 

1,479,590 

78,274 

44,380 

La  Salle  (III.) . 

.  Post  Tribune . . 

. . . (e) 

2,080,274 

381,878 

1,629,040 

50 , 206 

13.000 

((Classified  includes  local  readers) 

I^anainK  (Mich.)  . .  . 

.  State  Journal . 

.  .(e) 

5,968,172 

949,396 

4  ,,309.858 

674,t>46 

34,272 

Capital  .Veil* . 

, . .  . le) 

1,933,0.36 

284.718 

1,396,304 

216.538 

35,476 

Lawrenee  I'Kan.) . 

.  Journo/- HV>rW . 

, . .  ,(e) 

2,194,766 

471,828 

1,722,938 

(i'lassified  and  legal  included  in  local) 

Lawrence  (Maas.)  ... 

.  F.agte . 

. .  (m) 

2,429,162 

811,305 

1,313,104 

304,75.3 

Tribune . 

...(e) 

3,085,714 

811,305 

1,969,656 

304,753 

Leavenworth  (Kan.).. 

.  Times . 

. . . (e) 

1,422,123 

281,742 

949,797 

158.324 

32,260 

Sunday  edition . 

...(8) 

417,889 

86,129 

288,980 

41,458 

1,322 

Total . 

.  .(es) 

1,840,012 

367,871 

1,238,777 

199,782 

33,582 

Lebanon  (Pa.) . 

.  A'eu’i-Timee . 

..  (e) 

2,352,714 

641,494 

1,465,100 

180,488 

65.632 

Lewiston  (Idaho). . . . 

.  Tribune . 

(ms) 

2.918,575 

388.523 

2,530,052 

Lewiston  (.Me.) . 

.  .Sun . 

.  (m) 

2,399,908 

699,906 

1,533,308 

169,694 

Journo/ . 

. . . (e) 

2,344,440 

697,060 

1,479,198 

168,182 

(Legal  included 

n  local) 

Lewistown  (.Mont.)  . . 

.  Democrat-News . 

(ms) 

2,007,208 

700,028 

1,166,704 

128.408 

12,068 

Lewistown  (Pa.) . 

.  Sentinel . 

...(e) 

2,305.210 

320.160 

1,814,888 

170,156 

(Continued  on  page 

'  62) 

The  Hamilton,  Ohio,  Journal 

During  the  First  Six 
Months  of  1930  Carried  Nearly 

Of  All  Advertising 
Placed  in  the  Two 
Hamilton  News¬ 
papers,  Showing 

Local  Supremacy 

and  Leadership 

In  IJnasc  and  Circulation 

12,775  Net  Paid 

For  Many  Years  ABC  Audited 

No  other  paper  covers  this  rich  community  so  thor¬ 
oughly — and  advertisers  may  obtain  a  complete  cover¬ 
age  (practically  eight  out  of  ten  homes)  at  one  cost  by 
using  the  Journal  exclusively. 

NATIONAL  REPRESENTATIVE 

John  W.  Cullen  Company 

CHICAGO  DETROIT  NEW  YORK 

8  S.  Michigan  Ave.  General  Motor*  Bldg.  501  Fifth  Ave. 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(^Continued  from  page  61) 


Total 

Diaplar 

City 

Paper 

Publidied 

1  Linage 

Natienal 

Local 

Classified 

Legs 

Lexincton  (Ky.) . 

Herald . 

. . .  (m) 

2.336,tl8 

360,038 

1,623,748 

256,368 

96,264 

Sunday  edition . 

....(s) 

695, two 

86,912 

513,422 

86,534 

8.722 

Total . 

...(ms) 

3,032,008 

446,950 

2,137,170 

342,902 

104,986 

Leader . 

....(e) 

3,342,542 

674,324 

2,432,430 

228,158 

7,630 

Sunday  edition . 

....(s) 

1,005,662 

122,388 

800,072 

81,550 

1,652 

Total . 

...(cs) 

4,348,204 

796,712 

3,232,502 

309,708 

9,282 

Limn  (0.) . 

News  A  Star . 

..(mes) 

5,180,414 

858,780 

3,699,950 

537.278 

84,406 

Lintxdn  (IlL) . 

Courier . 

. . . .  (e) 

1,098  296 

273,844 

762,532 

32,758 

29,162 

Linooln  (Neb.) . 

Journal . 

.  .(mes) 

3,720,149 

854,731 

1,431,551 

433,867 

iS(ar . 

...(es) 

3,376,496 

839,443 

2,182,669 

351,137 

3,247 

Little  Falls  (Minn.). . . 

Tranoeript . 

....(e) 

556,298 

211,694 

306,628 

19,950 

18.026 

LittleFaUs(N.  Y.).... 

Times . 

....(e) 

1,131,194 

288,362 

842,832 

Little  Rock  (Ark.). . . . 

Arkansas  Gaxette . 

...(m) 

4,195,282 

935,690 

2,674,532 

517,076 

67,984 

Sunday  edition . 

....(s) 

1,449,980 

315,560 

977,424 

147,728 

9,268 

Total . 

. . .  (ms) 

5,645,262 

1,251,250 

3,651,956 

664,804 

n,252 

Arkansas  Democrat _ 

....(e) 

3,735,382 

768,740 

2,374,652 

455,854 

136,136 

Sunday  edition. . 

....(s) 

918,316 

127,092 

686,028 

100,296 

4,900 

Total . 

...(cs) 

4,653,698 

895,832 

3,060,680 

556,150 

141,036 

Loekport  (N.  Y’.) . 

UnianSun  ^  Journal. 

....(e) 

2,354,744 

499,016 

1,476,062 

179,214 

200,452 

Logan  (Utah) . 

Herald . 

. . ■ (es) 

1,059,926 

219,912 

758,254 

81,760 

(Legal  included  in  classified) 

Log&Dsport  (Iitd.) . 

Press . 

. . .  (ms) 

1,535,170 

229,138 

1,170,344 

73,668 

62,020 

I«ng  Branch  (N.  J.) . . . 

Record . 

...(e) 

2,559,005 

404,460 

1,883,574 

212,534 

58.436 

Long  Beach  (CaL) . . . . 

Press  Tdegram . 

..(es) 

5,838,252 

1,193,626 

3,458,070 

1,173,942 

12.614 

Long  Island  City  (N.Y.)  Star . 

...(e) 

2,371,787 

286,197 

1,373,738 

651,155 

60,697 

Longview  (Wash.) . 

Newt . 

...(e) 

1,656,024 

410,571 

1,006,516 

228,018 

10,919 

Lorain  (0.) . 

Journal . 

...(e) 

2,152,738 

357,322 

1,436,484 

282.268 

76,664 

Timet-Heraid . 

...(e) 

2,761,724 

447,468 

1,958,012 

288,232 

68,012 

Loveland  (Colo.) . 

Reporter-Herald . 

...(e) 

1,018,360 

233,576 

603,344 

43,680 

137.760 

Lubbock  (Tex.) . 

Avalanche . 

.  (m) 

1,826,664 

355,026 

1,119,272 

345,562 

6,804 

Journal . 

...(e) 

1,840,874 

353,654 

1,126,524 

353,766 

6,930 

Sunday . 

...(s) 

819,182 

81,536 

594,440 

136,710 

6,496 

Total  morn . 

.(ms) 

2,645,846 

436,562 

1,713,712 

482,272 

13,300 

Ludington  (Mich.) _ 

Newt. . 

...(e) 

912,216 

266,420 

510,286 

64,414 

61,096 

Sunday  edition . 

...(s) 

218,148 

54,600 

145,838 

16,450 

1,260 

Total . 

..(es) 

1,130,364 

321,020 

656,124 

80,864 

62,356 

2  R31 

555,268 

2p676,268 

Telegram- Hevi . 

...w 

3,349,388 

320,068 

2,613,464 

415,856 

Sunday  edition . 

...(s) 

684,418 

70,336 

457,800 

156,282 

Total . 

..(cs) 

4,033,806 

390,404 

3,071,264 

572,138 

Lyons  (Kan.) . 

Newt . 

...(e) 

658,896 

160,888 

466,228 

19,474 

12,306 

Madison  (Wis.) . 

CapUal-Timee . 

...(e) 

2,675,918 

448,539 

1,863,197 

285,509 

78.673 

Sunday  edition . 

...(s) 

672,651 

65,331 

532,651 

72,933 

1,638 

Total . 

—  (es) 

3,348,569 

513,870 

2,395,848 

358,442 

80,311 

H’iaamstn  Slate  Journal. . .  (es) 

4,181,870 

790,048 

2,784,642 

472,430 

134,750 

Madisonville  (Ky.) _ 

Meuenger . 

....(e) 

709,590 

349,370 

310,310 

34,720 

15,190 

Malone  (N.  Y.) . 

Ttlearam . 

....(e) 

1,470,476 

352,226 

1,027,764 

51,786 

38,500 

Mandan  (N.  D.) . 

.  Pioneer . 

....(e) 

943,195 

291,331 

540,262 

52,710 

58,892 

Mankato  (Minn.) . 

Free  Press . 

....(e) 

2,367,260 

551,250 

1,675,702 

140,308 

(Legal  included  in  classified) 

Marietta  (0.) . 

Time* . 

....(e) 

2,117,434 

461,006 

1,379,840 

223,496 

53,092 

Sunday  edition . 

,....(s) 

198,198 

23s758 

142,478 

31,962 

Total . 

—  (es) 

2,315,632 

484,764 

1,522,318 

255,458 

53,092 

Marinette  (Wis.) . 

,  Eaale-Star . 

....(e) 

1,507,428 

302,151 

1,132,425 

30,026 

42,826 

Marion  (IIL) . 

Republican . 

....(e) 

807,562 

263,788 

472,388 

48,202 

23,184 

Poet . 

....(e) 

737,184 

138,592 

549,430 

24,500 

24,662 

Marion  (Ind.) . 

Leader-Tribune. . 

....(m) 

1,745,838 

245,242 

1,260,487 

210,731 

29,378 

Sunday  edition . 

. (s) 

617,929 

62,727 

492,391 

55,825 

6,986 

Total . 

...(ms) 

2,363,767 

307,969 

1,752,878 

266,556 

36,364 

Chronicle. . 

....(e) 

2,633,313 

500,829 

1,858,689 

244,608 

29,187 

Marioa  (0.) . 

Star . 

....(e) 

3,696,994 

674,730 

2,623,614 

329,784 

68,866 

Marlboro  A  Hudson 

(Mass.) . 

.  Enterprioe  dt  Sun . 

....(e) 

1,088,016 

192,684 

885,332 

Marquette  (Mich.) _ 

Mining  Journal . 

, . . .  (m) 

2,280,698 

393,876 

1,746,724 

140,098 

(Legal  included  in  classified) 

Marshall  (Mo.) . 

.  Democrat- Nevi . 

....(e) 

1,067,960 

205,276 

825,300 

12,250 

25,134 

Marshalltown  (la.) _ 

.  Timee-Republican . 

....(e) 

2,065,515 

570,836 

1,445,290 

49,389 

Marshfield  (Ore.) _ 

.  Coos  Bay  Timet . 

....(e) 

1,079,414 

327,656 

686,266 

65,492 

Marshfield  (Wis.) . 

.  Neve-Herald . 

. (e) 

1,393,196 

297,262 

989,520 

106,414 

(Legal  included 

in  local) 

Martinsburg  (W.  Va.). 

Journal . 

. (e) 

1,676,472 

294,196 

1,311,730 

35,028 

35,518 

Martins  Ferry  (0.) _ 

.  Times . . 

. (e) 

2,970,000 

463,408 

2,276,118 

191,094 

39,380 

Marysville  (CaL) . 

,  Appeal- Democrat . 

....(e) 

1,701,224 

448,476 

1,006,082 

164,990 

81,676 

Maryville  (Mo.) . 

.  Forum . 

,....(e) 

1,083,908 

254,884 

655,214 

137,270 

36,540 

Mason  City  (la.) . . 

.  Globe-Gateiie . 

. (e) 

3,230,590 

711,522 

2,234,288 

219,856 

64,918 

Massillon  (0.) . 

.  Independent . 

. (e) 

3,157,756 

414,344 

2,559,494 

142,632 

41,286 

(21,109  liners  not  included  in  total) 

Mattoon  fill) . 

.  Joumal-Gatette . . 

. (e) 

1,437,086 

355,782 

916,188 

88,382 

76,734 

Mauch  Chunk  (Pa.). . 

.  Twies-A'etrs . . 

. (e) 

1,381,301 

132,485 

1,142,901 

8.491 

97,424 

Mayfield  (Ky.) . 

.  Messenger . 

. (e) 

2,859,388 

693,840 

2,075,780 

38,808 

50,960 

McAleeter  (Okla.) _ 

.  NewoJ^apital . . 

. (e) 

1,212,398 

312,298 

857,080 

43,020 

Sunday  edition . 

. (s) 

179,860 

43,778 

126,154 

9,928 

Total . 

—  (es) 

1,392,258 

356,076 

983,234 

52,948 

McCook  (Neb.) . 

.  Gazette . 

. (e) 

1,020,740 

284,242 

658,168 

78,330 

McKeesport  (Pa.) _ 

.  Newt . 

. (e) 

5,405,252 

549,962 

4,674,788 

155,260 

25,242 

Meadville  (Pa.) . 

.  Tribune  Republican. , . 

. . .  (me) 

2,866,980 

474,405 

2,280,674 

73,664 

39,837 

Meridan  (Mias.) . 

,  Star . 

. . . .  (es) 

3,715,091 

946,297 

2,501,430 

192,184 

75,180 

Merrill  (Wis.) . 

.  Herald . 

. (e) 

1,344,036 

323,274 

1,021,762 

Mexico  (Mo.) . 

.  Ledger . 

. (e) 

942,452 

232,764 

650,958 

26,180 

32,550 

Miami  (Fla.) . 

.  Herald . 

. . . .  (m) 

5,032,461 

1,193,997 

2,524,298 

1,015,910 

298,256 

Sunday  edition . 

. (s) 

1,873,795 

286,279 

1,297,429 

289,688 

399 

Total . 

, . . .  (ms) 

6,906,256 

1,480,276 

3,821,727 

1,305,598 

298,655 

Newt . 

. (e) 

3,962,937 

625,414 

2,531,875 

334,703 

470,945 

Sunday  edition . 

. (s) 

1,033,835 

189,465 

756,573 

87.797 

Total . 

....(es) 

4,996,772 

814,879 

3,288,448 

422,500 

470,945 

Miami  (Okla.) . 

.  Newt-Record . 

—  (es) 

1,346,366 

349,608 

889,210 

20,776 

32,046 

Michigan  City  (Ind.). 

.  Diipatch . 

. It) 

808,279 

151,798 

559,675 

63,599 

53,207 

Newt . 

. (e) 

1,646,288 

355,348 

1,189,888 

101,052 

Middletown  (N.Y.).. 

.  Ttmes  Herald . 

. (e) 

2,175,822 

531,967 

1,495,984 

147,871 

(LcCkl  included  in  elaaeified) 


Ckf 

Papar 

Tata! 

PybiUbad  Linaga 

DisaU; 

Nstwaal 

f 

Lacal 

Midland  (Tex.) . 

Reporter-  Teletram . 

....(e) 

516,740 

110,602 

392,138 

Sunday  edition . 

....U) 

246,428 

43,853 

199,775 

Total . 

....(es) 

763,168 

154,455 

591,913 

Miles  City  (Mont.). . . . 

Star . 

....(e) 

921,746 

282,674 

582,176 

Sunday  edition . 

....(s) 

388,598 

62,986 

296,688 

Total . 

...(es) 

1,310,344 

345,660 

878,864 

Minot  (N.  D.) . 

Newt . 

....(e) 

1,859,582 

514,840 

1,134,224 

Missoula  (Mont.) . 

Miasoulian  A  Sentinel. 

...(me) 

3,046,204 

Mobile  (Ala.) . 

Press . 

....(e) 

1,635,882 

218,848 

1,170,848 

Sunday  edition . 

. (•) 

546,294 

15,526 

470,848 

Total . 

, . . .  (es) 

2,182,176 

234,374 

1,641,696 

(First  Sunday  issue  January  26, 1930) 

Moline  aU.) . 

Ditpateh . 

....(e) 

4,378,010 

717,388 

3,287,970 

Monroe  (La.) . 

Post . 

. . . .  (m) 

755,594 

160,846 

443,674 

Sunday  edition . 

. (s) 

445,802 

8,302 

408,408 

Total . 

. . .  (ms) 

1,201,396 

169,148 

852,082 

News-Star . 

....(e) 

1,339,666 

564,550 

1,532,748 

World . 

. . .  (ms) 

1,477,422 

226,176 

1,111,360 

Monroe  (Wis.) . 

Timet . 

....(e) 

1,202,761 

295,554 

714,154 

Monrovia  (CaL) . 

Newt- Pod . 

....(e) 

1,036,546 

221,984 

698,852 

Monterey  (CaL) . 

Penintula  Herald . 

....(e) 

1,707,790 

230,650 

1,184,876 

Monticello  (Ind.) . 

Journal . 

....(e) 

616,242 

255,348 

300,750 

Morgantown  (W.  \'a.). 

Dominion  News . 

, . . .  (m) 

1,471,745 

265,526 

1,007,796 

Pott . 

....(e) 

1,757,139 

381,555 

1,134,588 

Morristown  (N.  J.).. . . 

Jerseyman . 

....(e) 

1,483,243 

203,833 

1,031,765 

Record . 

....(e) 

2,534,910 

505,358 

1,822,002 

Mount  Carmel  (Pa.).. . 

Item . 

....(e) 

1,341,148 

346,714 

955,535 

Mt  Pleasant  (Mich.). . 

Timet . 

....(e) 

784,378 

224,112 

478,548 

Mt.  Vernon  (Ill.) . 

Refiiier-Newt . 

....(e) 

1,518,496 

364,616 

982,562 

Mount  Vernon  (0.).. . . 

Republican- Newt . 

....(e) 

2,818,972 

618,578 

2,055,004 

(Legal  included 

with  local) 

Muncie  (Ind.) . 

Star . 

..(m) 

2,614,482 

710,839 

1,621,872 

Sunday  edition . 

...(8) 

557,597 

96,091 

347,301 

Total . 

.(ms) 

3,172,079 

806,930 

1,869,173 

Murphy8i>oro  (IIL) .... 

Independent . 

...(e) 

917,560 

295,820 

528,920 

Muscatine  (la.) . 

Journal . 

...(e) 

1,982,624 

516,712 

1,380,694 

Muskegon  (Mich.) _ 

Chronicle . 

...(e) 

4,537,022 

791,658 

3,402,294 

Muskogee  (Okla.) . 

Phoenix . 

..(m) 

1,662,195 

632,187 

833,280 

Sunday  edition . . 

...(s) 

523,761 

120,673 

336,553 

Total . 

(ms) 

2,185,956 

752,860 

1,169,833 

Timet-Democral . 

...(e) 

2,064,933 

752,888 

1,085,588 

Nevada  (la.) . 

Journal . 

...(e) 

730,816 

237,423 

396,565 

Newark  (0.) . 

.bdroeate  A  American 

Tribune . 

...(e) 

2,787,386 

544,334 

1,096.268 

New  Bern  (N.  C.) . 

New  Bernian . 

..(m) 

689,668 

284,424 

405,244 

Sunday  edition . 

...(s) 

1,312,530 

479,194 

833,336 

•  Total . 

.(mi) 

2,002,198 

763,618 

1,238,580 

Sun-Journal . 

...(e) 

721,862 

293,770 

428,092 

Newburyport  (Maas.).. 

Newt . 

...(e) 

1,369,858 

298,463 

894,992 

Newhurgh-Beaoon(N.Y.)  Newt . 

...(e) 

2,663,266 

696,850 

1,735,524 

New  Haven  (Conn.) . . . 

Journal-Courier . 

..(m) 

3,452,975 

549,017 

2,626,477 

Retitter . 

...(e) 

5,612,391 

1,368,674 

3,583,309 

Sunday  edition . . 

...(») 

1,802,610 

275,230 

1,361,616 

Total . 

..(es) 

7,415,001 

1,643,904 

4,944,925 

New  Kensington  (Pa.) . 

Ditpateh . 

...(e) 

3,020,904 

298,994 

2,550,788 

New  London  (Conn.) . . 

Day . 

...(e) 

2,799,674 

719,250 

1,735,146 

New  Philadelphia  (0.) . 

Timet . 

...(e) 

1,658,706 

389,900 

1,138,872 

(Legal  included  in  local) 

Newport  (R.  I.) . 

Newt . 

....(e) 

3,556,549 

423,381 

3,015,806 

(Legal  included  in  local) 

Newport  News  (Va.) . . 

Press . 

...(ms) 

1,655,150 

2,181,088 

684,292 

Timet-Heraid . 

....(e) 

3,066,070 

2,381,778 

684,292 

Newton  (la.) . 

Newt . 

. (e) 

1,657,292 

313,222 

1,176,042 

Newton  (Kan.) . 

Kanian-RepuMican .... 

. (e) 

1,557,222 

252,501 

1,213,315 

New  York  (N.  Y.).... 

Corriere d' America. . . 

....(m) 

903,980 

548,672 

205,846 

Sunday  edition . . 

. (■) 

313,131 

223,064 

48,881 

Total . 

...(ms) 

1,217,111 

771,736 

254,727 

Jewitk  Forward . 

. (e) 

2,508,128 

1,367,304 

860,344 

Wall  Street  Journal . . . 

...(me) 

1,974,441 

414,108 

1,432,755 

Niagara  Falls  (N.  Y.).. 

Gazette . 

. (e) 

4,500,385 

895,509 

3,267,721 

Norfolk  (Neb.) . 

News . 

. (e) 

1,487,868 

420,904 

863,618 

Norfolk  (Va.) . 

VirginianwHlot . 

....(m) 

3,125.682 

679,938 

2,004,968 

Sunday  edition . . 

. (•) 

1,960,616 

238,868 

1.576.344 

Total . 

...(ms) 

5,086,298 

918,806 

3,581,312 

hedger-Ditpalch . 

. (e) 

5,016,060 

1,144,066 

3,252,424 

Norton  (Kan.) . 

,  TAtyram . 

. (e) 

555,982 

176,302 

323,568 

Norristown  (Pa.) . 

Register . . 

. (e) 

1.258,614 

175,770 

898,170 

Times-HeraU . 

. (e) 

2,983.569 

492,156 

2,103,078 

No.  Tonawanda  (N.Y.) 

Newt . 

...,(e) 

1,453,343 

257,799 

1,026,271 

Norwalk  (Conn.) . 

Hour . 

. (e) 

2,352,112 

492,576 

1,703,170 

Norwich  (N.  Y.) . 

Sun . 

. (e) 

1,077,308 

300,020 

700,762 

Ocala  (Fla.) . 

Star . 

. (e) 

760,149 

179,900 

549.038 

Ogden  (Utah) . 

,  Standard-Examiner... 

. (e) 

2,496,158 

617,694 

1,501,024 

Sunday  edition . 

. (>) 

773,717 

142,590 

552,839 

Total . 

....(ee) 

3,269,868 

760.284 

2,053,863 

Ogdensburg  (N.  Y.) . . , 

.  Republican-Journal... 

. (e) 

1,247.936 

453,376 

659,288 

Oil  City  (Pa.) . 

.  Derrick . 

...  .(m) 

2,744,847 

534,740 

2,108,647 

Clean  (N.Y.) . 

.  Times . 

. (e) 

2,591,274 

438,522 

1,926,036 

(Legal  included  in  local) 

Oneida  (N.  Y.) . 

.  Dispatch . 

. (e) 

863,142 

265,986 

498,540 

Oneonta  (N.  Y’.) . 

.  star . 

....(m) 

1,642,470 

371,752 

1,110,629 

Oregon  City  (Ore.) . . . 

.  Enterprise . 

...(ms) 

857,164 

233,856 

505,274 

Orlando  (Fla.) . 

.  Reporier-Siar . 

. (e) 

1,711,735 

407,376 

1,139,056 

Sunday  edition . 

. (s) 

379, 40i) 

45,316 

286,410 

Total . 

...(es) 

2,091,144 

452,692 

1,425,466 

Oswego  (N.  Y'.) . 

.  PaUadium-Timet . 

. (e) 

2,347,732 

456,834 

1,722,638 

Ottumwa  (la.) . 

.  Courier . 

. (e) 

2,807,070 

626,374 

1,963,598 

Ottawa  (Kan.) . 

,  Herald . 

. (e) 

2,049,138 

385,532 

1,663,606 

(Classified  and  legal  included  in  local) 

Owensboro  (Ky.) . 

.  Messenger . 

- (m) 

1,450,821 

442,554 

951,252 

Sunday  edition . 

. (■) 

479,539 

84,840 

375,906 

Total . 

....(ms) 

1,930,360 

527,394 

1,327,158 

Inquirer . 

. (e) 

1,434.247 

442,904 

959,290 

OwosBO  (Mich) . 

.  .irgut-Prett . 

. (e) 

2,206,055 

358,904 

1,778,784 

(Continued  on  page  63) 


Cluiifita 

Bn 

14.000  . 

2.800  . 

Hll 

16,800  . 

HIS 

40.544 

>t.lii 

11.970 

■•.iM  a 

>2,514 

181.482 

2t.M 

"  Fata" 

192,272 

>9.920  , 

filitk 

255,192 

fiki 

278.306 

149,100 

m  f*" 

29,092  , 

178,192 

1.W 

145,754 

9t,6M 

136,756 

i.Ut 

161,392 

31,111 

81,438 

34, n 

199,962 

92.10!  ^ 

27,284 

32.M 

144,034 

148,568 

92,48  ^ 

150,458 

151,382 

«,m 

9.718 

39.®  f 

27,622 

34, M  ^ 

101,360 

09, 9M  ^ 

145,390 

Pw 

347,671 

34,100 

114,165 

461,836 

34.140  ?“ 

43,988 

40,012  ^ 

85,218 

343,070 

179,914 

10,014 

63,749 

Pn 

243,663 

19,000  ” 

209,594 

10,001  " 

69,246 

27,502 

278,068 

58,710  J 

. .  1 

. :  1 

.  1  _ 

176,403  . 

Pi 

197,124 

33,700 

278,481 

140,515  „ 

601,164 

59,944  5 

157,921 

7,943  5 

759,085 

07,097 

171,122 

325,178 

129,934 

117,362 

I 

.  1 

126,798 

41.80  , 

64.540 

20.800 

147,952 

1.510 

40,866 

38 

188,818 

1,88 

380,480 

55,611 

71,967  ' 

270,962 

oo.m 

183,718 

19.08 

233.954 

206,923 

108,906 

30.499 

342.860 

243.38 

454.552 

105,019 

43,148 

12.904 

143,584 

41, ON 

276,184 

112.151 

60,425 

108.941 

136.696 

19,070 

37.844 

38.01! 

17,000 

14.211 

328,216 

49.224 

76,377 

1,911 

404,593 

51.135 

103,544 

31.78 

80,417 

21.043 

226,716 

98.616 

91,756 

08.38 

77,868 

40.IM 

165.303 

98,951 

47,683 

555 

212,986 

99.505 

110,034 

58.28 

217,098 

26.610 

30.405  1 

12.703 

O.ON  1 

49.313 

8.83 

26.673 

5.38 

68,367 
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Total 

Displ 

lay 

Or 

Paper 

Published  Linage 

Natianai 

Lacal 

Classifwd 

Ugal 

.  IX 

. (e) 

658,027 

182,420 

637,014 

424,274 

1,433,964 

13,053  38,280 

241,556 

ritaib(Ky-) . 

.  Sun-Democrat . 

....(es) 

2,312,534 

PlilMTlUc  (0) . 

.  TeUarafli . 

. (e) 

1,909,814 

311,472 

1,418,114 

69,488 

110,740 

964,220 

1,019,326 

255,934 

246,722 

550,774 

719,502 

34,986  22,526 

53,102 

Pil«tiBe(Tei.) . 

.  Herald . 

. (e) 

fjoAIM(Cil) . 

,  Timet . 

. (e) 

2,046,154 

265,468 

1,406,398 

318,668 

53,620 

. (e) 

1,439,398 

302,599 

385,214 

46,858 

1,009,144 

1,096,438 

535,164 

90,179 

111,440 

26,418 

37,476 

....(m) 

1,593,092 

Sunday  edition . 

. (•) 

608,440 

Total . 

.,,(1118) 

2,201,532 

432.072 

1,631,602 

137,858 

fgtoiburg  (W.  Va.). 

.  News . 

.,..(m) 

1,384,446 

192,360 

976,514 

146,454 

69,118 

Sunday  edition . 

. (8) 

771,776 

88,954 

649,628 

32,648 

546 

Total . 

,..(in8) 

2,156,222 

281,314 

1,626,142 

179,102 

69,664 

Sentinel . 

. (e) 

2,917,968 

509,946 

2,309,272 

98,750 

tmim  (Cal.) . 

.  Post . 

. (e) 

3,040,660 

344,540 

2,016,406 

596.750 

82,964 

Star-Neui . 

. (e) 

4,896,714 

479,874 

3,085,394 

836,109 

55,017 

(Totad  includes  203,327  lines,  auto;  236,993  lines,  financial) 

Pi«ic(N.J.) . 

.  Herald . 

...(e) 

3,287,086 

661,518 

2,259,059 

315,639 

50,870 

Sunday  Kagie . 

...(s) 

152,353 

148,061 

4,292 

PW«iion(N.  J.) . 

.  Seu't . 

...(e) 

4,825,771 

629,444 

3,648,271 

402,747 

145.309 

CaU . 

.  (m) 

4,593,676 

838,727 

3,067,640 

597,431 

89,878 

httiickrt(R.  I.).... 

.  Times . 

...(e) 

4,977,059 

959,943 

3,626,191 

390,925 

Piindll.) . 

.  Times . 

...(e) 

912,940 

119.000 

658,000 

94,500 

41,440 

IWola  (Tla.) . 

.  Journal . 

.  (in) 

1,335,586 

496,782 

570,780 

227,710 

41,314 

Sunday  edition . 

...(8) 

503,342 

76,804 

370,356 

54,012 

2,170 

Total . 

(n  8) 

1,838,928 

572,586 

941,136 

281,722 

43.484 

Neve . 

...(e) 

1,660,260 

497,924 

902,384 

234,178 

25,774 

Pemlleton  (Ore.) . 

.  East  (heijonian . 

...(e) 

1,630,852 

383,642 

1,155,028 

55,799 

36,383 

Praia  (la.) . 

.  Transcript . 

.  (m) 

3,240,956 

913,050 

1,683,958 

617,645 

26,303 

Jounal-TrantiTipt . . . 

.  (es) 

5,671,977 

1,078,056 

3,643,739 

832,520 

117,662 

Star . 

...(e) 

4,629,104 

758,283 

3,192,923 

628,109 

49,789 

Sunday  edition . 

...(8) 

1,179,591 

127,199 

881,084 

168,802 

2,506 

Total . 

..(es) 

5,808,695 

885,482 

4,074,007 

796,911 

52,295 

Plny(Ia) . 

.  (  kief . 

...(e) 

1,191,780 

216,972 

913,120 

41,668 

20,020 

Petenburg  (Va) . 

.  Progress^lndei . 

. .  (e) 

2,240,760 

434,938 

1,633,814 

172,008 

Sunday  edition . 

...(8) 

423,048 

31,192 

363,188 

28,668 

Total . 

•  (es) 

2,663,808 

466,130 

1,997,002 

200,676 

Miakey  (Mich.) _ 

.  Afetra . 

...(e) 

935,256 

255,850 

551,285 

49,084 

79,037 

IVieiiiiville(Pa.).... 

.  Republican . 

...(e) 

1,506,877 

979,236 

393,217 

89,607 

44,817 

Pine  Bhilt  (Ark.) . 

.  Republic . 

..(m) 

1,093,442 

219,408 

774,466 

71,736 

27,832 

Sunday  edition . 

...(8) 

533,386 

57,316 

457,044 

19,026 

Total . 

(ms) 

1,626,828 

276,724 

1,231,510 

90,762 

27,832 

Piltdwri  (Kan.) . 

,  Sun . 

.  (m) 

1,915,326 

491,694 

1,186,024 

237,608 

Headlight . 

(e) 

2,031,554 

491,694 

1,302,252 

237,608 

(Legal  included  in  local) 

Pittakeld  (Mans.) .... 

,  Herkehire  Eagle . 

....(e) 

4,880,168 

840,168 

3,363,556 

421,428 

49,014 

Plainfield  (N.J.) . 

,  Courier- Nem . 

....(e) 

4,481,400 

612,682 

3,279,990 

507,514 

81.214 

Pliinview  (Ten.) . 

.  HertUd . 

....(e) 

856,098 

254,310 

545,468 

38,120 

18,200 

Sunday  edition . 

....(8) 

330,988 

31,55.. 

280,504 

14,560 

4,368 

Total . 

..  (es) 

1,187,086 

285,866 

825,972 

52,680 

22,568 

Pljmiotli  (Ind.) . 

.  Pilot . 

....(e) 

893,928 

226,195 

526,071 

134,642 

37,020 

Puatello  (Ida) . 

.  Tribune . 

....(e) 

1,631,322 

364,700 

1,044,036 

167,146 

55,440 

Sunday  edition . 

....(8) 

482,090 

72,856 

367,612 

37,744 

3,878 

ToUl . 

. . . (e8) 

2,113,412 

437,556 

1,411,648 

204,890 

59,318 

PoiieaCity(Okla.)... 

.  Neics . 

....(e) 

1,293,572 

284,186 

834,666 

143,528 

31,192 

Sunday  edition . 

....(8) 

357,714 

42,378 

272,664 

40,628 

2,044 

Total . 

...(es) 

1,651,286 

326,564 

1,107,330 

184,156 

33,236 

Pontiac  (III) . 

....(e) 

1,145,256 

5,641,055 

Poetiae  (Mich.) . 

Preit . 

....(e) 

741,442 

3,679,295 

739,578 

480.760 

Poplar  Bluff  (Mo.) _ 

American  Republic _ 

....(e) 

1,095,718 

257,450 

730,468 

107,800 

Port  Huron  (Mich.) . . . 

Times-Heredd . 

. .  (e) 

3,551,198 

618,772 

2,719,934 

212,492 

PatJervi8(N.  Y.) _ 

(Legal  included  in  local) 

Union-Gaiette . 

....(e) 

1,192,100 

247,234 

944,866  . 

Portland  (Me.).... 

(Classified  and  legal  included  in  local) 

Prew  Herald . 

. . .  .(m) 

4,351,939 

1,152,013 

2,762,255 

397.319 

40,352 

Sunday  Telegram . 

...  (8) 

1,297,077 

245.396 

936,561 

114,861 

259 

Total . 

...(ms) 

5,649,016 

1,397,406 

3,698,816 

512,180 

40.611 

Eiprem . 

. (e) 

3,887,114 

1,133,225 

2.373,202 

357,797 

22.890 

rortamouth  (0.) 

Setes . 

. (e) 

2,812,438 

371,667 

1.673,298 

767,473 

Times . 

.  .  .(e) 

3,078,968 

615,146 

2,027,200 

341,740 

94,882 

Sunday  edition . . 

. (8) 

605,246 

83,492 

427,450 

94,122 

182 

Patamouth  (Va) . 

Total . 

. .  .  .(es) 

3,684,214 

698,638 

2,454,650 

435,862 

95,064 

Star . 

. (e) 

1,936,503 

386,342 

1,447,551 

102,610 

Sunday  edition . 

. (8) 

900,017 

50,493 

814,053 

35,471 

Pottatown  (Pa.) 

Total . 

.  .  .  .(es) 

2,836,520 

436,835 

2.261,604 

138,081 

News . 

.  ...(m) 

1,957,104 

472,112 

1,297,744 

187,248 

Pottaiille  (Pi) 
Paichke»raie(N.  Y.) 
Platt  (Kan.) 

(Aria.).... 
Piiaeelcn  (Ind.) 
ftwod'tih) 
Pulaaki(Va). 

(Legal  included 

in  classified) 

Journal . 

. (e) 

2,163,042 

293,367 

1,711,246 

98,893 

59,536 

Sunday  Courier . 

. (8) 

891,884 

79,450 

721,770 

79,254 

11,410 

Tribune . 

Courier . 

....(e) 

. . .  (e) 

1,120,222 

1,960,480 

266,518 

287,742 

727,188 

615,930 

112,630 

65,611 

13,886 

99,197 

riorion- A>if# . 

Herdd . 

....(e) 

...(C8) 

1,338,156 

1,656,998 

334,996 

325,500 

863,825 

1,200,266 

116,940 

93,990 

22,395 

37,242 

Southiceet  Timet . 

...(es) 

578,262 

233,946 

321,622 

22,694 

Qiiiaey(III.)  . 

(Mane.) . . . 
Haone  (Ha.) 

(Legal  included  in  classified) 

Herald~Whig . 

News . 

.  ...(es) 
....(e) 

2,352.350 

1,557,626 

684,418 

298,480 

1,365,5.32 

1,050,602 

280,238 

174,776 

22,162 

33,768 

Journal^Xeu's . 

....(e) 

3,812,872 

694,330 

2,671,228 

447,314 

T  imesJ'all . 

. (e) 

2,738,680 

470,428 

1,726,242 

345,730 

196,280 

(N.  C.) 

®*P«i  City  (8.  D ) 
Karenna  (0.) 
®**'l‘“*(Pa)... 

(Ijegal  includes  readers) 
News  4  Observer . (ms) 

3,086,328 

894,068 

1,981,126 

211,134 

Journal . 

....(e) 

1,497,888 

405,496 

887,768 

132,078 

71,582 

Record . 

....(e) 

1,132,460 

237,552 

642,418 

176,484 

76,006 

Eagle . 

....(e) 

4,651,332 

1,218,434 

2,648,716 

784,182 

Sunday  edition . 

. (8) 

176,932 

456,904 

141,862 

775,698 

®«l'l«C(Cal) . 

Total . 

Courier-Free  Press _ 

...  (es) 
. (e) 

5,427,030 

748,692 

1,395,366 

197,400 

3,105,620 

421,554 

926,044 

129,738 

Searchlight . . 

....(m) 

1,319,611 

240,109 

1,000,810 

78,702 

Sunday  edition . 

....(8) 

224,898 

51,200 

160,080 

13,618 

Total . 

...(ms) 

1,544,519 

291,309 

1,160,890 

92,320 

Estate  f 
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City 

Tutal 

Papur  PuMiahud  Umc* 

DU^i 

Natmial 

»y 

Lacdt 

aaiaifiad 

U;al 

Redlands  (Cal) . 

Facti . 

..(e) 

1,869,420 

323,414 

1,311,856 

161,476 

72,674 

Redondo  Beach  (Cal.) . 

Breete . 

..(e) 

867,154 

141,610 

663,250 

51,654 

10,640 

Red  Wing  (Minn.) . . . . 
Red  Wing  (Minn.) . . . . 

..(e) 

711,438  . 

Reputdican . 

..(e) 

906,654 

306,390 

503,608 

49,756 

46,900 

Redwood  City  (Cal.) . . 

Tribune . 

..(e) 

1,401,302 

127,764 

668.220 

318,668 

286,650 

Reno  (Netr.) . 

(Jatette . 

..(e) 

2,166,388 

596.400 

1,336.384 

233.604 

Rhinelander  (Wia.) _ 

News . . 

..(m) 

1,080,192 

269,003 

n0,949 

40,239 

(Legal  included  in  classified) 

Richmond  (Cal.) . 

Independent . 

..(e) 

2,021,859 

343,812 

1,270,234 

301,952 

105,861 

Richmond  (Ind.) . 

Item . . . 

.(ms) 

2,341,528 

613,424 

1.441.342 

262,416 

24,346 

PaUadium . 

..(e) 

2,633,736 

622,510 

1,706,516 

262,444 

42,266 

Richmond  (Ky.) . 

Regitter . 

..(e) 

1,368,651 

263,265 

1,073,996 

26,629 

4,761 

Riverside  (Cal.) . 

Enterpriee . 

•  («) 

1,663,058 

219,184 

1,040,464 

327,782 

75,628 

Prett . 

..(e) 

3,471,244 

597,058 

1,949,794 

495,040 

429.352 

Roanoke  (Va.) . 

Times . 

.(m) 

2,310,228 

823,764 

1,392,313 

83.587 

10,564 

Sunday  edition . 

..(8) 

1,070,416 

151,826 

822.314 

95,363 

913 

Total . 

(ms) 

3,380,644 

975,590 

2,214,627 

178,950 

11,477 

World~Neu}s . 

..(e) 

3,610,408 

905,741 

2,393,911 

260,614 

50,142 

Rock  Island  (lU.) . 

Argus . 

..(e) 

4,249,616 

753,354 

3,087,014 

409,248 

(Legal  included  in 

classified) 

Rome  (Ga.) . 

Newt-Tribune . 

..(e) 

1,234,036 

301,748 

827,725 

64,785 

39,778 

Sunday  edition . 

..(s) 

401,618 

71,180 

312,333 

18,004 

101 

Total . 

.(es) 

1,635,654 

372,928 

1,140,058 

82,789 

39,879 

Rome  (N.  Y'.) . 

. 

..(e) 

1,856,562 

463,219 

1,221,733 

134,757 

36.853 

Roseburg  (Ore.) . 

Neus-Review . 

..(e) 

1,352,218 

417,662 

934,556 

Royal  Oak  (Mich.) _ 

Tribune . 

..(e) 

1,358,516 

122,041 

1,002,928 

137,301 

96,246 

Rushville  (Ind.) . 

Telegram . 

(m) 

492,896 

136,178 

308,796 

29,526 

18,396 

Republican . 

..(e) 

1,296,288 

233,506 

977,634 

41,818 

43,330 

(The  above  figures  are  for 

four  months) 

Rutland  (VL) . 

Herald . 

.(m) 

2,726,992 

643,471 

1,921,482 

162,039 

St.  Cloud  (Minn.) . 

Timet  it  Journal- Prett . . 

..(e) 

1,632,299 

433,073 

1,065,808 

120,890 

12,528 

St.  Johnsbury  (Vt.).. . . 

Caledonian-Record . 

..(e) 

1,763,505 

418,511 

1,309,854 

35,140 

St  Joseph  (Mo.) . 

Gazette . 

.(ms) 

2,199,526 

1,044,078 

745,164 

372,526 

37,758 

Newt- Prett . 

..(e) 

3,536,036 

956,186 

2,236,122 

342,762 

966 

St.  Joseph  (Mich.) _ 

.  Herald-PTess . 

..(e) 

1,718,780 

292,446 

1,250,956 

128,296 

47,082 

St.  Petersburg  (Fla.).. . 

Independent . 

..(e) 

3,105,714 

451,293 

1,894,193 

760.228 

(Legal  included  in  classified) 

Times . 

(m) 

3,581,695 

546,600 

1,963,920 

974,708 

96,467 

Sunday  edition . 

..(s) 

853,382 

121,882 

541,338 

189,672 

490 

Total . 

(ms) 

4,435,077 

668,482 

2,505,258 

1,164,380 

96,957 

Salamanca  (N.  Y.) _ 

Republican-Prttt . 

..(e) 

1,514,202 

190,456 

1,230,240 

93.506 

(Legal  included  in  classified) 

Salem  (Maas.) . 

.  Newt . 

..(e) 

2,607,398 

687,666 

2,020,732 

(Local  includes  classified) 

Salem  (0.) . . 

.  News . 

..(e) 

1,961,018 

328,944 

1,685,962 

109,060 

38,052 

Salem  (Ore.) . 

.  Capital  Journal . 

..(e) 

1,928,247 

557,815 

1,195,446 

239,645 

19,332 

Ore.  Statesman . 

(ms) 

1,649,480 

333,242 

984,214 

332,024 

Salina  (Kan.) . 

Journal . 

..(e) 

3,280,324 

624,302 

2,423,890 

115,850 

116,282 

Salisbury  (N.  C.) . 

.  Pott . 

..(e) 

1,501,360 

402,346 

875,854 

182,308 

40,852 

Sunday  edition . 

...(s) 

352,156 

60,452 

255,598 

34,510 

1,596 

Total . 

.  .(es) 

1,853,516 

462,798 

1,131,452 

216,818 

42,448 

San  Angelo  (Tex.) . 

.  Times . 

.  (m) 

2,293,648 

485,814 

1,587,796 

219,814 

224 

Sunday  edition . . 

...(B) 

935,480 

102,690 

761,782 

68,362 

2,646 

Total . 

(ms) 

3,229,128 

588,504 

2,349,578 

288,176 

2,870 

Standard . 

..(e) 

2,345,392 

467,516 

1,642,074 

219,814 

15,988 

San  Benito  (Tex.) . 

.  Light . 

..(e) 

642,404 

183,834 

413,182 

29,596 

15,792 

San  Bernardino  (Cal.) . 

Sun . 

(m) 

2,746,268 

654,234 

1,620,976 

314,846 

156.212 

Sunday  edition . . 

...(s) 

683,088 

110,432 

488,796 

65,212 

18,648 

Total . 

.(ms) 

3,429,356 

764,666 

2,109,772 

380,058 

174,860 

Telegram . 

..(e) 

2,420,516 

754,670 

1,311,226 

311,122 

43,498 

sSandusky  (0.) . 

Register . 

(ms) 

3,954,384 

1,147,958 

2,503,984 

248.640 

53,802 

Star-Journal . 

..(e) 

4,126,696 

930,566 

2,770,082 

366,618 

59,430 

Sanford  (Fla.) . 

,  Herald . 

..(e) 

878,290 

232,302 

466,8.30 

80,220 

98,938 

San  Jose  (Cal.) . 

News . 

..(e) 

3,550,892 

454.666 

2.370,550 

425,026 

300,6.50 

San  Luis  Obispo  (Cal.). 

.  Telegram- TrUmne . . 

(me) 

1,857,506 

339,598 

1,102,388 

192,892 

222,628 

San  Pedro  (Cal.) . 

Newt- Pilot . 

..(e) 

1,757,602 

401,226 

1,150,324 

194,362 

11,690 

San  Rafael  (Cal.) . 

Independent . 

..(e) 

85,835 

11,799 

50,859 

7,706 

15,471 

Santa  Ana  (Cal.) . 

Regitter . 

.(es) 

3,471,706 

547,694 

2,353,484 

502,156 

61,082 

Santa  Crux  (Cal.) . 

Sentinel . 

.(ms) 

1,358,352 

291,172 

663,782 

333,872 

64.526 

SanUFe(N.  M.) . 

New  Mexican . 

.(e) 

1,316,255 

381.933 

798,652 

9:),072 

45,598 

Santa  Maria  (Cal.) _ 

Times . 

.(e) 

1,159,618 

243,112 

847,830 

48,460 

20,216 

Santa  Monica  (Cal.) . . . 

Otdlook . 

.(e) 

2,201,376 

317,352 

1,631,280 

215.844 

36.900 

.Sunday  edition . 

..(s) 

551,932 

98.6.58 

386,554 

66,360 

360 

Total . 

(es) 

2,753,308 

416,010 

2,017,8:14 

282,204 

37.260 

Sapulpa  (Okla.) . 

Herald. . 

..(e) 

856,842 

235,214 

558.530 

49,028 

14,070 

Sarasota  (Fla.) . 

Heraltl . 

.  .(e) 

978, 166 

243,166 

385,518 

121, .3.38 

228,144 

Sunday  e.lition . 

.  .(8) 

287,728 

44,310 

206,514 

36,176 

728 

Total . 

.(«) 

1,265,894 

287,476 

592,032 

157,514 

228,872 

Saratoga.Springs(N.  Y.)  Saratogian  . 

..(e) 

1,803,3.54 

406,756 

1,123,080 

21.3,122 

60,396 

SaultSte.  .Marie  (.Mich.) 

News . 

..(e) 

1,453,051 

339,717 

1,048,226 

66,108 

(Local  includes  legal) 

Schenectady  (N.  Y.).. 

Gazette . 

.(m) 

5,229,-301 

958,552 

3.655,491 

579,94.3 

35.315 

Union-Star . 

.  .(e) 

4,3.38.943 

677,292 

3,102,753 

341.919 

216,979 

Selma  (.Ala.) . 

Times-Journal . 

..(e) 

925,022 

323,750 

507,234 

71,344 

22,694 

Sunday  edition  . 

..(s) 

365,148 

47,558 

264,614 

43,456 

9.520 

Total . 

.(es) 

1,290,170 

371, .308 

771,848 

114,800 

32,214 

Seminole  (Okla.) . 

Producer . 

.  (es) 

1,. 389, 825 

283,066 

976,178 

87.360 

43,221 

Seymour  (Ind.) . 

Tribune . 

..(e) 

1,229.424 

294,112 

889,938 

52,374 

(Local  includes  legal) 

Shamokin  (Pa) . 

News  . 

..(e) 

1,205,196 

.380,884 

801,212 

23,100 

Sharon  (Pa.) . 

Heralt  . 

..(e) 

1,019,522 

819,164 

329,546 

312,578 

38,234 

.VfM’i  Telegraph . 

..(e) 

3,162,534 

.526,036 

2,170,168 

428.022 

38,308 

Shawnee  (Okla.) . 

News . . 

.(m) 

2,087,938 

365,848 

1.. 354, 318 

260,134 

57,638 

Sunday  edition . 

..(s) 

637,5.32 

103,502 

468,790 

64,204 

1,036 

Total . 

(nm) 

2,675,470 

469,. 350 

1,823,108 

324.338 

58,674 

Star . 

..(e) 

287,406 

4,480 

208,866 

74,060 

(B'igures  for  two  months  only) 

Sheffield  (.Ala.) . 

Tri-Citiet  Dailg . 

..(e) 

869,050 

276,114 

533,988 

38,948 

Sheboygan  (Wis.) . 

Prett . 

..(e) 

3,452,924 

725,102 

2,414,012 

313,810 

Shelbyville  (Ind.) . 

Democrat . 

..(e) 

2,238,174 

304,052 

1,877,204 

32,432 

24,486 

Shenandoah  (la.) . 

Sentinel . 

..(e) 

1,215,849  . 

Shenandoah  (Pa.) . 

Herald . 

..(e) 

1,517,039 

572,951 

926,042 

24,046 

Sherman  (Tex.) . 

Democrat . 

.(es) 

2,003,116 

499,758 

1,402,520 

100,838 

(Legal  included  in  local) 

(Continued  on  page  64) 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  63) 


Cky 

Paper 

Published 

Total 

linage 

Display 

Natienal  Local 

Classified 

Ugal 

Shreveport  (La.) . 

Journal . 

. (e) 

2,657,410 

512.344 

1,766,100 

279,762 

99,2(,< 

Sunday  edition . 

. (8) 

952,882 

231,756 

564,424 

156,310 

392 

Total . 

- (es) 

3,610,292 

744,100 

2,330,524 

436,072 

99, sob 

Times . 

. . . .  (m) 

2,902,299 

924,735 

1,627,853 

344,815 

4,896 

Sunday  edition . 

. (a) 

972,716 

229,729 

582,851 

159,316 

820 

Total . 

. .  (ms) 

3,875,015 

1,154,464 

2,210,704 

504,131 

5,716 

Sioux  City  (la.) . 

Journal . 

.  (mes) 

3,820,600 

1,054.844 

2,419,102 

327,852 

18,802 

Sioux  Falla  (S.  D.) _ 

ArguM-Leadrr . 

....(e) 

2,627,643 

807,377 

1,479,422 

265,622 

75,222 

Sunday  edition  . 

. (s) 

622,662 

197,566 

346,710 

77,014 

1,372 

Total . 

. . . .  (es) 

3,250,305 

1,004,943 

1,826,132 

342,636 

76,594 

iSoutb  Haven  (Mich.)  -  ■ 

Tribune . 

....(e) 

910,812 

3.39,026 

5%,45t) 

44,450 

40.880 

South  Nomalk  (Coim.) 

Senfinel . 

. (e) 

1,514,436 

261,618 

1,061,018 

191,800 

So.  St.  Paul  (Minn.). . 

(Legal  included  in 
Rf  porter . 

claflsihed) 

. (e) 

.531,104 

85,!m10 

384,202 

21,854 

39,088 

Spartanhuri!  (S.  0.). . . 

Herald . 

. . .  (ms) 

2,368,828 

682,976 

1,462,8.32 

223,020 

Journal  . 

. (e) 

2,253,454 

667,996 

1.372,672 

212,786 

Springfield  (Ill.) . 

Illinois  State  Journal 

. . .  .(m) 

2,792,186 

.577,080 

1,795,526 

361.298 

58,282 

Sunday  edition . 

. (s) 

927,934 

118,734 

705,082 

101,920 

2,198 

Total . 

. . .  (ms) 

3,720,120 

(■95,814 

2,484,608 

463,218 

60,480 

lUinoU  State  Regitder. . 

....(e) 

3,331,078 

779,429 

2,115,555 

409,509 

26,585 

Sunday  edition . 

. (s) 

1,196,226 

155,593 

907,303 

131,448 

1,882 

Total . 

. . . . (es) 

4,527,304 

9.35,022 

3,022,858 

540,957 

28,467 

Sprinsheld  ^.Maae.). . . 

Republican  dr  Union  . 

. .  .(m) 

7,898,772 

2,795,660 

3,798,984 

1,304,128 

Sunday  edition  . 

. (s) 

1,108,912 

382,270 

526,232 

200,410 

Total . 

. .  .(ms) 

9,007,684 

3,177,930 

4,325,216 

1,504,538 

. . 

(I^egal  included  in  local) 
Sevt  &  Union . (e) 

7,898,772 

2,795,660 

3,798,984 

1,304,128 

Springfield  (Mo.) . 

(liCgal  included  in 
News. . . 

local) 

. .  (ms) 

2,112,146 

775,0.54 

1,073,814 

263,278 

Leader . 

. (e) 

2,757,118 

805,966 

1,682,688 

268,464 

Prea . 

. (e) 

2,. 336, 782 

302,820 

1,659,210 

336,980 

37,772 

Springfield  (0.) . 

Sun. . . 

. . .  (m) 

2,271,994 

803,184 

1,060,192 

374,290 

.34,328 

Sunday  edition . 

. (8) 

779,753 

145,133 

547,526 

86,674 

420 

Total . 

. . .  (ms) 

3,051,747 

948,317 

1,607,718 

460,964 

34,748 

A’wa . 

. (e) 

4,211,386 

8a3,184 

2,968.308 

378,392 

61 ,502 

Stamford  (Conn.) . 

Adiocale . . 

. (e) 

4,252,052 

630,952 

3,063,032 

502,222 

55,846 

Stateaville  (N.  C.) . 

Daily . 

. (e) 

1,049,132 

Sterling  (Colo.) . 

Adforale . 

. (e) 

1,584,094 

287,812 

1,244,544 

7,960 

43,778 

Sterling  (III) . 

Gateite . 

. (e) 

1,981,721 

342,692 

1,501,549 

116,123 

21.3.57 

Steubenville  (0.) . 

HmUStar . 

. (e) 

4,826,514 

759,654 

3,712,380 

235,186 

119,294 

Stevena  Point  (Win.) . . 

Journal . 

. (e) 

1,590,441 

365,424 

992,780 

143,127 

89,010 

Stillwater  (Minn) . 

(laieUt . 

. (e) 

726,382 

143,822 

511,784 

37,842 

32,934 

Stodeton  (CaL) . 

Record . 

. (e) 

4,074,210 

1,000,202 

2,578,030 

432,278 

63,700 

Streater  (IIL) . 

Timtt-Preu . 

. (e) 

1,757,742 

391,804 

1,237,600 

128,338 

Stroudsburg  (Pa.) . 

Record . 

. (e) 

1,378,660 

326,385 

901,854 

150,421 

Stuart  (Fla.) . 

Newt  . 

. (e) 

437,147 

133,126 

206,264 

12,740 

85,017 

Sturgia  (Mich.) . 

Journal . 

. (e) 

1,394,718 

287,000 

1,045,798 

41,574 

20,346 

Suffolk  fV'a.) . 

Setro~Herald . 

. (e) 

900,756 

273,598 

560,364 

42,448 

24,346 

Sumter  (S.  C.) . 

Item . 

. (e) 

839,006 

235,200 

494,606 

84.000 

25,200 

Sunbury  (Pa.) . 

Daily . 

. (*) 

1,541,974 

398,004 

1,038,322 

105,648 

(Legal  included  in  clanified) 
Item . (e) 

1,553,286 

414,078 

1,054,438 

84,770 

Superior  (Wia.) . 

Tdearam . 

. (e) 

2,069,656 

47,328 

1,630,524 

275,282 

116,522 

Sweetwater  (Tex.) . 

Reporter . 

. (e) 

845,684 

247,590 

506,464 

87,234 

4,396 

Sunday  edition . 

. (s) 

356,706 

63,938 

272,426 

20,342 

ToUl . 

....  (es) 

1,202,390 

311,528 

778,890 

107,576 

4,396 

Tamaqua  (Pa.) . 

Courier . 

. (e) 

1,185,206 

321,034 

805,424 

58,748 

Tampa  (Fla.i . 

Timet . 

. (e) 

3,357,144 

499,464 

1,958.586 

477,274 

421,820 

Tribune . 

. . . .  (m) 

3,221,178 

991,088 

1,665,146 

514,9.34 

60,004 

Sunday  edition . 

. (b) 

941,640 

249,452 

530,600 

159,572 

2,016 

Total . 

. .  (ms) 

4,162,818 

1,240,540 

2,195,746 

674,506 

62,020 

Tarentum  (Pa.) . 

Valley  Xevi . 

. (e) 

2,518,070 

194,056 

2,142,936 

157,886 

23,192 

Taunton  (Maw.) . 

Gom^ . 

. (e) 

2,323,400 

583,565 

1,651,445 

88,390 

Temple  (Tex.) . 

Telegram  . 

. . . .  (m) 

1,331,960 

332,388 

818,412 

121,254 

59,906 

Sunday  edition  . 

. (s) 

460,446 

81,480 

336,224 

29,680 

13,062 

Total . 

. .  (ms) 

1,792,406 

413,868 

1,154,636 

150,934 

72,968 

'The  Dalles  (Ore) . . 

ChronUie . 

. (e) 

1,127,742 

281,204 

680,736 

122,556 

43,246 

Three  Rivera  (Mich.). . 

Commerrial  . 

....  (e) 

1,211,350 

228,620 

868,728 

71,652* 

42,350 

Topeka  (Kan.) . 

Capital . 

...  (m) 

4,130,711 

916,325 

2,525,278 

633,962 

55,146 

Sundav  edition . 

. (s) 

1,124,396 

119,385 

798.483 

204,610 

1,918 

Total . 

...  (ms) 

5,255,107 

1,035,710 

3,323,761 

838.572 

57,064 

Toronto  (0.) . 

Tribune . 

. (e) 

360,764 

121,478 

218,498 

5,755 

15,033 

Torrington  (Onn.) . . . . 

Regieter . 

. (e) 

1,735,244 

369,824 

1,215,368 

150,052 

Towanda  (Pa.) . 

Re\*iew . 

. . .  .(m) 

1,186,894 

249,928 

759,620 

177,346 

Trenton  (Mo.) . 

RepuUican- Timet _ 

. (e) 

1,080,734 

249,204 

728,820 

70,588 

31,122 

Troy  (0.) . 

XeuM  . 

. (e) 

1,134.807 

311,444 

716,093 

71,093 

36,119 

Troy  (N.  Y.) . 

Record  .  . 

...  (me) 

3,653.018 

950,249 

2,359,625 

305,983 

27,161 

Times . 

. (e) 

2,139,349 

409,189 

1,451,565 

181,022 

97,573 

Tucson  (Aril.) . 

Arisona  Star . 

. . .  (m) 

2,448,428 

479,954 

1,457,874 

384,687 

125,913 

Sunday  edition . 

. (s) 

739,890 

76,316 

558.399 

78,427 

26,748 

Total..  . 

. . . .  (ms) 

3,188,318 

556,270 

2,016,273 

463,114 

152,663 

Tulare  (CaL) . 

Adtanee-Reyitter . 

. (e) 

1,115,938 

226,604 

615,566 

129,584 

44,184 

Tuacaloaaa  (Ala.) . 

,  Newt . 

....  («) 

2,109,914 

391,986 

1,656,910 

33,614 

28,794 

Twin  Falla  (Ida.) . 

.  News . 

, ...  (m) 

1,294,252 

295,596 

890,596 

108,060 

Sunday  edition  . 

. (8) 

386,286 

73,598 

290,018 

22,670 

Total . 

. . . .  (ms) 

1.680,538 

369,194 

1,180,614 

130,730 

Timei . 

. (e) 

1,183,910 

246,134 

828,072 

109,704 

Two  Rivera  (Wk.) _ 

.  Reporter . 

. (e) 

1,119,678 

223,244 

839,349 

32,578 

24,507 

Tyler  (Tex.) . 

Tyrone  (Pa.) . . 

.  Courier-Timet  A  Telegraph 
(mee) 

.  Herald  . (e) 

5,829,600 

1,019,466 

755,104 

259,000 

5,074,496 

716.016 

44,4.50 

Uhrichaville  (0.) . . 

.  Ckronide . 

. (e) 

722,338 

178,262 

492,262 

36,092 

Uniontown  (Pa.) . 

(Total  includee  15,722  first  page  adv.) 

.  Herald  . (m)  3,325.812 

Genius  . 

. (e) 

3.007.578 

TJrbanaam . 

.  Cearicr . 

. (e) 

1,182,720 

205,436 

852,656 

56,280 

63.348 

Utica  (N.  Y.) . 

.  Obeerser^ Dispatch  _ 

. (e) 

5,466,678 

1,151,990 

3,728,060 

538,510 

48,118 

Sunday  edition . 

. (s) 

600,334 

116,032 

381,346 

102,242 

714 

Total . 

. (es) 

6,067,012 

1,268,022 

4,109,406 

640,752 

48.832 

Press . 

. (m) 

3,428,970 

471,778 

2,513,952 

443,240 

Falpartieo  (Ind.) . 

.  Videtta-Messenger  . . 

. (e) 

1.3n,831 

263,452 

1,035,244 

79,135 

Total  Duplay 


City 

Paper 

Published 

1  Linage 

National 

Local 

Vancouver  (Wash.)  . . . 

Cdluml/ian . 

—  (e) 

1,507,570 

352,541 

992,059 

V’aiulergrift  (Pa.) . 

Setes . 

....(e) 

1,655,787 

299,299 

1,223,439 

(Legal  included  in  classified) 

Van  Wert  (O.) . 

Tima . 

....(e) 

72,523 

12,574 

55,443 

Ventura  (Cal.) . 

Free  Prets  . 

. . . .  (e) 

1,095,488 

128,690 

665,182 

Star . 

. (e) 

2,025,583 

353,394 

1,313,948 

Vincennes  find.) . 

Commercial  . 

. .  .(ms) 

1,790,238 

321,230 

1,260,588 

Sun . 

....(e) 

1,519,808 

419,550 

890,286 

Vinton  (la.) . 

Cfdar  Uo'/ry  Times _ 

....(e) 

1,057,000 

280,000 

560,000 

Waco  (Tex.) . 

News-Tribune . 

. .  (ml 

2,472,372 

707,182 

1,486,002 

.Sunday  edition  . 

- (s) 

778,400 

169,862 

493,486 

Total . 

. . .  (ms) 

3,250,772 

877,044 

1,979,488 

(Legal  included 

in  classified) 

Walla  Walla  (Wash.). . 

Bulletin . 

....(e) 

2,205,126 

514,038 

1,497,048 

Sunday  edition  . 

. (8) 

550,438 

87,514 

414,680 

Total . 

. . . . (ca) 

2,755,564 

601 ,552 

1,911,728 

Union . 

. . .  (m) 

1,226,624 

183,064 

906,934 

Sunday  edition . 

...  (8) 

375,634 

31.416 

307,776 

Total . 

. . .  (ms) 

1,602,258 

214,480 

1,214,710 

Waltham  (Mass.) . 

Sexrs^Tribune . 

. . . .(e) 

2,396,940 

224,154 

1,966,6.36 

Warren  (Pa.) . 

Times-Mirrnr . 

. . .  fe) 

2,(n8.0.'>0 

454,864 

2,005,304 

Warrenslmrg  (.Mo.) _ 

Star-Journal  . 

. . .  (el 

.505,688 

179,237 

307,065 

Warsaw  (Ind.) . 

Times . 

. . .  .(e) 

1,051.969 

500,550 

450,609 

(IgCgal  and  classifietl  combined  i 

Union . 

. . . .(e) 

650,989 

156,294 

357,805 

Washington  (la.) . 

Journal  . 

. . . .  (e) 

1,0:58,118 

207,200 

798,518 

Washington  (Pa.) . 

Ohtern  r  d-  Rrporlrr _ 

. .  ime) 

5,686,520 

970,200 

4,353,748 

Washington  C.  H.  (0.). 

Herald . 

.  (me) 

1,051,736 

302,582 

691,138 

(Classified  included  in  local) 

Waterbury  (Conn.) _ 

Democrat . 

. . . .  (e) 

2,714,750 

457,958 

2,004,642 

Republican . 

. . . .  fm) 

3,292,204 

842.517 

2,098,692 

Sunday  edition . 

, . . .  (a) 

769,809 

163,763 

529,162 

Total . 

. . .  (ms) 

4,062,013 

1,006,280 

2,627,8.54 

Watertown  fN.  Y.j  . . . 

Times. . . 

....(e) 

2,.508,373 

788,228 

1.359, 498 

Waterloo  (la.) . 

Courier . 

....(e) 

3,461,822 

760,788 

2,374,568 

(Classified  includes  legal) 

Waterville  (Me.) . 

.Sentinel  . 

, . .  (m) 

1,553,860 

431,522 

975,968 

(1,/egal  included  in  local) 

Watsonville  (Cal.). . . . 

Pajaronian  . 

. . . .(e) 

1,263,806 

238,000 

800,280 

Watsonville  (Cal.) . 

Register . 

. . .  (ms) 

1,546,944 

260,526 

953,750 

Waukegan  (III.) . 

.Vftrr-iSun  . 

. (e) 

1,847,398 

263,438 

1,295.952 

(Statement  for  3  months  - 

—  April  1  to  June  30) 

Waukesha  fWis.) . 

Freeman  . 

....(e) 

1,199,870 

306,362 

893,508 

Wausau  (\^’is.) . 

Record-Herald . 

. . . . (e) 

2,447,872 

511,252 

1,600,130 

Wayneslioro  (Pa.) . 

Record  Herald  ....... 

....(e) 

1,401,967 

286,650 

866,082 

Webster  (.Maas.) . 

Timrt . . 

. . . .  (e) 

768,754 

231,588 

5a5,036 

(I.egal  included  in  local) 

Welister  City  (la.) .  . 

Freeman-Journal  . 

....(e) 

1,295,434 

359,898 

935,536 

Wenatchee  (Wash.).. . . 

World . 

. . . .  (e) 

2,796,577 

552.541 

1,936,554 

Westerly  (R  I.) . 

.Sun . 

. . .  (es) 

2,226,906 

364,444 

1,744,442 

West  Chester  (Pa.)  . 

Local  News . 

...(e) 

2,161,698 

526,520 

1,186,436 

(Legal  included  in  classified) 

West  Frankfort  (Ill.). . 

a4mfrtcan . 

. . . .  (e) 

1,308,670 

294,482 

885,868 

West  Palm  Beach  (Fla.)  Palm  Beach  Post  . 

. . . .  (m) 

2,410,549 

460,777 

1.286,082 

Sunday  edition  . 

. (8) 

457,426 

95,662 

272,036 

Total . 

. . .  (ms) 

2,867,975 

556,439 

1,558,118 

Wewoka  (Okla.) . 

Democrat . 

- (es) 

1,397,732 

333,270 

999,992 

Wheeling  (W.  Va.) . . . . 

Intelligencer . 

. . . .  (m) 

2,934,033 

828,877 

2,046,706 

Newt . 

. (e) 

3,758,284 

1,015,302 

2,539,900 

Sunday  Ne«s  . 

. (1) 

1,354,219 

225.552 

1,073,088 

Total . 

_ (es) 

5,112,503 

1,240,854 

3,612,988 

(Legal  and  classified  combined) 

Register . 

. .  (ms) 

2,928,660 

353,094 

2,574,166 

Wichita  Falla  (Tex.) . . . 

Record-News . 

. . . .  (m) 

1,640,842 

686,420 

788,970 

Times . 

. (e) 

2,529,142 

690,298 

1,651,650 

Sunday  edition . 

. .  (a) 

823.844 

154,000 

598,668 

Total . 

. . .  (es) 

3,352,986 

844,296 

2,250,318 

Wilmar  (Minn.) . 

Tribune . 

. (e) 

3.526.776 

244,958 

3,187,738 

(107,086  lines  chain  store  adv.  not  included  in  total) 

Williamsport  (Pa.) . . . . 

Gaxette  A  Bulletin . . . 

. . . .  (m) 

2,310,364 

707,112 

1,603.252 

Sun . 

. (e) 

3,495,478 

705,936 

2,789.542 

(Claasified  and  legal  included  in  local) 

Williamson  (W.  Va.)., . 

Newt . 

. (e) 

2,369,940 

843,234 

1,286,096 

Wilmington  (Cal.)  _ 

Preu . 

. (e) 

1.269.547 

68,700 

965,159 

Wilmington  (Del.) _ 

Morning  Neit'S . 

. . .  (m) 

1,517,555 

497,059 

534,140 

Every  Evening . 

. (e) 

3,032,560 

606,573 

2,041,017 

Erening  Journal . 

. (e) 

4,772,139 

1,181,886 

3,123,005 

.Sunday  Star . 

. (e) 

987,771 

102,377 

885.394 

Wilmington  f\.  C.) . . . 

Star . 

. . . .  (m) 

1,565,918 

451,752 

952,938 

Sundav  edition . 

. (8) 

608.762 

80,682 

474,558 

Total . . . 

. .  (ma) 

2,174,680 

532,434 

1,427,496 

.Veu*#.. . 

. (e) 

1,108, 4.50 

449,484 

534,646 

Wilson  (N.  C.) . 

Time*...  . 

. (e) 

1,024,645 

342,690 

614,076 

Winchester  (Vs.) . 

Star . . 

. (e) 

1,907,533 

328,342 

1,573,642 

Winnemueca  (Sev,). . 

Humboldt  Star . 

. (e) 

1,262,094 

407,120 

605,112 

Winsted  (Conn.) . 

Citizm . 

. (e) 

1,502, £13 

255,344 

1,194,004 

Winter  Haven  (Fla.). . 

Ckuf . 

. (e) 

650,538 

149,072 

369,992 

Woodward  (Okla.) . . , 

Preu . 

. (e) 

1,430,856 

222,768 

1,118,208 

Woodland  (Cal.) . 

Democrat  . 

. (e) 

1,032,668 

254,534 

655,914 

Woonsocket  (R.  I.)  . . . 

CaU . 

. (e) 

2,728,640 

758,003 

1,913,515 

Wooster  (Ohio) . 

Record  . 

. (e) 

2,029,128 

371,910 

1,427,898 

(Classified  and  legal  combined) 

Yakima  (Wash.) . 

.  Herald . 

. . . .  (m) 

1,828,694 

359.422 

1,248,240 

Sunday  edition . 

. (8) 

758.708 

95,718 

560,294 

Total . 

- (ms) 

2,587,410 

455,140 

1,808,534 

RejruUic . 

. (e) 

2,941,708 

545,034 

2,006,116 

Yankton  (S.  D.) . 

.  Press-Dakatan . . 

. (e) 

1,298,119 

335,018 

831,857 

York  (Pa.) . 

.  Ditpatch . 

. (e) 

5,284,930 

851,732 

3,916,528 

York  (Pa.) . 

.  Gaxette  A  Daily . 

- (m) 

2,894,402 

312,718 

2,253,804 

(Classified  includes  legal) 

Zanesville  (0.) . 

.  Times-Recorder . 

_ (m) 

3,064,071 

724,458 

2.023.504 

Sunday  edition  . 

. (e) 

698.600 

20,650 

655,186 

Total . 

_ (ms) 

3.762,671 

745,108 

2,678,690 

Signal . 

. (e) 

3,037,728 

724,458 

2,023,504 

(Continued  on  page  65) 


147,581 

133,048 


2,832  ijfj 
190,880  110, a, 
200,132  150, 10, 

144, 


ti.iat 
144,438  K,t„ 


133,000  04,000 
278,188  ... 


115,052  . 

394,240  , 

194,040 

48,244  . 

242,284  . 

103,418 

33.» 

34,062 

2.3» 

137,480 

3S.SH 

162.330 

43.8» 

141,432 

36,4S0 

13,508 

i.lTI 

100,810  . 

40,240 

W.6S6 

32,400 

239,022 

123.5i0 

58.016  . 

224,308 

27.Sd 

338,115 

12.M 

74,455 

2.424 

412,570 

15.2«  : 

315,672 

44.«5 

326,466 

146,370 

178,094 

47.432 

212,716 

lli,«3 

227,094 

60.414 

214,242 

64.4M 

163,233 

86.(Ke 

32,130 

271,271 

36.»1 

118,020 

448,742 

85,680 

42,440 

391,935 

271,755 

87,169 

2.554 

479,104 

274,314 

64,540 

58,450 

203,082 

55,579 

258,661 

47,782 

50.406 

165,452 

187,194  , 

71,176 

258.370 

35.770 

58,310 

240,510 

235,688 

486,356 

32,217 

315,888 

60.0 

467.248 

01.0 

151.228 

53,522 

2(»4.750 

124,320 

. 

17,173 

50.0 

3.925 

1.0 

78,001 

I71.W 

48,405 

4.0 

64,806 

00.0 

76,440 

13,0 

67,956 
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NEWSPAPERS  IN  THE  DOMINION  OF  CANADA 


0^  Piper  Publilhvu  Miiagv  ivaiwnsi 

fjBrT(Alti.)  .  . 5.591,288  1,800,459  2,699,506  1,067,937  23,387 

V  T 1  r..i«rdiMi . (m)  1,780,734  734,958  898,119  45,375  2,282 

Ir^Oiit) .  . («)  2,421,972  1,011,304  1,292,130  93,016  25,522 

[Tri ^  **“  869,249  482,755  308.482  78,012  . 

(Kott:  Due  to  a  fire  on  May  13th,  the  Le  ProRree  waa  published  24  times  during  the  months  of  May  and  June) 
BwstonCAlta.) .  BulWin . (e)  3,074,680  757,470  1,982,092  307,846  27,272 


TmiI 

Published  Linage 
....(e)  5.591.288 


Display 

National 


1,800,459  2,699,506 

734,958  898,119 


City 

GoWshoro  (N.  C.l _ 

Grand  Junction  (Colo.) 


Helena  (Mont.) . 

Hope  (.\rk.) . 

Indeiiendence  (Mo.) . . . 
Jackson  (Miss.) . 


^igjiltoa  (Ont.) . 
(OnL)  . 


litUtiilP  (AHa.) 

IiaitafOnt.) . 

kalrraKP.Q.). 


fiyJUtin . 

. (e) 

3,074.680 

757,470 

1,982,092 

307,846 

27,272 

Journal . 

. (e) 

4,762,621 

1,498,128 

2,551,607 

684,444 

28.442 

Jefferson  Citv  (Mo.) . 

Mercury . 

. (e) 

2,180,343 

1,108,527 

947,138 

116,535 

8.143 

Kingsport  (Tenn.)  . . . 

Herald . 

. (m) 

2,287,924 

1,287,244 

897,244 

309,568 

10.018 

MaU . 

. (e) 

3,544,601 

1,275,203 

1,938,179 

318,847 

12,372 

Spectator . 

. (e) 

5,665,019 

2,092,335 

2,877,155 

695,529  ., 

lea  Grange  (Ga.)  .  . 

M'hig-Slandard . 

. (e) 

2,458,921 

985,617 

1,421.672 

51,632  . 

(Legal  included  in  local) 

Lansford  (Pa  ) 

. (e) 

3,098,480 

963,158 

1,899,730 

235,592  . 

(Legal  included  in  local) 

lawton  (Okla.) 

Herald . 

. (e) 

2,238.649 

796,445 

1,209.460 

214.670 

18,074 

Logan  (Utah) . 

Free  ProM . 

. (m) 

4,294,953 

2,270,395 

1.433.410 

591,148  ., 

Beach  (Cal.) . . . 

CaxetU . 

. (m) 

4,655,784 

2,140,908 

2,324,217 

190,659  ., 

La  Patrie . 

. (e) 

2,716,674 

1,288,661 

1,182,138 

203,755 

42.120 

La  Preace . 

. (e) 

7,138,220 

5,997,825 

1,140,395 

Macon  (Ga.) . 

Standard . 

....(Sat.) 

928,754 

416,271 

502,310 

13,743  .. 

(Total  includes  159,194  lines  Rntagrav’ure) 

. (e)  8,262,382  2,582,521 

(25,440  lines  legal  included  in  local) 


«Me  Jaw  (Saak.)..  Tima. 
S(ta(B.C.) . 


Timt$ . (e) 

Citisen . (me) 


Medford  (Ore.) . . . 
Miami  (.Aria.) . . . . 
Milwaukee  fWis.) . 


1,359,763  2.858,719 


(Note;  Publisher  states  that  222,460  lines  of  unacceptable  advertising  were  refused  during  the  period) 


Journal . (me)  4 

Le  Droit _ ; . (e)  1 

Oao Sound  (Ont.)....  Nun- Timet . (e)  1 

IMtnugh  (Ont.) . . .  Examiner . (e)  2 

Pst  Arthur  (Ont.)....  News-Chronicle . (e)  2 

PlimeAlberKSask.)  ..  Herald . (e)  1 

gjrtw  (P.  Q.) .  V .ielim  Catholiqvt . (e)  1 

L'Evenement . (m)  2 

teSoleii . (e)  3 

S(gin(Saik.) .  Leader-Poet . (me)  3 

Star . (e)  2 

StCitharines (Ont). .  Standard . (e)  3 

St  Thomas  (Ont) _  Timee-Joumal . (e)  1 

yatoon  (Saak.) .  Star-Phoenix . (me)  3 

Suit  Ste.  Marie  (Ont.)  Star . (e)  1 

(Legal  included  in  tslaasified) 

aeirooke  (P.  Q.) _ La  Tribune . (e)  1 

(Legal  included  in  local) 


Slitford  (Out.) .... 

. ..  Beacon-Herald . 

. (e) 

Wary  (N.  8.).... 

. ..  Post . 

1WPii(Maii.).... 

. . .  Northern  Mail . 

. W 

Temto  (Ont.) _ 

. . .  Mail  &  Empire . 

Star . 

. (c) 

Sunday  edition . 

. (») 

Total . 

. (es) 

THefram . 

. (e) 

4,339,485  1,386.911  2,669,863 
1,418,941  511,472  787,906 
1,821,385  707,770  1,010,170 
2,260,664  874,832  1,284,220 
2,102,469  644,515  1,279.096 
1,532,372  623,377  789,914 
1,130,675  379,198  707,237 
2,410,592  617,619  1,382.185 
3,817,355  1,529,613  1,705,282 
3,667,363  1,578,231  1,615,918 
2,894,539  739,755  1,664.922 
3,147,057  930,479  2,044,896 
1,976,655  724,999  1,147,609 
3,943,547  1,576,320  1,782,236 
1,918,210  659,610  1,153,390 


774,646  1,169,942 


(Legal  included  in  local) 

TmtolN.g.) .  Kevt . (e)  983,738 

(I«gsl  and  classified  included  in  local) 
VmouT«(B.C.) _  Prorince . (e)  5,678,767 


3,362,124  1,907,805  1,055,980  378.963 
8,005,521  1,834,451  4.868,692  1,302.378 
1,165,587  847,871  261.357  .'5b!359 
9,171,108  2,682,322  5,130,049  1.358.737 
8,535,883  1,334,990  4,990,609  2,20o!284 


Morris  (III.) . 

Moultrie  (Ga.) . 

Niles  (Mich.) . 

Oceanside  (Cal.) . . 

Oroville  (Cal.) . 

Pampa  (Tex.) . 

Peekskill  (N.  Y.) . . . 
Sacramento  (Cal.) . . 


Saginaw  (Mich.)... 
San  .Antonio  (Tex.) . 


Sand  Point  (Idaho'., 

San  Jose  (Cal.) _ 

Santa  .Ana  (Cal.) _ 

Sharon  (Pa ) . 

Spokane  (Wash.) 
.Staunton  (Va.) .  . 

Tiffin  (O.) . 

V”inita  (Okla.) . 

Visalia  (Cal.) . 

Willows  (Cal.) . 

Toronto  (Ont.) .... 


Paper  Publiihad  Linaga 

.Vftcs-.4rgus . (e)  1.158,528 

Seniind . (e)  1,936.270 

Sunday  edition  . (s)  397.880 

ToUI . (es)  2,331.150 

Record-Herald . (e)  1.224,7;i2 

Slar-Prne . (e)  704.660 

Examiner . (e)  1,891.514 

Clarion  Ledger . (m)  1,894,469 

Sunday  edition . I's)  775 ,740 

Total . (ms)  2.670,209 

(Local  includes  110,767  lines  legal' 

Pod-Tribune . (el  1.714,930 

Tima . (e)  682,724 

Sunday  edition . (s)  254,128 

Total . (es)  936,852 

iVemt . (es)  1.089,856 

(I<egal  included  in  local) 

Record . (m)  1,052.814 

Reriec- Journal . (e)  1.089.856 

Constitution . (es)  1,763,347 

Journal . (e)  790,370 

Sun . (mo  2,805.632 

Sunday  edition  . (a)  638 . 658 

Total  . (ms)  3.444.290 

Telegraph .  .  (m)  3,1.54,396 

Newe . (esl  1.871,240 

Mail  Tribune . (es)  2.132,942 

.Arix.  Silter  Bell  . (e)  989,718 

HerM . (e)  1,122.802 

Sunday  edition  .  .  .  (s)  487.454 

Total . (w)  1.610.256 

Herald  . (e)  977,310 

nhterrer  . (e)  1.007.497 

Star  . (e)  1.484..546 

Blade-Tribune . (e)  480, .592 

Mrreuru-  Reiieter . (e)  1,062,437 

.Vfira . . (esl  1.. 587,390 

Star . . (e)  l„55.3.0fi2 

Cnion . (m)  2.064,846 

Sunday  edition . (s)  678,244 

Total . (ms)  2.743.090 

•Vr'cs . (es)  5,472.614 

Li-jhI  . (e)  3,252. .504 

Sunday  edition . (s)  1,624,913 

Total . . (es)  4,877,417 

Bu"etin . (e)  276,860 

Mercury  Herald . (ms)  4,573,277 

Tima . (e)  1,581,050 

Hera’d . (e)  2,802.730 

Prea  . (e)  2,286,004 

News-Ixsaier  k  Leader  (ires)  436,802 

Adtertierr . (e)  1,164,205 

Journal  .' . (e)  276,920 

Timee-DeUa  . (e)  1,5.36,274 

Journal . (e)  661,766 

Globe . (m)  3,372,084 


Display 

Natwnal 


263,116 


iy 

LmiI 

ClitsMwl 

Lsgal 

821,660 

34,090 

39,662 

1.505,966 

333,382 

1,839,348 

758.168 

!  7,785 

41,238 

457.520 

18,780 

26.390 

1,247.190 

294.210 

85,910 

1,314,315 

230  584 

642.911 

52.967 

1,957,216 

283.551 

1,087,961 

192,374 

32.641 

316.62) 

13,412 

36,666 

213,122 

5,936 

609,742 

19.348 

36,666 

867,814 

748,214 

91.49) 

897.120 

214,872 

21,736 

1.256,360 

123,476 

61.505 

438.984 

132.011 

1,731.534 

448,05) 

345,488 

464,012 

102,234 

18.326 

2,195,536 

550,284 

363.814 

1.957,662 

350,056 

1,201,522 

285,461 

1,432,634 

213,388 

43,050 

535,108 

23,492 

85,918 

638,679 

174,663 

389,475 

72,131 

1,028,154 

246,794 

620.942 

71,778 

14,333 

642,801 

33.992 

49,840 

1,071,210 

79,562 

58,436 

336,546 

25,312 

20,888 

704,424 

94.934 

4,723 

1,276,142 

50,330 

11,620 

1,274,210 

1,212,274 

437,598 

97,706 

420,938 

147.140 

5,628 

1,633,212 

584,738 

103,334 

4,081,994 

524.300 

1,794,380 

577,897 

11,640 

782,885 

•233,363 

2,021 

2,577,265 

811,260 

13,661 

174,240 

8.400 

1,400 

3,389,116 

414,309 

287,542 

982,352 

274,456 

124,530 

2,112,754 

312,578 

38,234 

339,349  780,822 

154,000  112,000 

441,731  8,58,805 

181,622  384,454 

1,587,881  1,086,625 


44,034  . 

10,920  . 

76.839  159.099 

95,690  . 

571.768  19,097 


T  imet . 

Yioniptg  (Alsn.) . Free  Press 


....(c) 

5,678,767 

1,668,502 

2.665.987 

1,299.968 

44.310 

....(s) 

1,364,898 

289,615 

765.899 

306.114 

3.270 

...(es) 

7,043,665 

1.958,117 

3.431.886 

1.606.082 

47,580 

....(e) 

5,895,792 

1,649,900 

3,294,858 

912„590 

38.444 

...(ms) 

4,155,970 

1,139,810 

2,265,620 

750.540 

1  local) 

....(e) 

2,988,370 

758,404 

1.915.228 

316,738 

(me) 

6,767.539 

2,020,852 

3,163,029 

1.583.6,58  ■ 

1  local) 

...(e) 

5,946,108 

1,558,415 

3,060.969 

1,319.790 

6,934 

....(e) 

1,883,480 

726,698 

1.067,728 

89.054 

REPORTS  RECEIVED  TOO  LATE  FOR  CLASSIFICATION 


Gty 

*Wr«n(Wa8h.) . 

Itaheim  (Cal.) . 

Bskmfield  (Cal.) . 

®*'™Spa(N.  Y.).. 
fliWw  Palls  (Wis.). 

I^hurue  (Tex.) . 


Cfshoeton  (0.) . 

’>*»«Port(Ia.) . 

I>»t«h  (Mina.) . 

®^tai(Tenn.).. 

SMorado  (ni.) . 

Hlrria(0.) . 

fiirfeldaa). 

f'«wit(Neb.) . 

f"«o(Cil.) . 


<«Imi(0.) . 

'“•'^(Tex.). 


Total 

Diaplay 

Paper 

Published 

1  Linage 

National 

Local 

Classibed 

Ugal 

WoHd  . 

. (e) 

2,728,866 

553,728 

1,831,378 

333,760 

Bulletin . 

. (e) 

1,672,762 

361,326 

1,040,186 

271,250 

23,828 

Californian . 

. (e) 

3,099,236 

838,810 

1,782,228 

232,904 

245,294 

Journal . 

. (e) 

407,071 

118,202 

230,223 

16,912 

41,734 

Herald-Telegram . . . 

. (e) 

1,114,764 

312,690 

703,080 

98,994 

(Classified  and  legal  combined) 

Review . 

. (ms) 

1,108,350 

328,130 

731,220 

49,000 

(I.egal  included 

in  classified) 

Tribune . 

. (es) 

1,788,982 

406,784 

1,161,314 

179,290 

41,594 

T  imea . 

. (e) 

4,917,150 

1,100,932 

3,333,134 

483,084 

Herald . 

. (e) 

4,055,793 

1,103,053 

2,525,509 

496,580 

203,651 

Star . 

. (e) 

935,914 

159,068 

364,558 

53,382 

358,876 

Journal . 

. (e) 

427,098 

Chronide-TeUgram. 

. (e) 

2,828,840 

427,833 

2,150,281 

188,664 

62,062 

Ledoer . 

. (e) 

1,043,022 

271,448 

695,154 

61,132 

15,288 

Tribune . 

. (e) 

1,619,492 

354,109 

1,117,011 

104,706 

43,666 

Republican . 

. (m) 

2,388,974 

672,532 

1,138,536 

494,256 

83,650 

Sunday  edition . 

. (■) 

668,528 

231,686 

292,600 

142,030 

2.212 

Total . 

. (ms) 

3,057,502 

904,218 

1,431,136 

636,286 

85,862 

Inquirer . 

. (e) 

859,978 

308,182 

514,570 

37,226 

News . 

. (m) 

2,366,981 

635,428 

1,247,547 

484,006 

Sunday  edition . 

. (i) 

778,080 

128,410 

517,235 

132,435 

Total . 

. (ms) 

3,145,061 

763,838 

1,764,782 

616,441 

Tribune . 

. (e) 

2,342,838 

763,530 

1,228,491 

350,817 

88.PAGE  SPECIAL  ROTO 
SECTION  IN  CAMDEN 

Courier  and  Post  Issue  Big  Supple¬ 
ment  for  Celebration  Calling 
City  “Radio  Capital  of 
the  World” 

.■\ii  88-paRe  rotogravure  tabloid  supple¬ 
ment  was  issued  by  the  Courier- Post 
Newspapers  of  Camden.  N.  J.,  to  be  dis¬ 
tributed  with  the  regular  edition  of  the 
Camden  Mnminq  Post  and  Riming 
Courier  Sept.  19,  when  the  city  staged  an 
all-day  celebration  proclaiming  itself  the 
“radio  capital  of  the  world.” 

The  celebration  was  sponsored  by  the 
Chamber  of  Commerce  of  the  city,  with 
the  indorsement  of  the  RCA-Victor  Com¬ 
pany,  which  has  made  Camden  the  manu¬ 
facturing  center  for  the  Radiola.  Victor, 
Westinghouse,  General  Electric,  and 
Graybar  radios.  The  day  also  celebrated 
the  stepping  up  of  RCA-Victor  produc¬ 
tion  to  9,0(X)  sets  a  day,  and  the  employ¬ 
ment  of  more  than  20,000  people  as  prac¬ 
tical  evidence  of  the  company’s  confi¬ 
dence  in  the  business  .stability  of  the 
country. 

Twenty-five  thousand  extra  copies  of 
the  supplement  were  taken  by  the  RCA- 
Victor  Company  to  be  sent  out  in  addi¬ 
tion  to  those  distributed  by  the  news¬ 
papers  and  the  Chamber  of  Commerce. 

The  cover  of  the  supplement  was  cap¬ 
tioned.  “Leading  America  Rack  to 
Work,”  with  a  mass  picture  of  the  return 
of  the  workers,  and  an  inset  of  Presi¬ 
dent  E.  E.  Shumaker  of  the  RCA-Victor 
Company.  Succeeding  pages  gave  the 
hour-by-hour  events  of  the  day’s  celebra¬ 
tion  and  depicted  scenes  illustrating  the 
“Back  to  W'ork”  spirit.  Two  pages  were 
given  to  a  message  of  President  Shu¬ 
maker  outlining  the  plans  of  his  company 
in  putting  the  plant  into  full  production. 


Many  expressions  from  other  business 
men  throughout  the  country  were  in¬ 
cluded,  several  hundred  messages  having 
been  received  in  resjwnse  to  President 
Shumaker’s  appeal  to  industry  to  support 
the  “Back  to  Work”  movement. 

State,  federal,  and  industrial  leaders 
took  part  in  the  day’s  events,  while 
dirigibles  and  airplanes  hovered  over¬ 
head.  Thirty  thousand  workers  from  the 
city’s  industries  were  expected  to  take 
part  in  a  parade,  while  fireworks  and  a 
banquet  were  scheduled  for  the  evening. 

•Another  slogan  used  was.  “Camden, 
New  Jersey — the  Eirst  City  to  Stage  a 
Big  Comeback.”  In  support  of  this  it 
was  cited  that ; 

The  New  York  Shipbuilding  Plant  has 
orders  for  more  than  $.S0,00O,0()0  in  ship 
construction,  with  its  force  now  exceed¬ 
ing  4.000  and  with  plans  developing  so 
that  500  a  month  will  be  added  to  the 
force,  looking  toward  a  total  force  of 
8,000. 

The  Campbell  Soup  Company,  whose 
president  recently  paid  tribute  to  news¬ 
paper  advertising  for  sales  records 
achieved,  is  increasing  its  production  50 
per  cent  and  has  its  force  of  workers 
at  the  highest  pf)int  ever  reached. 

The  Continental  Can  Company  is 
building  a  big  factory  in  Camden  to  add 
S1..5(X),000  to  the  annual  pay-roll  there. 

Three  of  the  city’s  great  leather  in¬ 
dustries  contemplate  a  business  of  $17,- 
(XIO.OOO  for  1930. 

Camden  and  southern  New  Jersey  list 
.^.38  industries,  incliKling  twelve  plants 
which  are  said  to  be  the  largest  of  their 
respective  kinds  in  the  world. 

RETURNS  TO  PARIS  HERALD 

Henry  Cavendish  has  returned  to  the 
AV«'  York  Herald  of  Paris  after  an  ab¬ 
sence  of  several  years  during  which  he 
served  the  Universal  Service  as  London 
correspondent.  He  has  been  appointed 
news  editor  of  the  Paris  Herald. 
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ARDMORE  (PA.)  DAILY 
TO  START  NOV.  1 


Maia  Line  Daily  Times,  Serrinf 
Wealtby  Philadelpkia  Suburban 
Area  U  Headed  by  C.  H. 
Cilley — ^New  Plant  Planned 


A  new  afternoon  newspaper,  the  Main 
Line  Daily  Times,  will  start  publication 
about  Nov.  1  at  Ardmore,  Pa.,  a  suburb 
of  Philadelphia.  Gordon  H.  Cilley,  for 


Building  projected  for  new  Ardmore, 
Pa.,  daily. 

16  years  advertising  manager  of  the 
John  Wanamaker  Store,  Philadelphia, 
and  former  managing  editor  of  the 
Philadelphia  Record,  is  president  of  the 
company  organized  among  wealthy  resi¬ 
dents  to  publish  the  paper,  and  will  also 
serve  as  editor.  Horace  P.  Warrington, 
former  publisher  of  the  Wilmington 
(Del.)  Star,  will  be  general  manager. 

The  publication  will  first  be  issued 
from  temporary  quarters  in  a  garage  at 
Ardmore,  hut  plans  for  a  large  new 
building  in  that  city  have  have  already 
been  drawn,  and  its  construction  is  ex¬ 
pected  to  start  soon. 

The  Main  Line  section  of  Philadel¬ 
phia  is  described  as  14  miles  long,  ex¬ 
tending  from  Overbrook  to  Paoli,  con¬ 
sisting  of  .12  towns  and  villages  with  a 
total  population  of  LSO,fKX).  It  is  the 
home  of  wealthy  Philadelphians.  Twenty 
thousand  questionnaires  have  been  sent 
out  asking  residents  what  type  of  paper 
they  desire. 

United  Press  service  will  be  used,  Mr. 
Cilley  said,  but  local  news  will  be  pre¬ 
dominant. 

HERTZ  AND  ARMOUR  TESTIFY 


Chicagoan*  See  Progre**  in  Ultra- 
Violet  Toasting  of  “Lucky  Strike**' 

Signed  statements  from  Philipp  D.  Ar¬ 
mour.  first  vice-president  of  Armour  & 
Co.,  and  John  Hertz,  bus  and  taxicab 
magnate,  are  used  in  the  second  week’s 
advertisements  of  the  new  Lucky  Strike 
series.  The  copy  follows  the  tone  of  the 
advertisements  described  in  last  week’s 
Editor  &  Publisher. 

“Today  business  works  with  science,” 
is  the  heading  over  the  Armour  state¬ 
ment,  which  says:  “Science  and  busi¬ 
ness  working  together  in  the  packing  in¬ 
dustry,  are  constantly  bringing  rapid 
changes  in  methods  and  quality,  all  of 
w'hich  are  to  the  lasting  benefit  of  the 
public  at  large.  Your  employment  of  the 
benefits  of  the  ultra-violet  ray  process  in 
the  ‘toasting’  of  tobaccos  for  Lucky 
Strike  is  an  impressive  example  of  how 
science  can  be  utilized  for  the  benefit  of 
millions.  It  is  in  pace  with  the  finest 
spirit  and  devotion  to  quality  in  Ameri¬ 
can  industry.” 

The  statement  by  Hertz,  described  as 
“chairman  of  the  board.  Omnibus  Corpo¬ 
ration  of  America,  owners  of  all  the 
busses  in  New  York  and  Chicago; 
fo’under  of  the  Yellow  Cab  Company: 
director  foreman  State  National  Bank, 
Oiicago,”  says : 

“A  champion  race  horse  or  a  leader  in 
industry,  I  have  found,  is  seldom  a  re¬ 


sult  of  chance.  Concentration  upon  qual¬ 
ity — ^that’s  what  counts.  When  I  r^d 
the  personal  reports  of  your  distin¬ 
guished  visitors,  revealing  your  use  of 
the  ultra-violet  ray  in  the  ‘toasting’  of 
the  Lucky  Strike  tobaccos,  I  knew  that 
you  were  on  the  right  track.  Quality  is 
everything  and  the  American  people  de¬ 
mand  and  appreciate  the  best.” 


PACinC  GROUP  WILL 
SPEND  $1,350,000 

Permanent  Organization  Formed  in 
San  Francisco— Seeking  $450,000 
for  First  Year’s  Advertising 
Budget 


Pioneers  in  a  new  advertising  move¬ 
ment,  outstanding  transportation,  news¬ 
paper  and  hotel  executives  of  the  Pacific 
Coast  met  with  civic  leaders  in  San 
Francisco  this  week  and  permanently 
organized  the  Pacific  Travel  Association, 
voting  to  expend  $1,350,000  in  three 
years  in  cooperative  advertising  of  Pa¬ 
cific  Ocean  travel. 

Solicitation  of  the  $450,000  needed  for 
the  first  year’s  program  has  begun  and 
the  results  of  this  preliminary  drive  will 
l>e  reported  bj'  Oct.  1.  Definite  plans 
for  the  advertising  campaign  will  be 
made  at  a  meeting  of  delegates  from  all 
nations  bordering  on  the  Pacific  to  be 
held  in  January,  1931. 

Of  the  $4.50,000  annual  expenditure, 
$2.50,000  shall  be  from  the  Pacific  Coast 
contingent,  including  Hawaii,  and  $200,- 
000  from  all  transpacific  countries.  The 
countries  to  be  invited  to  join  will  be 
New  Zealand,  .Australia,  Japan,  Qiina, 
Manchuria,  French  Indo-China,  Philip¬ 
pines,  the  Straits  settlements,  including 
Singapore;  Siam  and  the  Dutch  East 
Indies. 

Decision  on  this  extensive  advertising 
venture  was  reached  through  adoption  of 
a  report  submitted  by  an  organization 
committee  headed  by  Paul  Shoup,  presi¬ 
dent  of  the  Southern  Pacific  Railroad. 

The  resolution,  adopted  unanimously  at 
the  meeting  over  which  R.  Stanley  Dol¬ 
lar,  president  of  the  Dollar  Steamship 
Company  was  chairman,  stated  that 
“those  present  are  agreed  that  the  plan 
for  co-ordinated  effort  to  develop  Pan- 
Pacific  trade  is  fundamentally  sound  and 
that  action  be  taken  to  create  an  organ¬ 
ization  to  bring  about  such  a  plan. 

“The  declared  purpose  of  this  organiza¬ 
tion  is  to  promote  travel  to  and  on  the 
Pacific  Ocean — to  present  the  lure  of 
travel  on  the  Pacific — to  stimulate  and 
sustain  interest  in  tourist  travel  to  and 
from  Far  East  countries  through  the 
incomparable  terminal  jKirt  cities  of  the 
United  States  Pacific  Coast.” 

David  Whitcomb,  Seattle,  Wash.,  capi¬ 
talist,  was  elected  president  of  the  Pa¬ 
cific  Travel  Association.  Plans  were 
made  to  incorporate  the  organization  un¬ 
der  California  law. 

Two  publishers  were  among  those 
elected  to  the  board  of  directors.  They 
are  Harry  Chandler,  of  the  Los  Angeles 
Times  and  Joseph  R.  Knowland  of  the 
Oakland  (Cal.)  Tribune.  Mr.  Knowland 
also  is  a  vice-president. 

D.  H.  Lawson,  widely  experienced  in 
this  country  and  in  the  Far  East  as  a 
publicist,  advertising  manager  and  travel 
promotion  organizer,  was  elected-execu- 
tive  secretary. 

Decision  as  to  the  type  of  advertising 
campaign  to  be  undertaken  will  await 
completion  of  the  organization  program. 


USED  RADIO  PHONE 


Miller  of  Des  Moines  Register  Dictated 
Revolution  Story 

Harlan  Miller,  columnist  and  feature 
writer  for  the  Des  Moines  (la.)  Regis¬ 
ter  and  Tribune,  who  is  making  an  air¬ 
plane  flight  around  South  America,  as- 
rived  in  Buenos  Aires  in  time  to  have 
revolutionary  censors  wave  him  away 
from  cable  offices. 

Miller  used  the  radio  telephone  to  Des 
Moines  and  dictated  his  daily  story  to 
his  wife,  Doris  Green  Miller,  former  re¬ 
porter  on  the  Tribune.  The  continuity 
of  Miller’s  daily  cable  stories  was  thus 
unbroken. 


NEW  RADIOPHONE  FEATS  BY 
NEWSPAPERS 


{Continued  from  page  13) 


$1125;  Hungary,  $37.50-$12.50 ;  Norway, 
$37.50-$12.50;  Sweden,  $36.75-$12.25 ; 
Czechoslovakia,  $36.75-$12.25.  These 
rates  are  figured  on  an  air-line  basis,  and 
for  points  in  the  United  States  beyond 
New  York  an  additional  charge  is  fixed 
according  to  each  of  five  zones  reaching 
to  the  coast.  The  rate  from  New  York 
to  ships  at  sea  is  $21  and  $7. 


FINANCIAL  ADVERTISERS  AT 
LOUISVILLE 


{Continued  from  page  12) 


year  were  purchased  on  the  installment 
plan,  and  less  than  4  per  cent  were 
repossessed  for  failure  to  maintain  pay¬ 
ments.  These  figures,  submitted  to  the 
census  bureau,  showed  the  average  de¬ 
ferred  payment  on  each  car  to  have  been 
$44.30.  Installment  purchased  cars  num¬ 
ber  3,478,373,  of  which  1,820,435  were 
new,  and  the  remainder  second-hand. 
Doesn’t  this  situation  offer  a  splendid 
opportunity  for  constructive  savings  ad¬ 
vertising?  People  who  buy  motor  cars 
on  deferred  payments  find  some  way  to 
meet  these  payments,  which  include  inter¬ 
est  charges.  Isn’t  it  reasonable  and  feas¬ 
ible  to  presume  that  these  same  people 
could  be  induced  to  put  the  amount  of 
the  installments  monthly  in  a  savings 
account  after  their  first  car  is  paid  for, 
in  order  to  assure  money  for  the  cash 
purchase  of  the  second  car? 

The  net  return  on  such  savings  would 
probably  run  from  12  to  15  percent.” 

Modern  business  mergers,  based  not  on 
financial  promotion  nor  the  unification  of 
competitors,  but  upon  a  structure  of  eco¬ 
nomically  sound  companies  the  products 
of  which  can  be  made  and  sold  with 
decreased  overhead  expense,  were  ex¬ 
tensively  discussed  by  Ralph  Starr  But¬ 
ler,  vice-president.  General  Foods 
Corporation. 

“Earning  power,”  he  said,  “which  is 
the  largest  asset  of  the  newer  types  of 
consolidation,  is  the  result,  of  course,  of 
production  efficiency,  but  it  is  even  more 
the  result  of  a  long  period  of  open  and 
satisfactory  dealing  with  the  public,  based 
on  the  consumer’s  realization  that  he  can 
rely  on  the  quality  and  satisfactory  use 
of  the  products  and  services  which  the 
manufacturer  has  persistently  kept  before 
the  public  through  the  medium  of  the 
printed  page.  That  manufacturer  or  that 
distributor  who  has  something  that  the 
public  will  use  finds  it  necessary  nowa¬ 
days  to  tell  his  story  where  the  public 
will  see  it. 

“Advertising  has  been  perhaps  the  chief 
factor  in  making  possible  the  modem 
form  of  consolidation.  Advertising  has 
enabled  the  manufacturer  of  a  quality 
product  to  give  to  his  trade-mark  national 
prominence — to  build  up  good-will  for 
his  name  and  the  product  it  represents 
to  a  degree  which  means  continuing  sales 


and  continuing  profits  as  long  as  he  con. 
tinues  to  deserve  the  patronage  of 
public.  The  enormous  actual  Value'S 
successfully  advertised  trade-marb 
of  the  good-will  pertaining  to  them,!] 
though  carried  on  the  balance  sheet  at  a 
nominal  figure,  is  the  real  and  sound 
basis  for  past  profits  and  for  the  assur. 
ance  of  future  profits  in  the  case  of  most 
of  the  recent  mergers  of  large  manufac¬ 
turers. 

“The  newspapersof  this  country  by  nuk- 
ing  it  possible  to  tell  an  advertising  itor. 
in  every  literate  home,  are  unconsdonsly 
but  fundamentally  responsible  for  tie 
recognition  of  a  new  form  of  weahh- 
the  wealth  represented  by  trade-nurlt 
good-will — which  is  the  very  basis  of 
most  of  the  modern  mergers.  Advertis¬ 
ing  then,  because  it  has  arrivd  at  the 
distinction  of  basically  influencing  a  new 
type  of  corporate  structure,  must  be 
viewed  in  the  future  by  business  and  by 
financial  interests  with  the  respect  that 
its  achievements  deserve,  and  its  rapid 
development  must  be  regarded  as  one  of 
the  most  fundamental  of  the  many 
changes  in  the  kaleidoscope  of  modern 
business.” 

“I  prophesy  that  the  greatest  develop¬ 
ment  of  financial  advertising  in  the  next 
ten  years  will  be  to  make  of  it  the  au¬ 
thoritative  guide  of  business  along  the 
road  to  even  and  continuous  prosperity," 
said  Ernest  Elmo  Calkins,  president  of 
Calkins  &  Holden,  New  York. 

Financial  institutions  can,  if  they  siD, 
Mr.  Calkins  said  become  the  conserva¬ 
tors  of  prosperity.  They  need  only  use 
what  they  know  and  spread  it  by  adver¬ 
tising  to  avoid  such  financial  catastro- 
phies  as  we  had  last  fall  and  escape  the 
evil  consequences  of  them  when  they  oc- 
cur. 

That,  Mr.  Calkins  reiterates,  is  the  new 
job  for  financial  advertising. 


JOHNSTON  VISITING  CANADA 

Lukin  Johnston,  London  editor  of  the 
Southani  newspapers  of  Canada,  has  been 
spending  a  few  months  vacation  in 
Canada,  visiting  the  offices  of  the 
Southam  publication  in  Vancouver. 
Fidnionton,  Calgary,  Winnipeg,  (Xuwa 
and  Hamilton,  Johnston  before  his  ap¬ 
pointment  to  the  London  office  was  editor 
of  the  Sunday  magaine  of  the  I'm- 
couver  Province. 


INJURED  ON  WAY  TO  FIRE 

Rushing  from  the  Pawtucket  office  of 
the  Providence  (R.l.)  Journal  and  Evt- 
ning  Bulletin  on  a  fire  assignment,  Jos^b 
A.  Kelly  suffered  lacerations  of  the  wrist, 
face  and  head,  when  he  fell  through  the 
glass  window  of  a  door.  He  was  treated 
at  a  hospital  and  now  is  recuperating  at 
his  home  in  Brookfield,  Mass.  Kelly 
formerly  covered  Southbridge  and  Otn- 
ton  for  the  Worcester  Telegram. 


FEIGHNER  RE-NOMINATED 

Len  W.  Feighner,  field  manager  of  the 
Michigan  Press  Association  and 
publisher  of  the  Naslnille  (Mtch.' 
Mews,  was  re-nominated  to  the  state 
legislature  in  the  primary  election 
Sept.  9. 
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WE  GUESS- NOT! 

of  course  not,  knowledge  is  neces* 
sary.  Get  the  Standard  Advertising 
Register  —  the  Red  Book  —  and 
leave  the  guessing  to  others. 

The  Standard  Advertising  Register  is  a  thoroughly 
dependable  Service  giving  you  the  essential  details 
about  Rational  Advertisers  and  Advertising  Agenciti- 
Our  large  force  is  constantly  busy  with  revisions.  Wt 
aim  to  keep  abreast  of  the  current  changes.  There 
is  no  Service  so  thorough  or  complete.  Write  oui 
nearest  office. 

Quit  Guessing  -  Get  the  Register ! ! 
National  Register  Publishing  Company 

^45  Fifth  Ave.,  New  York  140  So.  Dearborn  St.,  Cluca|* 

7  Water  St.,  Boston  929  Rust  Bldg.,  San  Franciico 

CJiambcr  of  Commerce  Bldg.,  Lot  Angeles 


Editor  &  Publisher  The  Fourth  Estate  for  September  20,  1  930 


67 


WHAT  OUR  READERS  SAY 


HOW  LONG?  ganized  on  many  important  matters  here 

T«  FwTOR  &  Publisher:  The  stories  and  mostly  for  i«rsonal  or  political  rp- 
"Hooey'’  P.  Long’s  recent  antics  sons.  We  have  brought  that  natter  be- 
ii^Jideed  been  provocative.  But  will  iore  our  readers  and  the  local  club  is 
^^e^ture  to  say  how.  with  all  the  doing  a  greater  service  today  than  ever 
,h.  pr.,s,  h.  won  U.n  pri-  befj™  general 


nary  election  ?  . 

In  the  field  of  national  politics,  I  am 
«ninded  of  the  defeat,  in  recent  years, 


public.  They  must  be  prodded! 

Unfortunately  the  two  greatest  forces 
in  motor  car  realms,  the  National  Auto- 


T^wal  well-qualified  U.  S.  Senators  mobile  Chamber  of  Commerce  and  the 
were  supported  vigorously  by  the  American  Automobile  Association,  are  at 


mnnted’  Has  the  radio  knocked  out  the  mKen  some  years  oi  s 
npwsoaper  as  an  effective  means  of  con-  these  safety  matters  ; 
rtviiK  facts  and  influencing  voters?  Or  been  entirely  correct 
ire  oeople  becoming  more  self-willed?  ®t  least  stalled  c 

mt's  your  guess  ?  tinkering  that,  would 

Yours  very  truly,  operation  in  thes< 

Richard  C.  Marks, 

Washington,  D.  C.  'Ve  have  found  th; 

_ maps  and  illustrations 

interest.  We  have  f 
AUTOMOBILE  SECTIONS  cai  cinries  of  a  sort  ; 


A  Few  Reasons  why 
Newspapers  the  Country 
[Over  are  turning  to 

M  O  N  O  M  E  LT 


*«sof  their  own  states.  opposing  angles  on  the  greatest  issues  : 

'u  the  newspaper’s  political  power  be-  that  confront  motoring.  Why  should  this  , 
rJniM  sterile.-  Do  most  of  the  voters  be  so.  and  being  so,  why  shouldn t  a  news-  ' 
Zk  that  earnest  editorial  campaigns  paper  find  out  and  make  a  drive  for  a 
r^“iust  newspaper  talk”  to  be  dis-  solution  through  public  opinion?  It  has  j 
^Ited’  Has  the  radio  knocked  out  the  taken  some  years  of  study  to  comprehend  ‘ 
^soaper  as  an  effective  means  of  con-  these  safety  matters  and  if  we  have  not  ’ 
rtviiK  facts  and  influencing  voters?  Or  been  entirely  correct  on  some  issues,  we 
2  wple  becoming  more  self-willed?  have  at  least  stalled  off  a  lot  of  amateur  < 

What’s  vour  guess  ^  tinkering  that  would  have  made  motor  1 

^  Yours  very  truly,  ‘^ar  operation  in  these  confines  a  greater  i 

Richard  C.  Marks,  risk.  ,  .  ,  •  •  .  < 

Washington,  D.  C.  We  have  found  that  tour  stories  with  ' 

_ ’  maps  and  illustrations  have  a  great  reader  • 

r  opr-'ctz-PKie  interest.  We  have  found  that  mechani-  : 

AUTOMOBILE  SECTIONS  stories  of  a  sort  are  widely  followed 

ToEditor&  Publisher:  Having  origi-  and  that  good  live  news  on  the  industry 
nated  the  automobile  section  in  this  man’s  is  well  read.  There  are  enough  people  < 

to*ii  and  having  lived  through  its  vicissi-  _ _ 

tildes,  1  was  very  much  interested  in  your 
article  of  Aug.  23  dealing  .with  the  pos¬ 
sible  elimination  of  this  feature  from  our 
newspapers.  To  measure  the  value  of  an 
antomobile  section  to  readers  by  what  an 
advertiser  does  or  does  not  do,  is  a  rather 
inept  way  of  looking  at  it  in  my  humble 
opinion.  j 

Those  newspaiier  men  who  did  not  rea-  j 
lize  many,  many  years  ago  that  the  day 
of  trading  publicity  for  automobile  ad- 
verti.sing  was  a  thing  of  the  past  and  as  j 
dead  as  the  dodo  certainly  do  not  travel  ! 
around  very  much.  Those  who  figure  i 
that  an  automobile  section  cannot  be  con-  j 

ducted  for  the  benefit  of  the  motorists  ^  H  <  wh'V 

and  the  general  public,  certainly  have  not  !  ^  ti' rr  XV  Ct*  jl/f  I- J  rv  is  jf 

measured  their  resiMinsihility  to  their  ;  xj  1  m. 

readers  very  greatly.  NeWSpOperS  the  i^OUntry 

For  those  who  may  doubt  reader  in-  i  *  i  / 

terest  in  articles  of  particularly  safety  hi  rt1  ttlO  tfi 

matters,  I  would  like  to  refer  them  toal^^*^'  I  UTUlTtg  lU 

series  the  Cinciiiitati  Enquirer  recently  j 

published  on  Compulsory  Insurance,  i  i  Ik  I  i  i  P  I  T 

Drivers  License  Laws  and  Compensating  /yl  I  N  iVl  L  L  I 

the  Innocent  Victims  of  Motor  Car  Acci-  ] 
dents.  We  received  requests  from  urn-  i 

versities,  state  commissions,  safety  coun-  I  •  Because  with  Monomelt  the  metal  fur- 
dls  and  others  for  this  series  and  best  '  nace  is  eliminated. 

of  all,  have  .some  very  fine  letters  from  „  ,  .  ,  l  i.  j 

prominent  business  men.  !  Because  metal  does  not  have  to  be  melted. 

Wlat  an  automobile  is,  what  to  do  j  pig8*<f,  and  remelted, 
with  it,  and  how  to  do  that  properly  and  ^  Because  tin  and  antimony  are  not  wasted, 
safely,  and  where  to  go  with  it — these  „  ,  •  j  .  i-  ui 

subjects  provide  a  multitude  of  live  read-  j  Because  drossage  is  reduced  to  a  negligible 
ing  matter,  and  have  been  our  points  of  .  ^••'■bon  dust. 

attack  for  many  years.  !  Because  smaller  metal  inventory  is  possible 

Especially  this  matter  of  safety.  With  ;  _aii  metal  being  instantly  available, 
the  country  crying  out  for  relief  from  tne 

mounting  toll  of  motor  accidents,  with  Because  Monomelt  thermostat  feature  guar- 
various  agencies  being  formed  to  serve  ‘  antees  perfect  slugs  always. 

the  political  tinker- i  5ecause  it  permits  a  steady  temperature  of 

Tniln  500»  instead  of  550°. 

a  new  sapper  see  a  big  service  here  to 

the  readers  of  its  automobile  section?  j  Because  Monomelt  provides  simplest  killout 
Infortunately  there  has  been  little  method. 

automohnp  average  '  gj^juse  operators  do  not  have  to  give  at- 

amomohile  section.  Sooner  or  later  in  ,  .  i _ _ 

all  sections  economic  forces  will  drive  us  i  **  ^ 

to  some  solution  of  caring  for  the  inno-  i  Because  trouble  and  down-time  is  reduced. 

Because  Monomelt  increases  production. 

."Ill  anect  everyone.  U  hat  are  you  go-  _ 

mg  to  do  about  it?  1  Because  Monomelt  pays  for  itself  over  and 

.Automobile  clubs  must  be  driven  into  over  again. 

*^*ber  organizations  must  be  ! 
prrdded  to  get  the  matters  before  the  | 

While  in  the  proper  light.  We  fought  I 
tor  traffic  reforms  here  that  have  gone 
were  the  first  to  recom- 
tnmd  boulevard  stops,  loading  platforms 
ana  other  steps  that  have  been  carried 
.  u  have  been  putting  up  a 

tout  battle  for  the  driver's  license  and 
owner  responsibility  law  in  this  state, 
f”.'’  oewspaper  that  gets  into  this  will 
nd  Without  much  ado  what  forces  are 
orkmg  for  and  against  certain  reforms: 

T  J  ^  against  some  of  the  good  ones 
SM  had  ones  and  getting  free 

tWs”?  doing  it.  How  many  know 

Even  the  automobile  clubs  are  not  or- 


in  the  business  interested  in  what  is  go¬ 
ing  on  in  their  field  of  endeavor  to  form 
a  small  army  of  readers  themselves.  A 
well-edited,  two-fisted  automvbile  section 
can  gain  and  hold  respect.  A  publicity 
dumping  ground  can’t  get  anywhere  any 
more! 

While  newspapers  work  against  them¬ 
selves  on  the  publicity  racket  and  in  doing 
so  permit  others  to  work  them,  magazines 
slip  in  with  some  highly  concentrated 
selling  and  take  space  right  from 
under  our  nose  that  rightfully  belongs 
to  newspapers.  A  magazine  offers  no 
editorial  cooperation  but  plenty  of  real 
selling  and  a  newspaper  can  do  the  same, 
instep  of  dilly-dallying  around  with 
such  trifles  as  these. 

We  have  had  little  trouble  in  adver¬ 
tisers  insisting  upon  staying  out  of  the 
automobile  section  because  we  never  have 
filled  in  10  or  12  pages  with  trash. 

We  are  maintaining  this  year  in  new 
car  advertising  a  substantial  lead  over 
the  afternoon  papers.  Just  one  more 
word — if  it  were  not  for  the  Sunday 
Automobile  Section  the  automobile  indus¬ 
try  would  not  nearly  be  as  far  advanced 
as  it  is  today.  Let  some  of  the  wise¬ 
acres  think  that  over! 

Robert  C.  Beiser, 

Automobile  Editor,  Cincinnati  En¬ 
quirer. 


PRESS  MEETING  POSTPONED 

Illinois  Association  Sets  Not.  20—22 
Dates  for  Fall  Gathering 

Dates  of  the  fall  meeting  of  the  Illi¬ 
nois  Press  Association  have  been  set 
forward  from  Oct.  16  to  18,  as  pre¬ 
viously  announced,  to  Nov.  20  to  22,  it 
was  announced  this  week.  The  meeting 
will  be  held  at  the  University  of  Illinois 
at  Urbana. 

A  feature  will  be  the  dedication  of  the 
Hall  of  Fame  at  which  the  busts  of  nine 
prominent  Illinois  editors  will  be  un¬ 
veiled.  'This  is  scheduled  to  take  place 
Nov.  21,  at  4  p.  m. 

NEWS-BEE  PROMOTIONS 

Two  members  of  the  Toledo  News-Bee 
editorial  staff  were  elevated  last  week  to 
fill  positions  left  vacant  by  resignations. 
Allen  Saunders,  feature  writer  and 
columnist,  was  named  dramatic  editor  to 
succeed  P2rnest  R.  Moorefield.  Saunders 
has  inaugurated  a  new  column  on  the 
dramatic  page  which  he  calls  “Off 
Stage.”  Joe  Collier  was  appointed  radio 
editor  to  succeed  Ted  Magee,  who  re¬ 
signed  to  re-enter  the  University  of  Cali¬ 
fornia.  Collier  is  writing  a  daily  radio 
column. 


MONOMELT 

SYSTEM 


ELIMINATE 
DRY  MAT  [AND 
KATE  MAKE-OVER 


•Overhead  costs  that  produce  nothing  are  a  dead 
waste.  Conspicuous  among  these  in  a  newspaper 
plant  are  the  charges  for  mat  and  plate  make-over. 
Not  only  is  there  the  direct  cost  involved  in  the 
make-over  but  there  is  also  the  holding  of  the 
presses.  Usually  the  reason  for  make-over  can  be 
found  in  the  metal.  The  slugs  won’t  stand  the  gaff 
of  dry  mat  pressure.  The  trouble  started  back  at 
the  line  casting  machine  in  the  lack  of  proper  con¬ 
trol  of  the  temperature  and  feeding  of  the  metal. 

•The  Monomelt  System  eliminates  trouble  from 
this  source — it  does  away  with  all  make-over  that 
hollow  slugs  unbalanced  metal,  frosted,  fuzzy  faces, 
high  and  low  letters  might  make  necessary.  Mono¬ 
melt,  the  single  melting  system,  takes  slugs  directly 
from  killout,  cleans  and  purifies  the  metal,  pre¬ 
serves  the  tin  and  antimony,  provides  complete  and 
automatic  control  of  temperatures,  delivers  a  clean, 
solid,  sharp-faced,  uniform  slug  every  time.  The 
Monomelt  System  touches  every  composing  room 
operation,  bringing  savings  that  pay  back  its  entire 
cost  every  year.  If  you  are  faced,  as  so  many 
plants  are,  with  the  need  of  cutting  down  over¬ 
head — no  change  you  could  make  would  bring  as 
drastic  a  reduction  as  would  the  installation  of  the 
Monomelt  System.  We  urge  you  to  write  for  more 
detailed  information  and  for  a  specific  analysis  of 
the  savings  the  Monomelt  System  would  bring  to 
your  plant. 

THE  MONOMELT  COMPANY 

1636  Polk  St.  N.  E.,  Minneapolis,  Minn. 
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Advertising  Agencies 


SLOGANS  DIFFICULT 
TO  IDENTIFY 


Only  20  Out  of  50  Recognized  by 
Group  of  Buziness  Men — Ques¬ 
tionnaire  Sent  Out  by 
Agency 


Only  20  of  50  ad\  ertisinK  slogans  were 
identified  by  all  who  replied  to  a  ques¬ 
tionnaire  sent  to  17  executives  by  F.  W. 
Bond  &  Co.,  advertising  ^ency,  429 
South  Ashland  boulevard,  Chicago,  re¬ 
cently. 

Among  the  slogans  which  were  identi¬ 
fied  are  Packard's  “Ask  the  Man  Who 
Owns  One”;  Old  Dutch  Cleanser’s 
“Chases  Dirt”;  Bon  Ami’s  “Hasn’t 
Scratched  Yet”;  Palmolive’s  “Keep  that 
Schoolgirl  Complexion ;  Victor’s  “His 
Master’s  Voice” ;  Paris  Garters’  “No 
Metal  Can  Touch  You” ;  Maxwell 
House’s  “Good  to  the  I^st  Drop”;  Car¬ 
nation  Milk’s  “From  Contented  Cows”; 
Ivory  Soap’s  “It  Floats”;  Hoover  Va¬ 
cuum’s  “It  Beats  as  it  Sweeps  as  it 
Cleans” ;  Morton’s  Salt’s  “When  It  Rains 
It  Pours” ;  Wrigley’s  “The  Flavor 
Lasts”;  Majestic  Radio’s  “Mighty  Mon¬ 
arch  of  the  Air” ;  Old  Gold’s  “Not  a 
Cough  In  a  Carload” ;  chesterfield’s 
“They  Satisfy”;  Lucky  Strike’s  “It’s 
Toasted”;  Fisk’s  “Time  to  Retire”  and 
Cracker  Jack’s  “The  More  You  Eat  the 
More  You  Want.” 

Only  half  of  the  contestants  identified 
certain  slogans.  Six  knew  that  “For 
Young  Men  and  Men  Who  Stay  Young” 
promotes  Society  Brand  Clothes,  and 
only  nine  that  “Let  Your  Pup  be  Your 
Furnace  Man”  is  intended  to  promote 
Bryant  Gas  Heaters.  Four  thought  they 
had  seen  Armour’s  “Ham  what  Am”  in 
Swift’s  advertisements,  and  three  believed 
“The  Champagne  of  Ginger  Ale”  was 
Cliquot  Club,  not  Canada  Dry.  Good¬ 
rich  Tire’s  “Be.st  in  the  I-ong  Run”  was 
identified  by  seven  participants.  Others 
identified  it  with  Dunlop  and  General 
Tires,  Texaco  Oil,  Marathon  gas  and  one 
— with  Hole-proof  hosiery. 


To  Place  Radio  Tube  Copy 

Redfield-Coupe,  Inc..  New  York,  has 
been  appointed  by  Johnsonburg  Radio 
Corporation  to  direct  its  advertising  cam¬ 
paign  on  J  R  C  Tubes.  Newspapers, 
magazines  and  business  papers  will  be 
used. 


Join*  San  Diego  Agency 

Robert  L.  Gracemill,  formerly  pub¬ 
licity  director  for  Holzwasser’s,  Inc.,  at 
San  Diego,  Cal.,  has  joined  the  Norman 
R.  Barnes  .\dvcrtising  Agenev  in  that 
cit'-  as  manager  of  the  retail  division. 


Newark  Agency  Appointed 

The  American  Oil  and  Supply  Com¬ 
pany,  of  Newark.  N.  J.,  has  appointed 
the  Chas.  Dallas  Reach  Advertising 
Agency  of  that  citv  as  advertising  and 
sales  promotion  counsel. 


Rumidor  Name*  Agency 

The  Rumidor  Corporation,  501  Fifth 
Avenue.  New  York,  manufacturers  of 
Rumidor.  have  appointed  .Anderson, 
Davis  &  Hyde.  New  York  agency,  to 
direct  its  advertising. 


Jewelry  Account  to  Tracy 

W.  I.  Tracy,  Inc.,  New  York  City,  has 
been  appointed  advertising  agency  for 
Bailey’s,  Inc.,  jewelers,  .179  Fifth  .\vcnue. 
New  York. 

Join*  Friedman  Staff 

Miss  Rosiland  Freedman,  formerly  of 
the  Small-Lowell  Advertising  Agency 
has  joined  the  staff  of  the  I,eon  A.  Fried¬ 
man  Advertising  Agency,  New  York. 


Dalman  Account  To  Hirzhon 

The  advertising  of  Delman,  Inc..  New 
York,  has  been  placed  with  the  Arthur 
Hirshon  Company,  New  York  agency. 
Magazines  and  newspapers  will  be  used. 


AMONG  THE  COPY  CHIEFS 
— By  C.  P.  McDonald 


James  .Stuart  Montgomery 

'T'  HE  copy  department  of  the  Aitkin- 
^  Kynett  Comoany,  Philadelphia,  Pa.,  is 
“chiefed”  by  James  Stuart  Montgomery. 
It  was  back  in  1912  that  he  had  his  first 
advertising  agency  experience,  laying  the 
foundation  for  the  present  job  which  he 
has  held  for  the  last  ten  years. 

In  spare  time  Montgomery  devotes  his 
energies  to  two  hobbies — writing  novels 
and  giving  special  lectures  on  advertising 
at  tbe  University  of  Pennsylvania.  He 
has  written  several  books  during  the  last 
few  years,  notably  a  volume  of  verse, 
published  in  1923,  under  the  title  “Songs 
for  Men.”  His  novel,  “Tall  Men,”  was 
a  Literary  Guild  selection  in  1927,  and 
two  years  later  another  of  his  novels, 
“The  Virtue  of  This  Jest,”  was  a  Book 
League  selection. 

While  he  writes  much  of  the  copy  for 
several  well  known  Aitken-Kynett  ac¬ 
counts,  his  out.standing  achievements  in 
the  copy  field  were  the  “Velvet  Joe,” 
series  for  Velvet  Tobacco  and  his  force¬ 
ful  copy  for  the  United  States  ^Iarine 
C('rps. 

Handling  Inztitutional  Campaign 

Gale  and  Pietsch,  Inc.,  advertising 
agency  at  333  North  Michigan  avenue, 
Chicago  and  the  New  York  office  of  the 
firm  will  handle  a  special  institutional 
campaign  supplementing  the  work  of  the 
National  Board  of  Fire  Underwriters 
for  the  Chicago  Board  of  Underwriters. 
The  national  campaign  has  this  year  been 
extended  to  every  state  in  the  country 
through  the  same  agency.  The  New  York 
offices  of  Gale  and  Pietsch  are  pow  at 
18  East  48th  street. 


Hill  Blackett  Injured 

Hill  Blackett,  treasurer  of  Blackett- 
Sample- Hummer.  Inc.,  advertising 
agency  at  58  East  Washington  street, 
C  hicago,  w-as  thrown  from  his  horse  and 
severely  injured  Sept.  14,  when  the  mount 
refused  to  take  a  hurdle  at  the  Moffett 
stables  in  Northbrook.  Blackett  was 
taken  to  the  Evanston  hospital  suffering 
from  a  broken  collarbone  and  wrist  and 
a  possible  fracture  of  tbe  left  shoulder. 


Arnold  S.  Breakey  Join*  Wale* 

Arnold  S.  Breakey  has  joined  the 
\\  ales  .Advertising  Company.  Inc..  New 
York,  as  vice-president.  Air.  Breakey 
was  formerly  vice-president  of  Conkliii 
Mann.  Inc.,  service  director  of  Frank 
.Seaman,  Inc.,  and  account  manager  for 
Lord  &  Thomas  and  Logan. 


Cramer  &  Co.  Name*  O’Keefe 

R.  \\ .  Cramer  &  Co..  New  York,  have 
apnointed  the  New  York  office  of  P.  F. 
O  Keefe  .Advertising  Company  of  Bos¬ 
ton  to  direct  its  advertising  account. 


Azliley  ^Vitll  Utica  Agency 

Joseph  .Ashlev  has  joined  the  technical 
staff  of  T.  L.  Curtis,  Utica.  N.  Y.,  adver¬ 
tising  agency. 


DE  WOLFE  TAKES  NEW  POST 


Become*  Chief  Space  Buyer  for 
Dunham,  Younggreen,  Lezan 

Freeman  De  Wolfe  has  joined  the 
Dunham,  Younggreen,  Lesan  Company 
of  Chicago.  He  will  be  in  charge  of 
space  buying  at  this  agency. 

Mr.  De  Wolfe  was  formerly  with 
Klau  -  Van  Pietersom  -  Dunlap  -  Young¬ 
green,  Inc.,  of  Milwaukee  where  he  was 
in  chage  of  space  for  ten  years. 

Raymond  J.  Staley,  who  has  been  in 
charge  of  space  at  the  Dunham,  Young¬ 
green,  Lesan  Company  is  to  take  charge 
of  the  office  management  and  research 
tletail  of  this  agency. 


Five  Account*  to  Jerome  B.  Gray 

H.  D.  Dougherty  &  Company.  Philadel¬ 
phia,  manufacturers  of  the  “Faultless” 
line  of  asceptic  steel  hospital  furniture, 
beds  and  bedding,  have  appointed  Jerome 
B.  Gray,  advertising  agency  of  that  city 
to  direct  their  advertising.  Trade  papers 
and  direct-mail  will  be  used.  Other  new 
clients  of  the  Gray  agency  are :  Neville  & 
Hitchings,  Inc.,  Philadelphia,  publishers’ 
representatives  for  fifty  suburban  news¬ 
papers  and  The  Keystone  Motorist; 
Thorne,  Neale  &  Company,  Philadelphia, 
miners  and  shippers  of  anthracite  and 
bituminous  coal ;  the  .Advertising  Com- 
IK)sition  Company,  Philadelphia,  typog¬ 
raphers,  and  the  Lotz  Engraving  Com¬ 
pany,  Philadelphia,  photo-engravers. 


Kelly,  Spline  &  Watkin*  Named 

Gynex  Corporation,  of  New  York,  and 
the  Max  Geisler  Comi)any  of  New  York 
and  Omaha.  Neb.,  have  appointed  Kelly, 
Spline  &  Watkins,  Inc.,  New  York 
agency,  to  handle  their  accounts.  The 
products  to  be  handled  are  the  Gynex 
.Spray  for  the  Gynex  Corporation.  The 
Max  Geisler  Company  are  importers  and 
distributors  of  birds,  bird  foods,  and 
remedies. 


MARKING  A  BIRTHDAY 


“Birthday  candles”  for  the  Bolt  Ad¬ 
vertising'  Agency,  Little  Rock,  ArL, 
consisted  of  lighted  rooms  in  its 
office  building,  forming  two  huge 
“B’s”  on  the  sides  of  the  structure. 
The  stunt  was  staged  by  the  Home 
Insurance  Building  to  mark  the 
agency’s  fourteenth  anniversary  on 
Sunday,  Sept.  7. 


New  Agency  Incorporated 

Among  the  new'  Massachusetts  corpo¬ 
rations  during  the  past  week  is  the  J.  D. 
Advertising  Corporation  of  Great  Bar¬ 
rington,  with  a  capital  of  $-46, 000.  "The 
incorporators  are  Irving  1).  Johnson  of 
Lee  and  W.  Taylor  Day  and  Marjorie 
C.  Cole,  both  of  Great  Barrington. 


Slackford  To  New  Post 

E.  T.  Slackford,  until  recently  promo¬ 
tion  manager  of  the  Chicago  Journal  of 
Commerce,  has  joined  the  staff  of  Freeze- 
A’ogel-Crawford,  Inc.,  Milwaukee  adver¬ 
tising  agency,  as  an  account  executive. 
For  a  number  of  years  Slackford  was 
associated  with  the  Buchen  Company, 
Chicago  advertising  firm,  and  previously 
was  advertising  manager  of  the  Marion 
Steam  Shovel  Company,  Marion,  O. 


DeForect  Start*  Agency 

Charles  H.  DeForest,  formerly  serv  ice 
and  promotion  manager  of  the  Spring- 
field  (Mass.)  Cnion.  has  established  the 
DeForest  .Advertising  Company  in 
Springfield,  specializing  in  merchandising 
and  advertising  coun.>el  and  promotion 
plans.  He  has  also  established  the  Tri¬ 
angle  Sales  Company,  to  oj)erate  in  con¬ 
junction  with  the  agency. 

Taylor  With  Wyly 

Robert  N.  Taylor  has  joined  the  staff 
of  R.  D.  Wyly,  Washington,  D.  C,  ad¬ 
vertising  agency  where  he  will  be  general 
assistant  to  the  president  and  also  en¬ 
gaged  in  copy  and  contact  work.  He  was 
recently  with  C.  C.  Winiiingham,  Inc., 
Detroit. 


Dowd  Agency  Remodeling  Office* 

Charles  h'.  Dowd.  Inc.,  advertising 
agency  in  the  Richard.son  building, 
Toledo,  is  remodeling  its  office  <|uartcrs 
to  provide  additional  space.  Two  new 
private  offices  will  1h>  available  when  the 
work  is  completed. 


Hough  Join*  Guenther-Law 

Edwin  A.  Hough,  of  New  Orleans,  a 
graduate  of  the  School  of  Journalism, 
I'niversity  of  Missouri,  has  joined  Ru¬ 
dolph  Gucnther-Russell  I^w,  Inc.,  finan¬ 
cial  agency,  in  the  New  A’ork  office. 


Mulkern  With  TuUa  Agency 

J.  P.  Mulkern,  former  circulation  pro¬ 
motion  manager  of  the  Oil  and  Gas 
Journal,  Tulsa,  Okla.,  has  joined  the 
merchandising  staff  of  the  Mills-Wolf 
corporation  and  advertising  agency  with 
offices  in  the  Orpheum  building,  Tulsa. 


AD  TIPS 


Ham-  Atkinaon,  Inc.,  North  MlchUn 

nvi-iHii-,  I’lilriico.  Is  iiinkiiiK  up  a  U>t  of  now*- 
paiM»rs  in  tlio  near  future  on  K.  G.  Dun  Ciftt. 
a  prodiii-t  of  flip  Ucriianl  Schwarti  Cigar  Com- 
puii.r,  Detniit.  MiriitKiiii. 

Badger  &  Browning,  Inc.,  ft<*  FpilertI  atrrft. 
Hoatoii.  Mass.  Will  iiiiikp  ui)  lists  during  Orto- 
l)pr  anil  Novpiiilipr  using  trailp  iiapprs,  eiport 
puhliPUtions  on  Miiitilipstos  Couii>any.  Waipolt. 
MassiiPiiuaptts.  iiiuiiiifapturprs  lirakp  liniag  i»l 
rlutrli  fapinga. 

Glen  Buck  Company,  Hast  Washingtoa 
street,  Cliioago.  Is  sending  out  additional  copy 
on  Ilorliek's  Muited  Miik  Cotnpany,  Racine 
Wisoonsin. 


Campboll-Ewald  Company,  2!Ht  Ma.iison  arenw 
New  York.  Will  make  up  Hats  during  Oclobff 
and  Novenils-r  using  trade  palters,  farm  papen. 
direet  liy  mail  on  II.vatt  Holler  Hearing  Com- 
pan.v.  Xewutk.  .New  Jers»>y,  luanufacturera  ol 
Hyatt  Holler  Hearings. 

Erwin.  Waaey  &  Co.,  ZtO  North  Michigan 
avenue,  Chiengo.  Is  issuing  eontraeta  to  newe 
paiiairs  on  A.  C.  Sitark  I'lug  Comitany,  Flint. 
Mteliigan. 

Fisher-Wilson  Advertising  Agency,  Morri* 
litiil.ling,  IMiiladeipiiia.  Wiil  imike  uii  iiats  UK 
Injr  Ootoher  UHinjr  iiiaunxiiieK.  tratlf  pnper*.  »>• 
ret-t  by  innll  un  Amblt'r  Shinglf  ■ 

iOiiMitbiiifr  (NHiipany,  AnibltT. 
inanufat’turpiR  of  Asbosto'*  ShinglPH.  Wtllboiw 
Biid  Waltllp. 

Klin^-Gibson  Cotipany.  S  Staith  Mlchifi® 
avoniu*.  (’hioajro.  la  proioiiintf  a  list  of  w**- 
on  tbe  (tloHnner  i'oiiipany.  Findlay,  biiio. 

Albert  L.  Lauer.  Inc.,  T.'  Ka»t  Waoker 
('bb'a^o.  la  laxuliijr  one  time  aehednip*  „ 

papePR  in  alNiut  Beven  towiia  In  the  , 

territory  on  Hliim’s-Votfue  (\Vom!iir« 


aliop,  rhlcnRo. 

Laueeen  &  Salomon  Company, 

K«ni  iMHiU’vard.  Uhirajro.  N  Naniiijr 
iiewapapera  In  arattered  iiointj*  on  .Ml  Amen 
Moliawk  ILidlo  ('orporatbm,  riiicajfo, 

Levy-Myerson  AdvertUinf  Company,  Il-'W 
Wells  Rtreet.  t'hlonK«».  Is  uhIiik  newajmper*  » 
Imlinnii  and  Misaonrl  for  a  te«t  canipaUn  oo 
TartarofC  rompaiiy,  ChlcHKo. 

Livermore  A  Knifht  Company.  42  Fine 
ProvIdeiHO.  H.  I.  Will  make  up 
Oetober  iiRlnjj  niatptzinee,  tiaile  pai^-rt*  and  ai 
by  mail  on  Silver  Ijike  ('oiiipany. 
NlaaRnoliuRC’tta,  manufacture ra  Silver  I<ake 


llralded  Cordape. 


Hermon  W,  Bteveni  Agency.  244 
atreet.  Hnatoii,  Maaa.  Will  make  up  li^ 
liifT  Ootolier  uelnjT  newspapers. 
dealer  helpa  on  Saladu  Tea  ('ompany,  ID  ” 


rated.  Boston. 

Williams  &  Cunnynfham.  Inc.,  ft  ^?*’!**  Jlliif 
Ran  aveune.  CblcaRO.  Will  make  up 
Octolter  usinR  newspapers,  inagasines,  ^ 
ers  on  I^ee  Rubber  &  Tire  Torpors tion, 
shohocken,  Pennsylvania,  manufaeturertt 
mobile  tires,  tubes,  rubl>er  aoeessorW 
sundries. 
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UR  OVN  VOR!X> 

or  LetTfcRS 


published  in  his  own  city.”  Huddleston 
has  separate  chapters  on  Boston,  Wash¬ 
ington,  Chicago,  Philadelphia,  Pitts¬ 
burgh  and  Detroit,  and  to  a  degree 
’’gets”  these  towns.  You  will  be  inter¬ 
ested  in  Lafond  on  the  American  press. 
He  considers  the  equipment  of  his  own 
paper  in  Rouen  equal,  except  for  num¬ 
ber  of  presses,  to  the  largest  American 
newspaper  plants.  He  defends  the 


rHAT  is  the  main  difference  between  two  critics  interpret  the  same  phenomena  Siegfried’s  ac- 

marCptc?  most  diversely,  or  see  oooosite  sides  of  -■American  press  against  siegirieu  s  ac- 


English  and  .American  markets  ?  ^ teR-  cusation  of  opntror  by  large  financial  and 


in  the  United  States  the  average  man  the  phenornenon.  ^foi^  s  came  commercial  interests,  and  quotes  many  vvvi^i...i.s  s“*‘' 

^  .1,=  c^ms  ,ha,  .hi,  cha.se  pro.  b,-  kecpfns  s.,1,.  , 

'  - ^ - -*  siders  that  the  principal  effect  of  the 

fermented 


in  a  story  called  “They  All  Talk  to 
Rogers.”  An  unusual  story  of  an  un¬ 
usual  reporter,  John  Rogers,  who  won 
the  Pulitzer  Prize  in  1926  for  bringing 
to  bixjk  Judge  English,  who  cleaned  up 
the  Birger  gang  of  Little  Egypt,  who 
helped  crush  the  power  of  the  Ku  Klux 
Klan  in  Louisiana,  and  who  got  the  story 
of  the  death  of  Jake  Hamon  of  Okla¬ 
homa — to  mention  some  of  his  triumphs 
— and  owed  all  these  successes  to  his 
ability  to  make  people  talk  who  had 
everything  to  gain  and  nothing  to  lose 
.— R.  W. 


sospicious  and  resentful  toward  the  no- 
tioo  of  purchase.”  That’s  the  answer 
n«n  bv  the  novelist  engineer  William 
McFee  in  an  article  on  “The  British 
Biilosophy  of  Business”  in  Nation’s 
Buisess  for  September.  McFee  knows 


law  has  been  to  “give  to 
drinks  and  alcoholic  beverages  the  flavor 
of  forbidden  fruit.”  Huddleston  con¬ 
fesses  that  he  “was  not  approached  by  a 

_  single  b(X5itlegger  and  did  not  see  a 

hwTto^  write,  knows  both  British  and  single  gunman,”  and  he  says  nothing 
American  psychology,  and — you  will  be  about  divorce,  though  Lafond  recites 
■  '  *  ’  several  anecdotes  which  prove  to  him 

that  the  framework  of  the  family  is 
growing  weaker.  Usually  Lafond  seems 
saner  and  more  accurate  than  the  Eng 


snrpriscd  to  know — had  experience  as  a 
voong  marine  engineer  selling  (or  trying 
to  kH)  laundry  machinery  in  Great 
Britain.  "If  you  leave  out  a  few  manu¬ 
facturers  of  soap,  chocolate,  cigarettes 
and  such  proprietary  articles,  advertising 
in  England  in  those  days  was  without 
tither  heat  or  light,”  says  he.  Heat  and 
light  are  important  to  good  advertising ! 
-R.  W. 


voked  from  American  journalists.  His 
own  comment  is:  “Just  because  there 
are  so  many  large  advertisers,  their  in¬ 
fluence  on  the  paper  is  neutralized.” — A 
trick  argument,  like  Huddleston’s  philo¬ 
sophical  remark  that  the  new  threefold 
attitude  of  capitalism,  labor  and  the 
public  “utterly  shatters  the  so-called  eco¬ 
nomic  laws  of  trade  cycles.” 

Each  of  these  foreign  impressions  of 
America  is  worth  reading.  Taken  to- 


. . .  gether  in  comparison  and  contrast  they 

lishman.  An"  exception  is  his  statement  are  especially  stimulating  and  suggestive, 
that  “no  city  is  especially  noted  for  any  — R.  W. 
particular  thing  which  does  not  exist  in  ♦  *  * 

another  city.  People  like  one  large  . .  ,  . 

city  as  much  as  another.  ...  An  in-  TN  THE  September-October  issue  of  much  of  a  lady”  to  give  it  to  the  “Pee- 

habitant  of  Philadelphia,  Buffalo,  Bos-  Plain  Talk,  Richard  Owen  Boyer,  pul.”  The  story  she  gets  is  one  of  the 
ton,  Detroit,  Chicago,  has  no  desire  to  formerly  of  the  St.  Louis  Post-Disf>atch  best  that  the  ponular  fiction  magazines 

read  anv  other  newspapers  except  those  tells  of  a  great  reporter  on  that  paper  has  had  in  a  long  time. — R.  S.  M. 


64TAIAMOND  WEDDING”  by  Wilbur 
Daniel  Steele  in  the  September 
Woman’s  Home  Companion  is  one  that 
newspaper  men,  as  well  as  women,  will 
enjoy.  It  deals  with  the  night  city  edi¬ 
tor  of  a  newspaper  “for  the  Peepul”  and 
his  assignment  to  a  new  society  writer  to 
get  enough  “dirt”  on  a  prominent  family 
during  the  celebration  of  the  seventy- 
fifth  wedding  anniversary  of  Mama  and 
Pap  Worthington  to  defeat  their  son  at 
a  coming  election.  As  a  French  maid 
she  gains  access  to  the  home,  gets  her 
story,  and  then  finds  that  she  is  “too 


TWO  new  books  of  particular  interest 
to  American  journalists  for  their  sub¬ 
ject,  their  authorship  and  the  circum¬ 
stances  in  which  they  were  written  are 
Sisley  Huddleston’s  “What’s  Right  with 
.America”  (Lippincott,  Philadelphia) 
and  Andre  Lafond’s  “Impressions  of 
.America”  ( Fondation  StpTassburger, 
,\’ew  York).  The  P'nglishman’s  book 
was  a  commission  from  the  Christian 
Science  Monitor — which  explains  in 
part  the  happy,  almost  Rotarian  tone, 
and  the  rare  faculty  for  seeing  only  the 
best  that  is  in  the  States.  The  author 
is  at  some  pains  to  say  that  “this  book 
was  written  as  a  hook,  though  part  of 
it  was  afterwards  adapted  to  newspaper 
exigencies.”  .  Andre  Lafond  is 

publisher  of  the  Journal  de  Rouen. 
When  he  came  to  the  United  States  in 
1928  to  represent  France  at  the  conven¬ 
tion  of  the  .Advertising  Clubs  of  the 
World  at  Detroit,  he  wrote  40  articles 
for  his  paper  which  were  later  published 
in  book  form  and  received,  as  the 
greatest  journalistic  contribution  of  the 
year  to  Franco-.American  friendship,  the 
award  of  a  literary  prize  given  by  Ralph 
Reaver  Strassburg<(*r  to  commemora;te 
the  alliance  between  France  and  the 
army  of  George  Washington.  In  the 
translation  of  Lawrence  Riesner  these 
Impressions  strike  this  reviewer  as  less 
journali.stic  than  the  “book  form” 
articles  of  Mr.  Huddleston — and  as  more 
matter  of  fact.  less  emotional  and  less 
^’^rjamatory  than  the  Anglo-Saxon 
critic’s  writing. 

In  the  Huddleston  book  there  is  an 
excellent  chapter  “Why  Opinions  Are 
-News  with  an  attempt  to  answer  the 
puzzling  question  “What  does  it  mat¬ 
ter  what  the  foreign  visitor  thinks  of 
America,  the  New  A’’ork  sky-line,  pro¬ 
hibition,  divorce,  etc.?”  The  answer 
jhat  he  suggests  tries  also  to  explain  the 
interest  of  Europe  in  us,  and  by  putting 
so  much  stress  on  our  post-bellum  pros- 
makes  the  whole  puzzle  merely 
ephemeral,  forgetting  how  much  we  have 
always  cared  for  kind  words  from  dis¬ 
tinguished  visitors. 

discuss  our  prosperity, 
spending  and  Prosperity”  is  Huddle- 
f^^I'ter;  and  it  describes  very 
.,  the  .American  discovery  of 

e  economic  verities,  not  understood  in 
y  other  country,  including  the  “end- 
inr*  "'Bich  increases  employment, 

reases  production,  increases  consump- 
n  and  does  not  decrease  wages.” 

Lafond’s  comment 
r  ^  P-  Sloan’s  assurance  that 
,  Motors’  market  could  not  be 
urated,  that  “the  more  cars  are  sold 
TO  more  cars  we  shall  sell.”  Lafond 
5  our  optimism  “extraordinary  .  .  . 
of  to  me  that  the  prosperity 

fn  ,  ^  in  a  large  measure, 

n  unreasonable  amount  of  squander- 
on  the  part  of  the  people.” 

And  so  in  many  other  instances  these 
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AUTOISTS"  WORE  GOGGLES  AND  DUSTERS? 


Even  auto  goggles  and  dusters  had  disap¬ 
peared  before  the  parking  industry  discov¬ 
ered  a  practical  use  for  the  first  twenty-four 
feet  of  the  stomach  end  of  the  intestines  of 
sheep.  Too  small  and  too  tender  to  be  used 
as  sausage  containers,  this  part  of  the  an¬ 
imal  was  then  a  total  waste. 

Today,  as  a  result  of  the  ceaseless  work 
of  the  Armour  research  laboratories,  in  co¬ 
operation  with  biologists  and  surgeons,  the 
small  sheep  intestine  is  manufactured  into 
high-grade  surgical  ligatures. 

Only  material  from  healthy  sheep  is  used 
— after  it  is  passed  by  Federal  Inspectors. 
Armour  standardized  methods  require  liga¬ 
ture  intestines  to  be  kept  at  temperatures 
near  freezing — to  eliminate  fermentation 
and  prevent  bacterial  growth.  After  thor¬ 
ough  cleansing  they  are  carefully  sterilized; 
then  spun,  dried  and  polished  until  per¬ 
fectly  smooth.  All  moisture  is  removed,  and 
the  finished  product  is  then  placed  in  tubes 
and  covered  with  a  strong  preservative 
fluid.  After  the  tubes  are  hermetically 
sealed  they  receive  a  final  sterilization 


before  being  put  into  distribution  for  sur¬ 
geons'  use. 

So  close  and  detailed  is  the  chemical  and 
bacteriological  control  exercise<l  over  the 
processing,  that  Armour  ligatures  are  timed 
to  be  absorbed — taken  up  by  the  bloofl  and 
flesh  of  the  patient — in  ten,  twenty  or  thirty 
days,  according  to  the  grade  the  surgeon 
may  select.  This  eliminates  the  painful  ne< 
cessity  of  removing  the  stitches  after  a 
surgical  operation. 

Because  of  the  highly  perfecte<l  Armour 
processes  and  facilities.  Armour  and  Com¬ 
pany  are  the  largest  manufacturers  of  sur¬ 
gical  ligatures  in  the  world.  Not  only  does 
the  product  represent  the  utilization  of 
what  was  once  a  waste,  not  only  can  its  value 
to  humanity,  through  the  world  of  science, 
never  be  expressed  in  terms  of  money — 
but  Armour  ligatures  are  superlatively  finer 
than  anything  that 
was  used  for  the  pur¬ 
pose  in  the  days  of 
automobile  goggles 
and  dusters.  '  President 
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CIRCULATORS  FORESEE  MORE  ACTIVITY  IN  FALL  AND  WINTER  MONTHS 


Members  of  Interstate  Circulation  Managers’  Association  photographed  in  front  of  Ritz-Carlton  Hotel,  Atlantic  City,  N,  J,,  during  fall  convention  this  week 


Circulation 

R.  R.  “TICKET”  IDEA 
PROMOTES  BARGAIN 

Dallas  News  Issues  Facsimile  “Round 
the  World’’  Excursion  Ticket 
Good  for  One  Year’s  “Ride” 

— Features  Listed 

The  Dallas  (Tex.)  Morning  Xcws  has 
not  gone  into  tlie  railroad  business,  hut 
this  paper  has  issued  150,000  “round  the 
world  railroad  tickets,”  good  for  365 
days,  if  properly  punched  and  entered. 

just  to  get  away  from  routine.  Jack 
Estes,  general  circulation  manager  of 
the  News  and  the  Journal,  “issued”  in 
facsimile  a  ticket  form,  with  the  appear¬ 
ance  and  length  of  an  excursion  ticket, 
good  for  a  year’s  reading,  in  promotion 
of  the  paper’s  annual  bargain  rate  offer. 
The  regular  subscription  price  by  mail 
in  the  five  states  contiguous  to  Dallas  is 
$10  a'  year,  but  the  Christmas  offer  is 
$7.45.  The  reader  becomes  a  passenger 
with  his  remittance. 

It  is  specified  that  the  ticket  carries 
numerous  side  trips  and  is  valid,  subject 
to  A.  R.  C.  rules  and  regulations,  when 
officially  stamped.  The  long,  green 
ticket  carries  13  coupons  l>eneath 
the  space  left  for  the  baggage  punch. 
The  first  is  a  service  coupon  signed 
by  the  circulation  manager,  which 
certifies  that  the  “passenger”  subscriber 
is  entitled  to  “every  piece  of  good  read¬ 
ing  matter  available.”  Destinations  are 
limited  to  the  five  states.  Next  are 
twelve  coupons,  one  for  each  month  of 
the  year,  describing  “side  trips”  and 
newspaper  features.  Among  the  side 
trips  to  pass  away  the  time  for  a  year 
are  visits  with  the  well-known  Cartoon¬ 
ist  Knott,  and  J.  J.  Tayler,  (“State 
Press”)  whose  columns  of  wit  and 
philosophy  are  popular  in  Texas. 

Other  features  shown  on  individual 
coutwns  tell  interestingly  of  the  Sunday 
section,  comics,  sporting  pages,  agricul¬ 
tural  news,  radio  and  amu.sements, 
politics,  want  ads,  cotton  pages,  markets 
and  the  editorial  page.  The  ticket  form 
is  copyrighted  by  the  A.  H.  Belo  Cor¬ 
poration,  publishers  of  the  Dallas  News. 

$1,000  Bridge  Contest  Ends 

A  bridge  contest  conducted  for  the 
last  several  months  by  the  Toledo  Blade 
closed  last  week  and  the  $1,000  in  prizes 
were  awarded  to  18  winners.  Several 
hundred  Blade  readers  participated  in  the 
contest.  Winners  whose  tallies  were  ac¬ 
companied  by  sales  receipts  showing  they 
had  made  purchases  from  co-operating 
merchants  during  the  contest  were  paid 
double  the  amount  of  the  prize  money. 

Unemployed  Made  Solicitors 

A  circulation  drive  based  on  giving 
relief  to  the  unemployed  has  been  inaug¬ 
urated  by  the  Birmingham  Neit's.  Fifty 
cents  in  cash  is  offered  to  anvone  who 
brings  in  a  three  months’  subscription. 


STARTS  FALL  DRIVE 

110  Des  Moines  Register  end  Tribune 

Circulators  Attend  Meeting 

One  hundred  and  ten  Des  Moines  (la.) 
Register  and  Tribune  circulation  men  met 
in  Des  Moines  Sept  8  and  9  to  prepare 
for  a  fall  drive  for  circulation. 

The  gathering  included  nine  district 
salesmanagers,  39  general  agents  and  62 
subscription  salesmen.  It  was  under  the 
direction  of  W.  A.  Cordingley,  circula¬ 
tion  manager. 

The  feature  of  the  two  day  sales  meet¬ 
ing  was  a  banquet  for  the  circulation  and 
advertising  departments  at  which  a  con¬ 
test  between  the  two  groups  was  an¬ 
nounced  by  Gardner  Cowles,  Sr.,  pub¬ 
lisher,  and  a  silver  loving  cup  for  the 
winning  side  unveiled. 

The  contest  last  until  Jan.  1.  Each 
new  subscril)er  counts  four  points  and  60 
lines  of  advertising  counts  one  point. 

.\n  extra  edition  of  the  Tribune-Capi¬ 
tal  with  a  screaming  red  headline  “War 
Is  On”  was  distributed  at  the  banquet.  A 
special  cartoon  was  drawn  for  the  occa¬ 
sion  by  J.  N.  (Ding)  Darling. 

Telegrams  from  Calvin  Coolidge,  Rog¬ 
er  Rabson,  Arthur  Brisbane  and  many 
others  were  read  during  the  banquet. 

OFFERING  SCHOOL  PAGE  PRIZE 

Danville  (III.)  Commercial  Newt  Will 
Give  $100  for  Best  Make-up 

The  Danville  (III.)  C ommercial-N etvs 
last  week  announced  award  of  a  $100 
prize  or  its  equivalent  value  in  a  trophy 
to  the  high  school  in  its  circulation  ter- 
riory,  whose  students  write  and  njal<e-up 
the  best  page  of  news  to  be  published 
in  that  paper.  A  group  of  midwest 
journalists  will  be  invited  to  judge. 

Entrance  vouchers  have  been  sent  to 
principals  of  all  high  school  in  the  ter¬ 
ritory,  the  first  two  schools  to  enter  will 
receive  a  sample  page  for  ideas  and  one 
page  will  be  published  each  Sunday,  after 
drawings  conducted  by  the  county  super¬ 
intendent  to  determine  order  of  appear¬ 
ance  of  the  contestants. 

New  Conteats  In  Chicago 

The  Chicago  Herald  and  Examiner  is 
offering  $5,000  in  100  cash  prizes  in  a 
movie  contest.  The  novelty  of  the  con¬ 
test  lies  in  the  fact  that  entrants  may 
obtain  at  once  the  30  cartoons  appearing 
daily.  The  cartoons  represent  or  suggest 
the  name  of  a  famous  moving  picture 
title.  Four  Bantam  .Austin  automobiles 
are  the  prizes  in  the  Herald  and  Exam¬ 
iner  subscription  race  being  conducted  by 
the  junior  production  department.  The 
cars  go  to  the  contestants  turning  in  the 
highest  number  of  "votes.” 

NEW  WEEKLY  STARTS 

The  IVhitc  Plains  (N.Y.)  JVestchester 
County  Times,  a  new  weekly,  all  of 
whose  editorials  are  to  be  written  by 
readers,  has  started  publication.  Frieda 
M'vant  is  the  editor. 


Start*  Bird  Study  Contest 

The  Grand  Rapids  (Mich.)  Herald 
started  a  bird  study  and  coloring  contest 
Sept.  15  for  students  of  the  city’s  grade 
schools.  The  Herald  is  awarding  $16 
each  week  for  students  doing  the  best 
work,  with  prizes  divided  into  two  classi¬ 
fications.  In  addition  to  the  cash  prizes, 
the  newspaper  is  publishing  an  honor¬ 
able  mention  list  each  week  which  in¬ 
cludes  membership  in  the  Herald  Bird 
club  and  a  silver  membership  pin.  The 
outstanding  idea  of  the  contest  is  to  give 
the  children  a  course  of  nature  study  to 
familiarize  them  with  birds  idigenous  to 
Michigan.  The  contest  will  continue 
for  20  weeks. 

Newsboy*  Win  Scholarship* 

Scholarships  which  will  enable  ten 
young  men  to  attend  college  were 
awarded  last  week  by  the  Harry  E. 
Bourroughs  Newsboy  Foundation  of  Bos¬ 
ton.  The  ten  winners  were :  Leon 
Wright,  David  Boynick,  David  Esselson, 
Isadore  Gordon,  Henry  Mazer,  Pasquale 
Pavone,  Samuel  Naglin,  Abraham  Peters, 
Leo  Saltzman,  and  Warren  Reardon.  The 
group  embraces  many  different  races  and 
faiths  and  is  typical  of  the  work  of  this 
foundation  among  the  Boston  newsboys. 

Had  Summer  Plane  Service 

The  Nezvark  (N.J.)  Evening  News 
has  concluded  delivery  of  its  Wall  Street 
edition  to  the  Jersey  Shore  by  airplane. 
This  edition  left  the  Newark  Airport 
about  4  P.  M.,  arriving  in  Spring  Lake 
about  4:30  P.  M.  At  the  latter  point 
the  papers  were  picked  up  and  rushed  by 
automobile  to  the  different  towns  along 
the  shore.  During  the  surtimer  the  News 
also  maintained  a  motorboat  delivery  at 
Lake  Hopatcong.  Circulation  Manager 
Harry  G.  Kallop  reports  that  both  serv¬ 
ices  were  successful  in  serving  summer 
residents  and  vacationists  at  these  points. 

New  Circulation  Manager 

Henry  Rosen,  for  12  years  circulation 
representative  and  dealer  for  the  Bridge¬ 
port  (Conn.)  Sunday  Herald  in  the  city 
of  New  Haven,  has  been  appointed  cir¬ 
culation  manager  of  the  Herald,  succeed¬ 
ing  Edward  Reilly,  resigned.  Mr.  Rosen 
will  take  up  his  duties  Oct.  1. 

Giguere  In  Waterbury 

Conrad  Giguere,  formerly  of  the  Port¬ 
land  (Me.)  Evening  Nezvs  and  the 
Lewiston  (Me.)  Evening  Sun  has  joined 
the  circulation  staff  of  the  Waterbury 
(Conn.)  American-Republican. 

Daily  Conduct*  Beauty  Show 

The  Racine  (Wis.)  Times-Call  this 
week  sponsored  a  four-day  “charm, 
health  and  beauty  show.”  Janette  Serrer 
was  the  lecturer. 

Seeking  Mo*t  Talented  Girl 

The  Buffalo  (N.Y.)  Evening  Nezvs  is 
conducting  a  contest  to  select  the  city’s 
"most  talented”  girl.  First  prize  is  a 
trip  to  Paris  on  the  He  de  France. 


ECONOMIES  STRESSED  BY 
CIRCULATORS 

(Continued  fro.n  page  9) 

ture  giving’  circulation  managers  gti 
Come  down  to  earth,  talk  to  the  boy  in 
his  language.  Tell  him  what  you  a- 
pect  of  him,  but  not  to  sternly.  Tell 
him  that  whatever  he  does  will  reflect 
upon  you.  Win  his  confidence,  gain  Hs 
respect,  but  at  all  times  make  him  feel 
at  ease.  Don’t  give  him  the  impression 
that  you’re  some  Almighty,  for  if  you  do 
he  will  not  come  to  you  for  advice  and 
to  have  a  boy  come  to  you  for  advice 
is  one  of  the  best  ways  to  win  his  con¬ 
fidence.” 

Trips  to  distant  places  of  interest  are 
the  best  means  of  carrier  promotion,  Mr. 
Isenberg  asserted. 

“I  have  found  from  past  experiences 
that  more  boys  will  participate  in  and 
win,  when  a  trip  is  offered  than  any¬ 
thing  else.”  he  said,  ‘T  personally  be¬ 
lieve  that  cash  used  as  a  prize  has  the 
least  lure.  To  insure  a  successful  car¬ 
rier  promotion  campaign,  you  must  offer 
something  that  the  ordinary  boy  cannot 
expect  his  parents  to  buy  him. 

R.  C.  McLarty,  of  the  Curtis  Publish¬ 
ing  Company,  explained  that  organiia- 
tion’s  methods  of  training  boys  as  sales¬ 
men  for  the  Saturday  Evening  Pott, 
luidies  Home  Journal  and  Country  Gn- 
tleman.  He  illustrated  his  talk  with 
charts  showing  the  various  means  of 
promotion  used  to  keep  the  boys  and 
their  parents  interested  in  the  work. 

In  the  absence  of  E.  S.  Dobson.  Brooi- 
lyn  Times,  his  paper  was  read  by  John 
H.  J.  Kuntz,  iMncaster  (Pa.)  New  Ert 
and  Intelligencer-Journal.  Mr.  Dobson's 
paper  dealt  with  the  handling  of  a  car¬ 
rier  system  and  the  training  of  boys. 

“It  has  been  my  experience,”  he  said, 
“that  the  boy  who  is  a  failure  as  a  col¬ 
lector  never  makes  a  good  salesman. 

Scranton,  Pa.  was  chosen  for  the  next 
convention  of  the  group  in  March. 

All  officers  were  present.  They  were: 
Mr.  Miller,  president;  W.  L.  Lippincott, 
Atlantic  City  Press-Union,  first  vice- 
president  ;  Mr.  Kuntz.  second  vice-p^- 
dent ;  and  Charles  K.  Blasser,  Yorf 
(Pa.)  Dispatch,  secretary-treasurer. 

Directors  present  were;  A.  V.  Am¬ 
brose,  Trenton  (N.J.)  Times- Advertiser: 
C.  L.  Stretch,  Philadelphia  Bulletin;  6 
W.  Stabler,  Williamsport  (Pa.)  yw.’ 
Harry  W.  Cullis,  Chester  (Pa.)  Yiims; 
M.  j.  Murphy,  Morgantenm  (w.Va.) 
Nezi<  Dominion.  W.  P.  Wilson, 
ington  (Pa.)  Observer-Reporter,  who 
was  unable  to  attend,  is  also  a  director. 

4,666  Photo  Contest  Entriei 

The  Chicago  Sunday  Tribune 
and  Child  Photo  Review,  which  has 
running  in  the  metropolitan  sections  tm 
three  months  has  drawn  4,666 
One  thousand  dollars  was  awardw  tw 
grand  prize  winning  photo  and  iMr 
peared  as  a  full  page  of  the 
Rotogravure  section  in  color  Sept 
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TfiO  CLOSE  “TRIMMING”  FOR  ECONOMY 
ensured  in  CIRCULATORS’  GROUP 

More  Intelligent,  Aggressive  Program  of  Expenditure  Urged 
for  Next  Year  by  J.  N.  Eisenlord,  1.  C.  M.  A. 

President,  at  Central  States  Meeting 

Chicago  Sept.  17 — Warnings  against  omies  and  gains  for  the  circulation  of 
rtrOTC  economy,  recommendation  to  the  paper.  Through  the  plan  the  Panta- 
bureau  of  circulations,  and  infor-  graph  added  500  to  its  circulation,  elimi- 
oapers  featured  the  convention  of  nated  employment  of  city  solicitors,  dis- 
States  Circulation  Managers  pensed  with  route  centers  and  warded  off 
?Li^tion  here  this  week.  J.  M.  Bunt-  the  summer  slump. 

Bloomington  (Ill.)  Pantograph  Some  interesting  recommendations  for 
^  *1,.  silver  olaque  for  his  paper  on  curing  mail  room  difficulties  were  made 
promotion  idea.  A.  I.  Myer  of  by  W.  G.  Mercier,  Fort  IFayne  Journal- 
*  howa)  Herald  was  tied  with  Gazette.  Allotting  of  special  duties  and 

?  Dating  in  the  balloting  and  a  second  holding  the  men  accountable  for  a  cer- 
^  was  required  to  pick  the  winner,  tain  amount  of  work  in  general,  a 
E  Eckerstrom,  of  the  St.  Paul  methodical  system  for  getting  out  de- 
'Dispatch-Pioneer  Press  pre-  liveries,  turned  the  mail  room  ot  the 
the  best  economy  idea  and  was  Journal-Gazette  from  a  topsy-turvey 
'^ed  a  similar  plaque.  place  to  one  of  efficiency  and  smooth- 

'  Recommendation  to  the  Audit  Bureau  ne^,  he  said. 

nf  Grculations  took  the  form  of  a  letter  Considerable  comment  was  made  on 
to  the  directorate,  meeting  in  New  the  value  of  extras  heralding  big  news 
wkand  followed  a  discussion  of  the  breaks.  The  discussion  was  led  by 
-n-ised  report  E.  W.  Chandler  of  A.  B.  Harry  L.  Cowgill,  Madison  (Wis.) 
i'  tossd  proposed  changes  in  the  re-  Capital  Times.  It  was  developed  by  Mr. 
^  before  the  association  Tuesday  and  Mercier  that  extras  were  a  waste  of  time 
«oressed  willingness  to  carry  the  sug-  on  national  stories,  in  his  experience. 
Testions  of  the  group  before  the  directors,  Mr.  Eckerstrom,  however  recounted  the 
However  Wednesday  morning,  it  was  experience  of  his  paper  when  it  was 
proposed  that  a  committee  be  named  to  decided  that  no  extra  would  be  issued  on 
dnft  a  letter  to  the  board  of  directors  the  Sharkey-Schmeling  fight.  The  local 
of  the  A.  B.  C.  asking  that  the  present  r^ho  broke  down  and,  he  reported  the 
reouirement  on  travel  and  accident  insur-  office  was  stormed  for  extras  which 
Zt  policies  be  dropped  from  the  new  were  quickly  issued.  . 

report  This  action  was  taken  due  to  ,  H.  W.  Stodghill,  Louisville  Courier- 
UV  Oiandler’s  having  left  for  the  di-  Journal  and  Times,  told  the  association 
rectors’  meeting.  The  letter  requesting  of  the  progress  m  the  educational  cam- 
that  the  policy  count  be  abolished  stated  directed  toward  use  of  news- 

that  the  insurance  policy  had  become  a  P^Per  boy  in  place  of  newsboy  Mr. 
reader  service  or  feature  and  was  not  a  McLean, 

circulation  inducement.  It  was  held  that  Philadelphia  Bulletin  and  F.  Roy  Hatton 
the  fact  that  a  reader  had  an  insurance  Dejrod  Free  Press,  on  the  committee 
polio-  did  not  mean  he  would  read  the  •’ehind  the  movement  covering  the  gen- 
Mper  faithfully.  The  letter  also  pro-  eral  welfare  of  the  newspaper  Iwy. 
tes^  against  classification  of  the  poli-  a  senes  of  general  discussions  held 

cies  as  premiums  and  asked  that  no  rec-  ''ednesday  it  was  brought  out  that 
ord  be  required  of  the  number  of  policies  "early  a  1  newspapers  use  serial  stories, 

both  daily  and  Sunday  to  good  advant- 
During  Mr.  Qiandler’s  discussion  of  Cross  word  puzzles,  it  was  gcaer- 

the  changes,  it  was  deduced  that  the  ally  agreed  were  still  a  necessa^  evil, 
alterations  in  the  report  were  made  as  a  ^"^^ws  of  the  St.  Paul 

result  of  the  desire  on  the  part  of  adver-  Dispatch  Pioneer  Press  reported  intense 
tisers  to  learn  just  what  “high  pressure”  mterest  among  the  readers  of  the  news- 
methods,  if  any,  have  been  used  in  ac-  paper  following  the  acquisition  of  former 
quiring  starts.  This  brought  on  con-  Mayor  Lawrence  Hodgson  of  St.  Paul  p 
siderable  discussion.  ^  column  conductor.  His  report  brought 

John  N.  Eisenlord,  circulation  manager  ""1  *be  fact  that  columnists  who  edit 
of  the  Chicago  Daily  Nezvs  addressed  "vely  and  interesting  columns  are  an 
the  convention  luncheon  Tuesday  and  asset  to  circulation  department  of  any 
F.  C.  Ritchey,  local  advertising  manager  paper. 

of  the  News,  was  the  luncheon  speaker  Insurance  has  wcome  more  firmly  en- 
\Vedne.sday.  Mr.  Eisenlord,  who  is  trenched  as  a  goodwil  builder  for  reader 
president  of  the  1.  C.  M.  A.,  pointed  to  and  adv-ertiser,  Ralph  J  Seaman,  p. 
the  year  just  passed  as  an  “economy  Lotus  Glohe-Dcmocrat.  said  in  disemsinfr 
educational  period.”  He  observed  that  [hat  branch  of  circulation  work.  It  has 
many  had  trimmed  too  close  during  the  become  a  real  reader  service  in  connec- 
months  of  depression  and  advised  a  revi-  t'on  with  the  circulation  department,  he 
sion  of  last  year’s  practices  with  a  view  mmntained. 

to  formulating  a  more  intelligent  and  The  need  for  efficient  economy  is  ever 
aggressive  program  of  future  expendi-  present,  J.  C.  Montgomery,  Detroit  Nervs. 
ture.  Mr.  Ritchey  discussed  the  close  declared  in  his  paper.  Waiting  for  busi- 
hartnony  between  the  circulation  and  ad- 
vertising  departments  of  the  News  and 
attributed  the  paper’s  growth  to  coopera- 

Clarence  Bevinger,  Indianapoiis  Times, 

’J’.®.  discussion  of  “country  editions  vs.  city 
editions,”  drew  expressions  of  varied 
opinion  regarding  the  advisability  of  sup-  BK ^ 

Plementing  city  news  with  country  items  r'l;— ^  ^ 

for  the  country  editions.  ^ 

It  was  held  by  many  that  the  country  WF  i^OUble  Motor-Dnve  N 
reader  enjoyed  such  news  and  society  with  full  automatic 

button  control 

wisaom  of  the  old  practice  was  ques¬ 
tioned  generally.  used  by 

Round-table  groups  discussed  carriers 

Fay«He*aie  Observer 

The  topics  included  moving  notices,  Fayetteville,  Ark. 

eomplaints,  sales  of  calendar  greetings.  Ash  thmm  nhmt*  «# 

ontests  guarantees,  direct  truck  delh-:  | 

>,  handling  of  newsstands,  replacement,  H  CLINE  ELEC.  MFG.  CO. 

^.^^^■^b'trary  mark-up  lists,  prizes,  etc.  I  Chicafoi  111  West  Waahinrtoa 
me  little  merchant  plan  of  carrier  I  ,  Street 

P[°"’°bon  has  been  found  advantageous  I 

”1^  Stated.  In  addition  to  stimula-  Bank  BuUdlac  .  b,. 

D?".?*  'nterest  among  the  bovs.  Mr.  mlsA 
ting  said  the  plan  resulted  in  econ- 
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ness  depression  for  inauguration  of  an 
extreme  economy,  he  called  foolish.  A 
few  men  of  high  calibre  rather  than  a  < 
fluctuating  staff,  made  numerous  by  tern-  | 
porary  assistants,  he  regarded  as  a  desir-  ] 
able  step  towards  efficient  economy.  ( 
.Advertising  schedules  suffer  and  organ-  i 
izations  are  undermined  by  employment  ] 
of  extreme  economy,  he  said.  ( 

The  advantages  of  contract-trucking  ] 
against  office-owned  equipment  were  set  1 
forth  by  C.  K.  Jefferson,  Des  Moines  j 
Register-Tribune.  He  drew  upon  the  ex¬ 
perience  of  the  Register-Tribune  gained 
from  a  survey  for  his  conclusions.  Low 
truck  cost,  he  found,  depended  upon  get-  . 
ting  the  maximum  daily  use  out  of  a  ‘ 
truck.  He  cited  figures  from  another 
newspaper  and  from  a  packing  concern  j 
comparing  costs. 

The  effect  of  recent  consolidations  of  i 
newspapers  in  the  smaller  cities  of  In¬ 
diana  has  been  in  favor  of  the  Indianap¬ 
olis  Star,  Charles  Payne  said  in  a  paper 
on  the  general  subject  of  the  effect  of 
mergers  upon  circulation.  Mr.  Payne 
said  that  by  launching  special  campaigns 
in  the  territories  affected  by  mergers,  the 
Star  has  been  able  to  add  to  its  circu¬ 
lation. 

The  next  meeting  of  the  association 
will  be  held  in  the  Congress  Hotel,  in 
Chicago  in  March. 

Bridgeport  Daily  Entertain* 

The  Bridgeport  (Conn.)  Sunday 
Herald  recently  entertained  a  group  of 
newsdealers  and  their  wives  from  various 
Connecticut  cities  and  towns  at  a  day’s 
outing.  .An  inspection  of  the  plant,  three- 
hour  sail  on  Long  Island  Sound  in  the 
Ellen  B.,  and  dinner  at  night  at  Chimney 
Corners  Inn  at  Stamford  made  up  the 
program.  About  80  attended.  Leigh 
Danenberg,  publisher,  was  host.  Re¬ 
porters  from  all  cities  in  the  Herald’s 
statewide  territory  were  present. 

200  Circulators  Entertained 

More  than  200  circulation  agents  of  the 
Louisz'iUc  Courier-Journal  and  Times 
were  guests  of  the  two  newspapers  at  a 
State  Fair  party  held  at  the  State  Fair  of 
Kentucky  recently.  Among  the  attractions 
furnished  the  agents  was  an  airplane  ride 
at  Bowman  Field.  Donald  MeWain,  pro¬ 
motion  manager  of  the  two  newspapers 
was  master  of  ceremonies. 

Carriers  Hold  Boxing  Bout* 

Carrier  boys  of  the  Jersey  City  Jersey 
Journal  took  part  in  a  scries  of  boxing 
Ivnits  at  the  plant  of  the  Journal  last  week. 
The  bouts  led  a  program  of  games  in 
which  2.17  boys  competed  during  the  eve¬ 
ning.  Before  the  party,  .50  of  the  carriers 
attended  a  motion  picture  show.  The 
boxing  bouts  were  under  direction  of 
Sol  Solomon,  director  of  street  sales  for 
the  Journal.  The  parties  are  weekly  af¬ 
fairs  and  were  started  by  1.  Isenberg, 
circulation  manager. 

JOINS  PENNSYLVANIA  LIST 

The  Bangor  (Pa.)  Nezi’s  has  joined 
the  PeniKsylvania  Select  List  and  will  be 
represented  by  Fred  Kimball,  Inc.,  in 
the  national  advertising  field  effective 
Oct.  1. 
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Publisher  Host  To  Mail  Carriers 

.As  a  slight  token  of  his  appreciation 
of  the  services  of  the  rural  carriers  and 
postmasters  of  Kaufan  County,  Fred  1. 
Massengill,  publisher  of  the  Terrell 
(Tex.)  Daily  Tribune,  entertained  50  car¬ 
riers  and  postmasters  at  his  home  Sept. 
12.  Congressman  Morgan  Sanders  of 
Canton  and  Judge  Lewis  Carpenter  of 
Dallas  were  the  principal  spetikers  fol¬ 
lowing  the  dinner.  Mr.  Massengill  was 
given  a  rising  vote  of  thanks. 

Held  Old  Timers’  Ball  Game 

More  than  30,000  baseball  fans  from 
all  over  New  England  witnessed  the  Old 
Timers’  baseball  game  sponsored  by  the 
Boston  Post  for  its  Old  Tiimers’  Day 
at  Braves  Field  in  Boston  last  week. 
Boston  won  8  to  4  with  56  of  the  old 
timers  in  baseballdom  making  up  the 
teams.  Gov.  Allen  attended.  The  old 
time  baseball  writers  were  there  includ¬ 
ing  Paul  Shannon  of  the  Post,  Walter 
S.  Barnes,  Jr.,  and  Jake  Morse. 
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ficiently  planned.  All 
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DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
—it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
DelU  Chi,  836  Exchange  Ave., 
Chicago,  ^ 

NO  CHARGE  TO 
EMPLOYERS 
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MORE  PERSONALS 


IN  THE  EDITORIAL  ROOMS 

JOHN'  GORDON  LOGAN,  assistant 
society  editor,  New  York  Herald  Tri- 
butte,  has  returned  from  a  two  months’ 
leave  si)ent  at  his  estate  in  Cooperstown, 
N.  V.  During  his  absence  his  post  was 
tilled  by  Herbert  G.  Owens,  who  will  re¬ 
sume  his  work  on  the  Sunday  society 
section. 

Edward  Angly,  reporter  on  the  New 
York  Herald  Tribune,  is  on  a  six  weeks’ 
leave  of  absence  visiting  friends  and  rela¬ 
tives  in  France. 

Miss  Margaret  de  F.  E)oty,  who  used 
to  write  a  weekly  feature  article  for  the 
Detroit  Saturday  Night  has  joined  the 
rotogravure  department  of  the  New  York 
Herald  Tribune. 

Mae  E.  Ny(|uist,  assistant  librarian  of 
the  Neic  York  Herald  Tribune  is  re¬ 
cuperating  from  an  appendicitis  opera¬ 
tion. 

W  illiam  F.  LyiKh,  graduate  of  Ford- 
ham  University,  has  joined  the  staff  of 
the  Neu'  York  Herald  Tribune. 

Miss  Winifred  Dodge  has  been  ap¬ 
pointed  Orchard  Park  representative  of 
the  Erie  County  Independent,  published 
at  Hamburg,  N.  Y. 

Miss  Caroline  Bancroft,  literary  edi¬ 
tor  of  the  Denver  Post,  will  give  a  prac¬ 
tical  conference  and  lecture  co'urse  in 
novel  writing,  at  the  University  of  Colo¬ 
rado,  this  semester, 

George  Robinson,  assistant  city  editor 
of  the  IVa-terbury  (Conn.)  Republican, 
has  returned  to  work  after  a  vacation  at 
his  home  in  Syracuse,  N.  Y. 

John  Pollv  formerly  on  the  staff  of 
the  Denver  Rocky  Mountain  New.'!,  and 
later  on  a  Texas  paper,  recently  joined 
the  night  staff  of  the  Denver  Post. 

Milton  Schlutter,  formerly  of  the  Bal- 
tim.tre  Sun,  has  joined  the  copy  desk 
staff  of  the  Baltimore  News. 

Albert  L.  Martin  and  James  Galvin, 
court  reporters  respectively  for  the 
American-Republican  and  Democrat  of 
Waterbury  (Conn.),  viewed  the  first  of 
the  series  of  .American  Cup  yacht  races 
off  Newport  Saturday,  Sept.  13,  from  the 
yacht  Nelesco  as  guests  of  the  Wa»er- 
bury  Bar  .Association.  Martin  has  re- 
centh-  returned  to  work  after  illness. 

C.  Jerome  Greene.  Jr.,  formerly  of 
the  Vaughan  .Advertising  Agency  staff, 
has  joined  the  editorial  staff  of  the 
Little  Rock  Arkansas  Gasette. 

E.  W'^.  Copeland,  sports  editor  of  the 
Camden  (Ark.)  Evening  News,  has 
joined  the  staff  of  the  El  Dorado  (Ark.) 
Evening  Times. 

Hugh  Savage,  editor  of  Cowichan 
(B.C.f  Leader,  has  returned  home  after 
attending  sessions  of  the  Canadian 
Weeklv  New’spaper  .Association  in  Hali¬ 
fax,  N.  S. 

Tait  Cummins,  graduate  of  the  Uni¬ 
versity  of  Iowa  school  of  journalism 
last  June,  has  joined  the  staff  of  the 
Cedar  Rapids  (la.)  Gazette  and  Repub¬ 
lican  as  police  reporter.  He  succeeds 
Harry  Boyd  who  has  been  made  editorial 
writer,  succeeding  Duncan  Cassidy. 

Jack  York,  for  10  years  with  the 
Birmingham  Post  staff,  has  resigned  to 
head  a  new  public  relations  department 
of  the  Birmingham  Oiamber  of  Com- 


WEDDING  BELLS 

T  EON  CAMPBELL,  Jr.,  of  Boston 
^  Herald  news  staff,  formerly  with  the 
Bridgeport  (Cam.)  Post  and  Cambridge 
(Mass.)  Journal,  to  Elsa  Virginia  Law- 
son.  of  Cambridge  at  Bridgeport,  re¬ 
cently. 


ficial  of  the  Arkansas  Highway  Depart¬ 
ment  at  Little  Rock,  where  they  will  re¬ 
side. 


Miss  X'irginia  C.  Herne,  of  the  adver¬ 
tising  dei)artment,  Beckley  (W'.V'a.)  Reg¬ 
ister,  to  John  C.  Ward,  of  Madeleine, 
W .  Va.,  recently. 

Ralph  Huston,  sports  writer  on  the 
Los  Angeles  Times  and  formerly  on  the 
staff  of  the  San  Diego  (Cal.)  Tribune, 
to  Miss  Dorothy  F'enstamaker,  Sept.  2, 
at  Glendale,  Cal. 

Miss  Mary  Louise  Tiedeman,  reporter 
on  the  .South  Bend  (Ind.i  Neii's-Tinies, 
to  John  F.  Milton,  Jr.,  of  Cleveland,  O., 
Sept.  13,  at  South  Bend. 

John  A.  Carr,  Jr.,  of  the  Boston 
Herald-Traveler  staff,  to  Miss  Margie 
Coughlin,  also  of  the  Herald-Traveler, 
.staff,  recently. 

Dwight  V.  Purcell,  of  the  Hampton 
(la.)  Chronicle,  formerly  secretary  to 
Congressman  T.  J.  B.  Robinson,  third 
Iowa  district,  to  Miss  Maxine  Smith,  at 
Hampton,  recently. 

Vernon  Hagelin,  state  editor  of  the 
Moline  (Ill.)  Dispatch,  to  Miss  Florence 
Eleanor  Young,  in  the  home  of  the 
bride’s  parents  at  Macomb,  Ill.,  recently. 
Mr.  and  Mrs.  Hagelin  became  acquainted 
while  attending  the  University  of 
Illinois. 

(ieorge  P.  Mac  Knight,  former  Koko¬ 
mo  (Ind.)  newspaper  man,  to  Miss  Lileth 
Fultz  at  Fairburg,  Ill.,  Aug.  13. 

Eugene  M.  Sullivan,  reporter  for  the 
.Springfield  (Mass.)  Daily  News  to  Miss 
Frances  P.  Lilley,  at  St.  Michael’s 
Cathedral  in  Springfield,  recently.  They 
left  for  a  trip  through  Canada  aBer  the 
ceremony  and  will  not  return  until 
Nov.  1. 

Frank  J.  Keefe,  Quincy,  Mass.,  news¬ 
paper  man  to  Miss  Catherine  V.  Griffin, 
in  Quincy,  recently. 

John  C.  Moffitt,  motion  picture  editor, 
Kansas  City  Star,  to  Miss  Mary  Came, 
daughter  of  Mr.  and  Mrs.  W^illiam  Otis 
Came  of  Bristol,  Tenn. 


ON  THE  MECHANICAL  SIDE 

JOSEPH  CLARK  of  the  engraving 
department  of  the  Indianapolis  Star,  and 
Mrs.  Clark  are  the  parents  of  a  daughter. 

Charles  P.  Hathaway,  formerly  head 
of  the  composing  room  of  the  Pall  River 
(Mass.)  Herald  News  and  before  that 
with  the  New  Bedford  (Mass.)  Times,  is 
now  foreman  of  the  composing  room  of 
the  Lowell  (Mass.)  Sun. 

John  I>riscoll,  foreman  of  the  com¬ 
posing  room  of  the  Fall  River  Herald 
New’s.  returned  to  his  duties  this  week 
following  a  two  weeks’  vacation. 


Robert  S.  Harvey,  state  editor  of  the 
Indianapolis  Star,  to  Miss  Helen  Porter 
of  W^abash.  Ind.,  Sunday,  Sept.  7  at 
W^abash.  They  will  live  in  Indianapolis, 
after  a  short  wedding  trip. 

R.  P.  Robins,  son  of  the  late  R.  P. 
Robins,  publisher  of  the  Jonesboro 
(Ark.)  Tribune  and  the  Uttle  Rock 
Daily  News,  to  Miss  Josephine  Mason, 
recently  at  Jonesboro  at  the  home  of  the 
bride’s  sister  and  brother,  Dr.  and  Mrs. 
Fred  (Thilds.  The  bridegroom  is  an  of¬ 


SPECIAL  EDITIONS 

I^EOKUK  (la.)  Daily  Gate  City, 
Sept.  9  published  a  “Who’s  W’ho’’ 
edition  of  12  pages,  commemorat¬ 
ing  the  founding  of  the  city  110  years 
ago,  with  pictures  of  pioneer  days,  con¬ 
trasted  with  pre.sent  day  views  and  photo¬ 
graphs  of  leaders  in  the  1930  commercial, 
industrial  and  business  world. 

Ottumwa  (la.)  Daily  Courier,  18-page 
fashion  edition.  Sept.  9. 

Monterey  (Cal.)  Peninsula  Herald, 
“Gay  Nineties  Edition,”  16  pages,  Aug. 
26. 

New  Castle  (Pa.)  News,  golden 
jubilee  edition,  28  pages.  Sept.  11. 

Portland  (Me.)  Sunday  Telegram, 
radio  section,  12  pages.  Sept.  14. 

Little  Rock  Arkansas  Democrat,  spe¬ 
cial  8-page  section  celebrating  comple¬ 
tion  of  the  new  plant  by  the  Coca-Cola 
Bottling  Company,  Sept.  9. 

Des  Moines  (la.)  Sunday  Register, 
Model  Home  edition,  8  pages  rotogravure, 
Sept.  7. 

El  Dorado  (Ark.)  Daily  News-Times 
annual  fall  fashion  edition.  Sept.  7. 

Boston  Globe,  special  school  days  sup¬ 
plement  illustrated  in  sepia  and  colors. 
Sept.  7. 

Waterbury  (Conn.)  American  of  Sat¬ 
urday,  Sept.  13.  and  the  Sunday  Republi¬ 
can  of  the  14th,  carried  special  sections 
of  16  pages  on  the  city’s  annual  fall 
opening  style  exhibits,  sponsored  by  the 
merchants  bureau  of  the  Chamber  of 
Commerce. 


ASSOCIATIONS 

rOUR  LAKES  GROUP,  comprised  of 
newspaper  publishers  from  Dane, 
Green,  Jefferson,  Rock  and  Sauk  counties, 
Wis.,  was  organized  recently  at  a  meeting 
in  Madison  sponsored  by  Dane  county  pub¬ 
lishers.  Officers  of  the  new  group  are 
C.  J.  Mueller,  Jefferson  (Wis.)  Banner, 
president:  Theron  G.  Stone,  Sun  Prairie 
(Wis.)  Countryman,  vice-president,  and 
Arthur  G.  Thieler,  New  Glarus  (Wis.) 
Post,  secretary-treasurer.  Bruce  R.  Mc¬ 
Coy,  field  manager  of  the  Wisconsin 
Press  Association,  w’as  the  prinicpal 
speaker. 

Advertising  Club  of  Bridgfjort, 
Conn.,  has  opened  its  fall  season  with  a 
schedule  of  4()  meetings  for  the  1930- 
31  term.  Publication  of  a  weekly  news 
bulletin  is  an  innovation  this  year.  The 
bulletin  will  contain  one  advertisement 
in  each  issue,  to  cover  the  cost  of  print¬ 
ing. 

Wisconsin  Typociraphical  Confer¬ 
ence  will  hold  its  tenth  annual  session 
Sept.  27  and  28  in  Sheboygan,  John  B. 
Kendall  of  Kaukauna,  president,  has  an¬ 
nounced. 

Four  new  members  were  received  Sept. 
8  by  the  Advertising  Club  of  Little 
Rock,  Ark.  The  speaker  of  the  oc¬ 
casion  was  William  M.  Price  of  the 
Leo  Bott  advertising  agency. 

Medina  (N.Y.)  Advertising  Club  is 
planning  a  $1,000  sales  promotion  con¬ 
test  for  its  merchants  during  the  coming 
fall  and  winter  season. 

Thomas  Murphy,  sales  manager  of  the 
Coal  Gas  Company,  has  been  elected  vice- 
president  of  the  Advertising  Club  of 
Pittsfield,  Mass.,  to  succeed  George  F. 
Cheney,  former  manager  of  the  local 
telephone  office,  who  was  transferred  to 
Boston. 

Coi.u.MBUs  .Advertising  Club  will  hold 
its  first  meeting  for  the  fall  on  Oct.  6. 
Arrangements  are  being  made  for  a  fall 
picnic  on  Sept.  24.  Prof.  H.  H.  Maynard 
of  Ohio  State  University  has  been  ap¬ 
pointed  chairman  of  the  program  com¬ 
mittee  for  the  club. 

Officers  elected  by  the  Muncif.  (Ind.) 
Advertising  Club  for  the  ensuing  year 
are  W.  R.  Robinson,  of  the  Muncie  Star, 
president ;  Harold  Hobbs,  vice-president 
and  chairman  of  the  program  commit¬ 
tee:  Paul  Koontz,  secretary,  and  Herman 
Cade,  treasurer. 

Rf:ading  (Pa..)  .Advertisers  Ci.iiB 
has  opened  a  new  library  at  17  North 
Fifth  street,  that  city. 

ChicaciO  .Ad\t,rtising  Men’s  Post  of 
the  .American  I.egion  has  opened  a  free 
employment  bureau  where  the  services 
of  experienced  advertising  men  can  be 
obtained.  J.  E.  Byrnes,  66  East  South 
Water  street,  is  chairman  of  the  employ¬ 
ment  committee. 


partment  staff.  The  change  i„  ownership 


was  made  effective  Sept.  10. 

Chilton  (Wis.)  Times,  has  been 
to  W  illiam  J.  McHale  of  SopeSjwiJ 
Sparta  (\\  is.)  Herald,  for  the  last  K 
years  owned  and  edited  by  Maj  Jam, 
W.  Spradling,  has  been  sold  to 
C.  Radde,  until  recently  editor 
Truman  (Minn.)  Tribune.  Major  Snrad 
hng  had  been  engaged  in  newspaper  woVi 
in  Sparta  for  more  than  25  years.  * 
Miller  Printing  Company,  publisher 
of  the  Geauga  County  hews,  only  IW 
ocratic  newspaper  in  Geauga  Couay 
Ohio,  purchased  the  Chagrin  yaiu 
H erald  at  Chagrin  Falls.  Harry  vv 
Miller  is  editor  of  the  News 


R 


NEW  PUBLICATIONS 

HATLEY  has  established 
three  suburban  community  weeUie 
at  San  Antonio,  the  Alamo  Heights 
Record,  South  San  Antonio  Record  and 
Harlandale  Record.  HatR",  editor-pub¬ 
lisher,  is  a  former  high  school  joui^. 
ism  teacher  whose  name  was  linked  with 
a  project  to  launch  new  English-Spanish 
dailies  in  San  Antonio  some  time  ago. 
The  dailies  were  never  started.  Lena 
Mae  Elliott  is  assistant  editor  of  the 
community  weeklies,  Richard  Dromgoole 
is  business  manager  and  M.  D.  Marshall 
advertising  manager. 

E.  J.  Carson,  publisher  of  the 
Riverside  Herald,  a  Buffalo  community 
weekly,  has  started  another  similar  paper 
known  as  the  West  Side  Journal.  Offices 
of  both  are  at  45  Royal  avenue,  Buffalo. 

New  Citizen,  weekly,  has  begun  pub¬ 
lication  in  Bridgeport,  Cona  Willis 
A.  Swan  is  editor  and  publisher. 
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SCHOOLS 

"C’lGHT  lecturers  widely  known  inpro- 
fessional  fields  have  been  signed  tor 
a  series  of  talks  in  the  Medill  School  of 
Journalism  of  Northwestern  University. 
Prof.  Baker  Brownwell  has  announc^ 
the  following  speakers :  E.  B.  McGil- 
vray,  John  J.  B.  Morgan,  David  Friday, 
Robert  E.  Park,  Paul  Rlanshard,  Leo 
Sowerby,  Rufus  Jones  and  C.  E.  Ayers. 

Handling  of  the  athletic  news  service 
of  the  North  Carolina  State  College,  at 
Raleigh,  has  been  assigned  to  the  office 
of  Frank  H.  Jeter,  agricultural  exten¬ 
sion  service  editor,  who  has  as  his  aide, 
I.ouis  H.  Wilson,  of  the  student  body. 

Ninth  annual  VN'est  Virginia  News¬ 
paper  Conference,  held  under  the  aus¬ 
pices  of  the  department  of  journalism  of 
West  Virginia  University,  will  be  held 
at  Morgantown,  Oct.  2,  3,  4. 


tw 
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CHANGES  OF  OWNERSHIP 

JC.  NAYLER,  formerly  of  Callaway, 
•  Neb.,  has  taken  over  his  duties  as 
editor  of  the  Holyoke  (Col.)  Enterprise, 
having  purchased  the  interest  held  in  the 
paper  by  Ward  A.  Hougas. 

Columbus  (O.)  Herold,  a  German 
paper,  has  been  purchased  by  George 
Schneider,  of  Cleveland,  who  will  con¬ 
vert  it  into  a  daily,  it  is  announced.  It 
is  now  published  three  times  a  week. 
Schneider,  is  editor  and  publisher  of 
the  Cleveland  Volksblatt. 


PRESS  ASSOCIATION  NOTES 

George  M.  JOHNSON,  formerly 
of  Mexico  City,  and  now  with  the 
Associated  Press  in  Madrid,  has  been 
spending  his  vacation  in  Paris. 

Fred  T.  Shannon  of  the  traffic  depart¬ 
ment  of  the  Indianapolis  bureau  of  the 
Associated  Press,  who  has  been  serioush' 
ill  for  several  weeks,  has  been  removed 
to  a  sanitorium  near  Indianapolis. 

R.  W.  Randolph  has  joined  the  Denver 
bureau  of  International  News  Seivice' 
replacing  B.  Cxihan,  resigned.  Randolph 
is  a  graduate  of  the  University  ot 
Colorado 


GILMAN  RETURNING  |  H 

Laurence  Gilman,  music  critic  of  the 


Irwin  W.  Dick,  of  Charlestown,  W. 
Va.,  has  bought  the  Berkeley  Springs 
(W.  Va.)  News  and  has  assumed  charge. 
W.  L.  Price  will  remain  as  manager. 
The  News  was  formerly  owned  by  a 
group  of  Morgan  county  business  men, 
who  purchased  it  from  N^.  S.  D.  Pendle¬ 
ton. 

Jennings  (La.)  Jeff  Davis  Parish 
Nctvs  has  been  sold  by  the  McLeese 
Publishing  corporation  to  Franklin 
Hilderbrand  of  Elkin,  N.  C.,  for  a  re¬ 
ported  consideration  of  $16,000.  Mr. 
Hilderbrand  is  a  former  member  of  the 
Marion  (O.)  Star  staff.  Mr.  McLeese 
is  leaving  for  California. 

Mountain  View  (Ark.)  Stone  County 
Record  has  been  sold  by  Byron  Lancaster 
to  H.  E.  Hixon,  a  former  editor.  Lan¬ 
caster  has  joined  the  State  Highway  De- 


Nexv  York  Herald  Tribune,  who  has 
been  abroad  since  July  5.  is  due  mck 
Sept.  21,  on  the  New  York,  and  will  po 
directly  to  Adolph  Lewi sohn’s_  camp  lo 
the  Adirondacks,  returning  to  Hs 
time  for  the  opening  concert  of 
harmonic-Symphony  Orchestra  on  Oct.  i- 


NAMED  PARIS  CORRESPONDENT 

J.  Searle  Barclay,  of  Colorado  Sprinp^ 
is  the  latest  addition  to  .American  cor 
spondents  in  Paris.  He  is  to 
the  Colorado  Springs  Gazette 
Evening  Telegraph  there. 


GIRL  EDITING  WEEKLY 

Miss  Annie  Davis  has 
father  as  editor  of  the  Hondo 
AnvU  Herald,  Fletcher  Davis,  her  fatnn. 
has  taken  over  the  business  end. 
Davis  becomes  assistant  editor. 


•  (  . 
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IHUNCHES 

I  Qne  Dollar  unll  be  paid 
J  for  each  idea  published. 

Send  clipping  for  payment. 


IfTHO  are  the  eight  women  of  your 
Weity  who  are  leaders  of  their  sexf 
niis  ties  in  with  the  national  question 
kLe  asked  by  Good  Housekeeping  Maga- 
^  and  localizes  the  interest  developed 
Hiiis  generic  question.  Quote  in  para- 
sraphic  form  the  opinions  of  both  men 
^  women  well  known  in  your  city  as 
to  who  constitutes  the  list  of  the  esght 
greatest  women  of  your  city.— C.  M.  L. 


N'ot  only  an  interesting  news  feature 
can  be  developed  every  month  by  search- 
qt  the  marriage  license  records  in  the 
office  of  county  clerks  of  court  of  50 
years  ago,  and  publishing  dates  and 
names  of  principals,  but  numerous  golden 
anniversaries  and  their  celebrations  come 
to  light  locally,  a  reporter  for  the  Roch- 
tster  (Minn.)  Post-Bulletin  discovered. 
The  feature  is  “clicking.”— P.  L.  A. 


Grand  Rapids  (Mich.)  Chronicle  is 
conducting  a  “Big  Tree”  contest,  giving 
prizes  to  boys  and  girls  who  turn  in  the 
location  of  trees  with  the  greatest  girth. 
The  biggest  tree  will  probably  be  marked 
with  a  tablet.— M.  E. 


Elsie  McCormick,  New  York  World 
columnist,  recently  interviewed  employ¬ 
ment  agents  to  find  out  what  becomes  of 
women  stenographers  after  they  passed 
the  “thirty-year  dead  line.”  Her  article 
brought  out  many  interesting  sidelights 
on  what  employers  think  about  feminine 
office  workers  after  they  have  passed  a 
certain  age,  and  how  the  stenographers 
combat  his  prejudice. — X.  Y.  Z. 


For  how  many  years  more,  or  for  what 
increase  in  population,  will  the  water 
supply  system  and  the  sewerage  system 
of  your  city  remain  practical  or  satis¬ 
factory?  Heads  of  these  departments, 
w  city  engineers,  could  furnish  informa¬ 
tion  or  estimates  which  might  produce 
two  separate  stories  of  vital  interest. — 
Bob  Sibley,  Worcester,  Mass. 


Find  out  how  many  persons  have  been 
killed  and  injured  by  automobiles  in  the 
past  five  years,  or  the  past  10  years,  in 
your  city.  These  statistics,  otherwise 
dry,  may  be  worked  into  a  story  which 
mil  command  interest  if  compared  with 
deaths  and  casualities  in  outstanding  dis¬ 
asters  such  as  floods,  sea  disasters  and 
earthquakes. — Bob  Siblev,  Worcester, 
Mass. 
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RESUMING  BROADCASTS 

The  series  of  talks  by  members  of  the 
Boston  (Mass.)  Globe  staff  over  radio 
statiOT  WEEI  of  Boston  will  be  re¬ 
sumed  for  the  fall  and  winter  season 
this  week.  _  James  H.  Powers  presents 
Editorial  News  Review  of  Foreign 
Affairs.’ each  Friday  at  7:15  P.  M.  and 
William  S.  Packer  will  give  his  “Sun- 
liiy  Xight  Talk." 


®ADS  DEMOCRATIC  w^yiT., 

W.  p.  Higgins,  editor  of  the 
tnromcfe,  has  been  named  new  ( 
oj  the  Texas  Democratic  E 
t-ommittee. 


For  Your 
New  Building 

\Our  consultation  service  brinf 
to  you  or  your  archite 
V  siwialized  technical  ski 
V  insuring  savings  in  coi 
\  struction  costs  ar 
\  economies  and  ef 
X  ciency  in  operatic 

S.  P.  WESTON,  INC 

Ntmpoptr  BuiUmot, 
Production,  Operation, 
^nroeyt,  Valuations. 

*20  Lexington  Avenue,  New  Yo 


“BUY  NOW”  SERIES  WINS 
PRAISE  FOR  BUILDER 


Grand  Rapids  Man  Running  Series 
in  Sunday  Herald  Urging  Public 
to  Express  Confidence  in 
Business 


A  series  of  advertisements  by  Fred¬ 
erick  E.  Stiles,  of  Grand  Rapids,  Mich., 
head  of  a  firm  dealing  in  builders’  sup¬ 
plies,  appearing  in  Sunday  issues  of  the 
Grand  Rapids  Herald,  have  attracted 
attention.  The  advertisements,  six  col¬ 
umns  wide  and  a  page  deep  contain 
arguments  relative  to  the  industrial 
stability  of  Grand  Rapids  and  the  country 
as  a  whole. 

Mr.  Stiles  urges  persons  who  hesitate 
to  purchase  goods,  or  to  spend  money  in 
any  way,  because  of  timidity  induced 
by  so-called  “hard  times,”  to  “buy  now” 
and  express  their  confidence  in  the  in¬ 
herent  soundness  of  the  nation’s  business 
structure.  He  maintains  that  the  present 
depression  is  largely  psychological.  Carl 
Chapin,  Chicago  advertising  man,  in  a 
congratulatory  letter  to  Mr.  Stiles,  said: 
“I  wish  a  thousand  merchants  through¬ 
out  the  country  would  start  selling  the 
United  States  and  their  own  communi¬ 
ties  as  you  have,  and  preach  that  passive 
belief  isn’t  enough ;  that  people  have  got 
to  do  something  about  it ;  that  buying 
the  things  they  need  is  the  best  way  to 
show  belief.” 

The  American  Lumberman,  trade 
journal,  offered  editorial  praise  to  Mr. 
Stiles,  as  follows :  “These  advertise¬ 
ments  are  an  excellent  example  of  the 
use  of  printer’s  ink  in  restoring  confi¬ 
dence  in  the  financial  soundness  of  the 
United  States.” 

The  advertisements  have  been  printed 
in  the  Herald  each  Sunday  for  the  past 
two  months  and  will  probably  continue 
until  late  in  the  fall. 


TEACHING  EXTENSION  COURSES 


Boston  Newspaper  And  Advertising 
Writers  Assisting  State 

The  Massachusetts  Department  of  Edu¬ 
cation,  Division  of  University  Extension, 
at  the  State  House,  Boston,  has  named 
several  Boston  newspaper  and  advertis¬ 
ing  writers  on  its  staff  of  instructors  for 
the  season  of  1930-31.  Classes  are  con¬ 
ducted  by  the  state  during  the  evenings 
for  giature  men  and  women. 

Those  assisting  are :  A.  Lawrence 
MacKenzie,  Boston  Post,  classes  in 
poetry ;  Edson  Smith,  Boston  Herald- 
Traveler,  classes  in  stock  and  bond  in¬ 
vestments  ;  William  J.  Sheehan,  Dore- 
mus  &  Co.,  Fundamentals  of  Advertising ; 
Ruth  Mugglebee,  Boston  American, 
newspaper  work  for  women ;  Henry 
Gillen,  Boston  Post,  Journalism. 


COACH  WRITING  FOR  DAILY 

Dick  Hanley,  football  coach  at  North 
Western  University,  who  made  his  debut 
as  a  sports  writer  last  season,  will  again 
cover  Big  Ten  activities  for  the  Chicago 
Evening  American. 

Columbian 

Newspaper 
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The  Best  Ink 

is  the 

Cheapest  Ink 

The  L.  Martin  Co. 

45  Elast  42nd  Street 

New  York  City 

Arthur  S.  Thompson,  Manager 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


Hotels  are  not  the  only  institutions 
which  will  take  a  large  quantity  of 
papers  daily  for  guests.  Hospitals  also 
buy  papers  on  this  basis,  since  they 
charge  more  per  room  than  hotels  and 
have  more  reason  to  make  their  guests 
who  are  convalescing  comfortable.  In 
some  instances  local  department  stores  or 
other  business  houses  may  be  induced  to 
take  a  quantity  of  papers  and  distribute 
them  to  hospital  wards  and  private 
rooms,  with  their  compliments  stamped 
upon  them. — C.  M.  L. 


Now  that  fall  is  here  see  local  stables 
or  persons  having  saddle  horses  to  rent 
by  the  hour,  day  or  week.  Students, 
business  men  and  others  will  be  found 
anxious  to  take  advantage  of  such 
recreation. — W.  Albert  Karsch. 


Attleboro  (Mass.)  Daily  Sun  is  stress¬ 
ing  its  guarantee  of  mall  deliveries  by 
using  large  office  advertisements  to  say 
that  not  a  single  complaint  was  received 
this  summer  as  to  lost  copies.  Refund 
of  money  and  a  check-up  with  postal 
authorities  is  promised  for  all  lost  copies. 
— P. 


Elocutionists,  singers,  dancers,  actors 
and  artists  who  instruct  as  well  as  prac¬ 
tice  their  professions  are  a  source  of 
revenue  which  most  newspapers  neglect. 
One  newspaper  gathered  their  one  and 
two-inch  advertisements  into  a  half-page 
section.  This  is  the  right  season  to  push 
this  feature. — R.  N,  I^e. 


A  “Food  and  Health”  page  is  run  suc¬ 
cessfully  once  a  week  by  one  daily.  Gro¬ 
cers,  druggists,  hardware  dealers  and 
many  others  take  space.  The  page  will 
take  on  addc<l  value  when  winter  comes. 
— R.  N.  Lee. 


Only  10  other  cities*  have  a  newspaper 
with  as  large  a  circulation  as  Tha 

Des  Moines 


Register  and  Tribune 

Oner  240J»00  Dotty 


•  New  York,  Boston,  Chicago,  Detroit,  Clevo- 
land,  Philadelphia,  Baltimore,  Kansas  City, 
Pittsburgh,  St.  Louis  and  Daa  Moinas. 


Red  Top  Rubber  Coated  Felt 
Press  Blankets 

Oil  and  Ink  Resisting  Rubber 
Press  Blankets 
Rubber  Rollers  and  Cutting 
Rubbers 

GUMMED  or  PLAIN 
PACKING  FELTS 
Sold  in  Rolls,  Sheets  or  Cut 
Strips  any  width  in  eight  thick¬ 
nesses  21-27-30-35-38-40-45-52 
AUTO  PLATE  MACHINE 
SUPPLIES 

Steel-Pouring  Sheets,  Saw  Belts 
and  Breaking  Pins 
Molding  Blankets  of  zdl  kinds 
Matrix  Shears,  Steel  Work 
Benches,  Hand  Routers 
A  full  line  of  Stereo  and  Press 
Room  Supplies 

American  Publishers  Supply 

P.  O.  Box  tst 

West  Lynn,  Maat. 


BUSINESS  EDITORS  MEETING 

The  first  fall  luncheon  meeting  of  the 
New  York  Business  Paper  Editors  was 
to  be  held  at  the  Hotel  Astor,  Friday, 
Sept.  19.  A.  G.  Oehler  and  his  com¬ 
mittee  of  six — Ray  W.  Sherman,  Gil¬ 
bert  L.  Lacher,  R.  K.  Tomlin,  Jr.,  Lloyd 
Dunn,  Ray  V.  Suttliffe,  Charles  J.  Heale 
— were  to  discuss  the  subject  of  pictorial 
presentation.  Stanley  A.  Dennis  of  the 
Electrical  Record  is  chairman  of  the 
group. 


VETERAN  EDITOR  HONORED 

A  bronze  tablet  struck  in  honor  of 
M.  P.  Rindlaub,  92-ycar-old  retired  edi¬ 
tor  of  the  Platteville  (Wis.)  IVitnes.s, 
through  whose  efforts  the  first  state  capi- 
tol  was  restored,  was  unveiled  Sept.  7  by 
the  Monday  Evening  club  of  Platteville. 
Mr.  Rindlaub  is  still  active  and  attends 
the  annual  conventions  of  the  National 
Editorial  .Association. 
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service  for  evening, 
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d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


Advertisers  who  un¬ 
derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-six  commercial 
centers  are  necessary. 

IOWA  DAILY  PRESS  ASS’N, 

COUNCIL  BLUFFS,  IOWA 
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Won  liedlion  Denu>- 

lewn  City  Preee  Ot- 
IMD 

Keokuk  Oeta  City 
llenheUtown  Tlnue- 
BepubUemn 
Ifeaon  City  Olobe- 
Oniette  a  Tlmee 
jlncoetlBe  Journal  a 
Newi-Tribuna 
Newton  News 
Oelwein  Dally 
Bedstar 

Oskaloosa  Herald 
Ottumwa  Courier 
Perry  CbisT 
Sioux  City  Journal 
Sioux  City  Tribuno 
Washington  Journal 
Waterloo  Erenlnt 
Courier 

Waterloo  Tribune _ 


© 

_  ROTO-„ 

GravurL 

Sections 

J®*" 

Newspapers 

&Ma^^azines 

STANDARD 

Grut'urc  Corporation 

i.oiusv  II  I  r.  hKN  rut  ky 
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PAPER  PRODUCTION 
OFF  IN  AUGUST 


of  August  and  at  United  States  mills 
30,691  tons,  making  a  combined  total  of 
89,698  tons  which  was  equivalent  to  5.2 
days’  average  production. 


NEW  IOWA  DAILY 


WILDER  HEADS  COMMITTEE 


Three  Per  Cent  Decrease  in  North 
American  Output  Reported — 
Mill*  Operating  Below 
Capacity 


Estherville  New*  to  Enter  Evening 
Field  Oct.  1 — “Special”  Named 


PRODt'cnON  SaiPUENTH 
Actuil  Tona  Tom  Mill 
Per  Month  Per  Month  Stock* 


CANADiAif  Mills 


Newsprint  production  in  Canada  dur¬ 
ing  August,  1930,  amounted  to  202,043 
tons  and  shipments  to  197,870  tons,  ac¬ 
cording  to  figures  just  issued  by  the 
News  Print  Service  Bureau,  New  York. 
Production  in  the  United  States  was 
101,601  tons  and  shipments  99,236  tons, 
making  a  total  United  States  and  Cana¬ 
dian  news  print  production  of  303,644 
tons  and  shipments  of  297,106  tons.  Dur¬ 
ing  .\ugust,  24,663  tons  of  news  print 
were  made  in  Newfoundland  and  862 
tons  in  Mexico,  so  that  the  total  North 
.American  production  for  the  month 
amounted  to  329,169  tons. 

The  Canadian  mills  produced  64,146 
tons  less  in  the  first  eight  months  of  1930 
than  in  the  first  eight  months  of  1929, 
which  was  a  decrease  of  4  per  cent.  The 
United  States  output  was  39,629  tons  or 
4  per  cent  less  than  for  the  first  eight 
months  of  1929.  Production  in  New¬ 
foundland  was  22,589  tons  or  13  per  cent 
more  in  the  first  eight  months  of  1930 
than  in  1929  and  in  Mexico  3,059  tons 
less,  making  a  total  decrease  of  84,245 
tons  or  3  per  cent. 

During  August  the  Canadian  mills 
operated  at  66.4  per  cent  of  rated  capa¬ 
city.  United  States  mills  at  72.0  per  cent 
and  Newfoundland  mills  at  103.0  per 
cent.  Stock  of  news  print  paper  at  Cana¬ 
dian  mills  totalled  59,007  tons  at  the  end 


1929- 
1928- 
1927— 
1926  - 
1925- 
1924- 
1923- 


UKUSt 

Eignt  Mo* 


202,043 

1,702,070 

1,766,216 

1,546,167 

1,340,234 

1,219,335 

990,343 

907,693 

840,875 


197,870 

1,669,258 

1,754,059 

1,530,891 

1,322,744 

1,214,128 

988,933 

901,197 

832,168 


59,007 

59,007 

29,785 

52,108 

31,743 

15,624 

22,956 

20,380 

15,593 


r SITED  Statu  Mills 


The  Estherz’ille  (la.)  News,  which  has 
been  published  as  a  weekly  newspaper 
for  many  years,  will  enter  the  daily  field 
on  Oct.  1,  and  be  issued  every  w'eek-day 
evening.  The  Daily  News  has  become 
a  member  of  the  Iowa  Select  List  and 
will  be  represented  in  the  national  adver¬ 
tising  field  by  Devine-Tenney  Corp. 

Don  McGiffin,  owner  of  the  daily 
newspapers  in  Fairfield  and  Shenandoah, 
la.,  is  the  new  owner  and  publisher  of  the 
l>ailv  News  and  Deemer  Lee  is  editor. 


Mechanical  Engineer*  Name  HimCka* 
man  of  Pan-Graphic  Corporati** 

The  Printing  Industries  Division  nl 
the  American  Society  of  Mechanical  Frl 
gineers  has  announced  the  appointment^ 
Floyd  E.  Wilde 


1930— August 

Eight  Mas 
1929—  “ 

1928-  * 

1927-  “ 

1926—  “ 

1925-  “ 

1924-  “ 

1923  -  “ 


101,601 

890,540 

930,169 

944,781 

1,021,037 

1,123,658 

1,005,842 

991,523 

1,014,811 


99,236 

876,798 

940,478 

923,796 

1,003,087 

1,117,732 

992,320 

985,882 

1,007,169 


30,691 

30,691 

25,656 

40,887 

30,335 

19,128 

35,077 

28,701 

25,325 


United  .States  and  Canadian  Mills 


1930— August 
Eight  Mas 

1929- 


1928- 

1927— 

1926— 

1925- 

1924- 

1923 


303,644 

2,592,610 

2,696,385 

2,490,948 

2,361,271 

2,342,993 

1,996,185 

1,899,216 

1,855,686 


297, 106 
2,546,056 
2,694,537 
2,454,687 
2,325,831 
2,331,860 
1,981,253 
1,887,079 
1,839,337 


89,698 

89,698 

55,441 

92,995 

62,078 

34,752 

58,033 

49,081 

40,918 


STONE  HOST  TO  STAFF 

Employes  of  the  IVinsted  (Conn.) 
Rz'cniug  Citicen  were  the  guests  Sunday, 
Sept.  /,  at  a  clambake  given  at  his 
cottage,  Everbreeze,  by  I^uis  T.  Stone, 
general  manager  and  treasurer  of  the 
Citizen.  The  clambake  is  an  annual 
affair.  The  guests  were  entertained  by 
some  of  Mr.  Stone's  weird  tales  and  the 
noted  Winsted  writer  proudly  exhibited 
a  green  mouse  which  he  claimed  had 
only  the  day  before  given  birth  to  a 
billygoat. 


Flovd  E.  Wilder 


as  chairman  a, 
the  Committtt  « 
Pan-Graphic  ^ 
operation.  Tin, 
committee  »il| 
in  toad 
with  the  score  or 
more  of  nationa. 
and  internationa' 
associations  and 
organizations  cot- 
nected  with  ali 
branches  of  tbt 
printing  industn 
and  will  work  ok 

operationideas. 


ugust  21 
Mae  1,71 


Canada 

202,043 


1929- 

1928- 

1927— 

1926— 

1925— 

1924- 

1923- 


North  .American  Prodcction 
Nev- 
United  found- 
StaUi  land  Mexico 
101,601  24,663  862 

02,070  890.540190,241  9,667  2, 
930,169 167,652  12,726  2, 
944,781  151,882  10,751  2. 
1,340,234  1,021,037  133,476  9,669  2. 
1,219,335  1,123,658117,065  8,227  2, 
990,343  1,005,842  49,563  8,589  2. 
907,693  991,523  43,439  7,664  1 
840,875  1,014,811  42,872  8,000  1, 


1,766,216 

1,546,167 


Total 

329,169 

,792,518 

,876,763 

,653,581 

,504,416 

,468,285 

.054,337 

,950,319 

,906,558 


FABER  GOES  TO  DETROIT 

Delmore  Faber,  assistant  advertising 
manager  of  the  Boston  store,  Milwaukee, 
has  accepted  the  position  of  basement 
advertising  manager  for  Hudson’s  store, 
Detroit. 


DELL  PROMOTES  MISS  KING 

Dell  Publishing  Company,  New  York, 
has  appointed  Miss  E.  C.  King  as  West¬ 
ern  advertising  manager. 


Mr.  Wilder  is  one  of  the  outstanding 
figures  in  the  graphic  arts.  In  1907  h, 
went  into  the  plant  of  P.  F.  Collier  t 
Son  Company  as  assistant  superintend. 
ent,  later  being  made  superintendent,  me 
then  director  of  production  and  assistant 
to  the  president.  For  several  years  bt 
has  been  with  the  Hearst  Publications, 
engaged  in  consulting  and  research  work 
on  mechanical  production. 

Mr.  Wilder  has  had  a  long  connection 
with  the  mechanical  side  of  printing  and 
has  designed  several  machines  used  in 
the  industry.  He  has  constructed  a  cm- 
veying  system  for  handling  roll  paper 
He  has  suggested  and  in  some  cases  i- 
signed  several  minor  improvements  for 
the  Hoe  web  presses,  working  dosely 
with  engineers  of  the  Hoe  company. 


Thete  are  the  Famous  Users  of  the 

“flT  AKT”  matrix 
vjvyoo  vjimv  i  rolling  machine 


Chicago  Daily  News 
{2  maihi  $us) 

Journal.  Milwaukee.  Wie. 

(2  machtnes) 

Star.  KanBaaCity,  Mo. 

{2  macMtM€s) 
Glob(‘*Democrat.  St. 

Louis.  Misaouri 
PreM,  Pittsburgh.  Pa. 
Press.  Cleveland,  Ohio 
Post,  Cincinnati. Ohio 
Times-Picavune.  New 
Orleans,  La. 

N  ichi  >  N  ic  hi .  Kobe .  J  a  pa  n 
Record.  Philadelphia,  Pa. 
Times-Press,  Akron.  O. 
News.  Buffalo, N.Y. 
Citizen,  Columbus,  Ohio 
Express.  I^ndon.Kng. 
Times.  Hartford.  Conn. 
News.  t>etroit,  Mich. 
Times-Union,  Rochester. 
New  York 


Dispatch,  Columbus.  O. 
News-Bee.  Toledo.  Ohio 
Tribune.  Beaver  F^Ib,  Pa. 
Kagle,  Brooklyn,  N.  Y. 

C  ou  rier- Kxp  rest* , 

Buffa]4>.  N.  Y. 

I>etroit  Daily.  E^roit. 
Mich. 

News,  New  York  City, 
N.  Y. 

Northwestern,  Ohskosh, 
Wis. 

Manitoba  Free  Press. 

Winnipeg.  Can. 
Times-Star,  Cincinnati. 
Ohio 

Press-Setmitar. 

Memphis.  Tenn. 

J  o  u  mal  •  H  e  raid . 

Dayton,  Ohio 
Chronicle,  San  Francisett. 
Calif. 

Telegram.  T€>r€>nto.  Can. 
News,  t'leveland,  Ohio 


INVISIBLE  EXPENSE 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 


Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 


When  your  hlanketi  are  old  and  worn  out,  they  cause  peer 
printing  and  many  dela3r8.  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  salss. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  aai 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  eet 
week  will  buy  a  naw  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 


Stereotype-  Metal 
Furnaces. 


New  Ejigland  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A 

CakU  Aiirooo  NENSCO,  W»rc**tor 


Flat  Shaving  Machines. 
Type  High  Planers. 
Saw  Tables. 


Monorail  Trimming 
Machines. 


Routing  Machines. 


A  Sfricfly 
Qua  lify 
Produef— 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Complete  Line  of  Acceaaorie* 
and  Supplies 


This  heavy  duty  GOSS  “GIANT”  moulds  dry  mats 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facts. 


Send  for  the  latest  Hoe 
Stereotyper*’  Catalog. 


A  Quality  Purchase  is, 
after  all,  the  Exercise 
of  theTruest  Economy 


GOSS  PRINTING  PRESS  COMPANY 

153s  So.  Paulina  Street 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


R.  HOE  &  CO.,  Inc. 


The  time  to  advertise  is  NOW! 
The  place  to  advertise  is  HERE! 


T«l.  Algonq.  1620-21 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY-M!NGLEC^:p  rinting  Equipment  Engineers 


Designers  and  Makers  of  Quality  Stool  Printing  Office  Equipment 


Flatiron  9ldg.,  175  Fifth  Avenue  23rd  St.,  New  York 


/ 
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Classified  — T o-day’s  Opportunities 


editor  &  PUBLISHER 

Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  — -SO  per  line 

3  Times  —  M>  par  Uaa 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

Vkitt  spsee  charge  at  same  rate  per  line 
L  Istertion  as  earned  by  frequency  of 
^Vtlan.  Minimum  epace.  three  lines. 
tET  Editor  *  Publisher  reserves  the  right 
u  elsMlIy.  edit  or  reject  any  copy. 

business  opportunities 

satsss^^===  ■  ■■■ 

Brokers 

Sud  for  ®uioh  Buyers— Weekly  amt 

as  pUnt,  Connertlout;  weekly,  New  York: 
mkly  ind  job  plant.  New  Jersey;  semi-weekly 
iKl  job  plsnt,  Pennsylvania;  weekly  nn<l  Job 
ikat  South  Carolina,  Piedmont  district;  weekly 
ud  Job  plant,  VlrRlnia;  all  enmlng  dividends. 
J,  B.  Shale,  Times  Building,  New  York. 

Jtnpapor  Brokerage — Only  high-grade  proper- 
tin.  Personal  service.  Clyde  H.  Knox,  Board 
tl  Tnde  Bldg.,  Kansas  City,  Mo. 

Newspaper  For  Sale 

Fer  lalt— Sootbem  California  semi-weekly  news¬ 
paper  and  Job  printing  plant  in  exclusive  field, 
mtalag  125,000  yesrly  now.  Fsst  growing  field. 
Haltrlllt  Tribune,  Boltville,  Csllf. 

Newspaper  Wanted 

In  Vtviptper  Men  with  long,  successful  ex- 
Mtlesee  la  all  departments  wish  to  buy  small 
liUy  that  can  be  bandied  for  moderate  down 
paiaant.  Qlve  all  essential  details,  including 
piW.  terms,  equipment,  location,  circulation, 
rtreanes,  etc.  Address  A-663,  Editor  A  Pnbllaher. 

CIRCULATION 

Promotion 

A  X.  Stawart  Company,  El  Cortes  Bldg.,  Santa 
Maotca,  California.  An  efflclent  clrcnlatlon 
tiilding  organUation  accepting  only  bonafide 
taharrlptlona  (paid  In  full  by  subscriber).  Write 
*  sire,  without  obligation,  for  field  anrrey. 

■air  k  Anatin,  clrcnlatlon  builders  222  West 
SiNawich  St.,  Reading,  Penn.  Originators  of 
hlcamanahlp  Club  Campaigns.  Telephones: 
Oife  2-1351;  retldence  81-9240. 


IW  W.  8.  XendsU  Company,  104  N.  Bailey 
loulsTlIle,  Ky. — Clrcnlatlon  Builders — 
Orators  sad  aole  owners  of  The  Kendall  Plan. 


for  Partlowe  Plan  real  clrculatlon- 
MuHng  campaigns  are  being  filled  as  rapidly 
>•  possible  In  the  order  in  which  bookings  are 
jjade.  Newspaiers  desiring  additional  clrcnla- 
“•n  and  more  thorough  coverage  during  the 
analader  of  the  current  year  are  urged  to 
••ar  definite  reaervationi  now.  Contracts  from 
clienta  are  accepted  only  after  a  Part- 
TJ,* , survey  and  analysis  of  each 
«rldual  field.  A  letter  or  collect  wire  for 
free  analysis  entails  no  obllgationa,  but 
••M  awnre  an  Intelligent  and  frank  recom- 
■•watloii  at  to  whether  or  not  a  clrcnlatlon- 
mralag  drive  would  prove  practical  and  help- 
fw  at  the  time  to  the  publication.  Ibibliahers 
'■t***!  to  buy  Partlowe  service.  The 
srtiose  survey  and  analysis  is  genuine.  Write 
"J  ‘*"*<’t.  The  Charles  Partlowe  Com- 
paay.  6th  ricKw,  Occidental  Bldg.,  Indianapolis. 

•j{«tl4o  circulation  campaigns— 4,000  to  80,000 
"oa^ptlons— iirosperlty  In  dull  times.  Hudson 
***  Priest,  246  Fifth  Ave.,  N.  Y. 

JW  John  F.  Morrison  Company,  Sixth  Floor, 
o  m!"*’  Tribune,  Dea  Moines,  la..  Clrcula- 
onllders.  Write  or  wire  for  Field  Survey. 

_  editorial _ 

CaliforBiK  Butinett  Newa 

Bualnsai  Hews — Accnrate  Information 
chi  ~^  .*'‘’*’‘**'***  market  articles;  spc- 

kiii"  news.  Space  or  time 

s»n»i„^^“**’***“*^**"  Uo*  Angeles  with  ex- 
tbPivsentatlves  San  Francisco  and 
liom  ■  ”*’*'■*“*  state.  Inquiry  Invited 
Industrial  publications. 

Kdlfor  k  I*ublleher. 


EMPLOYMENT 

Help  Wanted 

Editor  Wanted — Young,  experienced,  for  small 
dally.  Must  be  able  to  direct  stall,  write  heads 
and  develop  features  and  other  news.  This  po¬ 
sition  is  not  open  to  "'drifters.”  The  man 
wanted  must  be  able  to  build  a  place  for  him¬ 
self  in  the  community.  Write  full  Information, 
including  salary,  to  A-C8H,  Falitor  &  Publisher. 

General  Manager  wanted  for  Western  dally  In 
city  of  20,000.  Should  be  over  30  and  under  50. 
Preferably  one  who  has  come  up  thniugh  me¬ 
chanical  department.  No  lioozcr  need  apply. 
(Jive  details,  enclosing  photograph.  A-687,  Edi¬ 
tor  &  l*ubllsher. 

Makeup  Editor — Must  be  on  toes,  understand 
every  phase  of  makeup.  Flat  tires  wastlug  time 
to  reply.  St.  IjouIs  Times. 

Situations  Wanted 

Advertising  Salesman — Y’oung,  A-1  record  on 
New  Y'ork  City  and  out-of-town  dailies,  open 
for  connection.  Idea  man.  Write  copy,  know 
layout  and  typography.  References.  A-647, 
Editor  &  Publisher. 

Advertising  Man.  20  years*  experience,  now 
serving  Western  paper  5  years,  dealres  position 
on  Southern  paper.  Exceptionally  fine  record. 
A-046,  Editor  &  Publisher. 


Advertising  or  Buiineis  Manager — Resonrceful 
executive,  unusual  personal  producer.  Metro¬ 
politan  and  smaller  city  (morning  and  evening) 
experience.  Now  more  than  holding  own  on 
morning  paper  In  hundred  thousand  community 
with  exceptional  strong  evening  competition. 
Seeking  change  for  personal  reaaons.  Under 
forty,  married,  responsible.  A-692,  Editor  A 
Publisher, 


Advertising  Man,  Now  employed,  desires  con¬ 
nection  in  an  advertising  capacity.  Young  man 
with  thoroughly  endorsed  qualifications  can  gei 
results,  and  writes  good  copy.  Prefers  dally  in 
city  of  50,000  or  more.  Seeking  change  to 
aatisfy  ambition  for  advancement.  Write  giv¬ 
ing  conditions.  A-657,  Editor  A  Publisher. 

Advertising  Man — 10^4  years  as  classified  man¬ 
ager.  Thoroly  familiar  with  circulation  and 
display  advertising.  Exceptional  record.  Serv¬ 
ices  available  now,  A-694,  Editor  &  Publisher. 

Artiit,  cartoonist,  retoucher,  layouts,  roto. 
Capable  of  handling  atafif  or  one  man  position, 
references.  A-600,  Editor  &  Publisher. 

Assistant  to  Bnaiceos  Manager — Experienced  on 
dally  of  15,000  circulation.  Good  referencee. 
Write  A-695,  Editor  A  Ihibliaher. 

Buiineas  and  Advertising  Manager,  metropolitan 
and  local  experience  (woman),  desires  connec¬ 
tion  where  production  ability  will  meet  with 
fitting  remuneration.  A-689,  Editor  A  Publlaher. 


EMPLOYMENT 

Situationg  Wanted 

Circulation  Manager — Aggressive,  married,  age 
34,  wants  circulation  management  of  paper  of 
30,000,  or  assistant  on  larger  paper.  Thoroughly 
versed  in  circulation  system,  maintenance  and 
promotbin,  afternoon  and  morning  fields.  Seek¬ 
ing  change  to  satisfy  ambition  for  advauicment, 
A-079,  Editor  A  Publisher. 

Editorial — College  Graduate,  22,  now  assistant 
director  of  news  bureau  in  large  Pacific  coast 
university  desires  to  enter  eastern  newspaper 
field;  three  years’  experience  as  reporter  and 
eorres]ioudent  for  northwest  dailies;  excellent 
references.  A-684,  Editor  A  l"ublisher. 

Editorial — Newspaper  woman  seeks  position  on 
city  dally.  Sixteen  years'  exjicrlenoe  as  proof 
reader,  reporter  and  society  writer.  A-tHil, 
Editor  A  Publisher. 

Editorial — Capable  Newspaperman,  32,  Irlsh- 
•tmerlean.  exp«‘rienced  general  reporting,  fea¬ 
tures,  desk,  seeks  editorial  post,  day  or  night, 
anywhere.  A-678,  Editor  A  Publisher. 

Editorial-Advertising  Work — Young  woman,  ex¬ 
perienced,  trade  papers,  all  branches,  secretarial 
to  make-up,  writing,  etc.  A-6SU,  Editor  & 
Publisher. 

Editional— Young  man,  capable,  age  25,  mar¬ 
ried,  aeeks  connection  with  editional  depart¬ 
ment  of  medium  sized  daily.  A-d91,  Editor  A 
I*ubll  slier. 

Editoriai — Newspu|>erman  of  proven  ability 
seeks  connection  with  progressive  dally.  Capa¬ 
ble  reporter  or  desk  man.  University.  Married. 
A-654,  Editor  A  Ihibllsher. 

Feature  Writer — Young  newiiaperman,  two 
years  on  features,  seeks  dally  or  magazine  atatf 
Job;  now  employed  on  copy  desk  of  metropolitan 

daily.  A-e93,  Editor  A  Pabllsher. 

Manager  of  newspaper  photo  and  engraving 
plant  wishes  Immediate  connection.  Will  go  any¬ 
where.  Moderate  salary  to  start  with  bunas  or 
commlasion  If  circumstances  warrant.  Best  of 
references.  Experienced  practical  workman  as 
well  as  capable  sales  and  office  execntlve.  Can 
Inatall  complete  new  plant  or  reorganize  an  old 
one.  Correspondence  confidential.  Address  im¬ 
mediately  Box  A-629,  Editor  A  Publlaher. 

Managing  Editor — Fifteen  years'  actual  experi¬ 
ence  every  capacity,  large  and  small  town,  now 
edtor,  makeup,  columnist,  Chicago  newspaper, 
seeks  .opportunity  take  active  charge  of  dally 
In  town  25,UU0  to  75,000.  Married,  39,  Un¬ 
questionable  references.  A-OSS,  EMitor  A  Pub¬ 
lisher. 

MewapapermsD,  experienced  with  succesafni  rec¬ 
ord  under  bard  conditions,  seeks  connection  as 
Bnslness,  Advertising  or  Clrcnlatlon  Manager. 
Conscientious  worker;  economical;  original  pro¬ 
motional  plana;  undertsanda  ABC  requirements; 
solicited  largeet  agencies;  A-1  references.  Might 
invest  in  small  dally.  A-655,  Eklitor  A  Publisher. 

Newspaper  photographer  of  four  years  experience 
aeeks  position.  Will  go  anywhere.  Wire  or 
write  Granville  Bunt,  Box  482,  Knoxville,  Tenn. 

Preesman,  Stereo  typer,  or  Mechanical  Superin¬ 
tendent,  A.  1.  experience,  best  references,  any 
size  paper.  Desires  change  at  once.  A-683, 
EMitor  A  Pabllsher, 


Circulation  Manager — 1  believe,  first,  last  and 
always  that  a  circulation  manager  should  be  a 
sales  manager.  He  must  be  a  getter  of  new 
business. 

Next,  I  believe  a  circulator  ahonld  be  able 
to  remember  that  a  publisher  Is  In  business  to 
make  money  and  that  one  of  the  ways  to  do 
this  Is  to  spend  Just  as  little  as  possible  and 
get  all  the  results  the  law  allows  for  what  you 
do  spend. 

I  believe  In  having  enongh  system  and  detail 
to  avoid  waste  and  In  not  having  to  much  that 
it  clutters  up  the  machinery. 

I  know  my  record  is  convincing.  May  I  sub¬ 
mit  it  to  you?  A-662,  Editor  A  Publisher. 


Circulation  Manager  who  haa  good  record  of 
achievement,  seeks  position.  Member  l.C.M.A. 
Married.  Available  now.  Reference  A.  No.  1. 
A-651,  Editor  A  Publisher. 

Circulation — 

Mr.  Publisher — Do  you  want  more  Home  Deliv¬ 
ery  Circulation!  Do  you  want  the  ''Home 
Dellvere<l”  to  come  thru  a  trained  carrier 
organization?  If  so,  the  writer  who  has  had 
years  of  experience  In  building  Home  Deliv¬ 
ered  Circulation  thru  the  Junior  talesmen  plan 
would  be  the  man  you  are  looking  for.  Would 
prefer  to  locate  in  an  Elastem  city  of  100.000 
or  more.  Will  yon  favor  me  with  an  Interview? 
A-071-  Editor  A  I'ubllsher. 

Circulation  Manager,  15  years’  experience  In 
morning,  evening  and  Sunday  fields  desires  con¬ 
nection  with  progressive  paper.  Gut  of  work 
due  to  consolidation.  Bspeclally  strong  pro¬ 
moting  city  carrier,  home  delivery  clrcnlatlon. 
Age  30,  married  and  can  go  anywhere.  A-1  ref- 
erenoi-t.  Wire  or  write  N.  E.  Stuanll,  19.59 
Springhill  Ave.,  .Mobile,  Ala. 


MECHANICAL 

Equipment  For  Sale 

For  Sale — Ludlow  Type  Caster,  in  good  running 
condition.  Firat  check  for  $d00.4)(>  gets  it.  For 
further  details:  Thomas  W.  Hall  Company, 
Inc.,  Stamford,  Conn. 

For  Sale  Complete— Photo  engraving  plant  ready 
to  operate.  Nee<l  only  turn  an  electric  current 
to  start  i>roductlon.  Include  Levy  cameras, 
modern  etching  machines.  VVesel  router,  Itoyle 
beveler,  Vandercook  proof  press  with  four  sets 
of  rollers  and  register  punch  for  color  proofs; 
saws,  and  all  (Hpilpment  needed  for  commercial 
engraving  plant,  or  newspaper,  or  magazine 
plant.  Fine  condition.  Replacement  value 
about  $17.(K>d.  Will  sell  for  about  half  replace¬ 
ment  value.  Act  quick,  if  you  want  it.  Ad¬ 
dress  Will.  G.  St.  (’lair.  Advertising  Agency, 
Real  Estate  Trust  Building,  Philadelphia. 

Miehle,  25  x  38,  2-roIler,  220V,  2^  H.P.,  A.C., 
motor;  variable  aiH‘ed  control.  Cheap.  Chron¬ 
icle,  Marion,  Ind. 

Presses,  all  sizes.  Chandler-Price,  Millers, 
paper  cutters,  cabinets,  composing  room  sup¬ 
plies.  Collin,  343  West  Broadway,  N.  Y,  City. 

Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 

Eqoipmmt  Wanted 

Wanted — 21H'lD(‘b  cut  off,  stereotype  casting 
box.  Scott  preferred.  A-660,  Editor  A  Pub¬ 
lisher. 

Wanted^ — Four  deck,  single  width,  21 H"  cut  off 
press.  Full  details  wanted.  A-682,  Editor  A 
Publisher. 


MISCELLANEOUS 

Journalistic  Antiques 

A  Collector  la  In  the  market  for  Joomallatic 
antiques  such  as  autograph  letters  of  former 
editors  In  tbie  country  or  la  Canada,  dating 
back  even  to  Colonial  times;  first  Uenee  of 
well-known  newepapen;  pictoree  of  famous 
American  Joarnallits  of  post  generatlona;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  nnutnal  interest;  or  any  other  antiqae  or 
relic  in  the  fields  of  advertlslDg  and  publish¬ 
ing.  Look  through  your  old  letter  files,  scrap- 
booka,  etc.  Then  let  me  know  what  yon  have 
and  what  yonr  price  it  (must  be  moderate,  but 
for  caah  If  accepted).  B-74e,  Editor  A 
Publlaher. 

Newspaper  File 

New  York  Tribona 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 
datei  of  the  year  1865;  April  18,  21.  23,  23, 
24,  28,  30,  5Iay  1,  2,  8  S,  6,  7.  8,  9,  10,  14 
to  28  (inclnslve),  30,  81,  Jane  1  to  9  (Incln- 
slve).  Must  be  In  good  condition,  nntom  and 
complete.  Editor  A  PoblUber. 


MECHANICAL 

_ Equipment  For  Sale _ 

Daily  Newzpnper  FUmt,  complete  with  24-pagc 
prejs  and  entire  composing  mom  and  office 
equipment.  Will  tell  as  unit  or  in  parts.  What 
can  you  use?  John  Griffiths  Company,  150  Nas¬ 
sau  St.,  New  York. 

Equipment — Two  00  H.P.  220  V.  AC  motors. 
News,  Chattanooga,  Tenn. 


Publishers : 

When  you  want  a 
Live  Wire  for  any 
department  get  in 
touch  with 

Classified  Service 

Editor  & 
Publisher 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Bosinesa  Established  in  IIM 

SBO  Madison  Awa.  Now  York 


NEWSPAPER 

Problems  in  appraisements  and 
consolidations  are  invited.  Prop¬ 
erties  bought  and  sold  througb 
confidential  negotiations.  Prompt 
personal  service.  Yon  may 
write  us  in  tbe  fullest  confidence. 

Strvice  in  th*  South 

HARWELL  e  BUGGY.  Inc. 

Nrwtpaptr  Broken 

Comer  Bldg.  Birmingham,  Ala. 
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By  MARLEN  PEW 


'T^HERE  are  few  human  handiworks 
more  beautiful,  in  my  view,  than  a 
pair  of  ocean  racing  yachts,  silver  sheets 
taut  against  a  spanking  breeze,  scudding 
through  an  opalescent  sea  against  a  back¬ 
ground  of  September  fleece.  No  bird  of 
the  heavens  is  more  graceful.  Yacht  rac¬ 
ing  gratifies  the  eye  of  the  spectator,  and 
may  even  be  exciting  sport,  but  it  surely 
is  not,  and  never  has  been,  grade  A  news¬ 
paper  interest.  Even  on  the  seaboard, 
where  the  technique  of  ocean  yachting  is 
commonly  understood,  there  is  no  spell¬ 
bound  interest  in  the  result  even  of  an 
international  series,  with  a  silver  cup  to 
symbolize  the  nationalistic  pride  of  the 
winner.  It  has  been  my  observation  this 
week  that  the  cup  race  story  was  only 
casually  followed,  and  pray  tell  in  what 
international  sport  other  than  this  salt 
game  could  it  be  possible  for  American 
citizens  to  be  rooting,  as  at  present,  for 
the  foreigner  to  win.  To  the  average 
reader  the  interest  has  centered  in  the 
spectacle  of  old  Sir  Thomas  Lipton  pluck- 
ily  fighting  out  another  round  of  an  ill- 
fated  contest  he  started  with  a  challenge 
in  1899.  The  human  element  has  been 
real,  but  the  race  itself  is  at  best  a 
shadowy  event,  entirely  obscure  to  per¬ 
haps  95  per  cent  of  readers. 

♦  ♦  ♦ 

For  old  times’  sake  I  attempted  to 
make  Block  Island  from  the  Long 
Island  coast  in  a  motorboat  last  Satur¬ 
day,  just  to  get  a  glimpse  of  Enterprise 
and  Shamrock  V,  on  the  second  leg  of 
the  triangle,  but  motor  trouble  developed 
and  we  went  in  pursuit  of  weakfish  and 
porgies  and  got  the  race  result  by  radio 
in  ample  time.  A  bucket  of  fat  fish, 
right  off  the  bottom  of  Peconic  Bay,  was 
satisfactory  reward.  The  expedition 
served  to  call  up  newspaper  memories  of 
yacht  racing  when  I  thought  nothing  on 
land  or  sea  could  be  more  important  or 
thrilling.  Just  why  I  was  picked  to  re¬ 
port  the  Columbia-Shamrock  I  series  re¬ 
mains  a  mystery  to  me.  I  had  never  even 
seen  an  ocean  race.  When  I  was  as¬ 
signed  in  command  of  a  tug  that  would 
follow  the  yachts,  and  send  reports  by 
homing  pigeon,  I  recall  hustling  to  the 
reference  department  to  dig  up  the  clips 
on  the  Defender-Valkyrie  contest  of  1895 
and  learn  what  it  was  all  about.  I  found 
a  book  which  described  a  yacht  and  was 
amazed  to  discover  that  a  sloop  was  a 
single-sticker  and  that  a  spinnaker  was  a 
large  snil  used  when  running  before  the 
wind.  From  this  book  1  learned  the  dif¬ 
ference  between  a  topsail  and  skysail. 
but  previously  I  had  known  the  difference 
between  port  and  starboard.  'I'hus 
equipped  I  sallied  forth  with  a  crate  of 
pigeons  from  a  Brooklyn  loft.  Of  course, 
the  boss  had  invited  some  of  our  best 
customers  to  make  an  excursion  boat  out 
of  the  tug  and  the  deck  was  loaded  with 
land-lubber  ladies,  gentlemen  and  chil¬ 
dren,  some  of  whom  insisted  on  asking 
me.  the  expert  aboard,  embarrassing 
questions.  The  pigeons  and  I  rode  in 
the  pilot-house,  with  the  captain.  The 
pas.sengers  were  ordered  to  keep  out.  so 
as  not  to  interfere  with  operations.  W'e 
steamed  out  to  Sandy  Hook  and  took  our 
place  in  the  flotilla  of  press  and  excur¬ 
sion  boats. 

♦  ♦  ♦ 

IF  is  an  exciting  game  to  report  the 
jockeying  and  start  of  a  yacht  race, 
particularly  when  there  is  mist  in  the  air 
and  the  objects  on  the  water  are  indis¬ 
tinct,  or  when  a  good  breeze  makes  the 
action  lively.  Carl  Brandebury.  a  real 
yacht  reporter,  was  my  colleague  on  the 
Columbia-Shamrock  I  story,  stationed  in 
the  lighthouse  tower  at  .Atlantic  High¬ 
lands.  With  a  powerful  telescope  he 
could  see  mo.st  of  the  race,  if  the  weather 
was  clear,  and  a  telegraph  operator  was 


at  his  side  to  receive  dictation.  My  chief 
business  aboard  the  tug  was  to  get  from 
the  judges’  boat  the  official  time  of  start¬ 
ing  and  rounding  the  buoys,  two  such 
marking  the  30-mile  triangle.  Also  I 
was  to  send  any  other  stuff  which 
Brandebury  might  not  be  able  to  pick 
up  through  his  long  glass.  If  there  was 
fog  in  the  air  the  whole  story  would 
fall  to  me.  I  wrote  brief  despatches  on 
cigarette  papers  which  were  crammed 
into  aluminum  capsules  attached  to 
pigeons’  legs.  Naturally,  I  did  not  do 
much  color  writing  on  this  abbreviated 
copy-paper,  but  did  send  a  bird  into  the 
air  every  time  the  judges  posted  time  or 
matle  an  announcement.  We  ran  into 
some  rather  heavy  weather  and  the  tug 
lK>bbed  like  a  cork.  Some  of  our  pas¬ 
sengers  became  ill  and  I  could  see  them 
ru.sh  to  the  rail  of  the  deck,  but  stuck 
to  my  job  in  the  pilothouse,  tossing  birds 
out  of  the  windows.  Suddenly  the  un¬ 
pleasant  smell  of  the  pigeon  crate  began 
to  get  its  work  in  on  both  the  hardened 
captain  and  myself  and  we  took  our 
turns  at  the  rail.  I  could  still  smell 
feathers  when,  that  night,  weak  in  the 
legs  but  proud  in  spirit,  I  returned  to  the 
oflice,  on  Park  Row  where  my  editor 
fairly  knocked  me  flat  by  saying  that  not 
one  of  our  pigeons  had  returned  to  the 
loft  and  the  entire  effort  had  been 
wasted. 

*  *  * 

'T'  HE  pigeon  defeat  was  by  no  means 
■*-  our  last  card.  Leo  Stevens,  the  famed 
aeronaut  of  those  days,  had  been  engaged 
by  us  (meaning  the  Publishers’  Press- 
Scripps  McRae  Press  Association)  to 
manufacture  three  immense  captive  bal¬ 
loons  which  we  proposed  to  use  as 
signals.  The  idea  was  that  we  could 
send  up  these  big  bags,  each  a  different 
color,  in  various  combinations  to  form 


a  code  of  signals  to  be  observed  by  Mr. 
Brandebury  in  his  light-house  station. 
With  this  secret  signal  code  we  could 
get  official  time  in  advance  of  the  opposi¬ 
tion.  The  three  pretty  balloons,  swaying 
in  the  breeze  from  the  deck  of  our  des¬ 
patch-boat,  created  no  end  of  talk  in  the 
gallery  when  we  sailed  out  and  many 
excursion  boats  came  alongside  to  ask 
what  they  were  for.  I  knew  that  the 
A.P.  must  be  eaten  up  with  curiosity  and 
envy.  When  the  yachts  got  away  to  a 
good  start  I  attempted  to  signal  the  start¬ 
ing  time  to  my  associate  on  land  12  miles 
away.  Stevens  sent  up  a  balloon,  but 
presently  a  current  of  air  hit  it  and  I 
was  horrified  to  see  the  bag  drop  to  the 
surface  of  the  water.  Stevens  needed 
more  gas,  but  unfortunately  there  was 
no  gas  main  handy-by.  We  tried  all  day 
to  get  those  pesky  balloons  to  float  and 
do  their  stuff,  but  to  no  avail,  creating 
much  amusement  for  the  opposition,  no 
doubt. 

4^  *  * 

"DADIO,  the  ideal  instrument  for  yacht 
race  reporting,  was  in  its  infancy. 
Although  Marconi  did  not  send  the  letter 
S  across  the  Atlantic  until  December, 
1902,  he  was  under  contract  to  report  the 
yacht  race  for  Xew  York  Herald  for 
the  Shamrock  H-Columbia  series  the  pre¬ 
vious  Fall.  Of  course,  A.P.  had  access 
to  these  reports.  A  good  deal  was 
claimed  for  the  Marconi  service,  at  that 
time,  but  I  believed  then  and  still  do 
believe  that  the  inventor  had  much 
trouble  and  that  very  little  stuff  came 
through  the  air  from  his  transmitter. 

Naturally,  we  had  to  meet  this  opposi¬ 
tion  and  we  engaged  the  services  of  Lee 
DeForest.  who  at  that  time  had  a  radio 
outfit  which  seemed  to  work.  We  put  it 
aboard  a  tug  and  Michael  Crane,  our 
chief  telegraph  operator,  and  I  went  out 
to  work  it.  DeForest  was  at  the  receiv¬ 
ing  end,  located  at  Sandy  Hook,  where 
a  land  line  was  installed.  All  day  I 
wrote  stuff  and  all  day  Crane  tapped  it 
out  on  the  DeForest  set.  We  felt  our¬ 
selves  right  on  top  of  the  story,  from 
starting  gun  to  the  finish  line.  But 
when,  late  that  night,  I  arrived  in  the 
office  my  editor  met  me  with  this  happy 
salute ;  “Where  have  you  been — not  a 
word  of  the  stuff  you  sent,  including  the 
official  time,  was  right.’’  I  had  kept  my 
copy  and  we  went  over  it,  item  by  item, 
comparing  with  the  radiograms  DeForest 


The  unspoken  hope  of  many  Americans,  in  and  out  of  yachting  circles,  that 
Sir  Thomas  Lipton  might  crown  his  thirty  years  of  challenging  for  the 
America’s  Cup  with  a  victory  was  expressed  last  week  in  the  above  cartoon 
by  Ireland  in  the  Columbus  Dispatch.  The  sentiment  so  gratified  Sir  Thomas 
that  he  requested  Ireland  to  send  him  the  original,  which  now  hangs  framed 
in  the  cabin  of  the  Erin,  the  Lipton  steam  yacht. 


had  supposedly  captured  on  land.  vJ 
one  of  my  dispatches  had  ^en  re  ' 
Where  the  stuff  DeForest  wrote 
came  from  remains  a  mystery,  j 
imagined  that  something  might  be 
of  gear  in  his  set  because  I  had  receiwa 
a  terrific  electric  shock  when  I  sat  oa? 
coil  of  rope  on  the  deck  of  the 
afternoon.  Perhaps  the  juice  h^  thm 
been  short-circuit^.  At  any  rate,^ 
set  did  not  work,  and  on  the  rest  of  ^ 
series  I  made  the  run  on  the  tug  ft^ 
the  starting  line  to  the  Long  Island  coS 
carrying  the  official  starting  time  toi 
telephone,  slow  but  sure.  The  rest  of  the 
race  might  go  hang,  so  far  as  I  was  cob. 
cerned.  These  were  only  some  of  the 
troubles  we  encountered  in  fighting  this 
dread  story  in  those  uncertain  times  of 
long  ago. 


AN  incident  occurred  in  the  Shamroofcii 
HI-Reliance  series  which  lingers  hi 
memory.  I  was  assigned  by  the  Heaatlj 
Newspapers  to  cover  the  Sandy  Hook 
end  of  the  story,  viewing  the  start  of 
the  races  through  a  telescope  in  the  light,  i 
house  and  doing  some  color  writing,  with 
interviews  with  Sir  Thomas  who’lind 
aboard  his  steam-yacht  Erin  anchored  m 
Horseshoe  Bay.  The  first  race  occurred 
on  Aug.  22,  1903,  and  Shamrodt  re¬ 
ceived  a  terrible  beating.  This  was  r^ 
peated  three  days  later.  A  gale  swept 
the  sea  on  the  following  race  day  ^ 
continued  to  tie  the  race  up  for  eight 
days.  Early  one  morning  during  this 
long  interval,  I  rode  over  to  the  Erin 
to  see  Sir  Thomas,  expecting  to  get  the 
usual  pleasant  greeting  and  few  wdl- 
chosen  remarks.  The  old  gentleman  had 
just  tumbled  from  his  stateroom  and  was 
in  negligee.  He  received  me  kindly  ana 
I  watched  him  eat  breakfast.  Then  he 
threw  on  a  rubber  coat  and  we  went  on 
deck.  Shamrock  III  and  also  Reliinoi 
were  rocking  at  anchor  within  easy  range 
of  our  vision.  Sir  Thomas  started  to 
talk  about  the  yachts,  comparing  them  in 
detail.  I  took  notes.  He  flatly  conaded 
the  superior  qualities  of  the  defento 
and  expressed  utter  discouragement  Fin¬ 
ally  he  said:  “I  have  been  beaten  twice 
and  I  feel  now  that  there  is  not  the 
slightest  chance  of  my  boat  beating  the 
American  yacht.  I  concede  defeat  I 
shall  go  through  with  it,  of  coune,  hot 
there  is  no  chance  of  Shamrock  winning.* 
He  spoke  at  length  of  the  manrdM 
skill  of  the  American  crew  and 
many  reasons  for  defeat.  _  I  asked  if  I 
might  quote  him.  “Certainly,  my  boy,* 
he  replied,  ‘‘you  may  write  what  I  haw 
said.  It  is  well  enough  to  have  the  agony 
over  w'ith.’’ 


OW,  what  a  beat !  At  least  100  it- 
”  porters  were  on  the  story,  most  of 
hem  lying  up  at  the  shore  hotels  around 
he  Highlands.  The  story  was  written  in 
he  Sandy  Hook  light-house  and  a 
an  ojwrator  there  discreetly  screwed 
lown  his  sounder.  I  had  messaged  Foster 
roates,  my  managing  editor,  that  the 
itory  was  exclusive  and  fully  authend- . 
:ated.  That  genius  went  into  the  com-  j 
)osing-room  of  Netv  York  EventHg  Jotir- \ 
ml  and  got  out  some  old  type  that  Mr.  | 
Tcarst  had  designed.  It  was  a  150  or  j 
too  point  head  letter  which  the  art  de-  j 
lartmcnt  had  manufactured  for 
latriotic  occasions,  to  be  printed  in  red  i 
ind  blue  and  with  a  black  outline  ™  j 
vhite.  It  was  in  the  design  of  the  nag 
e<l  and  white  stripes  and  white  stars  ® 

I  field  of  blue.  We  called  it  the  Star 
ipangled  font.’’  Mr.  Coates’s  headli*]j 

II  this  type  was  “.America 

le  ran  the  story  all  over  page  one,  whia  ' 
ather  startled  Park  Row  for,  when  the 
eeather  cleared,  a  race  was  still  to  oe 
un  to  complete  the  series. 

I  never  knew  why  Sir  Thomas,  who  , 
cas  always  very  considerate  of  report^l 
hoiild  have  seen  fit  to  give  me  that 
ireak,  or  whv  he  was  so  thoroughly  c^ 
■inced  that  all  hope  was  gone,  when  thw 
ras  still  some  long-shot  betting  goinc 
n.  Perhaps  it  was  only  an  instant*  w 
mnulse  over  judgment  or  reporter  lu^ 
tv  the  way,  I  noticed  this  week,  atter 
ihamrock  V’s  second  defeat,  that  off 
rhomas  gave  an  exclusive  mtervi^J 
board  the  Erin  to  Cornelius  Vanderfiw 
r.,  writing  for  United  Press,  pradiCW 
onceding  defeat,  and  saying  that  he 
I’ould  not  again  challenge  for  the 


